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"Death  on  Fifth  Avenue/'  First  Award,  Resulted 
From  Roy  Howard's  Penchant  for  Night 
Work  . . .  Biographies  of  All  Winners 


By  WALTER  E.  SCHNEIDER 


BbNCERE  belief  that  “real  news 
at  night,”  formed  after 
I  of  patient  waiting  for  a  big  pic- 
scoop,  finally  brought  Ray  How- 
New  York  Journal -American 
Kiographer,  to  the  scene  of  an  ac- 
at  the  precise  moment  that 
le  possible  his  photograph,  “Death 
Fifth  Avenue,”  which  won  first 
in  the  Fourth  Annual  Editor  & 
Beusher  News  Picture  Contest, 
^^bward’s  picture,  made  at  1:40  a.m. 
April  26  at  Fifth  avenue  near 
I  street.  New  York,  a  few  mo¬ 
lts  after  an  auto  crash  caused  the 
of  two  women  and  the  grave 
of  Prince  Alexis  Dawydoff,  was 
tasen  from  752  contest  entries  as 
best  news  picture  made  during 
The  award  carries  a  $100  prize 
the  Editor  &  Publisher  plaque  for 
s  contest. 

"At  Night  Yoh  $••  Things" 

■"Death  on  Fifth  Avenue,”  which 
ays  the  Prince  hurt  and  dazed  in 
(wreck;  the  body  of  one  woman  on 
I  pavement  nearby,  as  a  policeman 
ures  to  the  half-conscious  Prince 
summons  book  in  hand,  is  re¬ 
duced  in  this  issue  of  Editor  & 
SHER  with  the  other  prize  win- 
and  honorable  mention  pictures 
I  Ibe  contest,  announced  last  week. 

|Il  was  Howard’s  conviction  that  “at 
bt  you  see  what  really  goes  on” 

1  led  him  to  ask  three  years  ago  to 
I  transferred  to  the  night  shift  at  the 
nal-American.  And  it  was  this. 
Item,  that  helped  him  to  realize  his 
ation  as  a  photographer  by  bring- 
bim  to  “the  moment  when  pre- 
ness.  training  and  ambition  will 
I  with  circumstance  to  bring  about 
perfect  action  picture — stark, 
bic,  needing  no  explanation,  com- 
'  in  itself,  and  exclusive.”  he  told 
»  &  Publisher. 
rD  Was  one  of  those  quiet  morning.s 
^  nothing  seems  to  be  going  on,” 
^•plained.  “I  left  the  office,  packed 
*>niera  beside  me  on  the  seat  of 
^*>r,  and  started  drifting  uptown, 
*'  looking  for  something.  Maybe  I 
'  •  hunch,  I  wouldn’t  know  about 
t 

I  was  travelling  up  Fifth  avenue. 
*■  40th  street,  when  I  heard  a 
‘  Ibot  meant  only  one  thing,  an 
'  Occident.  In  less  than  15  sec- 
'  I  was  at  the  scene.  The  auto 
•■Hashed  into  two  plate  glass  win- 
*t  40th  street.  Two  women  were 
^cd  at  the  curb,  one  killed  in- 
T,  the  other  fatally  injured. 

®  a  daze  in  the  wrecked  car, 
**  face  an  expression  of  mingled 
and  unbelief,  was  a  young  man 
Identified  as  Prince  Alexis 


“I  grabbed  the  camera,  leaped  out 
of  my  car,  took  an  18-foot  aim,  and 
got  the  exclusive  picture  of  Sudden 
Death.”  Howard  used  a  4x5  Graphic, 
old  French  Plate,  Press  3000. 

Thirty-five  years  old  and  a  news 
photographer  for  12  years,  Howard  has 
been  on  the  Joumal-American  staff 
since  1934.  Formerly  a  movie  actor, 
he  may  be  remembered  by  some  as 
the  photographer  in  “Five-Star  Final.” 
newspaper  cinema  starring  Edward  G. 
Robinson  as  the  tabloid  editor.  How¬ 
ard,  a  San  Francisco  Call-Bulletin 
photographer  at  the  time  the  picture 
went  into  production,  was  engaged  to 
make  the  photographer’s  role  au¬ 
thentic. 


returned  to  San  Francisco  for  a  brief 
time  and  then  joined  the  American, 
later  merged  with  the  Journal. 

Cellecft  Slayers*  Autegraplii 

During  his  newspaper  career  How¬ 
ard  has  covered  many  executions,  and 
he  has  the  autograph  of  44  condemned 
persons.  Collecting  these  autographs 
is  his  hobby;  no  other  signature  does 
he  seek.  “In  San  Francisco  I  cov¬ 
ered  29  hangings,”  he  explained.  “The 
hobby  started  there  15  years  ago.  My 
collection  now  includes  the  names  of 
Bruno  Hauptmann,  Eva  Coo,  and  other 
famous  murderers.” 

Howard’s  “Death  on  Fifth  Avenue” 
was  the  only  picture  he  entered  in  the 


Photo  contast  judges.  L.  to  R.:  Paul  Schoenstein,  city  editor,  New  York  Jourrtal- 
American;  James  Kerney,  editor,  Trenton  (N.  J.)  State-Gaiette  and  Times;  Richard 
Crandall,  gravure  editor.  New  York  Herald  Tribune;  Raymond  McCaw,  night  manag¬ 
ing  editor,  Now  York  Times;  and  Arthur  Robb,  editor.  Editor  &  Publisher. 


A  native  of  California,  Howard 
played  in  numerous  silent  pictures  be¬ 
fore  becoming  a  cameraman.  He  did 
juvenile  leads  for  Biograph,  Vitagraph 
and  M-G-M.  Among  his  important 
roles  was  that  of  Jerry  the  college  boy 
in  “Sally,  Irene  and  Mary,”  in  which 
he  played  opposite  Joan  Crawford. 

“It  was  through  working  in  pictures 
so  long  that  I  became  interested  in 
photography,”  he  said.  “I  bought  a 
camera,  took  it  on  the  sets  and  made 
pictures,  studied  lighting  effects,  and 
when  I  left  film  work  I  went  right  on 
doing  feature  work  for  the  Call- 
Bulletin.” 

When  Reno  came  into  the  limelight 
as  a  divorce  mill,  Howard  spent  three 
years  there,  from  1931-33,  as  resident 
photographer  for  the  Call-Bulletin 
and  International  News  Hiotos.  He 


E&P  contest,  which  this  year  had  the 
largest  number  of  entries  in  its  his¬ 
tory.  Pictures  were  judged  by  Richard 
F.  Crandall,  gravure  editor,  New  York 
Herald  Tribune;  R.  H.  McCaw,  night 
managing  editor.  New  York  Times, 
Paul  Schoenstein,  city  editor.  New 
York  Journal-American;  James  Ker¬ 
ney,  editor,  Trenton  (N.  J.)  Times, 
and  State  Gazette,  Arthur  T.  Robb, 
editor.  Editor  &  Publisher.  W.  J. 
White,  picture  editor.  New  York  Daily 
News,  who  had  consented  to  serve  as 
judge,  was  prevented  by  illness.  Harry 
B.  Nason,  managing  editor.  New  York 
Post,  who  also  had  consented  to  serve, 
was  unable  to  be  present  at  the  judg¬ 
ing  because  of  press  of  other  duties. 
In  their  absence  Mr.  Robb  was  se¬ 
lected  by  the  judges  to  serve  as  the 
fifth  man  on  the  board. 


All  of  the  prize  winning  and  honor¬ 
able  mention  photographs,  as  well  as 
pictures  and  biographies  of  the  win¬ 
ners,  are  published  in  this  issue. 

Of  all  things  a  photographer  might 
do  with  death  staring  at  him  from  the 
barrel  of  a  loaded  pistol,  the  last  he 
might  think  of  would  be  to  take  the 
picture  of  the  man  pressing  the  trigger 
of  that  pistol.  But  Howard  Jones,  in 
a  spot  like  that,  took  the  photo  which 
won  the  $50  second  prize,  “No  Pic¬ 
tures,” — because  that’s  what  his  papefi 
the  Knoxville  Journal,  had  assigned 
him  to  do. 

Mainly  because  his  adversary  was 
such  a  poor  shot,  Jones  came  out  far 
ahead  in  the  impromptu  battle,  scor¬ 
ing  several  hits  with  the  camera, 
while  the  man  with  the  gun  missed 
every  time  he  fired.  Jones’s  photo 
showed  an  irate  Tennessean,  Ed  Mc- 
New,  a  bondsman,  standing  in  the 
street  in  front  of  his  office,  pointing 
his  pistol,  with  both  hands,  at  the 
camera. 

Iravad  lullatt  to  Hot  Photo 

Now  staff  cameraman  in  the  Wash¬ 
ington,  D.  C.,  bureau  of  Acme  News- 
pictures,  Inc.,  Jones  might  make  a 
good  target  for  a  marksman.  He  is 
six  feet,  one  and  a  half  inches  tall.  His 
experience  in  Knoxville  was  the  third 
time  he  had  been  fired  on  in  picture 
making.  He  has  been  struck  or  his 
equipment  damaged  dozens  of  times 
by  others  allergic  to  cameras. 

Jones  knew  what  was  coming  when 
he  stepped  into  pistol  range  to  make 
his  now  famous  Knoxville  picture. 
But  he  felt  better  when  he  saw  that 
his  assailant  needed  both  hands  to 
aim  the  weapon.  ‘‘Either  his  aim  was 
naturally  no  good  or  he  was  nervous,” 
Jones  said.  Incidentally,  McNew,  who 
-shot  at  Jones,  was  adjudged  not  guilty 
on  one  count  and  benefitted  from  a 
deadlocked  jury  on  another  count 
when  the  case  went  to  court. 

Jones  took  his  shot  with  a  Speed 
Graphic,  4x5  camera,  Carl  Zeiss  Tes- 
sar  8 '4.5  lens  13.5  cm,  Agfa  Super  Pan 
Press  film. 

After  several  weeks  in  Acme’s  New 
York  office,  Jones  was  transferred  to 
Washington.  At  29  Jones  has  had  12 
years  of  photo  experience.  Married 
two  years,  he  is  the  father  of  a  daugh¬ 
ter,  Patricia  Anne. 

Suicido  Loop  PIcturo  Third 

Charles  Haacker,  whose  unusual 
picture  of  the  spectacular  suicide  leap 
of  John  Warde  won  $25  third  prize, 
tried  144  picture  agencies  before  he 
broke  his  amateur  photographer’s 
standing  by  landing  q  job  running  er¬ 
rands  and  sweeping  out  )n  R  free 
lance  syndicate  office.  A  yqer  later, 
April,  1937,  he  went  to  Acme,  still  un¬ 
proved  but  learning  fast  the  tricks  of 
photography.  He  was  advanced 
shortly  to  regular  assignments  in  the 
special  service  department.  Then,  in 
an  emergency  one  day,  he  was  drafted 
to  cover  the  impending  suicide  leap 
of  John  Warde  from  the  17th  story  of 
New  York’s  Gotham  Hotel. 

Haacker  came  back  with  a  picture 
of  Warde’s  body  bounding  off  the 
hotel  marquee. 

At  22,  Haacker  says,  a  young  pho¬ 
tographer  gets  ahead  largely  through 
the  breaks  he  gets  on  a  job  in  com¬ 
petition  with  older  men.  But  his 
own  record  minimizes  the  element  of 
luck.  During  his  brief  professional 
career  before  going  to  Acme,  Haacker 
(Continued  on  page  40) 
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EDITOR  &  PUBLISHErLoR 


Stern  Denies  Post  Books 
Closed  to  Strassburger 


Stockholder  Demands  Examination  by  His  Own 
Accountants,  as  Paper  Offers  Certified  Audit  by 
Its  Regular  Firm 


AN  ANSWER  to  the  petition  of  Ralph 
Beaver  Strassburger  for  permission 
to  inspect  the  books  and  records  of 
the  New  York  Post,  filed  this  week, 
asserted  that  he  has  never  been  de¬ 
nied  that  privilege,  provided  the  ex¬ 
amination  of  the  newspaper’s  accounts 
is  undertaken  by  accountants  ap¬ 
proved  by  the  board  of  directors  of  the 
Post  and  who  do  not  have  an  interest 
adverse  to  that  of  the  newspaper. 

A  hearing  on  Mr.  Strassburger's 
plea  to  examine  the  Post’s  books  was 
scheduled  for  Friday,  Feb.  24,  before 
Supreme  Court  Justice  Bernard  L. 
Shientag  in  Manhattan.  The  answer 
of  the  publisher  also  averred  that  the 
petitioner  has  failed  to  fulfill  a  sub¬ 
scription  for  $50,000  covering  500 
shares  of  first  preferred  cumulative 
G'Z  stock. 

Stern  Denies  Allegations 

The  answer  denies  the  material 
allegations  of  Mr.  Strassburger’s  peti¬ 
tion  and  further  avers  that  the  re¬ 
spondent  (New  York  Post,  Inc.),  ad¬ 
mits  that  it  lost  money  in  the  calendar 
year  1938  and  that  there  was  a  de¬ 
ficit  on  its  books  as  of  Dec.  31,  1938. 
The  answer  further  states  that  re¬ 
spondent  is  unable  to  state  the  amount 
of  the  deficit  pending  the  receipt  of 
its  certified  audit  from  Thompson  & 
Markell.  its  regular  accountants. 

The  answer  admits  that  in  a  con¬ 
versation  between  petitioner  and  J. 
David  Stern,  president  of  the  New 
York  Post,  Inc.,  on  last  Feb.  8  that 
petitioner  requested  an  examination 
of  the  books  and  records  of  re¬ 
spondent  by  a  person  described  by 
petitioner  as  an  accountant  and  that 
the  examination  be  held  forthwith, 
and  thereupon,  Mr.  Stern  stated  to 
the  petitioner  that  he  would  submit 
the  matter  to  the  Post  board  of  direc¬ 
tors’  meeting  on  Feb.  9.  Defendant 
avers  that  petitioner  agreed  to  await 
the  decision  of  the  board. 

Mr.  Stern  declares  that  “no  reason¬ 
able,  appropriate  or  proper  demand 
has  been  made  by  petitioner  up>on  the 
respondent  for  the  relief  sought  in 
the  petition  and  the  respondent  and 
its  board  of  directors,  officers,  agents 
and  employes  have  not  denied  at  any 
time  the  right  of  petitioner  with  an 
accountant  or  accountants,  attorney 
or  attorneys,  to  have  access  to  all  the 
books,  documents  or  papers  of  re¬ 
spondent  with  the  opportunity  to  make 
abstracts  and  copies  from  the  records.’’ 

“Never  Denied  Examination*' 

Respondent  further  states  that  at 
the  meeting  of  the  board  of  directors 
on  Feb.  9,  at  which  all  of  the  nine  di¬ 
rectors  were  pre.sent,  the  board  passed 
a  resolution  that  an  inspection  of  the 
books  and  records  of  respondent  be 
granted  to  petitioner  and  to  a  recog¬ 
nized  firm  of  Mrtified  public  account¬ 
ants.  [ 

The  answer  further  alleges  that 
petitioner  “demanded  and  insisted 
that  the  books  and  records  be  in¬ 
spected  by  Thomas  L.  Fortune,  stated 
to  be  associated  with  Clifford  Yewdall, 
who  are  hoslile  and  adverse  to  the 
respondent  sBnd  respondent’s  inter¬ 
ests.” 

In  an  affidavit  filed  with  the  answer, 
Mr.  Stern  avers  that  Mr.  Strassburger 
“has  never  been  denied  examination 
of  the  books  of  the  New  York  Post, 
Inc.,  or  the  right  to  be  represented  in 


such  examination  by  a  certified  pub¬ 
lic  accountant.  ...  I  accordingly  urge 
that  this  application  be  dismissed 
without  prejudice  to  its  renewal  upon 
the  completion  of  Thompson  &  Mar- 
kell’s  annual  audit  and  transmittal  of 
a  copy  thereof  to  Mr.  Strassburger. 
which  will  be  done  as  soon  as  said 
audit  is  received,  and  in  any  event, 
the  triable  issues  of  fact  with  respect 
to  the  demand,  refusal  and  designa¬ 
tion  of  the  accountant  be  heard  upon 
the  merits.” 

Mr.  Strassburger,  who  is  publisher 
of  the  Norristown  (Pa.)  Times-Herald 
and  a  wealthy  sportsman,  filed  a  reply 
to  the  answer  of  the  respondent  and 
Mr.  Stern  in  which  he  denied  that  he 
agreed  to  await  the  determination  of 
the  board  of  directors  before  being 
permitted  to  examine  the  books  and 
records.  He  insisted  that  he  was  en¬ 
titled  to  examine  the  books  with  any 
accountant  that  he  might  desire  and 
that  the  Board  of  Directors  had  no 
right  to  compel  him  to  employ  an 
accounting  firm  suggested  by  them. 
His  affidavit  pointed  out  that  none  of 
the  newspaper  accounts  served  by  Mr. 
Yewdall  was  competitive  with  the 
Post  or  the  Philadelphia  Record,  the 
latter  paper  also  published  by  Mr, 
Stern. 

“I  have  read  Mr.  Stern’s  statement.” 
Mr.  Strassburger  told  Editor  &  Pub¬ 
lisher,  “and  the  fact  still  remains  that 
I  am  unable  to  take  my  accountants 
or  attorneys  into  the  New  York  Post 
to  examine  the  books  and  the  record.* 
therein.  There  is  no  other  issue  at 
present. 

“Mr.  Stern  has  stated  in  the  mean¬ 
time  that  he  does  not  want  any  ac¬ 
countant  to  examine  his  newspapers 
who  is  working  for  a  competing  news¬ 
paper,  and  the  directors  of  the  New 
York  Post  have  submitted  the  fol¬ 
lowing  list  of  accountants  who  would 
be  acceptable  to  them: 

Thompson  &  Markell;  Lybrand  Ross 
Bros.  &  Montgomery;  Price,  Water- 
house  &  Co.;  Ernst  &  Ernst;  Haskins 
&  Sells;  Touche,  Nevin  &  Co. 

“The  fact  is  that  among  the  list  of 
accountants  submitted  by  Mr.  Stern 
and  the  directors  some  are  in  the 
empl^  of  newspapers  which  com¬ 
pete  with  the  New  York  Post  or  the 
Philadelphia  Record,  and  it  is  a  well 
known  fact  that  Lybrand  Ross  Bros. 
&  Montgomery  were  at  one  time  the 
accountants  for  the  PhiUtdelphia  In¬ 
quirer,  the  strongest  competitive 
newspaper  to  the  Philadelphia  Rec- 


EDFTOR  &  PUBUSHEB 
CALENDAR 

Feb.  27*28 — Advertising  Bu¬ 
reau  of  the  New  York  State 
Dailies,  meeting.  Onondaga 
Hotel,  Syracuse. 

March  1*11 — Texas  Newspa¬ 
per  Publishers  Assn.,  semi-an¬ 
nual  meeting,  Beaumont,  Texas. 

March  3 — Texas  Negro  Press 
Assn.,  annual  meeting,  Dallas. 

.March  17 — Advertising  Wom¬ 
en  of  New  York,  27th  annual 
dinner  dance.  Hotel  Biltmore, 
New  York. 

March  20 — Inter  -  State  Cir¬ 
culation  Managers  Assn.,  semi¬ 
annual  convention.  Hotel  York- 
towne,  York.  Pa. 


ANPA  Hits  ICC 
Regulation  of 
Private  Trucks 


Maximum  Hours  Rule 
Will  Put  Burden  on 
Publishers.  Is  Claim 


Washington,  Feb.  21  —  Inter.sti-. 
Commerce  Commission  regulation  r 
maximum  working  hours  for  "pri 
vate”  truckers  will  place  a  burdt 
upon  newspaper  publishers  with 
altering  existing  practices  in  the  d  < 
tribution  of  editions.  Examiner  R.  if 
Snow  was  told  at  a  public  he;, 
here  today. 


ord.  which  holds  the  controlling  in¬ 
terest  in  the  New  York  Post. 

Ridders  Study  Post's  Operations 

It  is  ridiculous  of  Mr.  Stern  to 
make  the  claim  that  he  or  the  board 
of  directors  are  to  name  or  pass  upon 
the  accountants  I  am  to  employ.” 

A  reference  to  “chain  newspaper 
publishers”  in  Mr.  Stern’s  affidavit 
was  clarified  by  Mr.  Strassburger’s 
statement  that  the  Ridder  Brothers 
had  been  engaged  to  make  a  survey 
of  the  New  York  Post  operations. 

“During  January,”  Victor  F.  Ridder 
told  Editor  &  Pulisher  this  week.  “I 
accompanied  Mr.  R.  B.  Strassburger 
on  a  visit  to  Mr.  Stern  at  his  office  in 
the  New  York  Post  Building.  At  that 
time  Mr.  Stern  said  to  Mr.  Strass¬ 
burger  that  he  had  no  objection  for 
himself  or  the  Ridder  Brothers  to 
undertake  a  survey  first  of  the  Phila¬ 
delphia  Record  and  later  of  the  New 
York  Post. 

“It  was  agreed  that  an  office  should 
be  furnished  for  that  purpose  to  my¬ 
self  and  my  secretaries  and  account¬ 
ants,  and  that  it  would  be  made  plain 
by  Mr.  Stern  to  all  executives  of  the 
newspaper  that  we  were  engaged  on 
this  survey  at  his  request.  It  was 
also  agreed  that  Mr.  Strassburger 
would  not  be  present,  so  that  it  would 
not  look  like  an  investigation  of  the 
newspaper.  We  wanted  it  to  be  en¬ 
tirely  clear  that  we  were  interested 
from  a  standpoint  of  financial  and 
co-operative  investigation  only  so  as 
to  scotch  at  the  start  any  rumors  that 
the  Ridder  Brothers  were  buying 
control  of  the  newspaper.  At  this 
meeting  Dr.  Luther  Harr  (treasurer 
of  the  New  York  Post,  Inc.)  was 
present  besides  Mr.  Stem.  Mr.  Strass¬ 
burger  and  myself. 

“The  same  evening  Mr.  Stem  tele¬ 
phoned  Mr.  Strassburger  at  his  up¬ 
town  apartment  that  the  entire  ar¬ 
rangement  was  off.  even  though  he 
had  already  telephoned  his  son,  who 
is  the  business  manager  of  the  Phila¬ 
delphia  Record  and  the  secretary  of 
the  New  York  Post,  to  postpone  a 
contemplated  trip  to  Detroit  so  that 
the  investigation  could  be  started  im¬ 
mediately.” 
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The  Commission  has  prescribed  it.fwing 
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for-hire  truckers  a  work  week  of 
more  than  60  hours,  with 
provisions  that  drivers  may  not  b 
employed  more  than  10  hours  in  an 
one  day  and  must  be  allowed  at  Ic;. 
eight  off-hours  between  each  lO-liw 
work  period.  Today’s  hearing  w, 
called  to  consider  the  suggestion  th 
these  regulations  be  made  applicab 
also  to  “private”  trucking — coverir 
vehicles  used  only  in  distribution 
the  owner’s  products.  It  is  this  pha 
in  which  newspapers  are  interested 
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Publishers  Use  For*Hire  Trucks 

R.  W.  Cook,  manager  of  the  Iraf 
department  of  American  New.-,p,ipp; 


Publishers’  Association,  pointed  oc  fsAN 


th( 


that  very  few  publishers  deliv 
newspapers  in  trucks  owned  by  their.-leTOrai 
selves,  but  contract  this  task  to  for-fmclu! 
hire  operators.  And,  he  added,  ih< 
work-day  is  usually  not  more  th; 
five  or  six  hours,  or  much  less  ibid 
the  maximum  considered  by  ICCj 
as  necessary  for  the  promotion 
safety. 

Interrupted  by  C.  D.  Cass,  cour>^: 
for  American  Transit  Associati. 
with  an  inquiry  as  to  the  purpose  o^tore 
his  appearance  at  the  hearings,  Cn: 


He 

•Iforn 


explained  that  promulgation  of  rulefcage. 


<1) 

i.actie 

lifon 


ill  La 
Jton  St 


tw  mi 
|*ntati 
|»orat! 
He  1 
llowi 
(1) 
Rweb 
ict 


uae 


for  “private”  trucking  will  requii" 
some  publishers  to  file  periodic  re-P:  Ji 
ports  and  open  their  books  to  in.->pec-famts 
tion  by  ICC  agents. 

N.  Y.  Association  Represented 

Glen  A.  Bowers,  chairman  of 
Publishers  Association  of  New  Yorkf 
City,  representing  15  newspaper 
seconded  Cook’s  objections,  addir 
the  fact  that  most  of  the  distribuiaiit 
in  his  industry  is  intrastate  and  there 
fore  beyond  the  reach  of  the  com 
mission 

Representing  the  Philadelphia  P'‘b 
lie  Ledger,  Harry  C.  Thompson 
only  16  of  that  company’s  160  true' 
operate  in  interstate  commerce.  ! 
are  covered  under  union  control 
providing  less  than  10  hours  of  w  r 
a  day,  and  all  participate  in  - 
Ledger’s  own  safety  campaign,  lonf 
policy  of  the  paper. 

Capital  Daily  Appeals 

H.  S.  Cole,  assistant  general  super 
intendent  of  the  Washington 
Star,  told  Examiner  Snow  that  90.0*^, 
of  the  Star’s  138,000  circulation 
within  the  District  of  Columbia.  ■ 
trucks  used  are  driven  by  operot 
subject  to  a  union  contract  providii 
for  a  48-hour  week. 

Cole  requested  that,  in  the  e' 

ICC  decides  to  adopt  maximmn  hoi 
regulations  for  “private”  carriers, 
rule  requiring  an  eight-hour  inter*" 
between  10-hour  driving  periods 
relaxed  for  publishing  compar‘d 
printing  evening  and  Sunday  morr-^.in*. 
newspapers.  The  spread  between  ij'foard 
last  Saturday  night  delivery  and  r 
first  Sunday  morning  trip  is  Hut 
few  hours,  he  explained;  but  dn'^J 
are  free  from  Sunday  morning 
Monday  afternoon. 
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Inland  Report  Proposes  Model 
[ewspaper-Agency  Practices 
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No  Action  Taken,  But  Members  Agree  With 
Conclusions  .  .  .  Joint  Committee  of  Publishers, 
Agencies  Urged  .  .  .  Keene  Named  President 

By  GEORGE  A.  BRANDENBURG 


€d  1 


HICAGO,  Feb.  22  —  Favorable  consideration  of  a  plan  to 
standardize  newspaper  practices  in  relation  with  adver- 
;.4ng  agencies  marked  the  annual  convention  of  the  Inland 
ofntjDaily  Press  Association  here  this  week.  Approximately  200 
itionT-tended  the  two-day  meeting  devoted  to  many  phases  of  news- 
^piaper  operations. 

In  answer  to  the  provocative  ques-  The  followinf?  fellowship  and  mem- 
n:  “What’s  wrong  with  newspaper-  bership  chairmen  were  appointed  by 
;cricv  relations?”  the  members  heard  President  Keene: 


It  le., 
O-hoi 
g  w 
)n  tha: 
ilicalli 


r.th  interest  the  report  of  F.  Ward 
list.  Waukegan  (Ill.)  News-Sun, 
irman  of  the  Inland’s  committee  on 
neiicy  and  repre.sentative  relations. 


CooU 


li-.  Ward’s  report  was  in  the  nature  of 
“debit  vs.  credit”  summary  of 
,-ncy-newspaper  relations,  in  which 
suggested  the  possibility  of  a  joint 
,mmittee  of  publishers  meeting  with 
joint  agency  group  next  April  dur- 
ANPA  week.  No  action  was  taken 
;  the  Inland,  although  members, 
nerally,  expressed  agreement  with 
nclusions  contained  in  Mr.  Just’s 

piTt. 

Survey  Suggested 

The  report  dealt  with  the  time- 
irn  problem  of  rate  differentials, 
reed  combination  rates  and  need  for 
ipiification  of  newspaper  rate  struc- 
es.  It  was  suggested  a  survey  be 
ade  to  determine  the  detrimental 
^tors  mitigating  against  newspapers 
their  effort  to  regain  national 
;nage. 

On  the  debit  side  of  the  ledger. 
Just  listed  the  following  com- 
aints  of  agency  space  Jauyers: 

(1)  Newspapers  don’t  know  agency 
iclice  and  problems;  (2)  Lack  of 
of  rate  structures;  (3) 

w  competitive  selling  methods; 

’♦)  Lack  of  merchandising  co-opera- 
n  standards;  (5)  Newspapers  leave 
ributiuj’^  mudi  selling  to  their  sales  repre- 
"!atives;  (6)  Publishers  are  ‘‘the 
rst  salesmen  in  the  world.” 

He  balanced  off  the  debits  with  the 
•owing  “credits”  for  newspapers: 

(1)  Unfair  contracts  submitted  by 
encies  to  newspapers;  (2)  Arbitrary 
■Auctions  made  by  agencies  for 
used;  (3)  Uncompromising  at- 
■«de  of  agencies. 

Tom  Keen*,  Prosidont 
Tom  H.  Keene,  Elkhart  (Ind.)  Truth, 
elected  president  to  succeed  E. 

'  Chapman,  Flint  (Mich.)  Journal, 
■■'0  was  named  chairman  of  the 
C.  F.  Karstaedt,  Beloit  (Wis.) 
was  chosen  vice-president  to 
-ooed  Mr.  Keene. 

Newly -elected  directors  are  F.  W. 
'■">ub.  Deentur  (Ill.)  Herald-Review; 
R.  Rabedeaux,  Muscatine  (la.) 

_  inial;  L.  S.  Whitcomb,  Albert  Lea 
|  *inn.)  Tribune;  and  John  W.  Potter, 
Island  (111.)  Argus. 

A|  ,"®W-over  directors  are  E.  S.  Myers, 
”  (O.)  Journal,  vice-chair- 
r  inttr.  ^  board;  H.  B.  Burgoyne,  St. 
■‘■arines  (Ont.)  Standard;  Frank  W, 
, Independence  (Mo.)  Ex- 
mof.-;  ^  newly-elected  secretary  of 

Iv  and  F.  E.  Milligan.  Fort  Scott 
Tribune-Monitor. 

®  L.  Meyer  and  William  F.  Can- 

**  w  renamed  Inland  secretary- 

)ming  Tisorer  and  deputy  secretary-trea- 
respectively. 
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AUkti;!.  C'.iii. :  Johti  TorraiiCf,  Ht  rahi.  Lcth- 
Coloratlo:  J.  \.  Buuktr.  Trihunc-Re- 
f'uNican,  E.  K.  McDtTinott, 

Rost-Rt^gistt'r,  Idaho  Falls;  Illinuis;  I.oringf  C. 
Merwin.  /‘antagraph.  IlI«j<niiington ;  Indiana; 

I, .  M.  Fceger,  PallaJiiim'Itt'm,  Richmond; 

Kiwa:  L.  O.  Hrewt-r,  Nfwton;  Kansas: 

K.  W.  Davids<*n.  Eini>oria;  Kentuck) : 

Edwin  J.  l*axtoii,  .9i<«-nrnic>iTU/,  Paducah; 
.Michigan:  W.  H.  Shumaktr,  Commercial, 
rhrt-f  Rivt-rs;  Miiimsota:  M.  II.  WTiite,  He- 
publican-} !  eratd ;  Winona;  Missouri:  L.  M. 
Whitr.  Ledger,  M.-xio.;  Nebraska :  Fred 
Seaton,  Ttihune,  Hastings;  New  ^’ork:  James 

E.  Stiles,  XassQH  Reviexe-Star,  RtH'kville  Cen¬ 
tre:  North  Hakota:  M.  M.  Oppegard.  Herald, 
Grand  Forks;  Ohi..:  Mrs.  H.  H.  Murlbert, 
Tribune-Chronicle,  Warren;  Oklahoma:  H.  11. 
Iloritm,  Times,  Okmulgee;  Ontario.  Can.:  W. 

J.  Motz,  Record,  Kitchener ;  South  Dakota:  J. 

F,  Bacon,  Public  Opinion,  Watertown;  Utah: 
T.  F.  Fitzpatrick,  Tribune-Telegram,  Salt  Lake 
City;  Wisconsin:  N.  B.  Nelson.  Leader- 
Telegram,  Eau  Claire;  Wyoming:  K.  E.  Han- 
way,  Tribune-Herald,  Casi^er. 

Chain  Sfora  Rtlafiont 


ship,  lenders  its  appreciation  to  the  manane- 
nieiits  and  the  department  officials  (d  all  the 
chains  that  have  co-oiferated  in  the  e'^tablish- 
ment  of  the  vastly  improved  personnel  con¬ 
tacts  between  the  newspapers  and  the  chain 
advertisers; 

‘•ResolvefI  further  that  ilu  Asxiciaiioii  ac¬ 
knowledges  gratefully  tlie  co-operative  attitude 
shown  by  the  Nali«mal  Association  of  Foo<l 
I'hains  during  the  last  three  years  ami  ex¬ 
presses  its  particular  rt'Cogiiition  and  appreci¬ 
ation  t»f  the  effective  work  done  toward  this 
enfl  hy  S.  M.  Williams,  their  press  relations 
counsel.*’ 

The  Inland  also  approved  estab¬ 
lishment  of  the  National  Council  on 
Professional  Education  for  Journal¬ 
ism  and  accepted  membership  on  that 
council.  The  Inland’s  representative 
is  Fred  M.  Pownall,  Iowa  City  (la.) 
Iowan. 

Out  of  discussions  on  newspaper 
administration  problems  came  the 
following  helpful  suggestion  from 
Joseph  Homer,  Jr.,  Green  Bay  (Wis.) 
Press-Gazette,  concerning  the  hand¬ 
ling  of  hours  of  employment  for  edi¬ 
torial  department  workers  under  the 
Wage  and  Hour  Act: 

"Simply  guarantee  to  each  employe 
the  maximum  hours  of  work  at 
straight  time  and  a  fixed  but  reason¬ 
able  number  of  hours  of  overtime  at 
time  and  one-half  so  that  the  total 
computed  in  dollars  and  cents  will 
approximate  his  present  salary.  It 
would  be  wise  to  do  this  now  on  the 
basis  of  a  40  hour  week  because  then 
you  will  never  have  to  readjust  as 
long  as  the  present  law  is  on  the 
statutes.  Notify  the  employe  of  his 


The  as.sociation  adopted  the  follow-  guarantee.  If 

ing  resolution  relative  to  improved  Tn  care- 

chain  store  relations:  fully,  you  need  never  permit  him 

more  than  his  guarantee  of  overtime. 


‘■\\'hrrra>  luttalilt;  inipruyt-mriit  in  thr  r<- 
latiunship  bttwtYii  newspapers  anil  chain  slnre 
•vlvertiscrs  has  lieen  achieved  in  recent  years 
thruUKh  the  medium  of  vastly  improved  con- 
t.nets;  and 

"Wherea-  the  .N'ational  .Association  of  KikkI 
Chains  has  iiotahly  furthered  this  develop 
ment  hy  conspicuous  resjioiisivencss  on  the 
(lart  of  its  oAicials  and  its  membership  and 
hy  organized  and  co-ordinated  effort  in  its 
field; 

"Kesolved  that  the  Inland  Daily  Press 
.\ssociation,  by  this  action  of  its  member- 


New  Slant  on  Marketf 

H.  Coy  Glidden,  Chicago  market 
counsellor,  gave  Inlanders  a  new  slant 
on  markets,  pointing  out  that  hard 
roads  have  completely  revamped  for¬ 
mer  conceptions  of  what  constitutes 
a  marketing  center.  He  showed  need 
for  publishers  to  know  the  trading 
peculiarities  of  their  territories  in 
order  to  better  serve  local  merchants. 
He  suggested  newspapers  parallel 


Inland  n«ws  photo  contest  entries  attract  attention  at  annual  Chicago  meeting. 
L  to  r:  E.  H.  Mammon,  Paducah  (Ky.)  Sun  Democrat;  Frank  Westcott,  Gary  (Ind.) 
Post-Tribuna;  and  Joe  H.  Niion,  Peru  (Ind.)  Tribune. 


Tom  H.  Keene,  Elkhart  (Ind.)  Truth  (left), 
newly-elected  president  of  Inland  Daily 
Press  Association,  together  with  E.  R. 
Chapman.  Flint  (Mich.)  Journal,  retiring 
president  and  chairman  of  board  (center) 
and  Frank  W.  Rucker,  Independence  (Mo.) 
Examiner,  newly-elected  board  secretary, 
at  Chicago  Convention. 

their  circulations  and  editorial  cov¬ 
erage  in  accordance  with  the  market¬ 
ing  areas  served,  thereby  making 
newspapers  advertising  more  effec¬ 
tive. 

F.  F.  McNaughton,  Pekin  (Ill.) 
Times  publisher,  scored  a  decided  hit 
at  the  Wednesday  luncheon  with  his 
lecture  and  movies  dealing  with  his 
recent  motor  trip  through  27  foreign 
countries. 

Inlanders  devoted  part  of  the  open¬ 
ing  session  Tuesday  morning  to  a 
discussion  of  federal  and  state  legis¬ 
lative  matters  related  to  newspapers. 
Reports  were  given  by  Linwo<^  I. 
Noyes,  Ironwood  (Mich.)  Globe,  and 
JS  Gray,  Monroe  (Mich.)  News. 

Wage-Hour  Act  Discussed 

The  Wage-Hour  Act  proved  to  be 
a  continuing  source  of  perplexity  to 
Inland  publishers,  particularly  as  to 
its  relation  to  editorial  department 
employes.  Several  publishers  indi¬ 
cated  they  were  operating  under  as¬ 
sumption  that  editorial  workers  are 
professionals,  as  defined  by  the  ad¬ 
ministrator,  and  consequently  not 
subject  to  the  law. 

Robert  R.  O’Brien,  Council  Bluffs 
(la.)  Nonpareil,  told  how  his  paper  is 
using  high  school  senior  boys  to  cover 
night  sports  events  and  general  as¬ 
signments  in  order  that  regular  edi¬ 
torial  workers  will  not  be  required  to 
work  more  than  44  hours  a  week.  He 
said  the  plan  was  working  satisfac¬ 
torily  with  the  junior  reporters,  most 
of  whom  are  carrier  boys,  proving  to 
be  competent  reporters. 

Paul  A.  Martin,  Lansing  (Mich.) 
State  Journal,  outlined  points  at  issue 
in  the  Ithaca,  Mich.,  “Little  Merchant” 
case,  in  which  a  13-year  carrier  boy 
was  held  not  subject  to  the  Wage- 
Hour  Act  and  his  route  restored  to 
him  by  ruling  of  the  district  court. 

Chain  Store  Relations  Discussed 

Greatly  improved  relationship  be¬ 
tween  chain  stores  and  newspapers 
was  pointed  out  in  a  report  given  by 
Mr.  Gray,  who  complimented  the 
chains  for  their  part  in  this  program, 
which  dates  back  to  1931  when  Inland 
first  appointed  a  committee  to  meet 
with  chain  store  managements.  He 
referred  to  the  constantly  increased 
volume  of  chain  store  advertising,  cit¬ 
ing  a  report  which  showed  that  in 
1937,  129  chain  store  firms  in  11  In¬ 
land  states  sp>ent  $6,879,833  for  news¬ 
paper  advertising.  He  estimated  that 
newspaper  advertising  exp>enditures 
by  all  chains  in  the  Inland  territory 
totaled  $23,000,000  for  1937. 

Sp>eaking  at  the  Tuesday  luncheon. 
Dr.  Herman  B.  Wells,  president  of  In- 


EDITOR 


P  U  B  L  I  S  H  E: 


diana  University,  discussed  the  dual 
responsibilities  of  the  press  and  higher 
education.  He  declared  the  latter 
must  ascertain  and  guard  the  truth, 
while  the  press  “must  make  the  truth 
available,  undistorted  by  political 
prejudiced  or  economic  bias.” 

Defends  Journalism  Schools 
Apparently  alluding  to  recent  pub¬ 
lic  criticisms  of  the  American  press. 
President  Wells  said: 

“Faith  in  the  integrity  of  our  news¬ 
papers  should  not  be  shattered  by 
charges  respecting  control  of  editorial 
policy.  I  am  always  reminded  of  the 
statement  of  Mr.  Dooley,  who  said: 
‘Newspapers  are  not  perfect,  and 
neither  is  the  human  race.’  ” 

In  direct  contrast  to  the  uncompli¬ 
mentary  references  to  schools  of  jour¬ 
nalism  made  by  Dr.  Robert  M. 
Hutchins,  president  of  the  University 
of  Chicago,  in  a  talk  before  the  Inland 
last  year.  Dr.  Wells  said: 

“Journalistic  training  in  our  col¬ 
leges  and  universities  is  no  more  de¬ 
signed  to  make  a  young  man  compe¬ 
tent  to  take  over  the  city  editorship 


Four  Inlanders  Informally  discuss  publishing 
problems  at  Inland  convention.  Left  to 
right:  (seated)  Linwood  I.  Noyes.  Iron- 
wood  (Mich.)  Globe,  and  J.  H.  Bixby, 
Muskogee  (Okie.)  Phoenix  &  Times-Demo- 
crat.  Standing,  I  to  r:  L.  S.  Whitcomb, 
Albert  Lea  (Minn.)  Tribune,  newly-elected 
Inland  director,  and  Paul  A.  Martin,  Lans¬ 
ing  (Mich.)  State  Journal. 

of  a  metropolitan  daily  the  day  he 
leaves  the  college  than  does  a  medi¬ 
cal  school  diploma  in  itself  fit  a 
young  man  to  perform  a  delicate  oper¬ 
ation. 

“Schooling  is  a  preparation,  not  a 
substitute  for  experience.” 

Dr.  Wells  declared  schools  of  jour¬ 
nalism  can  be  of  service  to  the  press 
not  only  to  train  students  for  news¬ 
paper  work,  but  also  to  sponsor  short 
courses  for  active  newspaper  workers 
and  to  conduct  journalistic  research. 

Tuesday  afternoon  was  given  over 
to  the  importance  of  news  pictures. 
Awards  in  the  Inland's  news  photo 
contest  were  announced  by  Don  An¬ 
derson,  Madison  Wisconsin  State 
Journal.  Winners  in  this  contest  ap¬ 
pear  elsewhere  in  this  issue. 

Urges  Pictorial  Policy 

Jack  M.  Willem,  research  director, 
Stack-Goble  Advertising  Agency, 
Chicago,  speaking  on  “The  Reader 
Chooses  His  Pictures,”  showed  by 
means  of  charts  the  relative  reader  in¬ 
terest  in  various  types  of  news  pic¬ 
tures  and  the  amount  of  space  de¬ 
voted  to  such  pictures  by  newspapers. 
Much  of  Mr.  Willem’s  information  is 
contained  in  another  article  appear¬ 
ing  in  this  issue. 

“From  the  standpoint  of  reader  in¬ 
terest,  the  daily  press  would  do  well 
to  first  adopt  a  definite  pictorial  policy 
and  second,  to  adopt  a  pictorial  policy' 
apart  from  the  established  obligation 


of  the  press  to  be  timely  in  its  treat¬ 
ment  of  events,”  he  declared. 

Philip  D.  Adler,  Kewanee  (Ill.) 
Star-Courier,  gave  a  practical  circu¬ 
lation  prescription  for  small  papers, 
warning  publishers  not  to  permit 
themselves  to  become  “circulation 
poor.”  He  spoke  of  the  fallacy  of 
newspapers  maintaining  a  10%  in¬ 
crease  in  circulation  over  1929,  yet 
showing  a  40%  decrease  in  advertising 
value.  Tapping  subscribers  for  more 
money  is  “strong  medicine,”  he  said, 
and  should  be  done  sparingly. 

Mr.  Adler  urged  publishers  to 
throw  out  circulation  dead  wood.  He 
told  how  his  paper  uses  the  callback 
system  with  city  carriers  in  prefer¬ 
ence  to  carrier  sales  meetings  and 
contests.  The  Star-Courier  pays  dis¬ 
trict  men  on  a  sliding  bonus  scale, 
using  a  base  figure  and  paying  $1 
for  every  15  increase. 

■ 

Transcript  Files 
Reorganization 
Plan  in  Boston 

Gives  Creditors  20  Cents 
On  Dollar  .  .  .  Daily  Has 
$200,000  of  New  Capital 

Boston,  Feb.  23 — Under  terms  of  a 
reorganization  plan,  filed  today  in  the 
Federal  Court  here,  the  Boston  Tran¬ 
script  Co.,  publishers  of  the  Boston 
Transcript,  six-day  evening  daily,  is 
scheduled  to  receive  $200,000  new 
capital,  a  revision  of  top  personnel  is 
made,  and  a  plan  to  move  the  plant  to 
newer  quarters  is  contemplated. 

Creditors  of  the  old  corporation  will 
receive  20c  on  the  dollar  in  preferred 
stock  and  a  bonus  of  one-half  share  of 
common  stock  for  each  share  of  pre¬ 
ferred.  Stockholders  will  receive 
nothing.  If  approved,  the  new  com¬ 
pany  will  be  known  as  Boston  Tran¬ 
script,  Inc. 

Gaild  Agrcomont  Stipulotod 

Wage  claims,  as  of  Oct.  19,  1938, 
will  be  paid  in  full  in  cash;  and  it  is 
stipulate  that  a  satisfactory  contrac¬ 
tual  agreement  must  be  made  between 
the  paper  and  the  Newspaper  Guild  of 
Boston  before  the  reorganization  be¬ 
comes  effective. 

Massachusetts  Hospital  Life  In¬ 
surance  Co.,  mortgagee  of  the  Tran¬ 
script’s  buildings  at  324  Washington 
St.  will  bid  in  the  real  estate  for 
‘  $200,000,  under  terms  of  the  plan.  The 
mortgage  is  for  $350,000.  The  plan 


provides  that  “a  lease  of  the  part  of 
the  real  estate  now  used  by  the  debtor 
will  be  made  by  the  mortgagee  to 
the  new  company  for  six  months  from 
the  date  of  the  confirmation  of  the 
plan  at  $1,000  a  month.  The  lease 
shall  be  cancellable  by  the  new  com¬ 
pany  on  30  days’  notice. 

It  was  disclosed  that  the  Transcript 
will  move  to  a  newer,  more  modem 
plant,  outside  the  congested  area  of 
the  city,  probably  within  the  next 
six  months.  A  new  high  speed  press 
and  other  improved  mechanical  equip¬ 
ment  will  be  installed. 

At  the  time  of  filing  the  plan  with 
the  Court,  total  notes  payable  for 
supplies  and  machinery  amounted  to 
$72,201.31,  of  which  $25,621.31  was 
overdue,  or  was  to  become  due  within 
12  months.  These  notes  are  held  by 
the  following: 

(Ireat  Xortlieni  I’aptT  C'n . $J5.X21.S1 

Ititfrnatiimal  }*aptr  Salt*."  Cn .  21.017.77 

OM  South  I'hoto  KiiKraviiij?  Co....  21.281.7.1 
\V«mk1  \t*W'ii*atHr  Macbimry  (%»...  4.080.00 


New  Investor*  Anonymous 

New  investors  will  receive  for  each 
$20,  one  share  of  preferred,  and  one 
share  of  common  stock.  Although  it 
is  known  that  the  new  money  all 
comes  from  Bostonians  interested  in 
the  continued  publication  of  the 
Transcript,  the  management  will  not 
disclose  the  identities  of  the  investors. 

Richard  N.  Johnson,  formerly  an 
official  of  Bemis  Industries,  Boston, 
becomes  president,  treasurer  and  a 
director  of  the  new  company,  and 
Lincoln  O’Brien  publisher  since 
August  2.  1938,  continues  as  editor- 
in-chief.  Johnson  will  have  supervi¬ 
sion  of  the  advertising,  circulation  and 
promotional  departments,  and  O’Brien 
will  supervise  editorial  and  mechan¬ 
ical  departments,  subject  to  the 
approval  of  Johnson. 

FORBES  STARTING  DAILY 

A  new  daily  in  Nassau  County,  Long 
Island,  N.  Y.,  the  Nassau  Daily  Jour¬ 
nal,  will  be  published  in  Hempstead, 
L.  I.,  on  March  1.  T.  Harold  Forbes, 
formerly  publisher  of  the  defunct 
North  Shore  Daily  Journal,  Flushing, 
L.  I.,  is  publisher. 

EAGLE  NAMES  BRANHAM 

The  Brooklyn  Eagle  announced  Feb. 
23  that  effective  March  1  the  Branham 
Co.  will  assume  the  national  advertis¬ 
ing  representation  of  the  paper.  Here¬ 
tofore  the  Eagle  has  maintained  its 
own  offices,  having  direct  representa¬ 
tion. 


STOKER'S  NEWSPAPER  ADS  UP  53%  FOR  1939 

A  53%  INCREASE  in  Iron  Fireman  Manufacturing  Company’s  newspaper 
advertising  program  for  1939  was  announced  this  week  at  the  first  of 
five  spring  sales  conventions  in  Cleveland.  E.  C.  Sammons,  vice-president, 
told  more  than  500  delegates  that  Iron  Fireman  advertising  would  appear  this 
year  in  approximately  300  newspapers.  About  200  were  used  last  year  on  a  co¬ 
operative  basis.  Mr.  Sammons  gave  newspapers  a  large  share  of  the  credit 
for  Iron  Fireman’s  all-time  high  unit  sales  record  established  in  1938.  The 
record  accompanied  a  large  expansion  of  newspaper  space  last  year.  Magazine 
advertising  will  be  increased  18%  this  year,  he  reported.  Joseph  R.  Gerber 
Company,  Portland,  Ore.,  is  the  agency. 

MANNING  EDITORIAL  CHIEF  OF  DETROIT  TIMES 

JOHN  C.  MANNING,  managing  editor  of  the  Detroit  Times  has  been  appointed 
editor-in-chief  with  title  of  editorial  director.  His  place  as  managing 
editor  will  be  taken  by  Ed.  C.  Lapping,  city  editor,  who  in  turn  will  be 
replaced  by  John  McClellan,  as  city  editor.  All  three  appointments  are 
effective  March  1.  Manning  replaces  Florence  McCarthy,  editor-in-chief, 
resigned. 

8  N.  E.  WEEKLIES  PLAN  JOINT  OFFSET  PICTORIAL 

FIVE  SUBURBAN  Boston  weekly  newspapers  have  combined  efforts  to 
produce  a  weekly  pictorial  section  of  eight  pages  to  supplement  their 
regular  issues.  The  section  will  contain  photographs  of  human  interest, 
seasonal,  and  civic  events  and  will  be  printed  in  sepia  in  the  offset  method. 
The  papers  producing  the  section  are  the  Wellesley  Townsman,  Belmont 
Citizen,  Newton  Graphic,  Needham  Times,  and  Brookline  Chronicle. 


E.  J.  Young  Diesx 
N.  Y.  Times 
Cable  Editor,  64 

Former  Washington  Cone- 
spondent.  He  Was  an  Ex¬ 
pert  on  International  Afioir 

Eugene  J.  Young,  64,  cable  edi- 
of  the  New  York  Times  and  writer  i 
international  affairs,  died  Feb.  22  : 
his  home  in  New  York.  Apparer:; 
in  good  health  until  recently,  on  M..: 
day  night  he  complained  of  a  cold : 
his  chest  and  left  the  Times  ofr.; 
earlier  than  was  his  custom.  He  c ! 
lapsed  after  a  severe  coughing  spt. 
and  died  soon  after  a  physician  ar 
rived. 

Born  in  Richfield.  Utah,  on  Nov  ; 
1874,  he  left  school  at  the  age  of  K 
From  the  time  he  was  13  until  he  wi 
17  he  worked  as  a  driver  of  a  survey 
ing  outfit;  as  a  pony  express  rider 
a  railroad,  and  as  a  cowboy  on 
ranch.  His  newspaper  career  bi:i 
at  18.  as  a  reporter  for  the  Salt  Li- 
City  Herald,  for  which  paper  he 
Washington  correspondent. 

Was  Washington  Correspondent 

In  the  capital  he  became  corrt 
pondent  for  the  Indianapolis  Hen 
and  later  for  a  string  of  Westir 
dailies.  His  work  came  to  the  atte: 
tion  of  the  New  York  Times  late  : 
1895  when  the  free  silver  campai:: 
was  under  way,  and  he  went  to  Nev 
York  to  write  on  Western  i>olitics : 
that  paper,  covering  the  St.  Louis  .i' 
Chicago  Presidential  conventions  ;i 
1896.  He  also  worked  for  a  brie 
period  on  the  telegraph  news  desk 
the  New  York  Herald.  It  was  t’r.t 
that  he  decided  to  make  the  fore; 
field  his  specialty. 

“Just  before  the  Spanish-Ameriu 
War  ended,”  Mr.  Young  said  in  h. 
interview  with  Editor  &  Publishes  ; 
1926,  “I  had  charge  of  the  handlir. 
of  some  of  that  news.  Newspaper 
here  and  abroad  began  to  speak  of  th 
United  States  as  a  world  power, 
concluded,  therefore,  that  there  wo;; 
be  useful  work  for  a  man  in  the  news¬ 
paper  business  who  studied  worli 
-  politics  and  world  affairs.  I  was  t  : 
I  was  foolish  at  the  time.  The  aver 
age  news  chief  scorned  stories  wh;,: 
came  from  outside  of  New  Yfri 
But  I  stuck  to  my  conclusion.” 

As  cable  editor  of  the  New  Yf  ' 
World  he  edited  the  news  of 
World  War,  of  the  Russian  Revo., 
tion,  the  peace  conferences,  the  ests: 
lishment  of  the  League  of  Nations  t" 
the  treaty-system  of  the  past-ws 
era. 

On  the  Times,  in  ffie  same  cs 
pacity,  after  the  sale  of  the  World: 
1931,  he  edited  the  dispatches  tb 
told  of  the  rise  of  Adolf  Hitler, 
the  successive  crises  throughout  "i 
world. 

Wra#a  Twa  leeks 

He  wrote  “Powerful  America"  s- 
‘‘Looking  Behind  the  Censorship 
two  books  dealing  with  post-war  l' 
ternational  affairs..  His  second  bcrf 
brought  him  an  invitation,  unusu-' 
for  any  civilian  except  a  technical** 
pert,  to  address  the  War  College- 

In  1922  Mr.  Young  became  ne*! 
and  foreign  editor  of  the  World 
remained  in  that  capacity  for  seve'« 
years. 

When  the  newspaper  was  sold  i'-* 
was  night  foreign  editor  and  te-' 
graph  editor  and  the  senior  nes: 
executive  in  point  of  service.  He  ft- 
turned  to  the  Times  in  1931,  becom¬ 
ing  cable  editor  soon  afterward. 

Besides  his  widow,  who  was 
him  when  he  died,  Mr.  Young  is  s'*-' 
vived  by  four  brothers  and  a  sist* 
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AN  URGENT  PLEA  for  co-operation 
between  the  mechanical,  editorial 
and  busine.^s  departments  to  safeguard 
newspaper  revenue  was  made  Monday 
afternoon  by  Walter  Harrison,  manag¬ 
ing  editor  of  the  Oklahoma  City  Daily 
Oklahoviav  and  Times,  at  the  first 
annual  meeting  of  the  western  divi¬ 
sion  of  the  Southern  Newspaper 
.Mechanical  Conference  at  Oklahoma 
City. 

Three  hundred  mechanical  depart¬ 
ment  executives  from  Oklahoma, 
Arkansas.  Texas  and  that  part  of 
Louisiana  west  of  the  Mississippi,  and 
supply  company  representatives, 
gathered  at  the  Hotel  Skirvin  for  the 
two-day  meeting,  Feb.  20.  21.  under 
the  sponsorship  of  the  SNPA. 

“The  basic  word  1  have  for  you  is 
co-operation.”  Mr.  Harrison  said.  “We 
need  an  intelligent  knowledge  of  the 
other  man’s  job  to  improve  relations 
between  the  editorial  room  and  the 
composing  room. 

Product  Mutt  lo  Well  Printed 

“If  our  product  is  not  as  w^ell  printed 
as  other  media  we  will  not  keep  pace 
iri  the  highly  competitive  situation 
newspapers  find  themselves  today  with 
a  smaller  portion  of  the  advertising 
dollar  going  to  newspapers. 

“Editorial  brains  are  cheaper  today 
than  at  any  time  in  newspaper  his¬ 
tory,”  Mr.  Harrison  continued,  “be¬ 
cause  there  are  300  colleges  turning 
out  journalism  graduates  every  year. 
But,  there  are  very  few  engraving  de¬ 
partment  apprentices." 

Referring  to  the  growth  of  the  news¬ 
paper  guild.  Mr.  Harrison  said  he  was 
opposed  to  the  CIO  affiliation  of  the 
guild  but  would  concede  that  the  guild 
has  been  of  great  value  in  that  it  has 
raised  salaries  in  the  editorial  de¬ 
partment  to  put  these  employes  on  a 
par  with  printers. 

‘‘I  do  not  like  the  methods  which  the 
?uild  has  used  to  reach  their  ends." 
he  said.  “Opposition  to  the  guild  has 
not  really  been  by  the  newspaper  pub¬ 
lishers  as  most  seem  to  think  but  by 
managing  editors  of  the  old  school 
who  have  worked  their  way  up  by 
going  through  the  schcwl  of  experience 
>nd  have  felt  that  they  were  self- 
made  and  felt  that  they  could  stand 
on  their  own  feet  in  the  matter  of  get- 
hng  an  adequate  compensation  for 
tfieir  services. 

Moru  Collugi*  Graduate* 

“The  new  type  of  editorial  worker 
is  the  college  graduate,"  Mr.  Harri¬ 
son  continued,  “and  he  will  be  the 
future  managing  editor  of  our  news- 
Psper  and  editorial  workers  under 
him  will  be  paid  on  an  equal  basis 
•hth  printers  in  the  composing  room." 

Contempt  for  the  supposed  “brains 
uf  the  newspaper”  in  the  editorial 
mom  Working  for  wages  half  those  of 
printers  has  probably  been  felt  by  the 
P^ter  in  the  past.  Now  this  contempt 
should  no  longer  be  true  with  editorial 
Workers  on  a  parity  with  printers  in 
o'*  matter  of  salaries.  Mr.  Harrison 

asserted. 

A  publisher  should  never  put  in 
™*rge  of  his  editorial  department  a 
"'unaging  editor  who  does  not  know 


Walter  Harrison  Urges  Co-operation  of 
Composing  Departments  in  Competition  for 
Advertisers'  Dollar  .  .  .  300  at  SNPA  Session 


.  - 


/ 


Photographed  at  SNPA  Mechanical  Conference.  Left  to  right:  C.  W.  Tabb,  SNPA 
office,  Dallas;  A.  T.  Blease,  chairman  of  the  conference  who  presided,  superintendent, 
Corpus  Chri*ti  (Tex.)  Caller  Times;  Clyde  V.  Lancaster,  composing  foreman,  San 
Antonio  Light;  Elmer  Hodgkinson,  stereotype  foreman,  Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times;  Bert  Conner,  pressroom.  Fort  Smith  (Ark.)  Times-Record;  Walter  M. 
Harrison,  managing  editor,  Oklahoma  City  Oklahoman  and  Times,  and  Cranston 
Williams,  secretary-manager  of  SNPA. 


something  about  the  composing  room, 
the  engraving  plant,  the  stereotype 
plant  and  something  at  least,  about  the 
press  department  of  a  newspaper.  We 
need  better  filling  of  executives'  posi¬ 
tions  in  newspapers  in  the  future  and 
better  co-operation  between  all  de¬ 
partments  bccau.se  other  media  are 
eating  at  the  heels  of  the  newspaper 
today  resulting  in  a  decided  .shrink¬ 
age  in  the  newspaper  advertising  dol¬ 
lar.”  Mr.  Harrison  concluded. 

Lundburg  Eluctud  Chairman 

A.  I.  “Gus”  Lundberg,  mechanical 
superintendent  of  the  Fort  Worth 
(Tex.)  Star-Telegram,  was  elected 
chairman  of  the  Conference  for  the 
coming  year  to  succeed  A.  T.  Blease. 
.superintendent  of  the  Corpus  Christi 
(Tex.)  Caller-Times,  who  presided 
over  the  conference.  Bert  Conner, 
pressroom  foreman  of  the  Fort  Smith 
(Ark.)  Southwest  American  was 
elected  a  new  member  of  the  execu¬ 
tive  committee  of  the  conference  to 
serve  for  the  next  seven  years,  suc¬ 
ceeding  Martin  Moxley.  formerly 
pressroom  foreman  of  the  San  An¬ 
tonio  (Tex.)  Express  News. 

The  executive  committee  and  de¬ 
partmental  chairmen  met  Sunday 
evening  at  the  Skirvin  Hotel,  when 
conference  details  and  last  minute 
arrangements  were  ironed  out.  A.  T. 
Blease,  chairman  of  the  conference, 
presided  at  the  meeting.  Other  com¬ 
mittee  members  pre.sent  were  O.  M. 
Harper,  Tulsa  ■  (Okla.)  World:  L.  T. 
Deputy,  Dallas  (Tex.)  News:  J.  H. 
Gibson,  Houston  (Tex.)  Chronicle: 
W.  J.  Phillips,  Oklahoma  City  (Okla.) 
Oklahoman  and  Times;  A.  I.  Lund¬ 
berg,  Fort  Worth  (Tex.)  Star-Tele¬ 
gram,  C.  W.  Tabb,  secretary,  SNPA. 
Dallas.  Cranston  Williams,  Chatta¬ 
nooga,  Tenn.,  secretary-manager,  of 
the  SNPA  was  also  present  and  took 
part  in  the  meeting. 

Departmental  chairmen  present 
were  Composing  Room,  Clyde  Lancas¬ 
ter,  San  Antonio  (Tex.)  American: 
Press  Room,  Bert  Conner,  Fort  Smith 
(Ark.)  Southwest  American;  Stereo¬ 
type  Room.  Elmer  Hodgkinson.  Okla¬ 
homa  City  (Okla.)  Oklahoman  and 


Times:  Photoengraving  Department, 
J.  H.  Gibson,  Houston  (Tex.)  Chron¬ 
icle. 

Cranston  Williams  told  the  execu¬ 
tive  committee  meeting  that  the  west¬ 
ern  division  was  to  govern  it.self  by 
l<K'al  autonomy  and  did  not  nece.ssarily 
have  to  pattern  conferences  or  methods 
after  the  eastern  division  of  the  Me¬ 
chanical  Conference  of  the  SNPA. 
Mr.  Williams  .said  he  agreed  with  the 
writer  of  an  editorial  in  Editor  & 
Publisher  Equipment  Review  Section 
of  Feb.  11,  1939.  in  which  was  .stressed 
the  need  for  “co-ordination  of  me¬ 
chanical  re.search  between  the  numer¬ 
ous  state  and  regional  conferences 
that  have  come  to  being  in  the  past 
two  years  and  the  national  conference 
under  the  direction  of  the  ANPA  me¬ 
chanical  department.” 

Edgar  T.  Bell,  business  manager  of 
the  Oklahoma  Publishing  Company, 
Oklahoma  City,  made  the  address  of 
welcome  Monday  morning. 

In  the  discussions  of  their  mechan¬ 
ical  oroblems,  the  majority  of  suoerin- 
tendents  reported  they  had  no 
mechanical  difficulty  in  going  to  the 
4-point  column  rule  from  6-point.  Ten 
new.spapers  reported  they  were  using 
4-point  column  rules  without  any  dif¬ 
ficulty.  Several  recommended  .shrink- 
.ige  of  mats  and  centering  on  the 
press  instead  of  cutting  down  the 
slug  width. 

TraabU  with  Advartitar* 

The  question  of  trouble,  with  na¬ 
tional  advertisers  due  to  .shrinkage 
came  up  at  this  point  but  most  agreed 
if  is  not  a  problem  as  yet.  Levin  T. 
Deputy,  superintendent  of  the  Dallas 
(Tex.)  News  took  the  other  side  when 
he  .said  “we  might  save  $10  a  day  on 
paper  and  lose  $40  a  day  in  adver¬ 
tising."  It  was  agreed  that  shrinkage 
of  dry  mats  in  width  or  length  was 
due  lo  the  manipulation  of  the  mat. 

Delegates  agreed  use  of  the  4-p>oint 
column  rule  has  not  retarded  produc¬ 
tion  in  any  way  and  that  the  versatil¬ 
ity  of  the  casting  machine  has  not 
been  minimized  by  its  use. 

The  u.se  of  high  slugs  for  spacing 
material  in  the  ad  alley  was  recom¬ 


mended  to  avoid  buehies  in  ithe  mats. 

In  a  discussion  of  the  advantage  of 
rubber  and  synthetic  rollers,  the  rub¬ 
ber  rollers  seemed  to  be  preferred 
by  most  press  men.  A  majority  prac¬ 
ticed  setting  the  rubber  roller  heavier 
on  the  plate  than  on  the  ink  roller. 
Synthetic  rollers  have  given  trouble 
mostly  in  the  sockets,  it  was  .said. 

One  pressman  came  to  the  defense 
of  synthetic  rollers,  saying  they  gave 
better  results. 

There  was  considerable  divergence 
of  opinion  on  the  best  molding  com¬ 
bination  for  stereotypers.  Some  favor 
a  master  creeper  and  cork  board, 
others  a  cork  blanket  and  fibre  board. 
It  was  generally  agreed  that  each  mat 
requires  a  different  combination.  The 
'resiliency  of  the  press  blanket  should 
be  taken  into  consideration  when  find¬ 
ing  the  best  combination  in  any  cast*. 

Many  changes  were  mentioned  as 
necessary  to  lengthen  the  column  in 
the  composing  room,  such  as  length¬ 
ening  chases,  changing  arch  on  cast- 
block  and  auto-shaver,  filing  off 
gauges  on  casting  box,  getting  new' 
casting  boxes. 

At  the  Monday  moiming  session,  in¬ 
vitations  to  .hold  the  next  conference 
in  Dallas  and  Galveston  were  ex¬ 
tended  by  the  mayors  of  those  cities. 
George  Sprague,  and  Adrian  F.  Levy, 
respectively. 

Engraving  Problems 

Engraving  room  foremen  suggested 
that  photographers  can  co-operate 
with  the  engraving  department  to  cut 
costs  and  improve  the  quality  of  cuts 
by  getting  sharper  focus  in  their  copy 
to  avoid  flat  prints  which  require 
much  extra  art  work  in  the  art  and 
engraving  rooms.  Engravers  feel  that 
photographers  take  too  many  picture.s 
of  one  subject.  Engravers  expressed 
disapproval  of  .several  photographs  of 
different  dimensions  coming  to  the 
engraving  department  to  be  pulled  up 
or  reduced  to  be  used  in  the  same  lay¬ 
out  resulting  in  much  extra  expense. 

J.  H.  Gibson,  photo-engraving  fore¬ 
man  of  the  Houston  (Tex.)  Chronicle 
expressed  the  opinion  that  the  day 
will  come  eventually  when  the  en¬ 
graving  department  will  have  charge 
of  all  art  work  and  photography  in 
order  to  be  able  to  improve  the  fin¬ 
ished  engraving  product. 

Synthetic  powder  for  etching  is  go¬ 
ing  to  waste  in  many  engraving  de¬ 
partments  in  the  southwest  because 
engravers  have  refused  to  use  it  and 
stick  to  the  use  of  dragon’s  blood  in 
engraving  work.  In  the  warmer 
climates  this  synthetic  powder  got  in 
their  hair,  clothes  and  on  their 
bodies  and  engravers  in  one  plant  said 
they  would  have  to  be  paid  ten  dollars 
a  week  more  if  they  had  to  use  the 
synthetic  powder.  The  powder  and 
dragon’s  blood  bring  equal  results  as 
far  as  efficiency  in  use,  delegates 
agreed.  Synthetic  etching  powder  in 
the  cooler  climates  has  been  used 
without  any  difficulty,  it  W’as  re¬ 
vealed. 

$tandard  Sis*  Comic  Strip* 

Tue.sday  morning  delegates  heard 
Robert  A.  Travis,  president  of  Comic 
Section  Advertising,  New  York,  speak 
on  “Standardization  of  the  Size  of 
Comic  Strips.”  He  told  delegates  that 
progress  was  being  shown  in  an  ef¬ 
fort  to  have  all  comic  strips  product'd 
14  inches  wide  as  standard. 

Fifty  -five  line  screen  was  favored 
by  many  photoengravers  as  ideal  as  a 
standard  .screen  for  newspaper  work 
although  several  expressed  a  prefer¬ 
ence  for  60  and  65- line  screen. 

Harvey  Andrews,  control  superin¬ 
tendent.  of  the  Powell  River  Paper 
Co.,  Ltd.,  of  British  Columbia,  spoke 
on  the  manufacture  of  newsprint  and 
answered  questions  of  delegates  con¬ 
cerning  problems  pertaining  to  paper. 


EDITOR  cS,  PUBLISHER 


AP  Now  Servicing 
NBC,  WOR  With 
News  Reports 

Stations  Getting  Them 
Free  of  Charge  .  .  .  CBS 
Also  Seeking  Service 

Following  the  action  last  December 
of  the  NBC  and  the  CBS.  and  more 
recently  of  radio  station  WOR,  New¬ 
ark.  N.  J.,  of  discontinuing  the  bulle¬ 
tins  of  the  Press-Radio  Bureau,  to 
which  the  three  major  news  services 

AP,  UP  and  INS— submitted  their 
reports  for  radio  news  broadcasting 
purposes,  the  AP,  which  began  early 
this  month  to  supply  news  reports  to 
the  NBC,  on  Feb.  22  added  radio  sta¬ 
tion  WOR  (MBS)  to  its  list. 

CBS,  which  recently  has  approached 
the  AP  as  a  possible  participant  for 
the  press  association's  news  service, 
may  be  added  as  a  user  of  the  reports 
shortly,  W.  J.  McCambridge.  AP  as¬ 
sistant  general  manager,  told  Editor 
&  Publisher  Feb.  21.  He  pointed  out 
that  at  this  time  “WOR  is  the  only 
MBS  station  taking  the  service.” 

AP't  Statement 

Questioned  regarding  the  news  AP- 
radio  tie-up,  he  made  the  following 
statement; 

“The  AP  has  furnished  news  bulle¬ 
tins  to  NBC  for  several  years  as  a 
public  service  indirectly  through  the 
Press-Radio  Bureau.  It  is  now  fur¬ 
nishing  them  directly  to  the  NBC  on 
the  same  basis  of  public  service  and 
without  remuneration.  This  AP  news 
is  used  by  the  NBC  in  its  daily  news 
programs  and  also  for  bulletin  news 
■service. 

“Our  news,  however,  can  be  used 
only  for  sustaining  programs.  Under 
no  circumstances  can  it  be  used  for 
sponsored  programs.  The  agreement 
also  stipulates  that  the  stations  using 
our  news  service  must  credit  us  both 
at  start  and  at  the  end  of  the  pro¬ 
gram  ” 

AP  credit  lines,  he  said,  are:  (at  the 
start  of  the  broadcast)  “This  news  is 
furnished  to  the  NBC  by  the  Associa¬ 
ted  Press";  (at  the  close  of  the  pro¬ 
gram)  “This  news  is  by  the  Associated 
Press  and  is  furnished  in  the  interests 
of  the  public.  For  further  details 
read  your  Associated  Press  newspa¬ 
per.” 

Another  understanding  between  the 
press  association  and  participant  sta¬ 
tions,  he  pointed  out,  is  that  eventual¬ 
ly  a  "radio  monitor”  will  be  appointed 
by  the  AP  to  process  and  pass  on  all 
.\P  news  used  during  the  broadcasts. 

Other  Stations  May  Use  It 

He  said  other  radio  stations  also 
have  approached  the  press  association, 
and  as  Editor  &  Publisher  went  to 
press  Thursday  there  were  no  new 
developments.  The  AP  is  supplying 
the  reports  free  of  charge,  since  its 
by-laws  prevent  the  selling  of  news 
to  radio.  Mr.  McCambridge  said 
there  is  no  truth  in  a  report  circu¬ 
lated  in  newspaper  and  radio  circles 
that  the  press  association  eventually 
will  sell  its  news  to  radio  stations  for 
broadcasting  purposes. 

The  NBC  is  now  presenting  two 
five-minute  news  periods  daily  with 
the  AP  eredit  lines.  The  Columbia 
network  is  using  UP  and  INS  reports 
for  its  news  broadcasts.  Both  the  UP 
and  INS  sell  their  reports  to  radio 
stations  and  their  reports  are  avail¬ 
able  for  sponsorship.  CBS  and  NBC 
discontinued  using  the  Press-Radio 
Bureau  reports  on  Dec.  23  and  Dec. 
24,  respectively.  WOR,  using  it  sup¬ 
plementary  to  its  Trans-Radio  Press 
reports,  discontinued  it  op  Jan.  21. 


Macy  to  Publish  New 
Daily  in  White  Plains 

Westchester  County  Publishers.  Inc., 
will  begin  publication  of  a  new  daily 
newspaper  in  White  Plains.  N.  Y..  the 
county  seat,  on  March  1.  J.  Noel  Macy, 
president,  announced  this  week.  The 
new  publication,  the  White  Plains 
Evening  Dispatch,  increases  the  num¬ 
ber  of  Macy-Westchester  dailies  to 
eight.  It  will  compete  with  the  Daily 
Reporter,  published  by  W.  Lee  Tuller 
and  Walter  V.  Hogan.  The  Macy  or¬ 
ganization  has  news  service  and  ad¬ 
vertising  affiliations  with  the  Daily 
Reporter,  which  will  be  severed 
March  1. 

For  the  present,  Mr.  Macy  said,  the 
new  daily  will  be  printed  in  the  plant 
of  the  group’s  New  Rochelle  paper. 
News  and  business  offices  will  be  at 
14  Mamaroneck  Avenue.  Benjamin 
H.  Carroll,  city  editor  of  the  Herald 
Statesman,  will  be  editor  and  general 
manager  of  the  new  daily.  Eugene 
Duffy,  a  member  of  the  advertising 
staff  of  the  Standard  Star,  will  be  ad¬ 
vertising  manager,  and  Van  H.  Fris. 
circulation  promotion  manager  for  the 
Macy-Westchester  group,  will  be  cir¬ 
culation  manager.  William  E.  Seely, 
news  editor  of  the  Herald  Statesman, 
will  succeed  Carroll  as  city  editor  of 
the  Yonkers  paper. 

The  Kelly-Smith  Co.,  New  York,  has 
been  appointed  national  advertising 
representative  for  the  Evening  Dis¬ 
patch.  David  and  Kent  Co.  will  repre¬ 
sent  the  Daily  Reporter  in  the  national 
advertising  field,  Albert  H.  Kent  in¬ 
formed  Editor  &  Publisher. 

Effective  March  1,  he  added,  the 
Daily  Reporter  will  no  longer  be  sold 
in  combination  with  the  Macy-West¬ 
chester  group,  and  national  space  for 
that  paper  “will  be  sold  independently 
and  without  affiliation  with  any  other 
newspaper  or  newspaper  group.” 

■ 

Pearson,  Allen  Appeal 
Copyright  Decision 

Washington,  D.  C.,  Feb.  23 — Drew 
Pearson  and  Robert  S.  Allen,  authors 
against  whom  the  Supreme  Court 
ruled  Jan.  30  in  a  copyright  infringe¬ 
ment  suit  brought  by  the  Washing¬ 
tonian  Publishing  Co.,  today  applied 
to  the  high  court  for  rehearing.  The 
Supreme  Court  had  held.  Justices 
Black,  Roberts  and  Reed  dissenting, 
that  copyright  attaches  to  published 
works  without  the  formality  of  de¬ 
positing  a  copy  with  the  Library  of 
Congress  and  paying  the  fee. 

The  petition  for  rehearing  asserts 
the  majority  opinion  judicially  amends 
the  Copyright  Act,  penalizes  persons 
who  comply  with  the  law,  invites  dis¬ 
regard  of  the  statue,  and  renders  of 
little  value  the  official  registry  and 
catalogs  of  recorded  works  now  pub¬ 
lished  by  the  Library  of  Congre.ss. 

■ 

JANUARY  ROTO  UP 

Newspaper  rqtogravure  advc'rtising 
for  January  totaled  792.795  lines,  an 
increase  of  132,812  or  20.1  over  the 
same  period  last  year,  accordnig  to 
figures  released  by  Kimberly-Clark 
Corporation.  National  roto  showed  a 
gain  of  184,557,  or  55.4%,  totaling  517,- 
608  lines.  Local  gravure  slumped  to 
275,187,  a  decrease  of  51,745,  or  15.8%. 
Monotone  copy  totaled  676,039  as 
compared  with  116.756  in  color  roto. 
■ 

PLAN  AIR  TOUR  TO  FAIR 

The  Come-To-Cleveland  Committee 
of  the  Cleveland  Advertising  Club  is 
promoting  a  mass  flight  of  more  than 
150  Clevelanders  May  17  to  the  New 
York  World’s  Fair.  It  will  be 
known  officially  as  the  “Cleveland 
Airavan.” 


NUTTER  TO  N.  ORLEANS 

Kent  Cooper,  general  manager  of 
the  Associated  Press,  Feb.  23  an¬ 
nounced  appointment  of  Charles  Nut¬ 
ter  as  chief  of  bureau  at  New  Orleans, 
in  charge  of  Louisiana  and  Mississippi. 
He  succeeds  Fred  Dye,  transferred  to 
London.  Nutter  returned  to  the  U.  S. 
last  summer  after  nearly  ten  years  in 
the  AP  foreign  service. 

■ 

Agencies  Liable 
For  False 
Advertising  Copy 

FTC  Contention  Regarding 
Food.  Drug,  Cosmetic 
Statements 

Advertising  agencies  prepare  food, 
drug,  device,  and  cosmetic  copy  on 
their  own  responsibility  and  are  in¬ 
surers  against  false  and  misleading 
statements,  the  Federal  Trade  Com¬ 
mission  now  holds. 

P.  G.  Morehouse,  chief  of  the  radio 
and  periodical  division  of  FTC  in 
Washington,  contends  the  Wheeler- 
Lea  Act  allows  of  no  less  strict  inter¬ 
pretation.  Proceeding  upon  that 
theory,  he  has  drafted  a  form  letter 
which  will  be  sent  to  agencies  which 
have  prepared  copy  which  comes  un¬ 
der  examination  on  the  theory  that  it 
is  misleading. 

All  Parties  Are  Liable 
The  Wheeler-Lea  Act,  said  More¬ 
house,  makes  all  parties  to  the  dis¬ 
semination  of  false  or  misleading  ad¬ 
vertising  civilly  liable,  but  holds  only 
the  vendors  of  commodities  subject 
to  the  criminal  provisions.  Because 
agencies  are  exempt  from  the  criminal 
section,  intent  need  not  be  estab¬ 
lished  and  it  therefore  follows,  he 
considers,  it  is  the  responsibility  of 
copywriters  to  censor  false  or  mislead¬ 
ing  statements  from  promotional  mat¬ 
ter  even  though  its  inclusion  is  in¬ 
structed  by  the  client. 

Contrary  to  belief  in  some  quarters, 
this  regulation  covers  only  commodi¬ 
ties  in  the  food,  drug,  device  and  cos¬ 
metic  groups,  for  only  these  are  em¬ 
braced  within  the  Wheeler-Lea  Act. 

It  does  not  follow  that  the  agency 
which  prepared  copy  found  to  be  false 
or  misleading  will  be  cited  in  formal 
proceedings.  In  trade  commission 
practice,  respondents  are  permitted  to 
stipulate  discontinuance  of  the  asser¬ 
tions  to  which  objection  is  made  by 
that  body.  And  as  a  matter  of  Com¬ 
mission  policy,  only  the  persons  who 
are  “materially  responsible”  for  falsity 
will  be  subject  to  penalty. 

In  the  past  FTC  has  cited  only  the 
advertiser  in  its  formal  proceedings. 
But  agencies,  acting  either  upon  their 
own  initiative  or  at  the  request  of  the 
Commission,  have  been  parties  to 
most  negotiations  for  composition  of 
complaints,  according  to  Morehouse. 
The  Wheeler-Lea  Act  makes  such 
participation  mandatory,  if  the  Com¬ 
mission  so  desires.  It  also  holds  the 
agency  subject  to  punitive  measures 
which.  Morehouse  stated,  are  not  in¬ 
tended  to  be  invoked  unless  it  is 
shown  that  the  agency  actively  and 
knowingly  participated  in  misleading 
the  consuming  public. 

ROBERT  W.  CURTIS 

Robert  W.  Curtis,  72,  veteran  base¬ 
ball  writer  and  day  assistant  to  the 
sports  editor  of  the  New  York  Times, 
which  he  had  served  since  1922,  died 
Feb.  22  at  his  home.  Little  Neck, 
Queens,  N.  Y.  Mr.  Curtis  entered 
newspaper  work  in  Oswego,  N.  Y.,  and 
subsequently  worked  for  the  New 
Haven  (Conn.)  Journal-Courier  and 
for  .several  of  the  New  York  papers. 


Judge  Denies  ^  ^ 
Guild  Plea  In 
Chicago  Strike 

Wagner  Act  Not  Involved 
In  Temporary  Injunction 
Violation,  He  Rules 

Chicago,  Feb.  23  —  Superior  Judge 
Grover  C.  Niemeyer  ruled  today  that 
Wagner  Act  provisions  are  not  in¬ 
volved  in  the  question  of  violation  of 
a  temporary  injunction  re.straining 
the  local  guild  in  its  strike  activities 
against  the  Hearst  Newspapers.  The 
guild  had  petitioned  Judge  Niemeyer 
for  removal  of  the  case  to  the  Fed¬ 
eral  Court.  The  management  is 
charging  the  guild  with  contempt  as 
a  result  of  alleged  illegal  activities 
under  the  injunction. 

Violence  again  flared  here  last 
Saturday  when  police  were  called  to 
suppress  a  disturbance  in  front  of  the 
Hearst  Building.  Five  arrests  were 
made  and  several  persons  were  in¬ 
jured.  The  trouble  started  when 
guild  members  and  a  large  crowd  of 
sympathizers  massed  in  front  of  the 
Hearst  Building.  Guild  officials  claim 
the  injunction,  prohibiting  the  guild 
from  placing  more  than  two  pickets  at 
each  entrance  to  the  Hearst  plant,  was 
not  violated  and  that  the  picket  line 
was  comprised  of  other  trade  union¬ 
ists. 

Boston  Contract  Renewed 

A  ONE-YEAR  contract  between  the 

Boston  Herald-Traveler  and  the 
Boston  Newspaper  Guild  was  signed 
Feb.  20,  replacing  a  recently  expired 
contract,  which  guarantees  employes 
salary  raises  to  an  aggregate  of  $75.- 
000.  The  contract  calls  for  a  five-day 
40  hour  week,  even  for  janitors,  but 
in  no  event  shall  an  employee  work 
more  than  2,000  hours  within  a 
given  year.  The  guild  shop  was  not 
granted. 

■ 

Court  Dismisses  Suit 
Against  Bell 

The  New  York  State  Court  of  Ap¬ 
peals,  Albany,  on  Feb.  21  upheld  dis¬ 
missal  of  the  complaint  in  a  suit  by 
Holman  Harvey,  publicist,  alleging 
breach  of  contract  against  the  Bell 
Syndicate. 

The  feature,  “Good  Taste  Today,’’ 
by  Emily  Post,  authority  on  etiquette, 
was  involved  in  the  suit. 

At  the  trial,  Harvey  said  he  was 
instrumental  in  bringing  about  syn¬ 
dication  of  the  Emily  Post  feature  by 
Bell  Syndicate.  The  issue  in  the  case 
turned  on  the  interpretation  to  be 
given  to  a  contract  between  Harvey 
and  Bell  in  which  Bell  agreed  to  pay 
Harvey  a  percentage  of  the  net  re¬ 
ceipts  from  the  sale  of  the  Post  articles 
to  newspapers.  Harvey  claimed  he 
was  entitled  to  10%  of  the  profits  from 
sale  of  the  articles  by  reason  of  a 
contract  which  he  claimed  was  con¬ 
tinuous  and  which  the  syndicate 
claimed  was  terminated  after  one 
year. 

At  the  conclusion  of  the  trial  in  the 
Supreme  Court  of  New  York  Count) 
in  April,  1937,  the  complaint  was  dis¬ 
missed,  the  court  holding  that  Har¬ 
vey  had  failed  to  establish  a  cause  of 
action.  Harvey  appealed  to  the  Ap¬ 
pellate  division  where  dismissal  was 
affirmed.  He  then  carried  his  actior. 
to  the  highest  court  in  the  state  which 
upheld  the  lower  courts. 

Arthur  Moynihan,  of  Moynihan  1 
McKeown,  New  York,  represented  tJif 
Bell  Syndicate.  Lowell  B.  Birrell  was 
attorney  for  the  plaintiff. 
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First  Prize 


death  on  fifth  avenue 


Ray  HowCx'd  of  the  New  York  Journal-American  was  driving  up  Fifth  Avenue  when  he  heard  the  crash  of 
this  car  driven  by  Prince  Alexis  Dawydoff,  whose  two  women  companions  were  killed.  Howard  made 
this  shot,  which  won  first  prize  of  $100  in  EDITOR  &  PUBLISHER'S  Fourth  Annual  News  Picture  Contest. 


Third  Prize 


This  remarkable  picture  was  taken  an  instant  afte  r  John  Warde,  26,  struck  the  glass  and  steel  marquee 
of  Hotel  Gotham,  New  York,  after  a  leap  from  the  15th  floor  ledge.  Charles  Haacker,  of  Acme  News- 
pictures,  made  this  picture  after  a  12-hour  vigil.  It  won  third  prize  in  EDITOR  &  PUBLISHER'S  contest. 
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EDITOR  &  PUBLITKER 


*WSMIIINC 

BONDS- 


Taken  by  Howard  Jones,  then  of  Knoxville  (Tenn.)  Journal,  now  with  Acme  Newspictures, 
Washington,  this  dramatic  photo  of  on  enraged  bail  bondsman  firing  a  revolver  at  the 
photographer  won  second  prize  in  the  1938  EDITOR  &  PUBLISHER  news  picture  contest. 
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THOMAS  EGGED  OUT 


Fourth  Prize 


0 


This  dramatic  shot,  taken  by  Ralph  Morgan  of  Morgan  Newspictures,  shows  Norman  Thomas, 
Socialist,  just  as  he  was  struck  by  on  egg  hurled  by  on  angry  listener  when  Thomas  attempted  to 
make  a  speech  in  Military  Park,  Newark,  N.  I.  He  was  forced  to  abandon  his  attempt  to  speak. 


Snapped  at  the  moment  the  wall  crumbled,  this  spectacular  picture  ot  a  New  York  warehouse  fire 
won  fifth  prize  in  EDITOR  &  PUBLISHER'S  contest  for  Charles  Corte  of  Acme  Newspictures. 


Photo  Contest 


HURRICANE'S  WAKE.  This  scene  of  hurricane  debris  at  New 
London,  Conn.,  was  taken  by  Samuel  Schulman,  International 
News  Photos. 


IN  A  LIGHTER  MOOD.  President  Franklin  D.  Roosevelt  and 
Secretary  Marvin  McIntyre  caught  in  rare  good  humor  by  John  S 
Thompson  of  Acme  Newspictures,  Washington 


SCHMEUNG  COLLAPSING  UNDER  BARRAGE.  Dramatic  moment 
when  Joe  Louis  knocked  out  the  German  contender  in  first  round 
taken  by  Jack  Frank,  New  York  Herald  Tribune. 


SCHOOLBOY  ROWE  LEAVES  MAJOR  LEAGUES.  The  idea  tor 
this  compelling  photograph  was  that  of  Rolland  Ransom,  Detroit 
News  staff  man. 
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EDITOR  <S  PUBLISHER 


HONORABLE  MENTION 


Photo  Contest 
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NOVENA.  This  beautiful  and  solemn  picture  was  taken  by  SULFANILIMIDE.  An  ingenious  shot  illustrating  the  new  miracle 
Edward  Farber,  Milwaukee  Journal,  in  a  Milwaukee  cathedral.  chemical  taken  by  Fremont  Davis  for  Science  Service. 


HEAD  OVER  HEELS!  A  smashing  prizefight  picture  snapped  at 
the  very  second  one  of  the  contenders  was  belted  from  the  ring. 
Taken  by  Hal  Jensen,  Los  Angeles  Examiner,  in  Hollywood. 


VALENTINE.  Dramatic  feature  picture  of  a  department  store 
charwoman  taken  by  Harry  Saltzman  of  the  Philadelphia  Rec¬ 
ord. 


SETS  N.  J.  TRIAL  DATE 

Trenton,  N.  J.,  Feb.  20 — Federal 
Judge  Phillip  Forman  has  signed  an 
order  here  scheduling  an  April  3  start 
of  trial  of  the  suit  of  Mrs.  Marian  G. 
Russell  and  Patrick  J.  Delehanty, 
stockholders  in  the  Newark  Ledger, 
against  the  Ledger  Co.  Mrs.  Russell, 
wife  of  Lucius  T.  Russell,  former 
Ledger  publisher,  and  Delehanty 
charge  fraud  and  mismanagement 
since  the  publication  was  taken  over 
by  Samuel  I.  Newhouse  four  years 
ago.  They  are  seeking  appointment 
of  a  receiver. 


AD  BUREAU  FILM  RELEASED 

“MAKE  IT  YOUR  BUSINESS."  a  new  talking  slide  film  produced  by  the 
Bureau  of  Advertising,  ANPA.  and  designed  for  use  among  automobile 
dealers,  was  made  available  to  Bureau  members  last  week.  The  film  presents 
the  adventui'es  of  a  progressive  automobile  dealer.  Bill  Bennett,  who  has  a 
good  business  but  is  anxious  to  make  it  grow  faster.  In  the  course  of  the 
film.  Bennett  comes  to  realize  the  power  of  newspaper  advertising  to  sell 
goods,  the  importance  of  building  up  his  own  name  through  newspaper  ad¬ 
vertising,  and  of  having  that  name  always  associated  with  the  car  he  sells. 
A  feature  of  the  film  is  the  introduction  of  four  successful  automobile  dealers 
whose  names  are  well  known  to  the  trade,  and  whose  brief  speeches  on  the 
value  of  newspaper  advertising  are  based  upKjn  their  years  of  successful 
experience  with  the  medium.  The  Bureau  has  also  prepared  a  printed  version, 
in  booklet  form,  of  "Make  It  Voiir  Business"  for  distribution  to  auto  dealers. 


"HONEST"  UBEL  BILL 

A  bill  amending  the  state  libel  law^^ 
to  take  care  of  "honest  mistakes”  was 
passed  30  to  1,  by  the  Georgia  Senate 
recently.  A  similar  measure  is  pend¬ 
ing  before  the  House.  The  amend¬ 
ment.  sponsored  by  Senator  McGint) 
of  Calhoun,  requires  notice  in  writing 
at  least  five  days  before  suit  for  lib®l 
may  be  filed,  and  in  cases  of  "honest 
mistakes,  where  correction  is  made 
limits  possible  recovery  to  special  ot 
actual  damages  the  plaintiff  proves  as 
a  result  of  the  libel. 
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Among  Advertising  Folk 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


,  D.  DONOVAN,  space  buyer,  at  the 
recent  annual  meeting  of  the 


HAVE  YOU  SEEN  THIS  MAN? 


ebeut  If.  hfttfbt  S  f«t,  S  lirh«*.  Wftfht  tbout  ISf  poundi.  httr  Meek.  Mut  em- 
CMptoiton  fetr. 

DESCRIPTION 

This  man  represents  himself  as  from  the  Economy  Cleaners.  He 
has  been  known  to  take  clothes  from  people  who  need  dry  cleaning 
done  and  bring  them  back  like  new.  Do  not  give  him  your  clothes 
unless  you  want  a  flrst  class  job  done.  He  is  wanted  by  hundreds  of 
Raleigh  families  every  week.  If  you  do  not  catch  him  when  he  c<Mnes 
by  your  bouse,  call  531  at  once  and  we  will  apprehend  him  and  have 
him  eall  back.  Phone  or  wire  ua  collect. 

103  E.  Morgan 
Phone  33S 


VISITORS  IN  HAWAH 


Kimball  Co.,  New  York,  to  take 
charge  of  their  media  department. 

Walter  Thompson 
in  charge  of  radio, 
New  York  after 
weeks  in  the  company’s 


Arthur  Kudner,  president  and  general 
manager  of  Arthur  Kudner,  Inc.,  New  York 
advertising  agency,  is  shown  here  as  he 
arrived  at  Honolulu  recently  with  Mrs. 
Kudner.  Mr.  Kudner  made  only  a  brief 
visit  in  Honolulu,  returning  to  the  main¬ 
land  Feb.  17  on  business,  but  Mrs.  Kudner 
will  remain  longer. 


John  Rebek,  J. 

Co.  vice-president 
has  returned  to 
spending 

Hollywood  office. 

W.  R.  Needham,  president,  Needham  believe,  by  every  subscriber  to  the  of  big  city  advertising 


How  Economy 
Cleaners 
Seek  Customers 


L  Grohmann,  Inc.,  New  York,  and 
Mrs.  Needham  will  sail  for  Europe 
March  3  on  the  Normandie.  Mr. 


aiiu  liter  .  ««  «.  a  •  _i 

“Giving  Your  Invitations;  Avoid 

■  Waiting.  .  .  .  Telephone  for  Appoint- 
rEST  FEMININE  topic  of  the  ment.” 

ment,  we  are  led  to  believe  as  The  series  of  four  advertisements 
o  about  our  work  from  day  to  which  has  created  much  comment  in 
is  the  colossal  absurdity  of  the  advertising  circles,  was  the  idea  of 
spring  hats.  Fred  Manchee  who  is  in  charge  of  the 

ren’t  they  frightful;”  “I  wouldn't  New  York  Telephone  account  at  Bat- 

_ _  ten.  Barton,  Durstine  &  Osborn,  New 

York.  For  a  long  time  New  York 
f  Telephone  has  been  addressing  its 

copy  to  women  who,  the  company  be- 
lieves,  are  the  greatest  potential  users 
of  the  telephone.  The  “hat  eye  appeal” 

■  ■*  series  began  Feb.  6  and  runs  once  a 

Cerf.  assistant  vice-president  of 
New  York  Telephone  in  charge  of  ad- 

“There  is  no  question  about  the 
'  effectiveness  of  this  series.  Of  course, 

handling  9,000,000  calls  daily,  subject 
to  violent  fluctuations  due  to  the 
weather  and  other  conditions,  it  is 
Bv  m  hard  to  pin  down  just  what  effect  our 

advertising  has,  but  we  are  satisfied. 
\  We  have  received  many  favorable 


ig  only  two  and  one-half 
two  columns,  the  copy  is 
Needham  will  visit  European  clients  put  up  in  the  form  of  a  police  bulle- 
and  will  also  make  a  survey  of  the 
prospects  for  travel  to  the  U.  S.  be¬ 
cause  of  the  New  York  World’s  Fair. 

They  will  return  on  the  S.  S.  Paris, 
leaving  Le  Havre  March  30. 

IhixL  Yocum  has  resigned  as  man- 


“Please  Post.  Bulletin  No.  1354"  ' 
the  copy  says  in  small  type  above 
the  profile  and  full-face  photo  of  a 
man  wearing  a  chauffeur’s  cap. 

_ _ _ ^ _  Underneath  the  picture  is  given  his  - 

ager  of  the  new  business  department  name,  T.  J.  Dupre,  and  then  in  large 

_  :  _  ,  to  become  type:  “HAVE  YOU  SEEN  THIS 

■president  and  director  MAN?"  Then  in  small  type:  “Age 

about  153  pounds,  hair  black,  blue 
eyes,  complexion  fair. 

“This  man  represents  himself  as 
from  the  Economy  Cleaners.  He  has 
been  known  to  take  clothes  from 
people  who  need  dry  cleaning  done 
and  bring  them  back  like  new.  Do 
not  give  him  your  clothes  unless  you 
want  a  first  class  job  done.  He  is 
wanted  by  hundreds  of  Raleigh  fam¬ 
ilies  every  week.  If  you  do  not  catch 
him  when  he  comes  by  your  house, 
call  536  at  once  and  we  will  appre¬ 
hend  him  and  have  him  call  back. 


of  Young  &  Rubicam.  Inc. 

executive  vice-j. _ _  _ 

of  Campton  Advertising,  Inc.,  effective  about  33,  height  5  feet  3  inches,  weight 
April  15. 

Ralph  H.  Bulter,  formerly  with 
Schwab  &  Beatty,  Inc.,  has  joined  the 
Frank  A.  Richardson  agency. 

Don  M.  Mackie.  advertising  man¬ 
ager,  Commonwealth  &  Southern 
Corp..  has  been  elected  president  of 
the  Jackson  (Mich.)  Lincoln  Repub¬ 
lican  Club. 

John  D.  Simon,  who  recently  re¬ 
signed  as  vice-president  of  Joseph  R. 

Gerber  Co.,  Portland,  Ore.,  agency, 

has  purchased  the  agency  business  of  _  _  _ 

Crossley  &  Ham,  Inc.,  and  entered  the  phone  or  wire  us  collect, 
advertising  field  as  John  D.  Simon  Co., 
with  offices  in  the  Oregonian  Build¬ 
ing.  One  of  his  active  accounts  will 
he  the  Portland  Oregonian. 


“103  E.  Morgan.  Phone  536.” 

This  “police  bulletin’’  style  of  copy  - - _ 

totaling  only  five  column  inches  a 

week  has  produced  “phenomenal  re-  iPP?  _ _ _ 

T.  H.  Loritz,  Chicago  and  West  suits”  and  “increased  business,”  ac-  '  |  ■■ZZ’S-ZHT' 

Coast  agency  man,  recently  announced  cording  to  O.  W.  Hooker,  manager  of  ' '  1  . 

the  opening  of  T.  H.  Loritz  &  Asso-  the  Economy  Cleaners,  Raleigh.  The 

dates,  advertising  and  marketing  firm  used  its  first  ad  of  this  type  about  ";rr.— 

rounsellors,  in  Corpus  Christi,  Tex.  six  weeks  ago,  and  is  continuing  it  on  “ 

Associated  with  him  are  T.  H.  Put-  a  weekly  basis  in  the  Raleigh  News  - 

^m,  in  charge  of  marketing  and  and  Observer,  morning  paper.  One  be  caught  dead  in  a  thing  like  that;’’ 
Jack  Sharpe,  Collier  Mize  and  Eddie  driver-salesman  is  featured  weekly,  ^^d  “Isn’t  hat  absurd!”  are  some  of 
Cope.  The  idea  for  the  series  was  developed  the  comments  we  hear  as  the  new 

■  by  Mr.  Hooker.  hats  are  paraded  by  their  owners 

more  tuna  ads  advertiser’s  principal  problem  down  the  Avenue. 

....  ,  bringing  the  attention  of  the  pub-  Capitalizing  on  this  sharp  interest 

Again  more  than  75/,  of  our  na-  He  to  his  driver-.salesmen,  and  he  New  York  Telephone  Company  is 
»nal  advertising  on  Chicken  of  the  developed  the  idea  for  the  copy  with  running  an  unusual  series  of  four  ad- 
Tuna  will  be  invested  that  one  thought  in  mind.  Each  ad-  vertisements  in  all  New  York  City 

paper  space  during  1939,  stated  R.  P.  vertisement  brings  dozens  of  phone  dailies  which  look  more  like  depart- 
arper,  vice-president  generm  calls  to  the  plant  and  the  driver-  ment  store  or  fashion  shop  copy  than 

•es  manager  of  Van  Camp  Sea  Food  salesmen  receive  voluntary  comments  promotion  for  increased  use  of  tele- 
company,  Inc.,  Terminal  Island,  Cal.,  about  the  advertisement  at  practically  phones, 
fecently.  He  declared  that  the  pro-  every  home  where  they  call  to  pick  All  of 
ouctivity  of  newspaper  space  is  pri-  up  garments.  The  driver-salesmen  a  smart 
>narily  responsible  for  the  4,000%  in-  like  the  series  for  it  gives  them  the  Madam  I 
"ease  in  the  American  consumption  long  sought  for  opportunity  of  “get-  York  des 
"  tuna  since  1921.  The  company’s  ting  their  pictures  in  the  paper.”  The  East  56th 
Wvertising  agency  is  Emil  Brisacher  copy  appears  every  Monday  morning,  copy  is  t 
Staff,  San  Francisco.  Copy  and  photographs  of  the  driver-  for  time 


Bill  on  Ad  Registration 
Favorably  Reported 

Feb.  23— A  bill 


Washington,  D.  C., 
to  piermit  registration  of  labels  and 
single-page  advertisements  by  the 
Register  of  Copyrights  instead  of  by 
the  Commissioner  of  Patents,  as  at 
present,  has  been  favorably  reported 
by  the  House  Committee  on  Patents 
The  1874  law  on  “prints  and  labels,” 
is  the  basis  for  the  existing  system, 
which  the  House  committee  describes 
as  “hybrid  registration.”  The  word 
prints  has  been  held  to  include  adver¬ 
tisements  of  not  more  than  one  page 
or  sheet.  Although  a  new  copyright 
law  was  passed  in  1900,  and  a  revised 
statute  in  1909,  the  Patent  Office  con¬ 
tinued  to  be  the  registry  for  “labels 
and  prints,”  court  decisions  to  the 
contrary  notwithstanding.  'The  re- 
suit,  the  Committee  finds,  is  a  serious 
designed  by  question  whether  these  productions 
aris  and  New  actually  are  federally  protected, 
a  shop  at  78  The  new  bill  directs  compliance 


EDITOR 


P  U  B.L  I  S  H  ErT 


Picture  Use  Rose  16% 
In  1938,  Survey  Shows 


I 


1.  ca*rr  ao«iiio  mnt  ii  rms  or  mis  pictou 

PQIUSDD.  ILK  COMPAXm  PB  CtWf  9  BACB  TTPS 
PmJSBB  *ITB  PB  cnr  9  IACI  TTPI  XmCATBD 
■r  RBSB  mBEST. 


29  Dailies  Covered  in  Agency  Research 
Man's  Study  .  .  .  Picture 
Pages  Increasing 


rm  p«r  CMk  la  Bach  Clasalfloatlo*  af  Ul  Piaturta  Pa^llthad  la  1991 
Par  Caat  la  Baah  Claatlfleatlaa  af  All  Plataraa  Publtahad  la  195T 


Par  Caat  la  Baab  Claaalfleatlaa  af  All  Plataraa  Publlahad  la  199T 
Par  Caat  la  Baeh  Claaainaatloa  af  All  Piaturaa  Pabllahad  la  1999 
Par  Caot  la  Baah  Claaalflaaitlea  aa  latflsataA  ^  PaaAar  IiAaraat. 


THE  DAILY  PRESS  continued  to 
satisfy  the  American  public’s  taste 
for  pictorial  treatment  of  the  news 
_  by  increasing  its 


■  use  of  pictures 

year 

proximately  16^- 
W  over  1937,  ac- 

I  cording  to  the 

ABak  annual  studies  of 

■jf  bf-"  ^  29  metropolitan 

W  newspapers  made 

Wttlm.  t.j«  TL 

lem,  research  di- 
rector  in  the  Chi- 
cago 

- -*  Stack -Goble  Ad- 

Jack  M.  Willem  vertising Agency. 

Mr.  Willem  s 
survey  shows  the  average  number  of 
pictures  per  daily  issue  is  now  38  as 
against  32  in  1937  and  only  23  in  1931. 
Viewed  from  another  angle,  increased 
use  of  pictures  is  reflected  by  the 

average  number  of  pictures  used  per 
week.  La.st  year  the  figure  was  226  as 
against  194  a  year  ago  and  139  in  1931. 
These  figures  do  not  include  Sunday 


Many  Picture  Paget  Added 

Newspapers  added  picture  pages 
more  rapidly  in  1938  than  in  any  other 
single  year,  since  Mr.  Willem  began 
his  studies.  For  example,  in  the  group 
of  29  dailies  studied,  nine  were  fea¬ 
turing  full  pages  of  pictures  in  1931. 
Three  more  papers  added  picture 
pages  during  1931-37.  Last  year  three 
papers  added  picture  pages. 

To  meet  the  demand  for  more  pic¬ 
tures,  editors  have  generally  found 
it  necessary  to  rely  more  heavily  upon 
the  various  news  picture  services,  Mr. 
Willem  told  Editor  &  Publisher.  The 
result  is  presentation  to  local  readers 
of  more  pictures  national  and  inter¬ 
national  in  character  than  formerly. 
And  these  national  and  international 
pictures  are  being  used  more  on 
picture  pages  than  through  the  run 
of  paper. 

In  1931,  pictures  of  local  interest 
accounted  for  58%  of  all  pictures 
published  in  run  of  paper,  and  52% 
of  all  pictures  printed  on  the  picture 
pages.  In  1938.  local  pictures  were 
still  58%  of  all  pictures  published, 
but  represented  only  32%  of  all  pic¬ 
tures  on  picture  pages. 

Toe  Many  Photos  of  Persons 

Pictorial  art  on  picture  pages  runs 
larger  than  pictures  appearing  in  run 
of  paper,  he  pointed  out.  In  1931, 
the  average  picture  page  contained  11 
pictures.  This  figure  shrunk  to  nine 
per  picture  page  in  1937  and  remained 
about  the  .same  last  year.  Through 
run  of  paper,  54%  of  all  pictures  are 
either  half  or  one  column  in  width. 
On  picture  pages.  64%  are  either  two 
or  three  columns  in  size. 

In  connection  with  his  study  Mr. 
Willem  has.  by  the  Gallup  method, 
developed  a  reader  interest  evaluation 
of  various  types  of  newspaper  pictures. 
From  these  reader  interest  studies 
he  has  drawn  certain  major  conclu¬ 
sions  which  should  interest  picture 
editors. 

“Reader  interest  figures  indicate  the 
daily  press  would  do  well  to  adopt  a 
pictorial  policy  apart  from  the  estab¬ 
lished  obligation  of  newspapers  to  be 
timely  in  their  treatment  of  news 


events,”  declared  Mr.  Willem.  “From 
the  standpoint  of  the  reader,  there  are 
far  too  many  pictures  of  persons  in 
the  news,  of  personalities  and  sports. 
Women  readers  favor  pictures  of 
children  far  in  excess  of  any  other 
type.  Men  readers  prefer  pictures  of 
places  and  objects  in  the  news.  Yet 
the  number  of  pictures  in  these 
classifications  is  far  below  that  of 
other  types  in  which  reader  interc.st 
is  less. 

“For  example,”  he  continued,  “from 
1931  through  1938  pictures  of  children 
have  never  been  in  excess  of  4%  of 
all  pictures  published.  And  pictures 
of  places  or  objects  in  the  news  have 
never  been  in  excess  of  5%  of  all 
pictures  printed.  Reader  interest  in¬ 
dicates  that  these  percentages  might 
well  be  10%  for  each  of  the  two 
classifications." 

Mr.  Willem  carried  his  illustration 
still  further  by  pointing  out  that  pic¬ 
tures  of  persons  in  the  news,  of  per¬ 
sonalities,  and  of  sports  account  for 
70%  of  all  pictures  published.  Reader 
interest,  however,  suggests  only  19'^^ 
of  all  pictures  for  these  three  heavily- 
played  classifications. 

A  keen  student  of  news  photogrrphy 
as  well  as  research,  Mr.  Willem  divides 
all  newspaper  pictures  into  13  major 
subject  classifications.  They  are.  in 
order  of  their  1938  frequency  of  ap¬ 
pearance,  as  follow: 

Personalities;  persons  in  the  news; 
sports;  society;  features  or  miscel¬ 
laneous;  places  or  objects  in  the  news; 


I  §Bo  I  §DD  I  900  I  ePa  I  Bo  oI 


F1m*«  9«rAoe  •  Sel*a»*  S«et«ty  AainAlt  Chll4i«a 

Tb*  or  olitloB  or  or 
■rwB  OAJoetB  Hloeoll,  MooKob* 

lA  The 

■m  cussincmnvs 


XX.  ChART  90H1BO  ntSBOe  II  SVFFLBBVrART  TTPU  9 

BNS  Picmss  PUBUSBD.  ALSO  CQITAMM  PB  CUT 
II  IAC8  TTPB  PDBU»D  WITB  PB  CtK  XI  BACT  TTB 
AS  XIDXCAm  IT  IBAXMI  IfTBIST. 


Por  C«Bt  Id  Booh  Typo  ol  All  Ploturoo  lMtll#to«  lo  1991 

Por  Cost  Id  Booh  of  All  Pioturoi  Ptabllohod  to  19ST 

Por  Coot  Id  Booh  of  All  Plotaroo  PobliokoS  Id  1999 

Coot  Id  Boeh  Ty^  oa  lodiootod  by  Poodor  loAoroot 


1.1  J  llll 


Plotaroo  of  Poroena  flhoolBf 
iMo  ODly  VoaOB  BotB  Mod 
OMly  o^ 


laneous;  places  or  objects  in  the  news;  Charts  I  and  II  accompanying  this  Newspapers  with  circulations  from 
children;  fashidns;  scientific  or  me-  article  show  trends  in  the  appearance  30,000  to  more  than  800,000  were  in- 
chanical;  animals;  historical;  leg;  and  of  pictures  through  run  of  paper  of  eluded  in  his  survey.  Fourteen  of  the 
scenery  or  travel.  all  types  and  compare  their  frequency  dailies  are  morning  papers;  15  are 


scenery  or  travel. 


Mr.  Willem  explained  to  Editor  &  of  appearance  with  the  frequency  as  evening  editions.  Issues  used  for  c^- 


PUBLISHER  that  each  picture  studied  indicated  by  reader  interest.  parative  purposes  were  published  Nov 

falls  into  one  dominating  classification.  As  an  added  feature  of  his  1938  30  through  Dec.  5,  1931;  Nov. 

A  picture  of  a  child  burned  in  a  fire  survey,  Mr.  Willem  has  studied  the  through  Dec.  4,  1937;  and  the  mi 

is  classified  as  a  child  picture  even  use  of  pictures  by  days  of  the  week,  papers  for  Nov.  28  to  Dec.  3,  19w 

though  the  youngster  is  directly  asso-  comparing  the  average  number  of  At  the  time  of  the  first  two  studi 


As  an  added  feature  of  his  1938  30  through  Dec.  5,  1931;  Nov.  29 
urvey,  Mr.  Willem  has  studied  the  through  Dec.  4,  1937;  and  the  Mint 


At  the  time  of  the  first  two  studies 


elated  with  a  news  event.  A  picture  pictures  per  page  with  the  average  none  of  the  papers  was  tabloid,  b 


of  President  Roosevelt,  showing  the  pages  per  issue.  This  study  shows  that  1938,  however,  one  of  the  newspapers 


President  involved  in  matters  of  na-  while  Saturday  issues  average  the  the  Chicago  Herald 


tional  news  importance  is  classified  lowest  number  of  pages,  they,  never-  changed  to  tabloid  size.  The  change  ii 


as  a  picture  of  a  person  in  the  news,  theless,  average  the  highest  number  format  resulted  in  a  44%  increa^  ir 


A  picture  of  the  President  snapped  as  of  pictures  per  page.  Conversely,  the  use  of  pictures  by  the  Herald  A 


a  camera  study  is  classified  merely  as  Friday  issues  contain  the  most  pages. 


a  picture  of  a  p>ersonality. 


“A  motion  picture  actress,  pictured  average. 


but  have  the  lowest  picture  per  page 


for  no  other  reason  than  that  she  is  On  all  other  days,  except  Friday,  day.  In  the  comparable  weeK 
such,  is  classified  as  a  personality,”  there  are  more  pictures  than  there  y®3r,  the  Herald  &  Examiner  pu 
he  said.  “If  the  same  actress  is  pic-  are  pages.  Newspapers  with  picture  lished  366  pictures  for  an  average  o. 
tured  as  the  result  of  a  news  story  pages  average  1.44  pictures  per  page  P®*"  *fay. 


Examiner.  For  the  week  studied  ir 
1937,  the  Hearst  morning  paper  rar 
254  pictures  for  an  average  of  42  pei 
day.  In  the  comparable  week  las: 


tured  as  the  result  of  a  news  story 


concerning  some  activity  of  hers,  she  per  issue,  newspapers  without  picture 


becomes  a  person  in  the  news.” 


pages  1.24  pictures  per  page  per  issue. 


HUTCHINSON  NOW  I.N.5.  CHIEF  IN  WASHINGTON 

WASHINGTON,  D.  C.,  Feb.  21 — William  K.  Hutchinson,  formerly  night 
editor  in  the  Washington  bureau  of  International  News  Service,  has  been 
named  to  succeed  the  late  George  R.  Holmes.  Stanley  J.  Carroll  becomes 


TTie  newspapers  studied  are: 

Milwaukee  Sentinel;  Milwaiikei 
Journal;  St.  Paul  Dispatch;  New  Or¬ 
leans  Times  Picayune;  Detroit  Fret 
Press;  Cleveland  Plain  Dealer;  St.  Pfl«' 
Pioneer  Press:  Toledo  Times:  Chicago 
Tribune;  Herald  &  Examiner;  Dfllk' 
News;  Kansas  City  Star;  Des  Moinei 


night  editor.  Hutchinson  joined  INS  in  1919  after  re-  Tribune;  St.  Louis  Post  Distpatch 


portorial  service  in  Reading,  Pa.,  his  birthplace.  New  Seattle  Times;  Los  Angeles 
York,  Buffalo,  Chicago,  Kansas  City,  Cleveland  and  Washmgton  Pmt:  Boston 

Pittsburgh.  Covering  the  Scopes  "monkey  trial”  in  1  Com 

u  Cl  J  .u  4-  J  ■  ■  oc  u  Indianapolis  News;  Memphis  tom 

Dayton.  Tenn.,  he  filed  the  courts  decision  36  hours  Appeal;  Baltimore  News  Posi 

before  it  was  given  from  the  bench.  He  re^ntly  charlotte  (N.  C.)  Observer;  Louisville 
obtained  a  scoop  on  the  Balfour  Document,  baring  Journal;  Chattanoogc 

Anglo-American  World  War  diplomatic  secrets.  Car-  7j,Hcs;  Albany  (N.  Y.)  Knickerbocke- 
roll  started  in  newspaper  work  on  the  Journal-Courier  News;  and  Nashville  Banner. 
in  New  Haven.  Conn.,  later  worked  on  the  New  Haven  ■  _ 

Register  and  was  city  editor  for  10  years.  He  joined  CIRCULATORS  TO  MEET 
INS  in  New  York  City  and  transferred  to  Washington.  The  semi-annual  convention  of  the 


CIRCULATORS  TO  MEET 

The  semi-annual  convention  of  tht 


New  additions  to  the  INS  Washington  staff  include  Inter-State  Circulation  Managers'  As- 


Wm.  K.  Hutchinson 


Lee  Rashall.  transferred  from  San  Franci.sco.  and  Jack 
Vincent,  transferred  from  Chicago. 


sociation  will  be  held  March  20  and  21 
at  the  Hotel  Yorktowne,  York.  Pa- 


rOR  FEBRUARY  2  5,  1  9  3  9 
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CUvaAiio 


ADIAfiCItr 

CBtUl'nES 


STARK 

COUNTY 

(Cont«fi) 

S49.297.809.06 


THC  compact  ClIVflAND  MAIKIT  S«)7.000.0fS  10— ««*•  OF  OHIO'S  OETAIl  JAIIS 


The  Sales  Manager  who  has  studied  his 
markets  and  his  sales  records  does  not 
hesitate  to  recommend  the  Plain  Dealer 
in  the  2-for-l  Cleveland  Market. 


For  the  Plain  Dealer  covers  not  only 
Cleveland — Ohio’s  largest  market,  but  it 
also  covers  Cleveland’s  26  neighboring 
counties — Ohio’s  second  largest  market. 
Akron,  Canton  and  Youngstown  are  not 
included. 


36.2%  of  all  Ohio's  retail  sales  are  con¬ 
centrated  in  this  Cleveland  2-for-l 
market. 


Only  by  using  the  Plain  Dealer  in  (Cleve¬ 
land  can  advertisers  sell  the  2-for-l  mar¬ 
ket  at  a  single  low  cost.  And  it’s  the  one 
sure  way  to  make  your  advertising  pay 
extra  dividends. 


Ask  your  distributor  or  representative  in 
Northeastern  Ohio  about  the  importance 
of  this  2-for-l  market — -Cleveland  and  the 
26-county  area.  Then  ask  your  advertis¬ 
ing  agency  how  the  Plain  Dealer  covers 
this  (Cleveland  2-for-l  market  at  ONE 
low  cost. 


This  record  above  of  the  Retail  Sales  volume  of  the  more  important 
markets  in  Ohio  shows  the  C^levcland  2-for-l  market — that  is, 
Greater  (Zleveland  and  the  26-count>  area — on  the  above  chart  in  2 
shaded  bars. 


R f [yrescntatives,  J ohn  li.  ff  oodwarJ,  Inc. 


21.8% 

•I 


RETAIL  SALES  VOLUME 

Sttite  of  Ohio 

Total  Salts 

AREA  voiooit 

))  Wttks->-l9)l 

*  Cuyjhfiga  UCtcwlanJ)  S27'^.^^H,^6.Vt)(J 

*  26  Counties  (.\di;«cent  to  (Zlex  eland).  l>'4.2.V>,tJ.S0.2.^ 

llainilUMi  (County  i(  Cincinnati) 

I'r.inklin  (County  .  i(Coluinbus) 

l.iicav  County  ..(Toledo)  .  >2.24(l.5h((.45 

*  Suininit  (County  .  . .  .f.Mst.pii)  7.4.521.64.^/7 

Montgomery  (County  .*  I )j\ ton )  .  6*4.^55.720.73 

*  Mahoning  (County.  . ( ^  tiungNlovMi).  50..V>(i,42*4.1H 

*  Stark  (County  .  l(Canton)  .  40,207.^00.06 


'rolal  l<»r  jbtoe  0  markets  .  . 
(Jratid  tiRul  for  stalv 


SI,<l22,.S5.V3UU.70 

l.2H3,77S.I«4.0M 


MAHONING 

COUNTY 


CLEVELAND  PLAIN  DEALER 
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Monopoly  Group 
To  Probe 

Liquor  Advertising 

Questionnaires  Sent  to 
Distillers  by  Alcohol 
Administration 


Washington,  D.  C.  Feb.  20 — Adver-  i 
tising  practices  will  be  probed  by  the  ' 
monopoly  investigating  committee  for 
the  first  time  when  attention  is  turned  I 
shortly  to  the  liquor  industry. 

Co-operating  with  the  Temporary 
National  Economic  Committee,  Philip 
E.  Buck,  general  counsel  for  the  | 
Federal  Alcohol  Administration,  has ; 
sent  to  all  distillers  questionnaires 
which  are  designed  to  present  a  com¬ 
plete  picture  of  fiscal,  producing  and  ; 
distribution  policies  of  the  industry. 

Qacstiennairc 

The  item  captioned  “Advertising  and 
Sales  Promotion,”  reads: 

“1.  Give  advertising  expense  by  the 
reporting  company  from  Jan.  1,  1934, 
or  subsequent  date  of  commencement 
of  operations  until  Dec.  31,  19^,  by 
years. 

“a.  State  the  10  brands  upon  which 
largest  percentages  of  appropriation 
were  sjient  during  each  year,  in  the 
crder  of  expenditure  from  highest ' 
to  lowest. 

“b.  Specify  for  each  year  amount  of 
advertising  expenditure  upon  each  of 
these  brands.  “NOTE:  No  effort  will 
be  made  to  apportion  the  cost  of  ad¬ 
vertisements  in  which  two  or  more  | 
brands  were  advertised. 

“c.  Specify  for  each  year  amount 
spent  for  institutional  advertising. 

“d.  Break  down  advertising  expendi¬ 
tures  for  1938  into:  (1)  newspaper; 
(2)  periodicals;  (3)  outdoor  advertis¬ 
ing;  (4)  radio  advertising. 

Salai  Promotion  Exponditurot 

“2.  Sales  promotion: 

“a.  Give  amounts  spent  by  report¬ 
ing  company  on  sales  promotion  other 
than  advertising  from  Jan.  1,  1934,  or 
subsequent  date  of  commencement  of 
operations  until  Dec.  31, 1938.  by  years. 

“b.  Specify  what  types  of  activities 
are  included  in  the  sales  promotion 
budget  of  reporting  company.” 

Under  another  caption,  distillers  are 
called  upon  to  list  all  discounts  and 
advertising  allowances  granted  to  their 
trade. 

At  the  office  of  Senator  Joseph  C. 
O’Mahoney  of  Wyoming,  chairman  of 
T.N.E.C.,  it  was  said  that  no  forecast 
can  be  made  now  as  to  when  the 
liquor  industry  will  come  up  for 
examination. 


EDITOR  AND  PUBLISHER 
News  Picture  Contest  ^ 


Won  by  ACME 

Photographers! 


•  TWO  MORE  Acme  camera¬ 
men  win  honorable  mention! 

•  ACME  is  the  ONLY  na¬ 
tional  picture  agency  among 
the  winners! 


Howard  Jones- 
Second  Prize 


Charles  Haacker 
Third  Prize 


OUR  hat  is  off  to  these  men. 

The  ability  and  enterprise 
they  have  shown  is  typical  of  the 
entire  Acme  organization  whose 
constant  aim  is  to  make  the 
"Acme"  credit  line  stand  for  the 
best  in  pictures.  How  well  they 
have  succeeded  is  shown  by  the 
results  of  this  competition. 


Circulation 
for  January 


Charles  Corte 
Fifth  Prize 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  January,  1939, 


ACME 

Newspictures,  Inc 

220  E.  42ND  ST. 


John  S.  Thompson 
Honorable  Mention 


January  circulation  of  The  Sun¬ 
day  Sun  averaged  188,353  per 
Sunday. 

Everything  in  B^timere 
Revel vee  Around 


NEW  YORK 


Carl  Thusgaard 
Honorable  Men^ 


Morning  Evening  Sunday 


FO  R 


FEBRUARY 


2  5  , 


19  39 
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"Saving  about  $5.00  daily" 


The  superintendent  quoted  above  also  says:  “The  largest  size  of  type  is  set 
as  easily  as  the  smallest.  The  Model  G-4  Intertype  provides  ad  matter  for 
the  floor  men  in  far  less  time  than  with  former  methods  used  in  our  plant. 
It  also  cuts  the  ad  men’s  time  way  down,  because  all  slugs  are  ready  to 
drop  into  place.  Former  methods  necessitated  cutting  in  or  chopping  to  fit.  ’ 


Large  direct  savings  of  time  end 
money,  made  possible  by  modern 
Streamlined  Intertypes,  are  being 
reported  by  newspapers  from  coast 
*0  coast.  The  above  quoted  head¬ 
line  and  the  following  excerpts  are 
typical: 

4V2  Hours  Daily  Saved 

"Estimated  savings  in  composing  room 
time,  4y2  hours  daily.  Hand-set  head  rack 
has  been  eliminated,  saving  space  and  al¬ 
lowing  rearrangement  of  layout.’’ 

"The  foreman  says  that  this  machine  is 
setting  the  grocery  ads  20  per  cent  faster.” 

“The  six-mold  equipment  is  the  greatest 
asset  ever  installed  on  an  ad  machine.” 

Has  Kept  Page  Cost  Down 

“Since  the  installation  of  this  machine  (a 
four-deck  Model  G  with  four-deck  side 
unit),  wages  have  gone  up  about  2  per 
cent  and  advertising  has  fallen  off  about 
15  per  cent,  and  yet  our  page  cost  has  not 
increased. 

‘Ninety-five  per  cent  of  the  heads  are  now 
concentrated  on  the  new  machine,  where 
formerly  they  v,-ere  spread  among  three 
keyboard  units  and  another  machine.  This 
saves  the  time  that  was  formerly  spent  on 
kand-setting,  and  breaking  in  on  the  other 
machines,  and  all  the  heads  are  now  up 
from  1  to  iy2  hours  sooner  each  day.” 

More  Efficient  Ad  Composition 

About  28  per  cent  of  the  ads  are  grocery 
®ds,  which  have  been  put  on  the  keyboard 
ulmost  entirely,  and  a  larger  part  of  the 
reneral  ad  copy  also  has  been  transferred 
fo  the  keyboard. 


“The  C-4  has  facilitated  the  flow  of  ad 
copy  and  eliminated  confusion  in  the  ad 
department.  We  w’ould  net  be  without  it.” 

Intertypes  Pay  for  Themselves 

‘‘Counting  the  increased  production,  to¬ 
gether  with  the  former  cost  of  repairs  and 
‘down  time,’  we  believe  the  two  new  ma¬ 
chines  are  actually  paying  for  themselves. 

‘‘Having  the  advantage  of  two-letter  IS 
and  24  point  matrices,  we  have  eliminated 
half  of  our  magazine  changes  and  can  see 
a  great  saving  of  time  in  our  display  com¬ 
position.  In  checking  over  our  paper  we 
find  that  there  are  seldom  more  than  three 
or  four  hand-set  lines. 


‘‘Because  of  the  increased  efficiency  in  our 
composing  room  since  the  installation  of 
our  new  Intertypes,  we  are  able  to  go  to 
press  on  time  each  day,  regardless  of  the 
size  of  the  paper.  Late  advertising  copy 
which  formerly  could  not  be  set  is  now 
handled  almost  like  straight  matter.” 

INVESTIGATE! 

More  information  about  modern  Intertypes 
and  what  they  are  doing  for  newspapers 
which  are  using  them  will  be  furnished  on 
request.  Please  address  Intertype  Corpora¬ 
tion,  360  Furman  Street.  Brooklyn,  New 
York,  or  the  nearest  Intertype  Branch. 


reduce  your  costs  and  step  ahead  with  INTERTYPE 


CAtIO  EOLC  Ai 


EDITOR  &  PUBLISHER 
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Skott  “Takei 


WHEN  a  machine  operator  added  this 
slug  to  a  marriage  announcement, 
“Another  Good  Man  Gone  Wrong," 
the  editor  of  the  Ogden  (Utah) 
Standard-Examiner  tore  his  hair  and 
stopped  the  press.  But  he  actually 
pulled  his  hair  out  when  the  girl  tele¬ 
type  operator  wrote  a  personal  note 
to  the  proofreader  following  a  wed¬ 
ding  story,  and  it  was  carried  in  all 
editions,  as  follows: 

“Mildred:  In  the  fourth  paragraph 
of  this  article  I  wrote  Miss  Mary  Care 
instead  of  Miss  Mary  Cave.  Watch 
for  it,  will  you?  Thanks,  Marion." 

■ 

THE  St.  Louis  Post-Dispatch  recently 
carried  this  head  on  a  story  about 
yn  accident  at  a  bridge: 

“18  Men  Lost  in  Fall  of  Bride." 

■ 

THE  SHADE  of  an  old  vaudeville 
wheeze  came  to  life  in  the  Jamaica 
Long  Island  Daily  Press  recently 
when  it  stated  in  an  obituary:  “Mr. 
Jones  was  bom  in  Brooklyn  and  came 
to  the  United  States  46  years  ago.” 

■ 

PENITENT  NOTE  received  by  Har¬ 
risburg  (Pa.)  Patriot  recently: 
“Editors:  If  by  any  lucky  chance 
you  have  not  yet  published  the  news 
I  sent  you  yesterday,  Feb.  17,  kill  the 
Gebhart  article.  Tliat  was  a  mistake, 
especially  his  having  died.  It  was 
another  man. 

“P.  S.:  I  would  have  called  as  soon 
as  I  found  out  but  I  have  laryngitis 
and  dare  speak  only  in  whispers. 

“Mrs.  H - 

■ 

PITY  the  poor  country  editor  who 
seeks  to  discipline  members  of  his 
correspondence  staff  in  towns  and 
villages.  Jim  Rennie,  provincial 
news  editor  for  the  Edmonton  (Alta.) 
Journal,  inspired  an  outburst  of 
rhyme  with  one  recent  reprimand. 
He  returned  a  story  to  Mrs.  Viola 
Macdonald  of  Rimbey  (town  of  a  few 
hundred)  with  the  bald  request  for 
better  work  next  time. 

Rennie  received  the  following  re¬ 
ply: 

AN  ODE  TO  THE  ED. 

I  know  that  T  shall  never  be. 

As  bright  ami  clever  as  KKNXIK, 

Nor  can  I  make  my  stories  shine 

As  Rennie's  do — in  ev'ry  line. 

For  he’s,  you  see,  RKi  TOWN  reiiorter. 

.And  dt>es  his  siiifT  just  as  he  'niter. 

While  poor  old  me-  -out  in  the  sticks. 

M.'ikes  bad  mistakes  like  other  hicks. 

■ 

MIRACULOUS  GASOLINE  truck  fire 
reported  in  Dunkirk  (N.  Y.)  Eve¬ 
ning  Observer: 


JUi 

PLUS  SIGNS 

IN  RHODE  ISLAND 


January,  1939  vs.  1938 

Factory  Employment:  -f  20^!  11,- 
000  more  pay  envelopes  than  year 
ago! 

-R 

Manufacturing  Activity:  ->-57%, 
according  to  industrial  power  used. 
Textiles  -*-69', I-;  Rubber  -1-73%. 

-t- 

General  Business  Index:  -1-21%! 
Time  you  climbed  aboard!  Or 
have  you? 

Providence  Jovrnal -Bulletin 

fUiu.  Cnqtand*$  fzcond  f.aKc^t4l  fUatJcjd 
REP'S  Ckot  H.  Eddy  Co.,  Inc.,  N*w  Yodt,  Chkago,  Bottoii, 
Atienta  ~  R.  J.  6tdw«li  Co.,  So^  Trancitco,  Le*  Ap*-*U« 


"The  truck  was  standing  in  the  rear 
yard  of  the  Wheeler  Trucking  Com¬ 
pany  property.  No  damage  was  done, 
the  blaze  being  extinguished  before 
firemen  arrived.” 

■ 

NOVEL  USE  of  a  newspaper  for 
testimony  in  a  court  trial  occurred 
recently  in  Houston.  A  witness  for 
the  state  in  a  case  of  assault  to  mur¬ 
der  had  charged  that  the  defendant 
beat  him  over  the  head  with  a  sawed- 
off  shotgun. 

The  witness’  head  was  swathed  in 
bandages. 

“Was  your  skull  fractured?"  the 
Assistant  District  Attorney  asked. 

“The  Post  said  it  was,"  the  witness 
answered. 

Apparently  that  settled  the  point  as 
far  as  the  interrogator  was  concerned, 
for  he  did  not  question  the  witness 
further  about  his  injuries. 

■ 

A  CORRECTION  slug  was  dropped 
from  a  personal  in  the  Walla  Walla 
(Wash.)  Union-Bulletin  recently 
with  the  following  result: 

“Mr.  and  Mrs.  E.  R.  Johansen  left 


Sunday  evening,  accompanied  by  their 
cow,  who  will  enter  the  University 
of  Idaho  to  complete  her  senior  year. 
She  is  majoring  in  home  economics. 

"The  missing  line  read:  (daughter. 
Miss  Marjorie,  for  Mos-). 

■ 

Kimtor  &  Pt'pLisHKR  Will  pa.N  $2  f(»r  each 
•‘Short  Take"  accepted  and  piiblishfd.  Those 
nut  used  will  iiot  he  returiud. 

■ 

Proves  Newspapers 
Move  Merchandise 

Proof  that  the  newspaper  is  the 
vehicle  that  moves  merchandise  is  to 
be  found  in  the  isolated  market,  Frank 
Jenkins,  publisher,  Klamath  Falls 
(Ore.)  News-Herald  and  president. 
Southern  Oregon  Newspapers,  told 
members  of  the  Northern  California 
Newspaper  Advertising  Managers  As¬ 
sociation  at  their  February  meeting  in 
San  Francisco. 

Mr.  Jenkins  told  how  Montgomery 
Ward  and  Sears  Roebuck  merchandise 
offered  under  their  own  names  is  ad¬ 
vertised  in  newspapers  almost  ex¬ 
clusively  in  the  isolated  markets.  Use 
of  the  firm  names  for  merchandise 


generally  contracted  for  from  organi¬ 
zations  which  advertise  nationally 
destroys  all  radio,  magazine  and  other 
advertising  value,  he  said.  The  re¬ 
sult,  he  pointed  out,  is  that  the  only 
medium  used,  newspapers,  can  be 
credited  in  known  areas  with  produc¬ 
ing  sales  of  65  to  70  per  cent  of  all  the 
radios,  the  refrigerators,  and  other 
electric  appliances  sold. 

“This  proves  that  it  is  the  news¬ 
paper  that  moves  merchandise  to  the 
consumer,"  he  said.  "This  is  the  thing 
that  counts.” 

Mr.  Jenkins’  message  was  given  at 
the  conclusion  of  a  discussion  of  ad¬ 
vertising  methods  used  by  manufac¬ 
turers’  representatives.  This  devel¬ 
oped  after  an  address  by  Roger^ 
Porter,  H.  R.  Basford  Co.  Mr.  Porter 
praised  newspapers  as  a  medium  and 
told  the  difficulties  of  developing  co¬ 
operative  copy. 

"SPECIAL"  NAMED 

Tenney,  Woodward  and  Company. 
Inc.  Feb.  1  became  the  national  ad¬ 
vertising  representatives  of  the  Little 
Falls  (N.  Y.)  Times. 
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THE  JOHNSTOWN  DEMOCRAT 


Qiho 


City  Zone  Population  105,265  Tribune-Democrat  ABC 

Trade  Area  Population  299,781  Circulation  53,815 

Two  good  newspapers,  with  local  ownership  management 


Artuol  Paqi-  Sj.z4’  6  r  !>  iiu'he* 

ii)  ptiiffi  —  ri)l-i>r  thrivi qhitut 


HP'  10,‘5S  aiitoinoUilo  cxiMM  ieucc  is  c<)ii(alii(‘<l  in  a  new  authoritative  analy¬ 

sis  just  issued  hy  Tlie  Travelers.  This  liai\dy.  yet  comprehensive,  reference  book¬ 
let  answers  lnin(lre<ls  of  (|nestions  alxnit  the  causes  of  street  and  hiiihway  inisliaps. 
Many  colored  illustrations  emphasize  the  folly  of  careless  drivin<i;  and  walking. 

Please  he  on  the  lookout  for  yonr  desk  copy  as  this  valnahle  hand  hook  is  now 
being  .sent  to  editors.  If  yon  do  not  receive  yonr  copy,  or  if  yon  rerpiire  extra 
copies,  do  not  hesitate  to  write  for  them. 


7ind  0‘ut  U/k^ 


\/(l)  .\r<*  night  driving  dciitlis  on  tlie  incren.se? 

(2)  Did  injuries  in  lit.'tS  drop  in  tlie  sjiine  proportion  as  fatalities 
\/  (.S)  Does  it  cost  money  to  sj)ee«l? 
v/  (4)  Are  l)ieyeIe-automol»ile  deaths  inereasing? 

\/  (5)  Wliat  is  the  mo.st  dangerous  day  for  driving? 

((»)  Do  women  or  men  cause  more  automot>ile  deaths? 


Puhli  fhed  in  the  intereH  of  street  and  hiahu'av  sajetu  hi^ 


THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 


TABLOID  NEWSPAPER  ADVERTISING  SERVICE 


WALTER  ROMPEL.  GENERAL  MANAGER 


policies  were  formally  approved  by 
our  board  of  directors.  We  take  every 
opportunity  to  keep  these  standards 
of  human  relations  constantly  before 
our  organization. 

“Any  employes,  any  stockholder, 
customer,  supplier  of  materials,  or 
resident  of  any  community  in  which 
we  operate  a  plant — anyone  who  feels 
he  has  not  been  treated  in  accordance 
with  these  policies — has  a  perfect  right 
to  challenge  that  action  and  demand 
Charles  R.  Hook,  president  of  the  of  the  management  satisfactory  ex- 
American  Rolling  Mills  Company,  and  planation  or  correction.” 
chairman  of  the  National  Association  Mr.  Hook  continued:  “business  has 
of  Manufacturers,  in  addressing  the  a  real  story  to  tell,  a  true  story. 
McGraw-Hill  Public  Relations  Forum  whether  the  average  citizen  realizes 
in  New  York  recently,  said  that  any  it  or  not,  the  advance  of  civilization 
public  relations  program  should  be  has  ever  followed  in  the  wake  of  busi- 
planned  to  reach  the  four  major  ness  development.  Art,  literature, 
groups — stockholders,  employes,  cus-  recreation,  education,  public  health — 
tomers  and  the  public  affected  by  the  everything  that  makes  life  worth 
company’s  operations.  while — ^has  not  moved  forward  alone. 

“A  frank  declaration  of  basic  com-  History  will  not  show  you  a  single 
pany  policy,  published  and  distributed  country  where  business  did  not  lead 
both  within  and  without  the  organiza-  the  way  in  the  struggle  foU  a  better  life, 
tion  can  be  a  gmde  in  making  con-  Threat  in  Lethargy 

sistent  decisions  to  all  m  management  .  ,  ,  , 

and  supervisory  positions  and  a  pledge  ,  .  Heretofore,  we  have  plated  o^ 
of  fair  dealing  to  the  employes  and  the  deeds,  m  accomplishmente. 

public.  In  addition,  an  expression  of  d^ds  alone  are  not  enoug  . 

the  basic  purposes  and  ideals  of  the  Otherwise  the  only  economic  system 
institution  will  have  a  most  important  has  provid^  to  individuals  and 

effect  upon  company  morale,”  Mr.  poups  of  individuals  the  mcentive  to 
Hook  stated  themselves  and  at  the  same  time 

to  make  this  a  better  world  in  which 
Not  Merely  a  Theory  to  live  would  not  be  so  widely  and 


Publish  Basic 
Company  Policy. 
Soys  Hook 


BEAT  THAT  DRUM! 


Advertising,  when  you  come 

right  down  to  it,  is  still  a  kind  of 
ballyhoo.  The  old  tricks  are  still 
good  tricks.  It's  always  better  to 
shout  than  to  whisper,  to  make  the 
biggest  noise  possible.  So  what? 
So  just  this  .  .  . 


ADD  TO 
FAMOUS 
COUPLES 


Even  your  small  ads  in  the  daily 
Herald  and  Examiner  make  a  big 
noise  in  Chicago.  For  here  the 
pages  are  only  a  thousand  lines  in 
size  .  .  . 


MICHIGAN  (OUTSIDE  OF  DETROIT) 

AND  BOOTH  NEWSPAPERS 


Every  ad  pops!  Shouts!  Beats  a 
big  drum  for  what  you  have  to  sell 
...  At  only  40c  a  line  for  our  very 
large  circulation  you  get  insured 
visibility.  Greater  Ad-Tension  Val- 


Damon  and  Pythias  were  not  a  hit  more  in¬ 
separable  than  Michigan  (outside  of  Detroit) 
and  Booth  Newspapers.  In  few,  if  any  other 
sections  of  the  United  States,  is  it  possible  to 
cover  so  large  and  profitable  a  market  so  effi¬ 
ciently  with  newspapers  as  it  is  the  eight  im¬ 
portant  Michigan  cities  served  by  Booth  News¬ 
papers.  One  paper  in  each  market  does  the  job. 
.48k  I.  A.  Klein,  50  E.  42nd  St.,  New  York,  or 
John  E.  Lutz.  435  N.  Michigan  Ave.,  Chicago. 

Michigan’s  a  MUST  Again! 


HERALD  AND  EXAMINER 

Chicogo's  NEWSpaper! 


BOOTH 


Grand  Rapids  Fre-ss 
Flint  Journal 
Saginaw  News 


Muskegon  Chronicle 
Kalamazoo  Gazette 
Ann  Arbor  News 


Bay  City  Times 
Jackson  Citizen  Patriot 


OR  FEBRUARY  25 ,  1939 


HONORABLE 

MENTIONS 

I.istei)  Mplubctically 

All  used  Graflex- 
made  Cameras 

FREMONT  DAVIS 
Science  Service 
4x5  Speed  Graphic 

EDWARD  FARBER 
Mi  I  wau  Lee  Journal 
4x5  Speed  Graphic 

JACK  ERANK 
N'ew  York  Herald  Tribune 
4x5  Speed  Graphic 

HAL  JENSEN 
Ix)s  Angeles  Examiner 
4x5  Speed  Graphic 

HARRY  POAGUE 
Minneapolis  Journal 
Speed  Graphic 

ROLLAND  R.  RANSOM 
Detroit  News 
4x5  Speed  Graphic 

HARRY  SALTZMAN 
Philadelphia  Record 
4x5  Speed  Graph  ic 

SAMUEL  SCHULMAN 
International  News  Photos 
4x5  Speed  Graphic 

JOHN  S.  THOMPSON 
Acme  Newspicturcs 
3J  I  4,'  t  Speed  Graphic 

CARL  THUSGAARD 
Acme  Newspicturcs 
4x5  Speed  Graphic 


Following  close  Upon  the  capture  of  major  honors  in  the  Exhibit  of  the  New 
York  Press  Photographers’  Association  for  the  third  consecutive  year,  Graflex- 
made  Cameras  scored  a  fourth  grand  slam  in  the  Annual  National  News  Picture- 
Contest  sponsored  by  Editor  &  Publisher!  Every  one  of  the  35  prize-winning  pic¬ 
tures  since  these  national  competitions  were  inaugurated  in  1936  have  been 
taken  with  Graflex  and  Speed  Graphic  American-made  Cameras! 

To  the  winners  of  this  year’s  contest,  Graflex  is  happy  to  present  the  Graflex 
Award  for  the  year’s  outstanding  press  photography.  Symbolized  in  a  gold, 
diamond-studded  watch  charm,  illustrated  below  in  twice  its  actual  size,  this 
Award  goes  to  each  of  the  following  photographers: 


RAY  HOWARD 

of  New  York  Journal 
^<c  American  —  winner 
of  First  Prize  for  his 
picture  ‘  ‘Death  on  Fifth 
Avenue”  taken  with 
his  4x  5  Speed  Graphic. 


HOWARD  JONES 

of  the  Knoxville, Tenn. 
Journal — winner  of 
Second  Prize  for  his 
picture  “No  Pictures” 
—  taken  with  his  4x5 
Speed  Graphic. 


CHARLES  HAACKER 

of  Acme  Newspicturcs, 
New  York — winner  of 
Third  Prize  for  his 
picture  “The  Warde 
Suicide” — taken  with 
his  4x5  Speed  Graphic. 


RALPH  MORGAN 

of  Newark,  N.  J. — 
winner  of  the  Fourth 
Prize  for  his  picture 
“Thomas  Egged  Out” 
—  taken  with  his  4x5 
Speed  Graphic. 


CHARLES  CORTE 

of  Acme  Newspicturcs,  New  York  — 
winner  of  Fifth  Prize  for  his  picture 
“Conflagration”  —  taken  with  his 
31 ,  X  41 Speed  Graphic. 


fOLMER  GRAFLEX  CORPORATION,  ROCHESTER,  N.  Y.,  U.  S.  A 
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EDITOR  <S  PUBLISHER 


N.  Y.  Fair  Restricts  Passes; 
Generous  on  Press  Space 

Working  Newsmen,  Publishers  and  Editors  Only 
Recipients  of  Free  Tickets  .  .  Building  for 
Reporters,  Photographers 


* 


REITERATING  the  acknowledgement 

that  the  press  of  the  country  and, 
in  particular,  of  New  York  City  has 
through  favorable  news  treatment 
made  possible  the  gigantic  New  York 
World’s  Fair  of  1939,  Grover  A. 
Whalen,  president  of  the  exposition, 
and  Perley  Boone,  director  of  the 
Press  Department,  announced  to  Edi¬ 
tor  &  Publisher  this  week  plans  for 
the  accommodation  of  reporters  and 
photographers  during  the  Fair. 

Three  Type*  of  Passes 

Newspapermen  covering  the  ac¬ 
tivities  of  the  grounds  and  visiting 
publishers  and  editors  will  be  the 
only  recipients  of  passes;  the  ruling 
applies  to  politicians  and  family  mem¬ 
bers  of  Fair  employes.  In  addition 
to  this  provision,  reporters  and  pho¬ 
tographers  working  on  the  site  will 
be  provided  spacious  quarters  de¬ 
signed  especially  for  their  needs. 

Signifying  the  integrity  of  the  “no 
free  admission”  ruling.  Mayor  La 
Guardia  of  New  York  this  week  pur¬ 
chased  the  first  ticket. 

Passes  for  newspapermen  will  be 
of  three  types,  season  passes,  six-day 
passes  and  daily  passes.  All  “Annie 
Oakleys”  will  be  distributed  solely  by 
Mr.  Boone  to  editorial  workers  only. 

Season  passes  will  be  the  only  ad¬ 
missions  to  be  mailed.  They  will  go 
to  publishers  and  editors  of  all  large 
daily  newspapers  and  wire  service 
heads.  Mr.  Boone  said,  and  also  to  re¬ 
porters  and  photographers  regularly 
assigned  to  the  fair.  These  passes,  it 
was  pointed  out,  will  be  non-trans- 
ferable.  They  will  be  made  out  in 
the  name  of  the  persons  for  whom 
they  are  intended.  On  the  flyleaf  of 
each  pass  will  be  space  for  a  photo¬ 
graph.  Then  just  to  put  out  of  ques¬ 
tion  any  thought  of  slipping  the  ticket 
along  to  the  business  office,  the  bearer 
of  the  pass  will  be  photographed  when 
he  comes  to  the  gate  the  first  time  and 
this  photograph  will  be  kept  on  record 
by  Fair  officials  and  brought  out  every 
time  the  pass  is  presented  thereafter. 

Six-Day  Posses 

Visiting  newspapermen,  magazine 
writers,  foreign  correspondents,  etc., 
will  be  given  six-day  passes  upon  the 
acceptance  of  cr^entials.  These 
passes  may  be  renewed.  The  daily 
passes  will  be  for  newspapermen  on 
short  assignments  and  also  will  be 
issued  only  upon  presentation  of 
credentials.  They,  too,  may  be  re¬ 
newed.  They  will  admit  only  the 
bearer  and  will  not  be  transferable. 

Neither  of  the  short  term  tickets 
will  be  mailed.  However,  Mr.  Boone 
suggests,  newspapermen  who  wish 
these  passes  should  write  to  him  ex¬ 
plaining  their  assignments.  Each  will 
be  notified  by  mail  if  a  ticket  has 
been  issued.  These  passes  will  be 
picked  up  at  the  Press  Courtesy  Bu¬ 
reau  in  the  Administration  Building 
outside  of  the  fair  grounds  and  in¬ 
structions  as  to  how  this  building  can 
best  be  reached  from  New  York  will 
be  mailed  with  notice  of  issuance. 

The  Administration  Building  is  lo¬ 
cated  adjacent  to  the  Long  Island 
Railroad  station  at  the  north  end  of 
the  grounds.  The  building  also  is 
at  the  nearest  point  to  the  Inter¬ 
borough  Rapid  Transit  and  Brooklyn- 


Manhattan  Transit  subways  station 
and  overlooking  the  largest  parking 
lot.  However,  no  provision  has  yet 
been  made  for  the  accommodation  of 
newspapermen  who  enter  the  grounds 
from  the  Independent  Subway  ter¬ 
minal  at  the  south  end.  At  present 
a  telephone  service  is  being  contem¬ 
plated. 

In  sharp  contrast  to  the  stringent 
pass  regulations,  officials  of  the  fair 
have  provided  luxurious  quarters  for 
reporters,  photographers  and  other 
visiting  newspaper  people.  A  Press 
Building  not  yet  completed,  will  be 
situated  directly  behind  the  Adminis¬ 
tration  Building  and  will  be  con¬ 
nected  with  it  by  a  ramp.  The  second 
floor,  which  contains  12,000  sq.  ft. 
of  floor  space  will  be  devoted  to  the 
press. 

Private  Raams 

Elach  New  York  daily  and  wire  ser¬ 
vice  will  have  a  private  room, 
equipped  with  desks  and  telephones, 
a  photographers’  room  and  a  dark 
room  equipped  with  sinks,  hot  and 
cold  running  water.  Mr.  Boone  has 
been  told  that  each  paper  will  have 
from  four  to  eight  men  regularly  as¬ 
signed  to  the  fair. 

The  rooms  w'ill  not  all  be  the  same 
size,  but  will  be  assigned  to  papers 
and  wire  services  according  to  the 
number  of  representatives  on  duty 
regularly.  Reporters  rooms  will  be 
from  240  sq.  ft.  to  350  sq.  ft.  Pho¬ 
tographers  rooms  will  range  between 
180  sq.  ft.  and  200  sq.  ft.  Dark 
rooms  will  be  five  feet  by  six  feet. 
The  Associated  Press  will  have  a 
reception  room  for  visiting  members, 
but  its  press  and  photographers’  de¬ 
partments  will  occupy  the  same  quar¬ 
ters. 

Larger  Raams  far  Phata  Services 

The  photo  services  will  have  larger 
rooms  so  that  there  will  be  space  for 
their  photo  transmission  equipment 
and  various  other  mechanical  devices. 
Pictures  will  be  handled  direct  to 
clients.  Rooms  will  be  from  300  to 
350  sq.  ft.  They  already  have  been 
assigned  to  Wide  World.  International 
News  Photos  and  Acme. 

On  the  roof  of  the  building  will  be 
a  cote  for  the  New  York  Joiirnal- 
American  pigeon  service.  The  same 
privilege  will  be  granted  to  other 


1000  Newspapers 
per  Minute 

SCOTT 

“Extra-Hi-Speed” 

PRESSES 

Send  for  Catalog 

Waiter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


The  Press  Building, 
now  under  construc¬ 
tion,  will  be  a  dupli¬ 
cate  of  this  structure 
which  houses  the 
Fair's  Department  of 
Press. 


papers  and  services,  Mr.  Boone  said. 

Out-of-town  newspapermen  will  be 
provided  a  room  with  400  sq.  ft.  of 
floor  space.  This  room  will  be 
equipped  with  desks,  telephones,  type¬ 
writers.  There  will  also  be  a  room  for 
foreign  writers  and  correspondents. 
There  will  also  be  a  400  sq.  ft.  recrea¬ 
tion  room  and  shower  room. 

Whalen  Statement 

Following  announcement  next  week 
of  these  arrangements  to  editors  and 
publishers,  Mr.  Whalen  will  write  his 
appreciation  of  their  co-operation.  He 
will  say  in  part: 

“Without  the  help  of  the  press  of 
America,  we  could  not  have  enlisted 
the  active  support  of  New  York  City, 
New  York  State  and  the  Federal  Gov¬ 
ernment.  We  could  not  have  induced 
more  than  40  states  to  make  this  truly 
the  nation’s  fair.  We  could  not  have 
brought  in  60  foreign  governments  as 
participants  or  persuaded  22  of  them 
to  erect  their  own  pavilions  at  a  cost 
of  $30,000,000.  We  could  not  have  sold 
our  bonds.  We  could  not  have  built 
our  fair,  nor  could  we  have  developed 
it  to  its  present  state  of  near  comple¬ 
tion.  Without  the  encouragement 
given  to  us  by  the  newspapers  of  New 
York  City  and  the  press  of  all  Amer¬ 
ica,  the  New  York  World’s  Fair  1939 
would  not  exist. 

“While  deeply  appreciative  of  this 
great  assistance,  we  realize  that  it  is 
impossible  for  us  to  repay  you  or  to 
show  our  appreciation  in  a  manner 
commensurate  with  the  service  you 
have  rendered  to  the  exposition.  All 
we  can  do  is  to  welcome  the  press  of 
America — to  provide  you  with  all  pos¬ 
sible  press  courtesies  and  to  do  what 
we  can  to  make  your  visit  to  the  fair 
thoroughly  enjoyable.” 


Penna.  Daily  Loses 
Insurance  Test  Case 

Scranton,  Feb.  21 — According  to  a 
decision  made  here  by  Attorney  F. 
Merle  Mackin,  counsel  or  referee  for 
the  imemployment  insurance  board, 
newspaper  carriers  employed  on  the 
local  newspapers  are  entitled  to  un¬ 
employment  insurance.  The  decision 
was  made  in  a  test  case  launched  by 
a  carrier  boy  working  for  the  Wilkes- 
Barre  Record.  The  case  is  said  to 
have  been  sponsored  at  the  instance 
of  the  United  Mine  Workers,  a  CIO 
affiliate,  of  which  the  American  News¬ 
paper  Guild  is  also  a  member. 

The  referee  has  ruled  that  the  Rec¬ 
ord  carrier  cannot  be  placed  in  the 
class  of  a  “little  merchant.”  It  was 
held  that  his  job  in  distributing  papers 
for  the  Record  called  for  certain  hours 
and  obligations.  The  Record  main¬ 
tained  carrier  boys  did  not  come  under 
the  imemployment  insurance  law. 

The  carrier  claimed  that  in  1937  he 
received  $187  from  the  Record  for  the 
p>erformance  of  his  duties.  The  de¬ 
cision,  certain  to  be  app>ealed  to  the 
courts,  will  probably  affect  between 
300  and  400  carriers  formerly  em¬ 
ployed  by  the  strike-bound  Wilkes- 
Barre  dailies. 

WLW  PETITION  DENIED 

Washington,  D.  C.,  Feb.  20— The 
Federal  Communications  Commission 
today  denied  the  pietition  for  rehear¬ 
ing  filed  by  the  Crosley  Corp.  on  its 
application  for  an  extension  of  its 
special  experimental  authorization  to 
opierate  Station  WLW,  Cincinnati,  on 
the  frequency  of  700  kilocycles,  with 
pmwer  of  500  kilowatts,  unlimited 
hours. 


Your  Health:  Here's  howi 


f-T'  f. 


Jane  Stafford 


A  modern,  cheerful,  thoroughly  read¬ 
able  column  by  Jane  Stafford, 
Science  Service  medical  writer. 

Written  from  a  layman's  viewpoint 
Approved  by  medical  authorities. 
Produced  because  editors  demanded 


Show  your  readers  the  road  to 
health  through  YOUR  HEALTH 
Here's  Howl 


Wire  for  first  release — March  6 

SCIENCE  SERVICE 

Washington,  D.  C. 


for  FEBRUARY  25, 


19  3  9 
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HOW  to  make  your  want  Ad  section 
pay  you  bigger  and  bigger  Pto^it5 

The  4iow&t<i  J^eLtiik  “Teited.  Want  -Pd SaLei  J^Lani 
point  the  way  to  more  want  ads 

in  your  paper  at  lower  selling  costs 


You,  too,  can  build  up  your  Want  Ad  section  so  that 
it  produces  an  ever  increasing  percentage  of  all  your 
advertising  revenue  and  at  constantly  decreasing  sales 
costs,  through  the  use  of  the  Howard  Parish  Tested 
Want  Ad  Sales  Plans. 

18  years  of  j)ractical  and  successful  work  in  this 
neglected  field  of  newspaper  publishing  have  proved — 
in  every  case  where  his  methods  have  been  applied — 
the  tremendous  income-building  power  of  Howard 
Parish’s  time-tested  methods. 

Howard  Parish’s  services  are  now,  for  the  first  time, 
available  to  you  on  an  exclusive  basis — only  one  paper 
in  each  city  can  have  this  service  which  has  and  is 
producing  greater  advertising  revenues  at  less  cost 
wherev^er  it  has  been  consistently  employed. 

This  method  raises  the  Want  Ad  section  from  its 
too  frequent  place  as  step-child  of  the  advertising 
department  to  its  legitimate  position  as  an  income 
getter  and  a  circulation  builder  through  its  news  value 
to  your  readers. 

Want  Ads  are  the  only  form  of  advertising  available 
to  the  general  public.  Any  one  with  anything  to  buy 
or  .sell,  a  house  to  rent  or  a  job  to  get  is  your  prospect 
for  a  Want  Ad.  Want  Ads,  like  the  five-and-ten-cent 
stores’  inexpensive  service  to  the  mas.ses,  offer  an  equal¬ 
ly  fine  journalistic  service  to  your  readers,  w  hich  can  be 
made  to  pay  dividends  in  increased  revenue,  increased 
circulation  and  increased  prestige. 

Howard  Parish  tells  you  how  to  accomplish  this 
without  upsetting  your  present  organization.  He  helps 
your  Classified  Manager  put  the  plans  in  operation 
and  w'orks  with  him  on  a  continuing  basis. 


tear  out  and  mail 

- > 

THIS  COUPON  NOW. 

*  Since  this  advertisement  was  prepared.  The  Washington 
(D.  C.)  Daily  News,  and  the  Cincinnati  Post  have  subscribed 
to  Howard  Parish’s  service. 


An  added  plus  to  the  effectiveness  of  these  plans  is  the  super¬ 
vision  of  ail  promotion  material  by  Calkins  &  Holden,  a  promi¬ 
nent  New  York  Advertising  Agency,  using  the  Townsend  & 
Townsend  Method  of  Pre-Evaluation  of  Advertising. 


This  is  not  a  "cheap"  investment 

Howard  Parish  charges  well  for  his  services.  In  dollars  and 
cents  paid  Howard  Parish,  this  plan  may  well  be  the  most 
expensive  ever  offered  to  American  newspapers,  but  in  revenue 
gains  and  in  decreased  costs  you  cannot  help  but  find  it  one 
of  the  most  profitable  investments  for  any  newspaper  having 
a  circulation  of  more  than  20.000  in  a  city  of  .‘JO.OOO  or  over.* 

•  •  • 

Condensed  figures  from  two  prominent  metropolitan  dailies 
that  j)rove  what  you  may  expect  in  proportionate  degree  from 
the  adoption  of  the  Howard  Parish  Tested  Want  Ad  Sales  Plans: 


Paper  A 

Want  Ad  earnings  in  1934  $51,634 

“  “  *•  “  1935  81,273 

.  “  1936  96,292 

.  “  1937  124,660 


These  figures  represent  the  largest  percent  of  gain  in  linage  of 
any  metropolitan  newspaper  in  the  United  States  and  an  in¬ 
crease  of  62,155  individual  advertisements,  or  a  35%  gain  in 
1937  over  1936 — at  reduced  percentage  of  sales  costs. 

Paper  B 

In  the  last  half  of  19.38,  paper  B  gained  39,268  lines  of  Classi¬ 
fied  Advertising  while  the  rest  of  the  field  was  losing  390,,357 
lines.  And  sales  costs  dropped  from  30%  to  22%. 

•  •  • 

If  you,  as  publisher,  would  like  increased  profits  from  your 
W’ant  Ad  section,  if  you  want  to  reduce  your  sales  costs,  if 
you  want  to  take  the  headaches  out  of  this  potential  source 
of  revenue,  then  learn  how  the  Howard  Parish  Tested  Want 
Ad  Sales  Plans  can  be  made  available  to  your  paper.  Please 
tear  out  and  mail  the  coupon  below  today. 


HOWARD  PARISH,  710  Chandler  Building,  Washington,  D.  C. 

I  am  interested  in  learning  complete  details  of  how  the  Howard 
Parish  Tested  Want  Ad  Sales  Plans  can  increase'  my  profits  at  lower 
selling  costs. 
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LARGEST  EMPLOYER  OF  LABOR  OF 

-NEEDS  NEWSPAPER 

WHO  knows  the  story  oi  the  T( 
dustry  and  "its  leadership  i 
and  economic  thinldna  dui 


WHO  knows  the  story  oi  the  Textile  h 
dustry  and  "its  leadership  in  soca 
and  economic  thinking  during  Hi 
last  decade"?  Not  one  overage  citizen  m  te 
— says  the  Textile  World.  And  yet  an  inves 
ment  of  one-tenth  of  1%  of  the  billion  doUo 
paid  annually  to  its  workers,  or  1%  of  its  to 
bill  of  nearly  a  hundred  millions,  in  paid  a 
vertising  space  in  newspapers  would  put  Te: 
tiles  where  they  belong  in  the  estimation  i 
America's  voters  (and  legislators). 

Most  of  the  textile  dollar  goes  to  labo 
Perhaps  fifty  cents  goes  into  raw  materd 
which,  because  agricultural,  are  large 
"labor,"  and  thirty  cents  represents  payro 


Men*s  I  iidf^rwFiir 


RAW  MATERIALS.  It  takes  two  milla 
farmers,  several  times  that  many  farm  wotl 
ers  and  thirty  million  acres  to  produce  oi 
12,000,000  bale  cotton  crop.  Half  oi  this  ot 
Textile  Industry  consumes;  2,904,400,000  Ib 
of  "lint"  went  into  cotton  spinning  mills  i 
1938;  80,000,000  lbs.  of  "linters"  went  isl 
rayon.  Wood  pulp  to  the  value  oi  son 
$15,000,000  (mostly  labor)  also  was  used  i 
rayon.  Of  the  272,200,000  lbs.  of  wool  md 
into  woolen  and  worsted  fabrics,  nearly  100 
000.000  lbs.  was  imported.  The  balance  wc 
produced  by  95,000  ranchers  in  tweh 
States,  and  540,000  farmers  in  the  rem 
36  States,  grazing  a  total  of  54,000,000 
For  their  wool  they  were  paid  twice 
world  market  price.  The  silk  consunei 
70%  by  hosiery  miUs,  is  all  imported— 5) 
800,000  lbs.  in  1938;  linen— 20,700,000  lbs. 

Four  billion  lbs.  of  textile  fibers  were  coi 
sumed  in  1937 — 81.1%  cotton,  8.6%  ray 
1.6%  silk,  8.7%  wool — ^in  some  6,000  plot 

COTTON.  There  ore  thirty  distinct  indu 
tries  in  Cotton  Textiles.  There  are  more  tiu 
1,200  cotton  textile  mills,  besides  finislun 
plants.  The  South  has  72%  of  the  cotto 
spindles;  New  England,  25%. 

In  thirty-five  years  the  cotton  acreage  ba 
vested  has  changed  very  little,  but  the  nin 
ber  of  workers  has  increased  by  38%'  ^ 
total  wages  pedd  hove  been  multiplied  1 
3V2,'  the  value  of  output  by  nearly  3. 

In  July,  1937,  these  1,200  cotton  mills  ei 
ployed  450,000  hands;  paid  them  S324,083i)l 
in  '37.  In  countless  instances,  since  W 
than  half  the  mills  ore  in  places  with  less  tbo 
5,000  population,  homes  ore  made  ovoilabi 
at  25c  to  40c  per  room  per  week.  And  infl 
most  all  of  the  newer  developments  there  oi 
"model"  grade  and  vocational  schools,  rea 
ation  centers,  playgrounds,  hospitals,  etc 
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OR  MANUFACTURING  GROUPS 

VERTISING  MOST. 


ii 


lAYON — SILK.  In  1938  the  amount  oi 
liber  used  in  our  cotton  and  silk  (and 
)  mills  totaled  327.100.000  lbs.— 11%  oi 
t  volume  oi  cotton.  Those  employed  in 
yon  weaving  plants  number  30.000. 

01  our  silk  imports.  292.140  bales  in  '37. 
jy,  was  consumed  in  some  900  hosiery 
is,  employing  174.000.  paying  them  wages 
$142,704,635.  and  producing  products 
med  at  $373,761,000. 

WOOL  In  wool  there  are  600  firms  pro¬ 
ng  "top"  and  yam  in  addition  to  woven 
ics  and  blankets  in  700  active  estab- 
iiments.  The  value  oi  their  products  in 
B?  was  $827,000,000;  employees.  190,- 
[.  Wages  now  average  53c  per  hour, 
ly  double  the  average  wage  paid  in 
.  They  are  three  times  os  high  os  in 
«at  Britain;  twelve  times  as  high  as  in  Japan. 
For  the  years  1926-35,  55%  of  the  Woolen 
ustry  showed  no  profit;  the  aggregate  defi- 
totolled  nearly  $100,000,000;  45,000  looms 
« in  place  as  against  60,000  to  65,000  in 
ii7.  Imports  of  woven  wool  fabrics  were 
i^e  than  doubled  from  1931  to  1937;  of 
wlen  blankets  were  multiplied  by  four. 

01  4,000,000  woolen  spinning  spindles,  al- 
ist  90%  in  the  northeast.  ‘The  Knitted 
kilerwear  Industry  is  the  largest  consumer 
ivool  yams.  Men's  and  boys'  clothing  and 
nen's  garment  manufacturers  use  almost 
,  of  the  wool  fabric  yardage. 

Forty  wool  carpet  and  rug  plants  employ 
IjOO  and  pay  them  $32,000,000.  The  value 
:  their  product  is  $125,  to  $150,000,000. 
EXPORTS  oi  cotton  goods  have  shrunk 
?V  cotton  yam  and  thread  54%  since  1929. 
DEPENDENT  ON  TEXTILES.  In  the  g  a  r  - 
iQt  industries  there  are  a  million  workers; 
ilhe  wholesaling  of  dry  goods,  30,000.  Near- 
two-thirds  of  the  sales  of  four  millions  en- 
ged  in  retailing  are  textile. 

Average  yearly  purchases  of  equipment, 
lel.  power,  etc.,  by  the  Textile  Industry  moke 
Bs  for  24,000  workers  in  machinery  and 
luipment;  21.000  in  dyestuffs  and  chemicals; 
>10,650  coal  miners;  9.300  in  electrical  power 
tiduction,  and  1.000  in  fuel,  oil  and  gas. 
textile  World.) 

IN  CONCLUSION.  Isn't  it  reasonable  to 
^se  that  (1)  if  the  man  on  the  street 
l^ed  that  one  person  in  five  depends 
N  Textiles  for  a  livelihood,  and  (2)  if  he 
M  the  bare  facts  of  this  ancient  and  hon- 
ple  and  necessary  Industry  presented  to 
b  m  his  daily  newspaper.  Textiles  would 
^  to  be  treated  like  a  stepchild? 
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TELL  INDUSTRY'S  STORY  TO  THE  READERS  OF 
AMERICA'S  NEWSPAPERS 

Boston  Globe  •  Chicago  Tribune  •  Cincinnati  Enquirer 
Cleveland  Press  •  Fall  River  Herald  News  •  Gannett 
Newspapers  •  Harrisburg  Patriot  &  News  •  Johnstown 
Democrat  •  Johnstown  Tribune  •  Louisville  Courier- Journal 
Louisville  Times  •  New  York  Sun  •  Scranton  Times 
Washington  Star  •  Westchester  Newspapers 


Photon  courtly  of  Fall  River  Herald  Neu'*t,  Textile  World.  Cotton  Textile  Inntitote,  Aseoriated  W’oo) 
Indiintrlen.  Rilftn  Fabyan  Si  Co..  Rieael  Textile  Corp..  Orix  I>nr>ea,  Inc.,  IlercoleN  Powder  Co. 
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*  E  D  I 


FROM  NEWS  TO  EDITORIALS 

MU.  1{(K)SEVELT  may  have  shed  more  heat 

than  lif>ht  ujKm  one  (jnestion  in  tlie  recent 
pre.ss  conference  following  his  famous  meeting 
with  the  Senate  Military  Affairs  Committee.  He 
often  does  just  that  when  di.scu.ssing  publishers, 
columnists,  and  editorial  writers,  as  distinguished 
from  the  Washington  corre.sjKtndents.  He  had  a 
point,  which  might  have  merited  extended  dis- 
cus.sion,  but  it  tailed  off  into  an  ineon.seqnential 
remark. 

The  President  drew  attention  to  the  fact  that 
the  correspondents’  reports  of  his  meeting  with 
the  Senators  s|K'eificalty  stated  that  “one  Senator 
sai<l.  ete.,’’  and  that  not)o<ly  had  been  directly 
quoted  as  saying  that  the  President  had  placed 
“our  frontiers  ...  in  France.”  As  Editor  & 
PiBLisHKR  commented  two  weeks  ago,  no  fair 
complaint  can  be  made  against  the  reports  tran.s- 
mitted  by  the  press  .servitvs  ami  special  correspon¬ 
dents. 

The  I’re.sident’s  complaint  is  that  when  the  edi¬ 
torial  writers  turned  their  attention  to  the  story, 
they  drop|>ed  all  the  qualifications  that  the  news 
stories  had  carried,  and  attributed  to  him  directly 
the  statement  that  our  frontiers  were  in  France. 
How  much  foundation  there  is  for  that  charge, 
we  don’t  know. 

It  is  probably  true  that  editorial  writers  look 
upon  a  good  many  of  the  qualifying  phrases  used 
in  Washington  stories  as  traditional  window- 
dressing.  They  often  are.  Their  inclu.sion  definite¬ 
ly  weakens  editorial  comment,  which  should  deal 
with  e.stabli.shed  facts.  In  this  case,  the  qualifiers 
did  not  deal  with  established  facts,  but  with  a 
mass  of  information  that  was  loa<lcd  with  po¬ 
litical  dynamite  and  which  lost  none  of  its  ex- 
plo.sive  qualities  in  the  form  of  gossip  and  lamp- 
lM)st  sj)onsor.ship. 

It  is  unfortunate  that  the  President  did  not  fol¬ 
low  his  usual  policy  of  candor  with  the  press  on 
that  meeting.  He  has  the  gift  for  stating  com¬ 
plex  situations  clearly.  He  obviously  knew  more 
alxnit  the  situation  than  any  of  his  Senatorial 
audience,  which  seems  to  have  left  the  White 
House  in  a  semi-stunned  condition.  Their  con¬ 
flicting  versions  puzzled  all  Americans,  including 
editorial  writers,  and,  again  deprived  of  their 
qualifying  phrases,  these  fell  like  grenades  in 
Europe.  Designed  to  promote  calm  judgment  of 
events  by  the  legislature,  the  conference  instead 
roused  a  storm  of  hysteria  and  emotion — of  which 
the  world  adready  has  an  oversupply.  The  edi¬ 
torial  writers  may  have  been  at  fault,  but  if  they 
were,  they  had  lots  of  eminent  company.  The 
primary  fault  was  the  attempt  to  impose  partial 
secrec-y  upon  matters  which  should  have  been  dis¬ 
cussed  publicly,  off-the-record  as  background  for 
Congress  and  the  press,  or  not  at  all. 

WHERE  IS  THAT  BOOM? 

NOVEMBER’S  ELECTION  results  were  gener¬ 
ally  satisfactory  to  the  business  community. 
We  were  assured  that  the  improvement  in  business 
which  liegan  last  summer  on  the  prospect  of  those 
results  would  be  more  marked  if  the  prospect  be¬ 
came  reality.  Three  weeks  ago,  it  was  announced 
that  the  TVA  and  the  utilities  had  apparently 
buried  the  hatchet,  on  terms  fairly  pleasing  to 
utility  owners  and  investors.  We  have  been  as¬ 
sured  for  years  that  peace  in  that  quarter  would 
be  productive  of  an  immediate  flow  of  long- 
dammed  investment  into  the  power  field.  Then 
Mr.  Roosevelt  confirms  the  peace  with  the  utili¬ 
ties  and  promises  business  that  there  will  be  no 
new  taxation.  Encouraging  news,  to  be  sure — 


plague  f'onie  nigh  to  thy  dwelling.  Pi>alni:<  XCI:ld. 


ju.st  what  busine.ss  leaders  have  Ikhmi  wanting. 

War  talk  is  plentiful,  but  well-balanced  com¬ 
mentators  consider  its  imminence  more  remote 
than  it  was  last  Septembt'r.  Is  that  gtxtd  or  bad 
news  for  .\merican  business? 

Despite  these  favorable  wiiuls,  the  ship  of 
Imsiness  continues  to  drift.  The  st(K-k  market 
has  lieen  lifeless  for  more  than  a  month.  Retail 
trade  d(K*s  not  yet  reflect  the  statistical  improve¬ 
ment  in  manufacturing.  Why? 

SENSITIVE  TOPIC 

IT  .\1’1’E.\RS  that  newspa|K*rs  can’t  please  every- 
Ixidy  all  of  the  time,  esjiecially  in  dealing  with 
religious  affairs.  We’ll  agree  with  a  newspaiier- 
man  who  writes  us  this  week  that  “the  care  taken 
in  handling  Catholic  news,  esjiecially  since  the 
death  of  Po|H‘  Pius  XI,  makes  the  handling  of 
much  Protestant  news  seem  glaringly  .slipsho<l  by 
contrast.” 

Newspapers  and  jiress  services  have  done  a  mag¬ 
nificently  accurate  and  sympathetic  job  in  re- 
|K)rting  the  ceremonies  that  followed  the  Pope’s 
death.  Long  di.spatches  studded  with  Italian  and 
Latin  titles  have  required  extreme  care  in  cable 
transmission,  over  the  telctyjies,  through  the  com¬ 
posing  and  proofrooms.  They  had  to  be  written 
by  men  with  more  than  a  superficial  acquaintance 
with  the  subject.  The  Catholic  clergy  reads  news¬ 
papers  carefully  and  critically,  and  a  large  pro- 
jMirtion  of  the  Catholic  laity  is  well  enough  in¬ 
formed  on  Church  history  and  customs  to  make 
.strenuous  objection  to  newspaper  errors,  no  mat¬ 
ter  how  innocent  their  origin.  And,  of  course, 
there  is  a  large  body  of  reference  literature  avail¬ 
able  on  Catholicism. 

On  major  affairs  in  the  Protestant  churches, 
.similar  accuracy  is  usually  attained.  Church  au¬ 
thorities  and  newspapers  are  equally  interested 
that  the  story  be  told  right.  It  is  in  “minor”  re¬ 
spects,  often  in  correspondence  from  small  towns, 
that  inaccurate  and  offensive  combinations  of 
words  occur.  A  case  in  point  is  a  recent  piece 
which  stated  that  a  minister  “operated”  an  “in¬ 
dependent  church  along  doctrinal  lines.” 

The  last  quotation  is  almost  meaningle.ss.  The 
term  “operated”  indicates  a  lack  of  nicety  in  word 
choice  by  the  correspondent.  That’s  not  an  un¬ 
common  fault,  as  any  desk  man  can  testify.  There 
are  few  people  writing  for  newspapers  who  would 
wilfully  offend  the  religious  sensibilities  of  readers, 
but  in  the  sensitive  area  of  religion,  more  harm 
can  be  done  by  careless  or  dumb  reporting  which 
escapies  detection  on  the  desk  than  by  propaganda 
which  would  almost  certainly  be  caught  and 
killed. 

"OFTICIAL  SECRETS" 

PROSECUTION  of  British  newspapermen  un¬ 
der  the  “Official  Secrets”  act  seems  to  be  over. 
.\fter  several  cases  in  which  newspaper  people 
were  punished  for  publication  of  information  re¬ 
ceived  through  police  channels,  the  authorities 
have  decided  that  only  ca.ses  with  an  espionage 
aspect,  or  those  affecting  the  national  welfare  will 
be  brought  under  this  statute. 

That  is  a  triumph  for  common  sense. 


I  A  L  * 


AN  UMPIRE 

MISS  DOROTHY  THOMPSON  is  alarmed,  and 
with  reason,  at  the  growing  tendeney  toward 
argument  by  name-calling  in  onr  domestic  and 
international  iM)litic.s.  Opinions  of  almo.st  every- 
laiily  in  public  life,  fr«»m  the  President  down  to 
the  lMK»tblack,  are  discounted  by  opixments  with 
the  as.sertion  that  “he’s  a  Red.”  “he’s  a  damned 
C'omnumi.st,”  or  a  “damned  Fa.s<-ist,”  or  that  h: 
is  in  the  pay  of  alien  governments,  the  indui^- 
trialist.s,  the  CIO,  or  what  have  you. 

Common  enough  in  casual  conversation,  thes? 
things  are  now  getting  into  print.  Miss  Thomp 
.son  finds.  Pure  motives  are  no  longer  eoneeded. 
.\  man's  views  on  the  most  inqxirtant  subjects 
are  at  the  direction  of  the  fellow  wins  .signs  i 
che«-k.  even  to  the  extent  of  slyly  foresweariiq 
opinions  he  has  publicly  held  for  a  lifetime.  .\nJ 
she  iKiints  out  that  liWl  courts  are  often  ai 
im.sati.sfactory  re.sort  for  redress  against  such 
binds.  Too  many  liliel  trials  are  fought  not  oi 
the  merits  of  what  gets  into  print,  hnt  upoi 
<drcum. stances  in  the  private  life  of  the  plaintiff. 
That  .sometimes  hurts. 

Her  propo.senl  remctly  is  highly  interesting.  She 
suggests  the  counterpart  of  a  Swedish  organiza 
tion — the  Board  of  Opinion  of  the  Swedish  Press 
— com|)osed  of  representatives  of  the  publishers 
of  the  .lournali.sts’  .\s.s(K*iation  (the  Swedish  op 
|Ki.sitc  number  of  the  guild  apparently)  and  o: 
the  public,  through  a  learned  .seM-iety.  The  chair 
man  and  vice-chairman  are  “impartial.”  In 
Sweden,  .she  declares,  this  organization  hears  case- 
where  members  of  the  public  has  lieen  wronged 
by  something  that  has  been  publi.shed,  and  sug¬ 
gests  means  of  redress  through  conspicuous  publi¬ 
cation.  The  tribunal  does  not  hear  cases  whicl 
can  be  adjusted  by  ordinary  law,  and,  while  it 
has  no  |K)wer  to  enforce  its  rulings  hy  fines  o: 
imprisonment,  they  are  highly  respected,  and 
usually  avoided  by  care  in  advance. 

Whether  that  would  go  in  the  American  set-up 
is  questionable.  Sweden  seems  able  to  <lo  many 
things  to  which  Americans  have  not  yet  attained, 
or  do  not  wish  to  attain.  Sweden  is  a  small 
homogeneous  nation,  calm  even  in  the  racial  strih 
that  besets  its  neighbors,  and  free  from  the  fne- 
tion  that  is  now  di.sturbing  many  .-\mericans.  Ib 
newspapers  are  almo.st  entirely  conservative  in 
tone  and  make-up.  It  is  our  impression,  which 
may  be  ba.sed  on  insufficient  knowledge,  that 
Swedish  editors  do  not  participate  in  politics  as 
actively  as  do  many  .\merican  editors.  .\nd,  so 
far  as  we  know,  Swe<len  has  few  sensational  news¬ 
papers  of  the  .sort  which  might  be  most  frequently 
lialed  before  such  a  tribunal  in  this  country. 

Under  present  conditions,  we  believe  it  woulo 
be  impossible  for  delegates  of  the  .\merican  News¬ 
paper  Publi.shers  .\ssociation  to  sit  in  a  .similar 
bo<ly  with  representatives  of  the  .\merican  News- 
pajier  Guild,  as  the  latter  is  now  constituted 
There  would  be  no  difficulty,  we  should  judge,  if 
the  editorial  representation  came  from  a  profes¬ 
sional  group.  .And  since  we  have  no  learneii 
society  directly  corresponding  to  the  Swedish 
.Academy,  the  public’s  representatives  might  have 
to  be  nominated  by  the  U.  S.  Supreme  Court- 

The  idea  has  possibilities,  but  in  the  tension 
which  prevails  here  today  on  racial  and  ideological 
questions,  we  doubt  the  possibility  of  its  success- 

OUT  OF  THE  MOUTHS  OF  FOOLS. 

Have  more  than  thou  showest. 

Speak  less  than  thou  knowest. 

Lend  less  than  thou  owest  (ownest) . 

— The  Fool,  in  King  Lear. 


Either  Spot 
It  Scores 


in  charge  of  the  memorial  recently 
completed  at  Claremore,  Okla. 

E.  W.  Freeman,  publisher,  Pine 
Bluff  (Ark.)  Commercial,  and  presi¬ 
dent  of  the  Arkansas  chapter  of  the 
Sons  of  the  Revolution,  presided  at 
its  50th  anniversary  banquet  in  the 
War  Memorial  building  at  Little  Rock 
Feb.  11. 

T,  »T  1.  ij  edited  by  Grover 

Unv  INIou/norrv  ortiTnr  f  iilnayntor  _  ,,  . 

Hall,  IS  never 
neutral  in  a 
political  scrap 
and  the  job  of 
taking  the  hide 
off  the  opposition 
is  that  of  Atticus 
Mullin  who  bears 
editor,  Redlands  the  nickname  of 
was  host  to  Riverside  The  Bishop.” 
political  and  San  Bernardino  county  members  The  Bishop  is 
of  the  CNPA  meeting  in  Redlands  no  clock-punch¬ 
er  and  may  not 


FOLKS  WORTH 
KNOWING 


PERSONAL 

mention 


carter  glass.  JR.,  editor,  Lynch¬ 
burg  (Va.)  News  and  Advance,  and 


son  of  Senator  Carter  Glass,  publisher 
of  those  news- 

a  papers,  is  a  can¬ 
didate  for  the 
Virginia  Senate. 

National  interest 
is  predicted  in 
what  ordinarily 
would  be  a 
purely  local  elec¬ 
tion  fight.  He  Journal,  succeeding  J.  P.  Muse, 
has  the  support  Paul  W.  Moore, 
of  the  Glass-  (Cal.)  Facts, 

Byrd 

- organization 

Carter  Glass,  Jr.  headed  by  his  Feb.  24. 

father  and  Sen¬ 
ator  Harry  F.  Byrd,  publisher  of 
Harrisonburg  News-Record  and  the 
yinchcsfer  Star. 

Joseph  V.  Connolly,  general  man¬ 
ager  of  Hearst  Newspapers,  has  been 
-.amed  chairman  of  the  Publishers’ 

Committee  of  the  Cardinal’s  Commit- 
ee  of  the  Laity  for  1939,  and  is  now 
iorming  his  group,  which  will  solicit 
connection  with  the 


In  The  Business  Office 


special  gifts 
;939  Catholic  Charities  Appeal. 

William  F.  Wiley,  publisher,  Cin¬ 
cinnati  Enquirer,  was  recently  elected 
or  the  ninth  successive  time  as  pres- 
dent  of  Cincinnati  Chamber  of  Corn- 
Arrangements  are  being  made 


■nerce. 

ior  the  centennial  celebration  of  the 
Chamber  of  Commerce.  At  a  dinner 
March  23  at  the  Hotel  Nether- 
^and  Plaza,  Mr.  Wiley  will  be  toast- 
:aaster. 

W.  L.  MacTavish,  editor-in-chief. 


STRANGE 
AS  IT 
SEEMS 


By  JOHN  HIX 


Vi  lierever  special  interest-punch 
is  needed,  t'ditors  run  John  Hix's 
drawings  of  o«ldities  anti  astonish¬ 
ing  facts. 


They  put  the  daily  STRANGE 
AS  IT  SEEMS  panel  either  on 
the  comic  or  the  magazine  page, 
and  the  STRANGE  AS  IT  SEEMS 
color  page  in  either  of  the  corre¬ 
sponding  color  sections.  I  he  fea¬ 
ture  is  suitable  ti»  either  spot. 


-Anil  in  either  spt»t  it  scores. 

For  Mix  mtt  only  ilocs  finil,  pic¬ 
ture  dramatically  and  prove  true 
all  manner  of  strange  things.  He 
gets  a  kick  tuit  of  doing  it.  And 
readers — no  matter  where  they 
find  his  feature-  respond  to  the 
singular  and  fresh  zest  he  puts 
into  it. 


British  Lsles,  accompanied  by  his  wife, 
aid  sentiment  for  peace  efforts  in 
^gland  was  particularly  in  evidence 
d  motion  picture  theaters  when  pic- 
orial  news  of  Chamberlain’s  move¬ 
ments  were  flashed  on  the  screen. 

John  Dana  Wise,  publisher,  Rich¬ 
mond  (Va.)  Times-Dispatch,  has  been 
appointed  by  Governor  James  H.  Price 
®  a  committee  to  study  Virginia’s 
■ducational  system,  particularly  the 
national  training  offered  in  the 
*iblic  schools. 

Harry  O'Brien,  publisher.  Park 
lirer,  Walsh  County  Press  and  mem- 
of  the  North  Dakota  house  of 
■epresentatives.  was  named  president 
^  the  North  Dakota  Press  Assn,  at 
3  recent  winter  session  in  Fargo. 

Norris  G.  Henthorne,  editor,  Tulsa 
^orld,  and  Walter  M.  Harrison,  man- 
j^ing  editor,  Oklahoma  City  Daily 
'^lahoman  and  Times,  continue  as 
jembers  of  the  Will  Rogers  Memorial 
“Onunission  by  appointment  of  Gov. 
-eon  C.  Philips.  The  commission  is 


By  McEvoy  and  Striebol 


BEAUTY  ROMANCE  ACTION 
GIRL  APPEAL 


For  ten  years  DIXIE  DUGAN  has  led  the  field 
of  “girl  strips.”  McEvoy’s  continuity  and  Striebel’s 
art  work  together  are  responsible. 

DIXIE  DUGAN  leads  in  feature  polls  time  after 
time  because  its  romance  and  vitality  appeal  to 
all  readers. 

DIXIE  DUGAN  is  so  well  drawn  it  stands  out 
on  all  comic  pages.  Would  you  like  to  see  samples? 


pies  of  STRANGE  AS 
S — both  daily  and  Sun- 
ready.  c  w  ill  be  glad 
lieni. 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


Syndi€*at4S  Inc*. 

Greenwich,  Conn. 


Ctaas.  V.  McAdam 
President 


V.  V.  McNitt 
Chairman 


30 


EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  29 


advertising  staff.  He  was  formerly 
with  the  Boise  Idaho  Statesman  ad¬ 
vertising  staff. 

L.  W.  Hampton  of  the  Spartanburg 
(S.  C.)  Herald-Joumal  advertising 
department,  has  been  mamed  chair¬ 
man  of  the  Spartanburg  Junior 
Chamber  of  Commerce  membership 
campaign. 

Louis  Rentschler,  assistant  adver¬ 
tising  manager,  Marshall  (Mich.) 
Evening  Chronicle,  has  returned  to 
work  after  an  illness  of  influenza. 

Raymond  L.  Gardner,  formerly  in 
the  promotion  department  of  the  M.  L. 


Annenberg  Publications,  New  York, 
and  previously  in  the  same  capacity 
with  the  Providence  Journal-Bulletin, 
has  been  appointed  promotion  man¬ 
ager  of  National  Sportsman  and 
Hunting  &  Fishing  magazines,  Boston. 


In  The  Editorial  Rooms 


EDITOR  &  PUBLISHER 


Including 

The  Journalist,  merged  1907;  S'ewspaperdom, 
merged  1925;  The  Fourth  F-state,  merged  1927. 


Titles  Patented. Registered  Contents  Copyrighted 
The  ED1TOR& publisher  COMPANY,  Inc. 
James  Wright  Brown,  President  and  Publisher 
James  Wright  Brown,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb,  liditor 

_ Warren  L.  Bassett,  Director 

General  Offices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.Y. 
Telephones: 

BRyant  9-3052.  3053.  30.S4.  30SS  and  .^056 
The  Oldest  Publishers'  and  ^Xdvertisers' 

_ Journal  in  Americ  a _ 

Arthur  T.  Robb,  Editor;  W.arren  L.  Bas.sett. 
Managing  Fjiitor;  Robert  U.  Brown,  Associate 
Editor;  Walter  E.  Schneider,  Xeus  Editor, 
John  J.  Clougher,  Marlen  E.  Pew,  Jr., 
Stephen  J.  Monchak. 

James  Wright  Brown,  Jr.,  Assistant  Publisher; 
Charles  B.  Groomes,  General  Manager ;Cii\Ri.KS 
T.  Stuart,  Advertising  Director;  George  H. 
Strate,  Circulation  Manager, 

Washington,  D.C.  Correspondent:  General  Press 
Association,  James  J.  Butler  and  George  H. 
Man.ning,  Jr.,  1223  National  Press  Club  Bldg., 
Phone  Metropolitan  1080. 

Chicago  Correspondent:  George  A.  Branden¬ 
burg,  921  London  Guarantee  and  Accident  Build- 
Ing,  360  North  Michigan  Ave.,  Tel.  Dearborn  6771 . 
Pacific  Coast  Correspondents:  Campbell  Watson. 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone: 
Thornwall  SSS7:  Ken  Taylor,  121s  North  Hobart 
Boul.,  Los  Angeles.  Telephone,  Hempstead  S722. 
Advertising  Representative:  Duncan  A.  Scott  & 
Co.,  Mills  Building,  San  Francisco;  Telephone 
Sutter  1393;  Western  Pacific  Building.  Los  .\n- 
geles.  Telephone  Prospect  I97S 
London  Office;  Allan  Dblafons,  Uanater;  18 
Bcdeiton  Square Mewa,  London,  S.W.  i,  England. 
Parts,  France  Correspondent:  Ber.nharo  Ragner. 
25  Rue  Renneguin,  Telephone  Etoile  07-70. 

Far  Flastern  Correspondents:  Hans  R.  Johansen, 
c/o  Osaka  Mainichi,  Osaka,  Japan  and  James 
Shen,  the  Centre  News  Agency.  Hung  Wu  Road, 
Nanking,  China.  • 


Display  advertising  rates  effective  Dec.  i.  1937: 
8sc  per  agate  line  or  series  of  insertions  as  follows: 


Sizes 

Lines 

1 

6 

13 

I  26 

52 

Agate  Time 

Times 

Times 

Times 

Times 

1  I'aiic 

672 

$275 

$2.14 

$220 

$206 

$182 

Vi  Page 

.V16 

154 

131 

123 

116 

103 

'4  Page 

168 

85 

72* 

68* 

64* 

57 

H  Page 

84 

55 

47* 

44* 

41* 

37 

'/tk  Page 

42 

.4.4 

28* 

26* 

24* 

22 

The  single  column  forty-two  line  rate  maker  card 
at  a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a 
52  time  basis  as  any  other  schedule  namely.  $182 
per  page;  $103  lialf  page;  $57  quarter  page. 
•Quarter,  eighth  and  sixteenth  pages  must  be  on 
definite  copy  schedule. 


Classified  rates:  8sc  per  agate  line  one  time; 
70c  |)er  agate  line  four  times. 


Situations  wanted;  50c  imt  agate  line  one  time; 
40C  per  agate  line  three  times  (count  six  words  to 
the  line). 


Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $4  per  year; 

Canada.  $4-So;  Foreign,  $5. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organization — whether 
paid  for  bv  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  year 
each  or  one  subscription  for  three  years,  $10;  five 
subscriptions  to  different  addresses  for  one  year 
each  or  one  subscription  for  five  years,  $15;  ten 
subscriiitions  one  year  each  or  one  for  ten  years, 
$25.  Memfier  Associated  Business  Paiiers. 
Charier  .Member  of  the  .Audit  Bureau  of  Circula¬ 
tions  with  an  average  certified  net  paid  ".A.B.C,” 
as  follows; 


1  Six  Months 

Net 

Total  Dis- 

1  Knded 

Paid 

tribiition 

June  viO, 

1938 . 

12. .160 

1.1,312 

1937 . 

11,482 

12.751 

1936 

10,778 

11.801 

19.15  .  . 

10,225 

11,33.1 

19.14 

9,359 

10.592 

1933 . 

8.7<)6 

10.320 

1932 . 

9.920 

10.987 

1931 . 

10.497 

11.569 

1930  . 

10.816 

12.216  ' 

1929  . 

9,878 

11.105  1 

1928 . 

8,982 

10.22.1  1 

LEE  ETTLESON,  managing  editor, 

San  Francisco  Call-Bulletin,  was 
master  of  ceremonies  at  a  dinner  given 
by  the  San  Francisco  Advertising  Club 
in  honor  of  a  party  of  75  visiting 
newspapermen  on  a  transcontinental 
trip  to  see  the  Golden  Gate  Inter¬ 
national  Exposition.  Paul  C.  Smith, 
general  manager,  San  Francisco 
Chronicle,  gave  the  address  of  wel¬ 
come. 

Wilbur  M.  Swiger,  managing  editor. 
Clarksburg  (W.  Va.)  Telegram,  has 
entered  the  Veterans’  Administration 
Hospital  at  Chillicothe,  O.,  to  recover 
from  a  nervous  breakdown  suffered 
Feb.  7  while  on  duty.  Physicians  said 
they  expected  rapid  recovery. 

W.  G.  Vorpe,  Sunday  and  feature 
editor,  Cleveland  Plain  Dealer,  and 
Mrs.  Vorpe  left  Feb.  24  for  a  three- 
week  Caribbean  cruise. 

Stanley  Woodward,  sports  editor. 
New  York  Herald  Tribune,  received 
a  typewriter  from  the  members  of  the 
sports  department  on  the  first  anni¬ 
versary  of  his  appointment  as  sports 
editor. 

Capt.  Benjamin  D.  Komfield,  city 
editor,  Bridgeport  (Conn.)  Post,  who 
is  in  the  field  artillery  reserves  of  the 
U.  S.  Army,  spoke  twice  over  WICC 
the  past  week  on  national  defense 
subjects.  Capt.  Kornfield  is  active  in 
reserve  affairs  and  in  promotion  of 
National  Defense  week. 

E.  Brooks  Emerson,  city  editor. 
Northampton  (Mass.)  Hampshire  Ga¬ 
zette,  is  confined  to  his  home  with  an 
attack  of  grippe. 

Gordon  Harrison,  reporter,  Spring- 
field  (Mass.)  Daily  News,  recently 
strained  the  ligaments  in  his  right  leg 
in  a  fall  on  an  icy  walk. 

Harold  Kaese,  Boston  Transcript 
sports  writer,  and  Jerry  Nason,  Boston 
Globe  sports  writer,  co-authors  of 
“Famous  American  Athletes  of  Today,” 
just  published  by  L.  C.  Page  &  Co., 
participated  in  a  sports  broadcast  and 
question  period  over  Radio  Station 
WIXAL  in  Boston  Feb.  18. 

Magner  White,  formerly  editor  of 
San  Diego  (Cal.)  Sun  and  later  of  the 
San  Diego  Californian,  a  semi-weekly, 
which  suspended  after  three  issues, 
is  a  candidate  for  mayor  in  San  Diego. 

Paul  R.  Mickelson,  AP  Southwest¬ 
ern  division  news  editor,  who  had 
joked  with  friends  about  keeping  a 
cow  now  that  he  was  out  West,  wa.'; 
recently  the  recipient  of  a  heifer  calf, 
delivered  to  his  office,  from  a  friend 
who  took  him  literally.  Mickelson 
after  a  half  hour  of  herding  summoned 
a  police  car  and  told  the  officers  to  give 
the  calf  to  a  “worthy  cause.” 

Vaughn  Shoemaker,  Chicago  Daily 
News  cartoonist  under  the  title  “1938 
A.D.,”  has  published  a  collection  of 
his  cartoons  which  appeared  in  the 
Daily  News  last  year.  A  feature  of 
the  collection  is  a  foreword  by  John 
T.  McCutcheon,  Chicago  Tribtme  car¬ 
toonist,  and  brief  editorial  comments 
by  Daily  News  staff  members  dealing 
with  various  subjects  portrayed  by 
Shoemaker. 

John  Kilgore,  of  the  Tallahassee 
(Fla.)  Democrat,  was  awarded  first 
prize  for  his  editorial  entitled 
“Drunken  Drivers  Endanger  Political 
Bandwagon”  in  the  fourth  annual 
news  story  and  editorial  contest  of 
the  Associated  Dailies  of  Florida,  ac¬ 
cording  to  a  recent  annoimcement. 


An  article  headed  “Air  Lines  Open, 
Putting  Tampa  on  Flying  Map,”  writ¬ 
ten  by  Bill  Abbott  of  the  Tampa  Trib¬ 
une,  was  chosen  as  the  best  news  story. 

Edward  A.  Armstrong  has  been 
named  sports  editor  of  Winnipeg  Free 
Press  succeeding  the  late  W.  G.  Allen. 
He  has  been  with  the  Free  Press  staff 
for  12  years  and  for  the  last  10  years 
was  in  charge  of  the  night-side  sports 
staff. 

Lloyd  F.  Kusch,  of  the  Albion 
(Mich.)  Evening  Recorder  editorial 
staff,  is  one  of  the  Albion  representa¬ 
tives  on  the  Non-Partisan  Judiciary 
Committee  of  Michigan,  formed  to 
promote  a  campaign  to  amend  the 
state  constitution  to  provide  for  the 
non-partisan  election  of  judges. 

Ernest  R.  Bennett,  staff  cameraman, 
Miami  (Fla.)  Daily  News,  is  writing  a 
series  titled  “Camera  Clicks”  which 
appear  in  the  Sunday  edition,  alter¬ 
nately  discussing  the  technical  phases 
of  photography  and  instructs  camera 
fans  of  spots  where  to  photograph  the 
state’s  choicest  scenery. 

James  Taylor  Robertson,  who  con¬ 
ducts  the  Richmond  (Va.)  Times- 
Dispatch’s  “Gun  and  Rod”  column, 
has  returned  after  a  six-week  illness 
of  influenza  and  a  streptococci  infec¬ 
tion  of  the  blood  stream. 

Dan  T.  Kelliher,  of  Kansas  City 
Journal  rewrite  staff,  is  writing  a 
series  on  Unsolved  Murders  which 
appear  in  the  Sunday  edition. 

Ralph  C.  Willits,  chief  photogra¬ 
pher,  Miami  (Fla.)  Daily  News,  has 
recently  returned  to  his  post  after  an 
assignment  in  Haiti. 

Stephen  Harris,  police  reporter, 
Miami  (Fla.)  Daily  News,  is  writing 
a  weekly  by-line  series  appearing  in 
the  Sunday  edition  on  swindles  and 
rackets,  old  and  new. 

Joseph  E.  Hayes,  Corning.  N.  Y., 
manager  of  Gannett  Newspapers,  was 
chairman  of  Steuben  County  com¬ 
mittee  which  raised  more  than  $600 
for  an  infantile  paralysis  fimd. 

Ruth  Ward,  city  hall  reporter  and 
author  of  “Home  Town  Interviews” 
in  the  Ogden  (Utah)  Standard- 
Examiner,  has  taken  a  year’s  leave  of 
absence,  having  been  selected  to  rep¬ 
resent  Treasure  Island  at  the  Golden 
Gate  Exposition  in  San  Francisco. 
Louis  A.  Skaggs,  federal  building  re¬ 
porter,  has  taken  over  her  run  and  is 
continuing  the  “Home  Town  Inter¬ 
views.” 

William  Smiley,  formerly  with  the 
Salt  Lake  Tribune,  has  joined  the 
Ogden  (Utah)  Standard-Examiner. 

Jack  Taylor,  formerly  with  Wash¬ 
ington  newspapers,  is  now  on  the 
Miami  (Fla.)  Herald  copy  desk. 

Jesse  Laventhol,  former  Philadel¬ 
phia  newspaperman,  resigned  Feb.  15 
as  director  of  publicity  for  the  Penn¬ 
sylvania  Department  of  Highways  to 
enter  the  public  relations  field  in 
Philadelphia  and  Harrisburg. 

Frederick  Eichelbaum,  former  re¬ 
porter  for  the  defunct  Toledo  News- 
Bee,  has  joined  the  Detroit  Times 
copy  desk. 

Agnes  Cox,  for  four  years  assistant 
society  editor  of  the  Lincoln  Nebraska 
State  Journal,  is  moving  with  her 
husband  to  Monte  Vista,  Colo.  Her 
place  has  been  taken  by  EUeanor  Kelly. 


front  and  back  pages  in  three  colors 
and  black. 


Special  Editions 


Wilmington  (N.  C.)  Star-Newt, 
Feb.  5,  1938  Business  Review— 1939 
Forecast,  20  pages. 

Raleigh  (N.  C.)  News  &  Observer, 
Annual  Farm  Eldition,  tabloid  section 
of  36  pages. 

Asheville  (N.  C.)  Citizen-Times, 
Jan  28,  New  Home  Number,  96  pages 


S.  S.  Wallace  Named 
Publisher  in  South 

S.  S.  Wallace,  until  September,  1938, 
business  manager,  Cleveland  Press,  a 
Scripps-Howard  newspaper,  Feb.  20 
was  named  publisher  of  the  Spartan¬ 
burg  (S.  C.)  Herald  and  Journal  by 
A.  G.  Keeney,  president  and  execu¬ 
tive  editor,  who  remains  in  that  ca¬ 
pacity.  Mr.  Wallace  is  the  first  person 
officially  to  hold  the  title  of  publisher 
on  the  Spartanburg  papers.  There 
will  be  no  changes  in  personnel. 

A  member  of  the  Scripps-Howari 
organization  since  1925,  he  worked  for 
it  first  as  advertising  salesman  ani 
later  as  business  manager  of  the  Okla¬ 
homa  News.  In  1930  he  was  trans¬ 
ferred  in  that  capacity  to  the  Bufiab 
(N.  Y.)  Times,  where  he  remained 
until  September,  1936.  when  he  be¬ 
came  business  manager  of  the  Cleve¬ 
land  Press.  A  Southerner,  he  wa: 
educated  at  Georgia  Tech  in  electrical 
engineering  in  which  field  he  wa- 
employed  for  several  years  in  thf 
South. 


GREAT  LAKES  REPORT 

Toronto,  Ont.,  Feb.  21 — In  a  meet¬ 
ing  yesterday  of  directors  of  the  Grea' 
Lakes  Paper  Company.  Ltd.,  which 
followed  the  issuing  of  the  annual  re¬ 
port  for  1938,  L.  J.  Heit  resigned  a? 
general  manager  and  John  W.  Mc¬ 
Curdy  of  Chicago  as  director.  Arthur 
D.  Cobban  of  Wood,  Gundy  and  Com¬ 
pany  was  elected  vice-president  to 
take  the  place  of  the  late  E.  G.  Long 
Richard  G.  Meech  of  Long  and  Dalj 
pre.sent  secretary,  was  elected  to  the 
board.  Report  for  1938  shows  net 
profit  of  $134,491  after  depreciation, 
bond  interest  and  taxes,  which  I- 
equal  to  67  cents  per  share  on  200,0W 
shares  of  class  “A”  and  class  “B’ 
preferred  shares  outstanding.  Thu 
compares  with  net  profit  of  $245,278 
or  $1.23  per  preferred  share  in  1937 
Both  class  “A”  and  class  “B”  pre¬ 
ferred  stock  is  entitled  to  dividend.' 
of  $2  a  share  per  year  and  are  in  ar¬ 
rears  from  Oct.  1.  1935.  W.  Earl  Rowe, 
president,  reports  paper  shipments  for 
1938  were  76.007  tons  or  32.5'T  lower 
than  in  1937. 


N.  I.  PRESS  MEETING 

An  increase  of  1,300  industrial  plant- 
in  New  Jersey  during  1938  was  cited 
by  Gov.  A.  Harry  Moore,  speaking  at 
the  annual  meeting  of  the  New  Jersey 
Press  Assn.,  in  Trenton,  N.  J..  Feb.  20. 
as  a  dividend  paid  for  advertising  the 
state’s  advantages.  The  Governor  told 
the  publishers  “we  have  just  begur 
to  attract  industry.”  Wayne  D.  Mc- 
Murray,  business  manager  of  Asburj, 
Park  (N.  J.)  Press,  was  elected  presi¬ 
dent  succeeding  D.  Howard  Moreau 
of  Flemington  Hunterdon  County 
Democrat. 


LOS  ANGELES  TIMES,  Feb.  17, 
Modes  of  Spring  section,  12  pages, 
first  page  in  four  colors. 

Los  Angeles  Examiner,  Feb.  17. 
Fashion  Forecast  section.  12  pages, 
first  page  in  four  colors. 

Richmond  (Va.)  Times-Dispatch, 
Feb.  19,  16-page  automotive  section. 


RESCINDS  BAN  ON  PRESS 

Governor  Culbert  Olson  of  Cali¬ 
fornia  has  rescinded  a  ban  imposec 
upon  attendance  at  his  press  con¬ 
ferences  of  representatives  of  the  Sar 
Francisco  Examiner.  The  ban  lasteo 
less  than  two  days.  At  a  press  con¬ 
ference  the  executive  said  all  reprc" 
sentatives  of  Hearst  services  would 
be  barred  but,  after  a  few  minutes 
discussion,  he  limited  the  restriction 
to  Examiner  representatives  only. 


for  FEBRUARY 


Stkikistc 

Oil  has  made  possible  the  era  of 
machinery;  it  provides  fuel  for  trans-  1 

portation  in  the  air  and  on  the  ground ; 
holds  industrial  functioning  to  new 
highs.  An  important  technical  chart,  recently  released,  proves  two 
points  of  practical  importance  to  national  advertisers  on  the  subject  of 
Ohio  non-metropolitan  newspapers  as  an  outstanding  media  for  new 
business,  more  business. 

OHIO  is  rich  in  petroleum,  coal,  coke,  chemicals,  salt,  sand,  glass, 
clay,  and  paper.  OHIO  is  kept  at  an  even  pitch  of  prosperity  through 
its  paper  mills,  limestone  quarries,  rubber  products,  its  steel  and  its 
lumber.  It  has  about  everything! 

OHIO  proves  there  are  more  ways,  however,  of  '‘STRIKING  OIL” 
than  spurting  wells  of  it.  The  phrase  symbolizes  discovering  NEW 
wage-paying,  home-building  mediums.  And  here  is  the  most  signifi¬ 
cant  one  of  them  all  as  related  to  OHIO:  A  “Master  Key  to  Progress” 
chart  tells  you  something  you  may  never  have  known;  namely,  that 
there  are  only  FIVE  MAJOR  STATES  that  lead  in  the  concentrated  i 
effort  of  MACHINERY  PRODUCTION — lead  in  the  manufacture  of  I 
the  TOOLS  of  national  prosperity.  AND  OHIO  IS  ONE  OF  THEM 
— one  of  the  FOREMOST.  There’s  “Striking  Oil”  for  you ! 

OHIO  has  over  10.000  thriving  industries,  exclusive  of  the  smaller 
enterprises;  OHIO,  in  these  smaller  communities,  has  (►ver  104.000 
salaried  employees;  OHIO  has  over  694,000  average  wage-earners; 
•OHIO  has  over  $242,874,298  to  pay  each  year  to  these  workers  in 
salaries,  and  over  $957,600.2.37  in  wages,  and  OHIO  values  its  industrial 
products  each  year  at  over  $5.099.816.89,3.  How  about  THAT  for 
“Striking  Oil!” 


Such  activities,  as  a  rule,  are  in  the  smaller  towns  where  newspapers  of 
the  home-town  class  are  almost  a  “religion”  with  their  readers.  Here 
are  the  result-hringing  examples  of  an  Ohio  that  national  advertisers 
rank  well  out  in  front. 


Alliance  Review  (e) 

Ashland  Times-Gazette  (e) 

Athens  Messenger  (e&s) 
Cambridge  Jeffersonian  (e) 
Chillicothe  Scioto  Gazette  (e) 
Defiance  Crescent-News  (e) 
Dover  Reporter  (e) 

Findlay  Republican-Courier  (m) 
Fremont  News-Messenger  (e) 


Lancaster  Eagle-Gazette  (e) 
Lorain  Journal  &  Tlmes-Herald  (e) 

Mansfield  News-Journal  (e) 
Middletown  News-Journal  (e&s) 
New  Philadelphia  Times  (e) 
Ravenna-Kent  Record  (e) 

Sidney  News  (e) 

Warren  Tribune  Chronicle  (e) 


Dallas  News  Is  First  Foundation  ^boratones  at  Savannah, 

,  .  Ga.,  It  was  first  subjected  to  a  series 

Using  Texas  Newsprint  of  tests,  a  part  of  the  paper  product 

c  i.  was  rushed  to  the  News.  One  of  the 

The  first  newspaper  pages  ever  pages  will  be  bound  and  placed  in  he 
printed  on  pa^r  rnade  from  East  Je 

Texas  pine  shuttled  through  the  Dallas  Historical  Society, 
presses  of  the  Dallas  Momtiig  News  , 

1  TEXAS  PAPERS  SOLD 

expected  to  be  a  harbinger  of  a  new  i.  r  .li.  .  h- 

era  in  Texas  newspaper-making.  .  Purchase  of  the  contro  ling  interest 
lasted  only  a  few  minutes.  The  roll  Ennis  (Tex.)  Daily  heivs  and 

contained  only  enough  paper  for  2,500  ^he  Ennis  Weekly  Local  by  C.  A 
editorial  pages.  It  weighed  73  pounds.  Bowlin  secretary  and  business  man- 
Pressmen,  appraising  the  finished  of  the  papers  for  the  last  17 

product  as  it  came  off  the  press,  com-  3"^.  tester  Jordon  was  an- 

mented;  “A  good-looking  page.”  nounced  this  week.  G.  C.  Dunkerley 
The  East  Texas  pine  has  a  good  face  President  and  manager,  and  John  M 
and  a  good  tear,  they  said.  It  is  Weekley,  vice-president  and  ^itor, 
whiter  than  the  West  coast  Canadian  directorate  of  the 

pulp,  on  which  other  pages  of  the  United  Publishmg  Co  Mr  Nowlin 
than  News  was  printed.  Leven  Deputy,  assumes  the  tiUe  of  president  and 
cars  mechanical  superintendent.  Meyer  manager  and  Mr.  Jordan,  vice-presi- 
.aler  Donosky,  Sam  Moxley,  pressman,  and  dent  and  editor.  Miss  Emma  J.  Suns. 
;  out  Frank  Fox,  press  foreman,  participated  continues  as  bookkeeper,  becomes 

11  be  in  the  first  experiment.  The  News’  secretary-treasurer 

lead  editorial  the  following  day  an-  piiTQPQ  DRT^P 
nounced  the  event.  tiAlDEO  rXUV^lIi 

The  paper  came  from  a  carload  of  Coincident  with  dropping  its  noon- 
loblolly  and  slash  pine  from  the  forest  day  edition,  the  Saint  John  (N  B.t 
that  will  feed  the  Texas  newsprint  Evening  Times-Globe  jumped  its 
plant  at  Lufkin.  Shipped  to  the  Herty  price  from  two  to  three  cents. 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


advertising  classification  will  be  analyxed  in 
Since  practically  all  advertising  finally  centers 
et,  these  studies  should  be  of  equal  interest 
stional  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  105.  New  Car  Advertising 


IN  THE  VERY  EARLY  DAYS  of  From  this  study  one  may  d 
automobiles  back  in  1910,  when  very  simple  conclusion.  The  i 
every  sale  was  a  “new  car  sale,”  when  is  top  heavy  with  used  cars— 
used  cars  were  few  and  far  between,  dealers  are  more  concerned  wi 
and  regardless  of  their  age,  snapped  sale  of  “trade  ins,”  used  cars 
up  by  waiting  buyers,  not  a  few  auto  they  are  with  the  sale  of  neii 
dealers  spent  their  own  money  to  tell  Stated  another  way  by  a 
newspaper  readers  about  the  advan-  “Show  me  how  to  get  my  dou 
tages  of  owning  a  touring  car,  an  of  those  114  used  cars,  then 
electric  phaeton,  or  a  rvm-about.  ready  to  solicit  new  car  busir 

Few  cars  in  those  days  did  more  n  «  i 

than  25  miles  an  hour  on  a  country  A  Small  Profitable  Market 
road,  for  the  simple  reason  that  speed  NOT  A  WEEK  PASSES  but  that 
on  dirt  roads  was  impossible.  In  the  some  man  or  woman  in  thousands 
city  speed  was  possible  but  runaway  of  towns  and  cities,  makes  up  his  or 
horses  automatically  slowed  you  her  mind  to  buy  a  new  car,  and  while 
down.  the  percentage  is  small  it  represents 

an  almost  cash  market  of  real  buyers. 
Decline  in  Linage  Day  after  day  these  prospects  plow 

AUTOMOTIVE  LINAGE,  first  11  through  their  favorite  paper  with  the 
months  of  1938,  was  off  31.8%  from  new  car  idea  in  the  back  of  their 
1937.  Many  of  us  can  recall  the  twen-  “buying  minds.”  What  do  they  see  in 
ties,  when  most  Sunday  papers  de-  the  run  of  the  paper — any  new  car 
voted  several  pages  of  their  Sunday  ads?  Seldom,  and  if  the  paper  has 
editions  to  automobiles,  accessories,  no  Sunday  edition,  they  may  go 
route  maps,  tours,  etc.  And  a  few  of  through  the  paper  week  after  week 
us  can  recall  the  rather  simple  ad-  and  never  be  conscious  of  any  new 
vertisements  that  dealers  and  distrib-  car  ads  from  January  to  December 
utors  prepared  and  ran  over  their  Yes,  a  few  ads  may  have  appeared, 
own  signatures.  Ads  they  paid  for  but  they  missed  them  completely, 
themselves.  The  manufacturer  spent 

much  of  his  money  in  magazines.  As  Small  Ads  3  Times  a  Week 
late  as  1930.  "I-eading  Advertisers”  qUT  one  dealer-Ford-Pon- 

pubUshed  by  Curtis  Publ^^g  Co.  tiac  -  Packard  -  Studebaker  or 
shows  a  total  of  $27,771,707  m  the  Chrysler.  Lay  out  a  series  of  small 
automotive  classification  Of  tlus  five-inch  ads  to  be  run  three 

amowt,  Curtis  took  $14,320,5^  for  ^j^ies  a  week.  In  the  ads  discuss  one 
Ae  Saturday  Erening  Post  $1,058,695  {mature  at  a  time.  Running  12  ads  a 
for  the  Journal  and  $1,580,1%  for  the  ^onth  enables  you  to  build  12  sepa- 
Gentleman,  a  total  of  $16,-  ^ate  ads  on  12  separate  features. 
939,349,  or  about  69%.  ,  ...  *  x  *  i 

„  ,  ,  ,  Offer  a  demonstration.  Quote  total 

Steadily  since  1929  the  trend  of  new  price  in  your  city,  and  write  the  copy 
car  advertising  in  newspapers  has  though  all  the  prospects  were 
drifted  to  new  lows.  women. 

n  -11  /-■  New  car  sales  will  follow.  So  will 

Possible  Causes  ^  hundred  dol- 

IN  THE  Nov.  28,  1938.  issue  of  the  lars  will  do  the  job  and  a  campaign 
New  York  Sun,  Lawrence  M.  started  in  March  and  run  to  Septem- 
Hughes  in  his  column  “Advertising  ber  is  all  you  need  to  prove  the 
News,”  released  several  paragraphs  “profit  angle”  for  the  dealer, 
on  the  “New  Car  Ratio”  for  the  past  gome  time,  no  one  knows  just  the 
nme  years.  It  was  from  a  study  made  jay  and  hour,  automobUe  manufac- 
by  tl^  American  Petroleum  Indus-  turers  will  drift  back  to  newspapers, 
tries  Committee.  ^.^^1  success  stor>-  will  speed 


/  Woncfer  Whi?f 
1»me  A4y  Vcaddy 
Will  Telephone? 


ihe  minute  he  calls  up  I'm  going  to 
speak  to  him  about  Bobby.  He’s  my 
cousin,  and  he’s  just  five  weeks  old. 
And  they  haven’t  got  a  telephone 
where  he  lives! 

"One  of  these  days  his  mother’s 
going  to  run  out  of  his  talcum.  Or 
she’ll  want  his  father  to  stop  at  the 
drug  store  on  the  way  home  for  oil. 
Or  maybe  she’ll  want  to  ask  the 
doctor  about  that  rash  on  his  back. 

"Well,  how  is  Bobby’s  mother 
going  to  do  all  those  things  besides 
her  marketing? 

"I’m  going  to  see  if  my  Daddy 
can’t  fix  it.  He’s  always  saying  how 
good  telephone  service  is  — 
and  how  chcr-p.” 


OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 


COVERAGE 


Vot<  are  cordially  incited  to  visit  the  Bell  System  exhibit  at  the 
Golden  Cate  International  Exposition,  San  Francisco,  California. 
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EDITOR  &  PUBLISHER 


Industry’s  No.  1  Problem 
Is  Public  Relations 

Paul  Garrett,  General  Motors'  Public 
Relations  Director,  Defines  a 
Broad  Program 

STATING  that  public  relations  has  One  dect*ntralized  company  runs  fre- 
become  the  “No.  1  topic  of  con-  quent  local  newspaper  ads  giving  per- 
versation"  of  business  men,  Paul  Gar-  tinent  operating  facts  for  each  plant 
rett,  director  of  public  relations  for  the  as  it  affects  its  own  community.  They 
General  Motors  Corporation,  early  tell  where  the  raw  material  comes 
this  month  in  an  address  before  the  from,  where  the  money  goes,  how 
McGraw-Hill  Public  Relations  Forum  many  men  over  40  are  working,  and 
in  New  York  City,  said  a  broad  pro-  any  number  of  friendly  items  of  local 
gram  looking  to  the  growth  of  better  interest.  It  makes  the  community  feel 
public  relationships  “boils  down  to”;  a  proprietary  interest  in  the  plant. 

“(1)  Sound  management  policies  And  it  spikes  rumors, 
formulated  with  the  right  attitude  of  "Third,  and  reaching  out  beyond  the 
mind  toward  employes,  the  com-  employes  and  the  plant  community, 
munity,  the  suppliers  and  the  cus-  comes  a  group  to  which  too  little 
tomers;  attention  has  been  paid.  I  refer  to 

“(2)  Implementing  this  attitude  with  suppliers  with  their  hundreds  of  re¬ 
practices  in  their  behalf;  lated  businesses  who  are.  by  whatever 

“(3)  Interpreting  the  policies  and  name  you  want  to  call  them,  partners 
practices  of  industry  in  terms  that  can  in  the  enterprise.  Comprising  some- 
be  understood.”  times  large,  but  more  often  small  com- 


it  must  come  to  a  more  acute  realiza-  turner  at  the  very  time  some  people  i 
tion  of  the  interrelation  of  one  enter-  have  accused  industry  of  holding  i 
prise  with  another  and,  especially,  the  back  recovery.  In  our  own  industry  * 
mutual  dependence  between  big  busi-  we  have  been  endeavoring  to  tell  this 
iiess  and  small.  No  segment  of  the  story  of  -depression  progress— tht 
American  economy  can  remain  per-  greater  benefits  created  in  increased 
manently  prosperous  if  misunderstood  quality  or  lower  prices  in  what  should 
by  other  segments.  Let  me  go  further,  really  be  called  a  Value  Decade.” 

No  segment  of  the  American  economy  Mr.  Garrett  had  said  previously 
can  remain  permanently  prosperous  “^^6  find  ourselves  in  an  era  appar- 
except  as  all  the  other  segments  ently  where  social  values  rank  with 
remain  permanently  prosperous.  economic  values;  where  HOW  a  thing 

Interpret  Self  to  Consumer  is  done  has  assumed  equal  importance 

“Fourth,  and  I  now  come  to  the  with  WHAT  is  done.  Translated  liter- 
group  most  important  that  is  the  com-  ally,  this  means  that  it  is  no  longer 
mon  denominator  of  all.  the  consumer  sufficient  that  industry  provide  mer- 
— the  group  upon  whom  American  chandise  in  volume  and  at  prices 
industry  has  bestowed  its  greatest  Ih®  public  can  afford  to  pay.  Industry- 
benefits.  Possessor  of  the  highest  is  also  being  asked  to  accomplish 
standard  of  living  in  the  world,  enjoy-  these  results  in  a  manner  which  will 
ing  conveniences  and  luxuries  to  an  prornote  the  social  welfare  of  the  corn- 
extent  hardly  dreamed  of  elsewhere,  munity  and  of  the  nation, 
the  American  consumer  is  in  the  final  “Previously,  purely  economic  con- 
analysis  both  the  creator  and  the  siderations  too  often  determined  suc- 
beneficiary  of  our  system  of  industrial  cess.  Now  it  becomes  apparent  that 
enterprise.  social  considerations  in  industry  will 

“In  customer  relations,  as  elsewhere,  set  the  pace  to  success.  And  it  will  be 
industry  must  interpret  itself  in  terms  through  a  greater  degree  of  social- 
of  those  it  benefits.  There  is  a  vital  mindedness  that  industry  can  best 
and  dramatic  story,  for  instance,  in  the  expand  its  opportunities  to  serve 
vast  new  values  created  by  industry  people  and  to  pay  stockholder  profits 
during  the  depression  decade  since  Perhaps  I  should  say  that  it  is  through 
1929.  New  products,  better  products,  its  better  understanding  of  these  social 
new  adaptations  of  old  m.-eterials.  responsibilities  that  industry  must 


Study  Employes 

Referring  to  this  last  prfint  Mr. 
Garrett  stated,  “The  employe  who 
knows  about  the  business  is  proud  of 
his  part  in  it.”  Starting  with  point 
number  one,  he  called  attention  to 
the  recent  practice  of  some  companies 
in  issuing  employe  editions  of  annua! 
reports,  written  so  the  average  worker- 
can  understand  them,  and  the  neces¬ 
sity  of  studying  employes  —  their  j 
wants,  needs  and  views.  '  ■ 

"Second,  and  linked  vitally  to  poli¬ 
cies  and  practices  that  make  for  good 
relations  with  employes  inside  the 
plant,  is  the  basic  job  of  acquainting 
the  plant  community  with  what  the ' 
industry  means  to  the  neighborhood 
in  terms  of  things  the  community 
wants,”  he  continued. 

"The  background  of  good  community 
relations  lies  in  the  things  done  to 
foster  the  town’s  welfare.  Local  plant 
managers  must  become  civic  minded  if 
they  are  to  retain  local  good  will;  they 
must  assume  their  share  of  community  j 
responsibility.  If  the  plant  wishes 
to  be  considered  a  good  neighbor  in  | 
the  community  it  must  BE  one.  It  | 
must  do  those  things  expected  of  good 
neighbors. 

Newspaper  AdvertisiR9 

“Here  again,  it  is  likely  to  be  the  | 
simple,  the  homely  things  by  which 
industry  becomes  well  thought  of  at  | 
home.  People  in  the  plant  community,  i 
as  do  the  employes,  like  to  be  kept  | 
informed  regarding  what  is  going  on. 

WANTED! 

job  on  news¬ 
paper  by  a  girl 
determined  to 
succeed  in 
SPORTS  writ¬ 
ing. 

• 

willing  to  break 
in  anywhere 
with  a  job  in 
SPORTS  the 
objective. 

• 

20  years  old . . . 

lots  of  pep,  ideas  and  promotion 
minded.  • 

Can  WRITE,  know  BASEBALL. 
High  School,  short  University  term, 
free  lance  writer  .  .  .  good  material 
for  development  .  .  .  WHO  WANTS 
ME?  rU  go  ANYWHERE  and 
“WORK  LIKE  ANYTHING.” 
Dorisan  Lu^dka^^^chic.^"!?" 


panics,  relations  with  these  separate 
enterprises  typify  the  interdepend¬ 
encies  that  hold  our  American  econo¬ 
my  together.  These  individual  enter¬ 
prises  are  not  simply  ‘sources  of 
supply.'  We  should  regard  them  for 
their  human  elements  and  social  val¬ 
ues.  Here  is  a  field  in  which  very 
little  has  been  done. 

“But  if  American  industry  is  to 
prove  itself  to  the  public  at  large. 


poZnt 

SUPERIORITY 

•  Smooth  Faro 

•  Plasliv 

•  Uoep  Mold 

•  (Juirk  Scorrhiiifi 

•  Vniform  Shrinko^e 

•  Ihirability 

•  Iteller  Halftones 


better  methods  of  distribution — in  all  find  its  future  for,  if  not  through  in- 
the.se  directions  industry  has  moved  dustry,  how  else  can  the  insistent 
far  ahead  to  the  benefit  of  the  cus-  demands  of  people  be  satisfied?" 


A  NEW  KIND  OF 

PRIUTIOG  (DUCflIIOn 


PROFESSIONAL 

TRAINING 


rv.  r 


.sWiltt 


0^- 


Broad  general  background  of  skills  and 
techniques 

Related  work  in  technical  subjects 

General  education  elements 

Preparation  for  promotion  up  through 
industry 

Development  of  leadership  abilities 
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NEW  ENGLAND 

.  .  .  HAS  MANY  DIALECTS: 
YET  SPEAKS  LANGUAGE 

U  rilinfi  Hlitdioualy  in  the  ISetv  York  Times,  L.  H.  Robbins  finds  that 
veteran  linguists  have  charted  jour  distinct  dialect  districts  in  ISeic 
England.  The  map  herewith  shows  the  locations  of  these  typical 
**speech  districts.'^  A  three-volume  tcork  with  740  maps — ten  years 
in  the  collecting  and  covering  220  communities — has  just  bec^n  re¬ 
leased.  Rostonians  drop  their  ^‘r^s^^;  Maine  has  words  and  expres¬ 
sions  found  nowhere  else  in  America.  Aiul  in  each  district  the  types 
of  people  differ,  too.  RUT  these  precious  documents  substantiate 
a  very  significant  fact.  ISew  Englanders,  as  a  class,  are  thrifty,  fru¬ 
gal.  self-sufficient,  kindly,  prosperous,  despise  debt,  are  natural- 
born  home-owners,  and  successful  in  everything  they  undertake. 
Here,  indeed,  are  REAL  Americans! 

Take  a  motor  trip  through  the  rural  town»  and  eitiett  lifted  by  the 
newspaper  itinerary  below,  and  you'll  find  less  whimpering,  less 
poverty,  less  grouehing.  They  are  communities  of  tail-spired  church¬ 
es,  thriving  farms,  nationallv-<knoH'n  industries,  rich  fisheries. 
MANY  BANKS. 

National  advertisers  who  have  sent  field  representatives  to  study 
the  market,  as  a  whole,  are  amazed  at  the  per  capita  buying  power, 
the  individual  bank  accounts,  the  modernized  homes  and  farm 
equipment,  the  eagerness  for  worthy  NE^  things,  the  fidelity  an<l 
affection  which  exist  f«»r  their  newspapers. 

Back  come  the  investigators  with  a  summing-up  us  to  newspaper 
campaigns: — “The  richest  area  in  the  Lnite<l  States." 


MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express,  Sunday  Telegram 
(M&ES) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  D'nion-Leader  (M&E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  <E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 

Beverly  Evening  Times  (E) 

Boston  CNobe  (MftE) 

Boston  Globe  (S) 

Boston  Herald-Traveler  (ME) 

Boston  Post  (M) 

Boston  Post  (S) 


Brockton  Enterprise-Times  (E) 

Fall  River  Herald  News  <E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader  (M&E) 
Lynn  Item  (E) 

New  Bedford  Standard  Times  and  Mercury  (M&E) 
New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette  (M&E) 
Worcester  Scnday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily  Times  (E) 
Westerly  Sun  (E&S) 

Woonsocket  Call  (E) 

CONNECTICUT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  BrlUin  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M&E) 

Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (M&E) 
Waterbury  Republican  &  American  (E&S) 


36— S  YNDICATES 


EDITOR 


PUBLISHER 


AP  Feature  Service*  Hds 
Cartography  Specialist 


By  MARLEN  E.  PEW.  Jr. 

SUPPLYING  newspapers  with  maps 
indicating  the  changing  world  has 
come  into  its  own  in  the  last  sev¬ 
eral  years  and  - 

t  h  e  Associated 
Press  Feature 
Service  has  real¬ 
ized  the  impor¬ 
tance  of  this 
phase  of  syndi¬ 
cation.  Conse¬ 
quently,  to  keep 
pace  with  rapid 
geographical  al¬ 
terations,  that 
service  had  em¬ 
ployed  an  artist 
to  devote  him-  Harold  Detje 
self  exclusively 
to  cartography. 

Mops  Have  Gained  Hold 
“It  has  only  been  since  Mussolini’s 
Ethiopian  conquest,"  says  Harold 
Detje,  AP  map-maker,  "that  news¬ 
paper  maps  have  gained  the  hold  they 
now  have  on  the  American  public. 
No  longer  are  Barcelona,  Canton  and 
Bohemia  exotic  words  associated  with 
castanets,  rickshas  and  dancing  peas¬ 
ants.  'Their  locations  have  been 
stamped  on  the  public’s  consciousness 
by  newspaper  maps.” 

Detje  began  drawing  as  a  cartoon¬ 
ist  and  illustrator  on  the  Portland 
(Ore.)  Journal.  He  went  to  New  York 
and  free  lanced  for  a  year  and  a  half 
before  joining  the  AP  in  January, 
1928. 

Detje  became  a  cartographer  the 
day  Mussolini  stated  his  intention  to 
march  into  Ethiopia.  The  AP  wanted 
to  send  to  members  a  map  showing 
Abyssinia’s  location  and  its  main  cit¬ 
ies.  Detje  was  assigned  to  make  the 
map  and  he  took  to  the  work  so  natu¬ 
rally  that  he  has  been  developed  into 
a  specialist. 

He  has  drawn  as  many  as  18  maps 
in  one  week  for  the  AP  and  the  AP 
Feature  Service.  He  has  his  own  fil¬ 
ing  system  and  systematic  collection 
of  basic  maps  all  ready  for  use  after 
insertion  of  the  ‘‘X’’  that  marks  the 
spot.  Thus  Detje  is  ready  with  a  map 
almost  before  the  event. 

A  Reporting  Job 

He  feels  that  drawing  a  map  is  a 
reporting  job  and,  from  an  explana¬ 
tion  of  how  he  works,  it  appears  that 
he  is  right.  Before  he  actually  gets 
into  making  a  map,  he  consults  a  num¬ 
ber  of  sources  to  determine  the  actual 
importance  of  regions  he  must  in¬ 
clude.  He  learns  that  a  borderline  is 
not  just  a  line  of  surv’eyor’s  stakes  but 
actually  a  well-fortified  boundary. 
He  locates  the  main  shipping  and 
naval  ports,  the  greatest  manufactur- 
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ing  and  richest  agricultural  centers, 
from  books  of  record.  For  actual  geo¬ 
graphical  information  he  consults 
several  maps.  With  all  this  in  mind 
he  draws  his  map  with  the  main  in¬ 
terest  pending  on  news  dispatches.  As 
a  result,  readers  are  able  to  obtain  in 
a  moment  that  which  would  r^uire 
a  full  column  to  explain  in  writing. 

“Almost  everyone  under  the  sun 
who  can  draw  wants  to  be  a  cartoon¬ 
ist  or  illustrator,”  he  says.  “Few  ar¬ 
tists  want  to  draw  maps.  It’s  really 
hard  work  —  exciting  and  laborious. 
But  it’s  exciting  too.” 

Lloyd  George  Series 

HON.  DAVID  LLOYD  GEORGE,  war¬ 
time  Prime  Minister  of  Great  Brit¬ 
ain,  is  writing  a  new  monthly  series 
of  1,500-word  articles  for  United  Fea¬ 
ture  Syndicate.  TTie  first  of  the  se¬ 
ries  is  being  released  this  week-end. 

To  insure  timeliness,  the  articles  are 
being  cabled  to  United  Features  from 
London  two  days  before  publication 
and  wired  to  subscribing  newspapers. 
They  are  scheduled  for  release  on  the 
last  Saturday  or  Sunday  of  each 
month.  Present  plans  contemplate  a 
series  of  eleven  articles,  concluding 
on  December  25-26  of  this  year. 

In  1922  Lloyd  George  wrote  a  fort¬ 
nightly  series  of  articles  for  United 
Feature  Syndicate  and  received  a  dol¬ 
lar  a  word,  making  him  the  highest 
paid  syndicate  writer  in  history  up 
to  that  time.  Distributed  to  50  news¬ 
papers  in  the  U.  S.,  Canada,  Europe, 
and  South  America,  his  comments  ap¬ 
peared  regularly  for  ten  years. 

In  1929  United  Features  incorpo¬ 
rated  Lloyd  George  into  its  Statesmen 
Series,  where  the  British  leader  shared 
space  with  Benito  Mussolini,  Wilhelm 
Marx,  and  Edouard  Harriot,  all  Pre¬ 
miers  or  ex-Premiers. 

The  current  series  will  be  Lloyd 
George’s  view  of  the  tremendous 
events  taking  place  on  the  interna¬ 
tional  scene. 

Science  Service  Feature 
JANE  STAFFORD,  Science  Service 
staff  writer  on  medicine  and  health, 
is  author  of  a  daily  column  “Your 
Health;  Here’s  How”  to  be  released 
March  6.  The  feature  was  prompted 
by  a  group  of  Southern  editors  who 
were  looking  for  a  modern  column  on 
medicine  and  health.  They  were  im¬ 
pressed  with  the  manner  in  which 
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Miss  Stafford  reported  news  6L, medi¬ 
cal  Science  and  suggested  that  she 
write  the  daily  column.  Miss  Staf- 
ord’s  daily  articles  will  be  about  300 
words  in  length  and  will  be  written  in 
non -technical  language.  Her  ap¬ 
proach  will  be  from  the  angle  of  pre¬ 
servation  of  health  rather  than  cure 
of  disease. 

Sullivan  on  Vacation 

ED  SULLIVAN,  Hollywood  columnist 
for  the  Chicago  Tribune-.'^ew  York 
News  Syndicate,  Inc.,  has  arranged  to 
have  screen  notables  write  his  column 
while  he  is  on  vacation.  Among  those 
who  are  filling  in  are  Mrs.  Gertrude 
Temple,  Shirley’s  mother;  Tyrone 
Power,  Jeanette  MacDonald.  Frederic 
March  and  Bette  Davis. 

■ 

Coast  Fair  Papers 
Set  Records  in 
Size  and  Linage 

Retail  Trade  Rises  22%  cs 
Big  Special  Editions 
Promote  Exposition 

Greatest  special  editions  in  the 
history  of  San  Francisco  and  Oak¬ 
land  newspapers  marked  inaugura¬ 
tion  of  the  Golden  Gate  International 
Exposition  last  Saturday  and  Sunday. 
Commemorative  editions  published  by 
the  four  San  Francisco  and  two  Oak¬ 
land  newspapers  totaled  538  pages. 
There  were  1,250,000  more  copies 
printed  and  the  total  linage  for  the 
six  was  615,134  lines. 

Graatast  Run  425,000 
Greatest  press  run  was  that  of  the 
San  Francisco  Examiner  with  425,000 
copies.  This  was  followed  by  a  re¬ 
run  to  meet  the  demand,  the  Examiner 
said. 

Greatest  size  was  attained  by  the 
Oakland  Tribune,  with  a  record- 
breaking  112  pages  containing  129,882 
lines  of  advertising.  The  third  ex¬ 
position  edition  was  printed  by  the 
San  Francisco  News,  which  ran  off 
300,000  copies.  Largest  San  Francisco 
special  edition  was  that  of  the  San 
Francisco  Chronicle,  with  104  pages, 
which  included  a  16-page  tabloid 
classified  section.  Twenty-four  of  the 
San  Francisco  Call-Bulletin's  76  pages 
were  devoted  exclusively  to  the  Ex¬ 
position.  in  sections  printed  on  special 
paper  and  with  special  ink.  The 
’  Oakland  Post-Enquirer's  80-page  edi¬ 
tion  was  in  seven  sections,  four  of 
I  which  had  cover  pages  in  color.  It 
was  the  greatest  in  the  daily’s  history. 
’  Latest  mechanical  advantages  were 
'  utilized  in  the  presentation  of  the 
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editions,  which  taxed  newspaper 
presses  to  capacity.  The  Chronicle 
and  the  News  offered  eight-page 
rotogravure  sections  which  included 
color  photography. 

Color  Photos  Used 

The  Examiner  features  also  in¬ 
cluded  coior  photographs.  Two  pages 
in  the  Tribune  were  produced  under 
the  Alltone  Process  perfected  by  A.  L. 
Lengel.  The  Tribune  printed  10  sec¬ 
tions,  with  the  paper’s  size  necessi¬ 
tating  advance  production  of  four 
sections  10  days  in  advance  and  two 
sections  two  days  before  release,  with 
48  pages  printed  on  edition  day. 

The  special  editions  were  placed  on 
sale  at  street  stands  throughout  the 
San  Francisco  Bay  region  during  the 
fiesta  celebrations  preceding  the  ex¬ 
position’s  opening,  and  later  were 
offered  from  stands  on  the  Treasure 
Island  grounds. 

In  addition  to  the  souvenir  editions 
of  San  Francisco  and  Oakland  were 
special  editions  throughout  Northern 
California  created  in  the  “Days  of  ’39" 
celebrations  which  revived  the  fron¬ 
tier  era.  Fostered  by  civic  and  busi¬ 
ness  groups  and  stimulated  by  news¬ 
paper  promotion,  the  Old  West  lived 
anew.  Federal  Reserve  retail  trade 
figures  told  the  story — a  227c  jump 
for  the  pre-Fair  week  over  the  same 
week  last  year. 

Expansive  displays  of  exposition 
news  are  planned  throughout  the  288- 
day  event.  Regular  staffs  at  the  fair 
run  to  eight  men.  The  San  Francisco 
Examiner  plans  to  devote  an  average 
of  two  pages  daily  to  Exposition  news. 
The  Chronicle  started  an  Exposition 
tabloid  Feb.  20. 


CHAIN  STORE  TAX  VOID 

Harrisburg,  Pa.,  Feb.  21 — Pennsyl¬ 
vania’s  chain  store  and  theatre  tax  act 
of  1937  was  yesterday  declared  un¬ 
constitutional  by  the  Dauphin  County 
Court,  which  branded  the  graduated 
tax  as  “confiscatory”  and  as  a  viola¬ 
tion  of  the  uniformity  clause  of  the 
State  Constitution. 


/r’s  no  fun 

.  .  .  breaking  in  a  new  man 
ior  a  job.  but  the  task  con  be 
made  easier  if  an  employer 
can  be  sure  he  has  hired  a 
man  who  is  thoroughly  fitted 
through  personal  background, 
training  and  experience. 

The  employer  calling  on  The 
Personnel  Bureau  is  not 
swamped  with  applications 
and  reconunendations. 

From  its  carefully  investi¬ 
gated  records  of  hundreds  of 
men  The  Personnel  Bureau 
will  recommend  only  regis¬ 
trants  who  are  really  qualified 
and  interested  more  than  just 
for  the  sake  of  another  job. 

The  next  time  you  must  fill 
a  vacancy  or  add  a  man  to 
your  editorial  staff — whether 
newspaper,  magazine,  tech¬ 
nical  publication,  syndicate, 
press  association  or  radio — 
write,  wire  or  call 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 
35  Eoft  Wackqr  Drive,  Chicago,  III- 
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Sir  Edtrin  Henry  Landteer, 
one  of  the  immortals  of  English 
art,  specialised  in  animal  life; 
teas  internationally  famous  for 
his  studies  of  dogs,  became  a 
Fellotc  of  the  Royal  Academy. 
One  of  his  conspicuous  canvas 
was  titled  ^“'Dignity  and  Impu¬ 
dence."  An  Agency  executive 
tchimsically  draws  a  parallel  as 
he  suggests  that  in  the  great,  ac¬ 
tive  field  of  newspaper  advertis¬ 
ing,  an  inexplicable  contrast 
takes  place,  that  brings  to  mind 
Landseer's  amusing  masterpiece. 

The  National  Advertiser,  eour- 
ageiHis,  ambitiitus,  keen-visioned, 
spends  millions  upon  millions  of 
dollars  in  newspapers;  the  news¬ 
papers,  excepting,  of  course, 
the  alert,  promotion  minded 
publishers,  seem  singularly 
reluctant  to  spend  proportion¬ 
ately,  to  advertise,  in  their  men 
business  paper,  the  reasons  WHY 
they  DESERVE  campaign  and 
space  contracts.  There  is  a  cer¬ 
tain  amount  of  impudence  in 
the  way  they  EXPECT  ISational 
advertising,  yet  stubbornly  re¬ 
fuse  to  themselves  advertise  .  .  . 
adequately. 
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1939  will  see  more  newspaper  advertising  than  ever, 
due  to  many  factors  .  ,  .  the  need  for  prompt  action  .  .  . 
the  growing  prevalency  of  territorial  Test  Campaigns  .  .  . 
cooperation  with  large  Field  Forces,  .  .  .  the  introduction 
of  new  products  ...  an  ever-increasing  consciousness 
that  numerous  profitable  markets  have  been  neglected. 
^sily  reachable  through  tbeir  local  newspapers. 

But  it  is  impudent  to  expect  National  Advertising  .  .  . 
to  yap  about  not  geting  it  ...  to  putter  around  with  little. 


tinii<l  efforts,  and  to  bark  loudly  of  ‘‘forgotten  markets*' 
while  making  no  intensive  effort  to  acquaint  advertisers 
with  vital  facts. 

The  editorial  angle  of  Editor  &  Publisher  stands  alone. 
Our  subscribers  in  the  advertising  field  read  it  because 
of  its  service  to  them.  It  is  of  service  to  them  bfxrause 
they  have  money  to  spend  for  newspaper  advertising. 
If  they  did  not  have,  the  service  would  not  interest  them. 
In  the  most  literal  sense.  Editor  &  Publisher  is  a  ‘‘news¬ 
paper  SALESMAN.** 


There'* s  DIGISITY  to  the  courageous  manner  in  which  ISational  Advertisers 
deliberately  SEEK  new  newspaper  outlets:  it  is  IMPL DEIST  for  any  news¬ 
paper  to  ASK  for  linage  and  recognition,  while  apparently  showing  DISBE- 
EIEF  in  the  very  force  they  advocate  for  (ITHERS. 
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GENERAL  FINANCE  CORP.,  one  of  ^ 
the  leading  independent  auto  finance 
organizations,  has  appointed  Stanley  ^ 
Piiaiun  Associates.  Chicago,  as  its  ad- 
vertising  agents,  effective  Feb.  15. 
Immediate  plans  call  for  an  8.000-line 
newspaper  schedule  and  outdoor  pos- 
ters  for  a  new  finance  plan  the  com- 
pany  will  announce  in  March. 

The  1939  campaign  for  Coxy,  Inc.,  ci 
will  continue  to  use  space  in  major  h 
newspapers  throughout  the  year.  Its 
magazine  program  will  be  prepon¬ 
derantly  in  color.  Brown  &  Tarcher,  r 
Inc.,  is  the  agency. 

Shell  Union  Oil  Corp.  will  begin 
its  1939  Super-Shell  gasoline  cam- 
paign  in  newspapers,  three  leading  ^ 
national  magazines  and  billboards 
about  April  1.  J.  Walter  Thompson  ^ 
Co.  has  the  account.  ^ 

Newspapers  and  photographic  mag- 
azines  will  be  used  to  advertise  F-R  ^ 
Vaporator,  employing  a  process  which  ^ 
is  said  to  protect  the  film  permanently.  ^ 
The  product  is  manufactured  by  the  ^ 
Fink-Roselieve  Co.,  Inc.  Newspapers 
will  be  used  in  some  markets  and  ^ 
full  page  magazine  copy  will  be  em¬ 
ployed  this  week,  followed  by  smaller 
units  later.  Norman  A.  Mack  &  Co. 
is  placing  the  account. 

The  Swiss  Federal  Railroads  has 
appointed  Roberts  &  Reimers,  Inc.,  to 
direct  its  advertising.  Newspapers 
and  national  magazines  will  be  used. 

The  Universal  Camera  Corp.,  New 
York,  has  released  details  of  its  new 
spring  advertising  campaign  which 
will  be  concentrated  in  newspapers 
and  magazines  featuring  two  new 
models.  Austin  &  Spector  Co.  has 
the  account. 

The  account  of  the  Goebel  Brewing 
Co.  will  be  handled  by  Brooke,  Smith 
1  French.,  Inc.,  Detroit  and  New  York 
agency,  effective  Mar.  1. 

Webster  Thomas  Co.,  of  Boston, 
manufacturers  and  packers  of  over 
200  table  delicacies,  will  use  Boston 
and  New  Elngland  newspapers  ex¬ 
clusively  for  its  1939  advertising  cam¬ 
paign,  President  Edward  Neilson  told 
salesmen  Feb.  18  at  a  meeting  at  which 
he  predicted  increased  sales  for  1939. 
Chambers  &  Wiswell,  Boston  agency, 
has  the  account. 

National  Trailways  System  has  ap¬ 
pointed  Needham.  Louis  &  Brorby, 
Inc.,  Chicago.  Plans  are  under  way 
for  a  campaign  in  national  magazines, 
featuring  Trailways  bus  service  to  the 
Golden  Gate  Exposition  at  San  Fran- 
ci.sco  and  New  York  World’s  Fair. 

N.  W.  Ayer  &  Sons,  Chicago,  is  pre¬ 
paring  a  list  of  newspapers  on  Dr. 
Price’s  Flavoring  Extract  and  S-P-K 
Salad  Dressing,  both  products  of  Price 
Flavoring  Extract  Co..  Chicago. 

Newspapers  are  receiving  schedules 
quite  generally  on  Van  Dear  Products 
Co.,  Chicago,  toiletries  and  cosmetics, 
through  Vanderbie  &  Rubens,  Chi¬ 
cago  agency. 

Walter  Johnson  Candy  Co..  Chi¬ 
cago,  is  using  a  few  newspapers 
through  Campbell -Ewald  Co.,  Chi¬ 
cago. 

North  American  Mercantile  Co.. 
San  Francisco,  packers  of  Namco 
Fancy  Crab  Meat,  has  appointed 
Brewer- Weeks  Co.,  San  Francisco, 
for  a  campaign  in  which  newspapers 
and  trade  publications  will  be  used 
initially. 

Soule  Steel  Co..  San  Francisco,  in¬ 
dependent  Coast  steel  manufacturer, 
has  named  Gerth-Knollin  Agency, 
San  Francisco.  Current  advertising 
will  be  built  around  the  Soule  Unibilt 
Steel  frame  model  home  at  the  Golden 
Gate  International  Exposition,  San 
Francisco. 


MORE  HEATER  ADS 

Williamson  Heater  Co.,  Cincinnati, 
will  double  its  advertising  appropria¬ 
tion  in  1939  and  use  newspapers  ex¬ 
clusively,  L.  A.  Knollman,  sales  man¬ 
ager,  announced  recently  at  a  three- 
day  sales  conference.  He  said  the 
company  would  inaugurate  intensive 
training  of  employes  to  handle  the  in¬ 
creased  business  expected  from  the 
increased  advertising. 


U.  S.  ACTS  ON  AD  PLOT 

Charged  with  attempting  to  extort 
$3,500  from  Thomas  Franklin  Man- 
ville.  Jr.,  on  a  threat  to  expose  Mr. 
Manville’s  mother  for  allegedly  smug¬ 
gling  jewelry  into  this  country.  James 
W.  Blake  was  arrested  Feb.  16  by  the 
U.  S.  postal  authorities  through  the 
use  of  the  New  York  Herald  Tribune 
public  notice  column.  Blake  had  sug¬ 
gested  the  public  notices  in  the  Herald 
Tribune  to  Mr.  Manville  as  a  means 
of  communication.  Blake’s  case  comes 
under  the  Lindbergh  act  which  is  ap¬ 
plicable  because  destruction  of  a  rela¬ 


tive’s  reputation  under  threat  of  ex¬ 
tortion  is  held  equally  culpable  with 
kidnaping. 

VA.  RESTRICTS  MILK  ADS 

The  Virginia  milk  commission  has 
announced  “fair  practice”  regulations, 
effective  March  1,  which  restrict  ad¬ 
vertising  on  the  part  of  distributors. 
The  regulations  seek  to  eliminate  al¬ 
leged  advertising  practices  which 
might  serve  in  effect  as  special  con¬ 
cession  to  such  customers  as  store 
operators.  They  would  not  affect  the 
individual  household  customer  or  af¬ 
fect  ordinary  advertising,  such  as 
newspaper  or  handbill  advertising. 
Revocation  of  distributors’  licenses  is 
the  penalty. 

INCREASES  '39  BUDGET 

Confident  of  a  larger  volume  of 
business  this  year,  Sherman’s  Clothes, 
manufacturers  and  retailers  of  Cleve¬ 
land,  announced  this  week  they  are 
increasing  their  advertising  appro¬ 
priation  for  1938.  Newspapers,  radio 
and  direct-mailing  will  be  used  in  the 
1939  ad  program.  The  company  an¬ 
ticipates  a  1214%  increase  in  men’s 
clothing  business  for  the  industry. 


GUIDE  FOR  ADVERTISERS 

Intended  as  an  aid  to  advertisers, 
agencies  and  media  a  new  book  and 
loose-leaf  service  designated  “A  Guide 
To  National  Advertising”  has  b^n 
brought  out  by  the  National  Better 
Business  Bureau,  Inc.  As  initially  pub- 
li.shed,  the  book  is  concerned  primarily 
with  the  advertising  of  food,  drugs 
and  cosmetics  and  with  Federal  legis¬ 
lation  affecting  such  advertising.  There 
are  sections  dealing  with  the  Wheeler- 
Lea  Act  and  the  Federal  Food,  Drug 
&  Cosmestic  Act. 

■ 

NEBRASKA  AD  PLAN 

A  move  to  have  the  Nebraska  legis¬ 
lature  approve  the  expenditure  of 
$100,000  to  advertise  Nebraska  has 
brought  support  from  all  the  state’s 
civic  forces.  The  campaign  would  be 
a  continuation  of  the  “White  Spot’’ 
program,  which  was  privately  sub¬ 
scribed. 

■ 

COAST  AD  MEETING 

The  annual  convention  of  the  Cali¬ 
fornia  Newspaper  Advertising  Man¬ 
agers  Association  will  be  held  at  San 
Jose,  Cal.,  June  23-25. 


ANNOUNCEMENT 


Effective  March  1939 


THE  BRANHAM  COMPANY 

will  assume 
National  Representation 


The  BROOKLYN  EAGLE 

Frank  D.  Schroth, 

President  and  Publisher 
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Shows  Value  oi 
Newspaper  in 
School  Room 

St.  Joseph  Circulator  Tells 
How  Schools  Use  Paper 
As  Textbook 

By  GEORGE  A.  BRANDENBURG 

Stressing  immediate  and  future 
value  of  newspapers  being  used  in  the 
classroom  as  text  material,  Harold  C. 
Hi'LT,  St.  Joseph  (Mo.)  Neies-Press 
Si  Gazette,  recently  outlined  the  plan 
jsed  in  St.  Joseph  schools.  He  urged 
T.embers  of  the  Midwest  Circulation 
Managers  Association  to  become  better 
acquainted  with  school  superinten¬ 
dents.  both  in  city  and  suburban  ter¬ 
ritory. 

"Show  them  (school  officials)  the 
advantages  that  will  accrue  to  stu¬ 
dents  from  the  use  of  a  newspaper  in 
•he  class  room.”  he  said,  “and  we  will 
jain  a  two-fold  purpose — students  will 
3ecome  better  acquainted  with  the 
world  in  which  they  live,  and  the 
publisher,  not  necessarily  today  but 
IT  future  years,  will  find  it  much 
easier  to  place  the  newspaper  in  the 
homes." 

Oytlinci  Plan  Used 

He  explained  the  plan  used  in  St. 
Joseph  as  follows: 

■()ur  newspapers  are  used  in  all  I 
>ocial  science  classes  and  some  English 
classes  in  the  junior  high  schools  of 
St.  Joseph.  One  of  the  main  benefits  I 
emphasized  by  the  principals  as  a  re-  | 
>ult  of  using  newspapers  is  that  it  ■ 
uives  the  teachers  the  opportunity  to  ' 
:uide  the  students  in  their  reading  and  | 
-bow  them  portions  of  the  newspapers 
which  they  should  read.  It  is  their  | 
lelief  that  students  should  read  for  | 
pleasure  as  well  as  for  class  room  dis¬ 
cussion.  Too  much  “teacher  presence" 
in  the  teaching  of  current  events  tends  | 
to  discourage  many  students  as  they 
•ill  not  derive  the  good  fj’om  a  news¬ 
paper  if  forced  to  read. 

Practically  all  features  of  a  news-  , 
paper  may  be  used  in  classes.  My  re¬ 
cent  interview  with  grade  school 
principals  showed  that  students  read, 
first,  children’s  stories.  Little  Benny’s 
Notebook,  bed-time  stories.  Students 
in  junior  high  schools  read,  fir.st,  car¬ 
toons  and  comics;  second,  front-page  I 
fetes;  third,  girls-  woman’s  page, 
'tnys-  sports  page;  and  fourth,  second- 
W?e  news.  The  students  in  senior 
nigh  schools  read  editorials,  front¬ 
page  news,  and  society  and  sports 
P^.  The  questions  and  answers  fea¬ 
ture  is  also  very  popular  with  stu-  I 
tients.  j 

We  have,  in  the  last  two  years, 
ttirnished  not  only  the  junior  high 
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schools  but  the  grade  schools  in  the 
city  with  scrap  books.  These  scrap 
books,  kept  for  a  period  of  time,  have 
proved  invaluable  as  reference  ma¬ 
terial.” 

■ 

ICMA  Monthl'y  Awards 

FIRST  HONORS  in  the  ICMA  news¬ 
paper  boy  welfare  program  for 
January,  are  shared  equally  by 
Charles  C.  Coleman,  Atlanta  Geor- 
gian-Anierican,  and  Donald  W.  Cole¬ 
man,  New  Orleans  Times-Picaynne. 
These  men  are  not  related,  but  their 
respective  hoy  welfare  plans,  both  of 


which  have  been  previously  rep)orted 
in  Editor  &  Publisher,  won  dual 
honors. 

The  ICMA  committee  declared  the 
two  circulation  men  honored  have 
contributed  educational  programs 
“which  will  go  a  long  ways  in  gaining 
the  respect  of  the  people  in  their 
locality  and  will  establish  the  feeling 
that  the  newspaper  boy  is  an  honor¬ 
able  institution  that  does  much  to 
promote  ‘Better  Manhood  Beginning  in 
Boyhood.’  ” 

TTie  Atlanta  plan,  worked  out  by 
Mr.  Coleman  of  the  Georgian  and 


American,  in  co-operation  with  public 
school  officials,  provides  that  carriers 
who  “make  good”  on  their  newspaper 
routes  may  receive  credit,  up  to 
units  of  the  14  units  required  for 
graduation.  The  plan  at  present  is 
confined  to  three  boys’  Atlanta  tech¬ 
nical  high  schools. 

The  New  Orleans  educational  pro¬ 
gram  for  carriers  embodies  an  oppor¬ 
tunity  for  the  Times-Picayune  car¬ 
riers  who  are  graduated  from  high 
school  with  satisfactory  records  to 
attend  classes  in  salesmanship  and 
business  fundamentals. 
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Courage  Alertness, 
Won  Photo  Prizes 


WINNERS  OF  FOURTH  E  &  P  PHOTO  CONTEST 

FIRST  PRIZE,  $100,  "Death  on  Fifth  Avenue,"  by  Ray  Howard.  New  York  t  nn  •  qi-i  mci 

continued  from  page  3  .  .  1  •  ADoey  opeea  uun,  i„an  ^eiss  f4.5  leni 

_ Journal-Amencan.  Speed  Flash  l-200th  second  stop  Fll. 

,  ,  ^  .  SECOND  PRIZE,  $50.  "No  Pictures,"  Howard  Jones,  Knoxville  Journal.  Now  Agfa  Super  Pan  Press  film, 

was  doing  aerial  photography  making  Newspictures.  Washington.  D.  C.  ,  Corte  is  26.  unmarried,  lives  in  Ne» 

portrait  and  theatrical  pictures  and  Jersey  and  claims  to  be  a  Net 

going  out  on  highly  specialized  jobs.  THIRD  PRIZE,  $25,  "The  Warde  Suicide,"  Charles  Haacker,  Acme  Newspictures.  Yorker, 

though  nominally  only  an  office  as-  New  York.  Honorable  Mention  Winners 

Element  of  Luck  FOURTH  PRIZE,  $15,  "Thomas  Egged  Out,"  Ralph  Morgan.  Among  the  10  winners  of  honorable 

Exnlainine  his  coverage  of  the  FIFTH  PRIZE,  $10,  "Conflagration,"  Charles  Corte,  Acme  Newspictures,  mention,  whose  biographies  follow,  no 

W?rd"eTuicide  leap,  HaaX  says  t  New  York.  Jr/Sres^'^lell^e'ro^  ' 

estimated  the  probable  camera  angle  HONORABLE  MENTION  equil  merit 

and  prepared  his  equipment  accord-  ,Of  Equal  Merit)  Hal  Jensen,  Los  Angeles  Examiner 

^^^1  ^  u  ^  j  V.  ^  "Head  Over  Heels."  Hal  Jensen.  Los  Angeles  Examiner.  sports  photographer,  who  won  men- 

^oiy'strlTtt  marquee'and"  honncll  "Valentine."  Harry  Saltzman,  Philadelphia  Record.  h'businL”'^ 

away  to  round  out  the  composition  of  "In  a  Lighter  Mood."  John  S.  Thompson,  Acme  Newspictures,  Washington,  D.  C.  business  as  a  naval  aviation  pho- 

the  photo.  Haacker’s  picture  was  "Goall"  Carl  Thusgaard,  Acme  Newspictures,  New  York.  Ind 

taken  with  a  4x5  Speed  Graphic.  "Montana  Train  Wreck,"  Harry  Poage,  Minneapolis  Journal.  newspaper  job  was  with  the  Sa< 

Mencwls^n  Speed  Gun,  Carl  Zeiss  f4.5  "Schoolboy  Rowe  Leaves  Major  Leagues,"  Rolland  R.  Ransom.  Detroit  News.  Diego  (Cal.)  Sun.  Since  1928  he  hat 

^  ^  upc*"  "Hurricane's  Wake,"  Samuel  Schutman,  International  News  Photos.  been  with  the  Examiner.  For  the  last 

re^’lar  post  with  Acme  calls  on  "Novena."  Edward  Ferber,  Milwaukee  Journal.  LhomBrlnh*?'  ^HeTmi'rieH  Tr'i! 

him  for  commercial  assignments,  and  Schmeling  Collapsing  Under  Barrage."  Jack  Frank,  New  York  Herald  Tribune.  ffither^of^one  daughter  11  ^ 
special  layouts,  largely  creative  on  the  "Sulfanilamide — Discovered,"  Fremont  Davis,  Science  Service,  Washington.  "Head  Over  Heels”  'was  made  last 

photographers  part.  „  _  summer  at  the  Hollywood  America'. 

Haacker  is  unmarried.  He  lives  in  Legion  Stadium,  during  a  bout  be- 

Bogota.  N.  J..  and  when  he  goes  home  out,  and  not  having  anything  better  disaster.  Corte  calls  it  the  most  grue-  Soldier  Valerinn  anri  Pnrtw 

he  takes  his  work  with  him.  He  eats,  to  do,  I  looked  in  at  the  meeting.  There  some  job  he  has  covered,  but  his  most  jj  Jensen  perched  up  among  th 

drinks  and  sleeps  it,  he  says.  were  10  newspaper  cameramen  on  the  gruelling  workout  came  when  he  com-  ijgUjc  „  nl  uform  prpptpd  fnr  nrot 

The  $15  fourth  prize  winner,  Ralph  spot,  when  I  made  the  egg  shot.  It  pleted  17  hours  of  motorcycle  riding  nhotopranht»rs  "in  fmm 


celebrity  who’ll  pose  for  a  picture 
without  pretending  to  dislike  publicity 

Corte.  in  making  ‘‘Conflagration’’ 
utilized  a  Speed  Graphic,  3V4x4%, 
Abbey  Speed  Gun,  Carl  Zeiss  f4.5  lem 
Speed  Flash  1- 200th  second  stop  Fll 
Agfa  Super  Pan  Press  film. 

Corte  is  26.  unmarried,  lives  in  Ne» 
Jersey  and  claims  to  be  a  Net 
Yorker. 

Honorable  Mention  Winners 

Among  the  10  winners  of  honorable 
mention,  whose  biographies  follow,  no 
distinction  was  made  by  the  judge; 
All  pictures  selected  were  deemed  ol 
equal  merit. 

Hal  Jensen,  Los  Angeles  Examiner 
sports  photographer,  who  won  men¬ 
tion  for  “Head  Over  Heels.”  learned 
his  business  as  a  naval  aviation  pho¬ 
tographer.  He  joined  the  navy  at  15 
and  left  the  .service  at  19.  His  firs; 
newspaper  job  was  with  the  So' 
Diego  (Cal.)  Sun.  Since  1928  he  ha- 
been  with  the  Examiner.  For  the  last 
two  years  he  has  specialized  in  sport- 
photography.  He  is  married,  and  th 
father  of  one  daughter,  11. 

"Head  Over  Heels”  was  made  last 
summer  at  the  Hollywood  America'. 
Legion  Stadium,  during  a  bout  be- 


to  do,  I  looked  in  at  the  meeting.  There  some  job  he  has  covered,  but  his  most 
were  10  newspaper  cameramen  on  the  gruelling  workout  came  when  he  corn- 


some  joo  ne  nas  coverea,  oui  .us  .nos.  „  perched  up  among  th 

gruelling  workout  came  when  he  com-  u^^ts  on  a  platform  erected  for  pres.- 
pleted  17  hours  ^  motorcycle  riding  photographers  50  feet  from  the  ring 


Morgan,  manager  of  Morgan  News-  has  always  been  my  practice  to  get  in  rain  and  cold  between  Acme’s  New  ]o„hing  for  a  knockdown  whe 


pictures,  Newark  (N.  J.)  Airport,  who  away  from  the  rest  of  the  photog-  York  office  and  outlying  airports  dur- 
made  “Thomas  Egged  Out,”  was  born  raphers  and  pick  my  own  spot,  in  ing  the  Morro  Castle  disaster. 


made  “Thomas  Egged  Out,”  was  born  raphers  and  pick  my  own  spot,  in 
at  Barrow-in-Furness.  Lancashire,  thought.  Then  when  the  action  starts 
England,  May  21,  1901,  the  olde.st  of  I  get  into  that  position.  I  did  just 


3rK  omce  ana  oui  ying  airporis  aur-  Valerino  suddenly  connected  with  i 
g  the  Morro  Castle  disaster.  blow  which  knocked  Corbett  righ; 

Corte  now  is  regular  ship  news  pho-  through  the  ropes,  gazing  up  at  tht 


12  children. 

He  arrived  in  the  U.  S.  with  his 
parents,  on  Friday  the  13th  of  Oc¬ 
tober,  1911. 


1  get  into  that  position.  1  did  just  tographer  and  handles  spot  assign-  photographer.  Jensen,  50  feet  away 

ments  locally,  producing  unusual  pho-  snapped  at  200th  of  a  second,  with  a 
“I  used  a  4x5  Graphic,  with  13.5  cm  tographic  results  on  many  stories  4x5  Eastman  Speed  Graphic,  flasl. 
Zeiss  and  No.  20  bulb,  and  made  which  otherwise  would  be  considered  and  “Head  Over  Heels”  was  the  resuli 
10  different  shots,  ranging  from  9  fe«t  mine-run.  Sharing  with  all  other  Harry  Saltzman,  who  made  "Valen- 


.  .  J  4  »•  1,  -iV,  - - - - -  — . . . .  * —  - - Harry  Saltzman,  who  made  "Valen- 

Morgan  stared  f»rt  time  work  with  4q  from  six  different  angles  news  photographers  the  ambition  to  tine”  for  the  Philadelphia  Record  and 


the  Brooklyn  Standard  Union  in  1912.  elevations.  I  kept  level  headed 

leaving  in  1915,  to  go  with  Charles  E.  ggj  excited  during  the 

Knell,  real  estate  photographer.  In  g  tendency  with  most  men,  caus- 

1917,  he  worked  on  the  Morning  camera  movement.  One  New 


and  elevations.  I  kept  level  headed  be  rated  consistently  in  the  “ace”  won  an  honorable  mention,  observed 
and  did  not  get  excited  during  the  class.  Corte  also  aspires  to  meet  the  his  second  anniversary  at  the  Record 
riot,  a  tendency  with  most  men,  caus- 


World  and  later  the  same  year  joined  York  daily  had  three  men  there,  one 
die  Press  Illustrating  Service,  now  a  Contax  and  two  with  Graphics. 


known  as  Keystone  View  Co.  He  cov¬ 
ered  ship  news,  features  and  many  im¬ 
portant  assignments,  including  Lind¬ 
bergh’s  takeoff  for  Europe  in  1927. 
Pacific  &  Atlantic  Photos  hired  him  in 


"I  found  that  by  making  myself  as 
inconspicuous  as  possible  in  such  a 
situation,  I  usually  get  better  pictures.” 

Charles  Corte  of  Acme  Newspic¬ 
tures,  whose  “Conflagration,”  a  pic- 


1922,  and  his  first  assignment  was  93  ture  of  a  spectacular  New  York  water¬ 


men  killed  in  mine  disaster  in  Spang-  front  fire,  won  the  $10  fifth  prize, 
l^er.  Pa.  In  December,  1930,  he  trans-  started  as  a  rider  with  the  Acme  mail- 
ferred  to  the  New  York  Daily  News  jng  department  in  1933.  Corte  "carried 
staff,  covering  New  Jersey.  ^be  mail,”  making  planes  and  trains  on 

Morgan  Plays  Lent  Gam*  scores  of  big  .stories  in  the  days  be- 

He  established  headquarters  at  New-  fore  telephoto  transmission  made  it 
ark  Airport  in  1932  and  founded  a  Possible  to  reach  key  points  direct  by 
syndicate  business  with  staff  of  pho-  with  hot  pictures, 

tographers  to  cover  special  assign-  Work  Startod  at  Hobby 

ments  from  New  York  new.spaper.s  Promoted  to  chief  of  the  mailing 

and  syndicates.  section.  Corte  continued  his  after- 

"On  the  picture  of  ‘Thomas  Egged  hours  hobby  in  cameras  and  won  a 
Out,’  ”  said  Morgan,  "I  noticed  in  an  place  as  a  staff  cameraman  a  year  and 
evening  paper  that  Norman  Thomas  a  half  ago.  His  first  real  chance  came, 
would  speak  in  Military  Park.  Newark,  however,  after  he  flew  to  Lakehurst  as 
N.  J.,  June  4  at  5:30  p.m.  I  clipped  it  an  emergency  man  on  the  Hindenburg 


— don’t  want!  the  heneli.  Slip  a  -rjj"  | 

rOXTAX  in  your  pocket  and  got 
your  pictures  anyway!  In  court,  at  the  lights,  in  Uic 
theater  .  .  .  wherever  a  flash  is  an  intrusion  .  .  .  that 
elean-cutting  SOXXAR  f/1.5  delivers  sharp,  plucky 
negatives  that  spread  over  0*0111111118  and  scoop  the 
town.  At  leading  dealers.  Write  for  literature. 

C.ARL  ZEISS.  INC.,  18.1  Fifth  .\venue.  New  York,  IVpt.  r-7-g 
7?8  So.  Hill  St..  I.o;<  Anireles 


with  ZEISS  LENSES 


When  Speed  Counts... 
Count  on  Agfa  Press  Filins 

Film  speed  is  of  utmost  importance  for  most  news 
pictures. 

That  is  why  we  are  able  to  say  with  conviction  that  the 
two  great  Agfa  Press  Films  will  make  your  job  easier. 
For  each  of  these  films  is  the  fastest  in  its  class — Superpan 
Press  among  panchromatic  films  and  Super  Plenachrome 
Press  among  Orthochromatics. 

Yet  this  amazing  speed  has  been  attained  without  loss 
of  brilliant  contrast,  wide  latitude,  desirable  grain  size, 
or  keeping  qualities.  Get  these  two  new  films  today. 

AND  FOR  BETTER  PRINTS- 
USE  AGFA  BROVIRA  PAPER 

It  will  give  you  enlargements  of  astonishing  depth  and 
roundness.  It  preserves  the  sharp  highlights  and  regis¬ 
ters  rich,  lustrous  blacks  entirely  free  from  haziness. 

Made  by  Agfa  Ansco  Corporation  in  Binghamton, 
New  York.  Branches  in  Boston,  New  York,  Cincinnati, 
Chicago,  Jacksonville,  Kansas  City,  Dallas,  Los  Angeles 
and  San  Francisco. In  Canada,  Agfa  Ansco  Ltd., Toronto. 
Ontario. 


AGFA 


PRESS  FILMS 
BROVIRA  PAPER 


Riy  Howard 


Howard  Jones 


Charles  Haacker 


Ralph  Morgan 


•eb.  15.  His  career  bewail  as  a  boy 
n  the  Philadelphia  Inquirer  in  1923. 

was  with  the  Philadelphia  Daily 
'ews  for  12  years. 

Charwoman's  Valentine 
.\ssigned  a  year  ago  to  get  sonie- 
•jiiiig  new  in  a  Valentine  day  picture, 
jaltzman  arranged  to  go  into  a  de¬ 
partment  store  late  at  night.  He  found 
a  old  charwoman  working  around 
ie  counters.  Result:  a  picture  of  her 
■;<ering  under  the  canvas  covering  a 
unter  containing  valentines,  think- 
3g  of  her  own  romantic  days  years 
io.  The  Record  used  it  in  a  full  page 
jt  the  Sunday  before  Valentine's  Day, 
:<I38. 

Saltzman  used  a  4x5  Speed  Graphic 
araera,  f3.5  Carl  Zeiss  lens  in  compur 
ihutter  and  Eastman  Pancho  Press 

ilm. 

For  more  than  a  decade,  John  S. 
Thompson  has  been  the  Acme  repre- 
-entative  in  that  highly  typed  crew 
I  picture  makers  who  dog  the  heels 
il  the  nation’s  Chief  Executive  across 
■ountry,  over  the  water — or  just  across 
he  street.  It  was  during  one  of  these 
lips  that  Thompson  made  President 
Soosevelt  and  Marvin  McIntyre  “In 
i  I^hter  Mood,”  title  of  the  picture 
thich  won  an  honorable  mention  for 
■jm.  Thompson  used  a  3*  4x4^4  Speed 
Graphic,  Mendelsohn  Speed  Gun, 
Carl  Zeiss  f4.5  lens  with  Speed  Flash 
it  l-200th  seconds.  Fll  Agfa  Plena- 
hrome  Press  Film  was  used. 

Coolidge,  Hoover  and  Roosevelt 
tiazed  the  trail  for  Thompson,  whose 
figure,  swaying  on  the  running 
ward  of  a  moving  car  or  swinging 
•nto  action  for  choice  closeups  of  fa- 
:nous  folk,  is  familiar  to  everyone  in 
he  Presidential  retinue.  Thompson, 
tke  other  cameramen  in  this  group, 
s  known  by  sight  and  voice  to  the 
President  and  Secret  Service  men. 

Pratidant't  “Shadow” 

He  started  with  Acme  in  the  Wash- 
^?ton  office  as  a  helper,  was  grad- 
tated  to  staff  cameraman’s  post  and 
shortly  took  over  the  assignment  he 
tolds  today. 

He  is  in  his  early  thirties,  is  married. 
^  Shadow”  of  the  President,  he  has 
many  notable  photos.  Among 
hese  was  the  “Man  Bites  Dog,”  pic- 
nre  of  President  Roosevelt  eating  a 


hot  dog.  which  won  fourth  prize  in 
EIditor  &  Publisher's  second  news 
photo  contest  covering  1936.  This  is 
the  third  time  Thompson  has  been 
mentioned  in  E.  &  P.  photo  awards. 

Three  times  Carl  Thusgaard.  also  of 
Acme,  who  won  mention  for  “Goal.” 
an  ice  hockey  shot,  went  after  pic- 
tui’es  of  so-called  radical  meetings  in 
New  York  City.  Each  time  guards  at 
the  door  told  him  they  would  break 
his  head  if  he  made  a  shot.  And  each 
time  Thusgaard  took  the  pictures  he 
wanted  and  brought  them  back. 

Keeping  cooly  diplomatic  under  fire 
is  one  of  the  things  which  have  made  , 
Thusgaard's  success  as  a  year-round  ' 
metropolitan  cameraman  and  as  a  . 
consi.stent  prize  winner  in  stiff  com-  I 
petition.  Born  in  Ikast,  Denmark,  35 
years  ago,  Thusgaard  has  been  in  the  ! 
U.  S.  13  years.  After  three  years  in  i 
the  Acme  mailing  department  as  a  | 
rider  and  in  the  Acme  photo  studios.  | 
Thusgaard  became  a  staff  cameraman 
six  years  ago.  ! 

Many  of  his  best  photos  have  been 
made  at  sports  events.  Climbing  over 
the  rafters  of  Madison  Square  Garden 
during  the  Joe  Louis-Nathan  Mann 
fight,  he  made  what  he  believes  the 
only  straight-down  shots  of  heavy¬ 
weights  in  the  ring  in  the  thick  of  a 
title  bout.  Thusgaard's  picture  was 
taken  with  a  4x5  Speed  Graphic,  12 
inch,  f4.5  lens.  The  photo  was  shot 
at  l-120th  second  stop,  with  f4.5  Agfa 
Super  Pan  Press  film. 

Thusgaard  is  married  and  the  father 
of  a  daughter,  Anne,  5. 

Poagua  Vatcran  Pliotog 
“Montana  Train  Wreck”  won  hon¬ 
orable  mention  for  Harry  Poague, 
Minneapolis  Journal,  who  got  his  first 
important  photo  job  with  the  Journal 
17  years  ago  and  has  been  with  the 
paper  ever  since.  The  last  12  years, 
he  has  been  chief  of  the  department 
which  now  includes  seven  men. 

In  1935,  he  won  the  National  Head¬ 
liners  award  at  Atlantic  City  for  the 
best  news  shot  of  the  year,  a  picture 
taken  during  the  truck  strike  in  Min¬ 
neapolis  in  the  fall  of  1934.  In  1937, 
he  took  what  is  claimed  to  be  the  first 
news  color  picture  in  the  U.  S.,  a  shot 
of  the  winners  of  a  six -day  bicycle 
race  at  the  Minneapolis  Auditorium. 


Charles  Corte  Hal  Jensen 

He  has  been  a  constant  leader  also 
in  the  use  of  new  methods  in  news 
photography. 

Poague  traveled  by  chartered  plane 
from  Minneapolis  to  Montana  for  his 
pictures  of  the  wreck  of  the  crack 
Milwaukee  railroad  "Olympian”  June 
19,  1937.  He  took  with  him  port¬ 
able  equipment  of  the  INP  Sound - 
photo. 

The  pictures  were  made  from  the 


Harry  Saltiman 


John  S.  Thompson 


plane  with  a  Speed  Graphic  equipped 
with  a  short  focus  lens  and  using  Agfa 
Supier  Pan  Press  film.  Poague  is  now 
operator  for  INP  Soundphoto  in  the 
Minneapolis  sector. 

Rolland  R.  Ransom,  31-year-old 
Detroit  News  photographer,  whose 
picture  “Schoolboy  Rowe  Leaves  the 
Major  Leagues”  won  honorable  men¬ 
tion,  learned  photography  while  in  the 
(Continued  on  page  42) 


Prize  Winners  All! 

FOR  NINE  YEARS,  S.  .Meiulel.'ohn  ha.s  been  making 
.'speedgnns  to  help  photog^raphcr^  all  over  the  world  win 
prizes  and  front  i)age  importanee  for  all  their  shots. 

THE  S.  MENDELSOHN  ORGANIZATION  is  liappy  to  con¬ 
gratulate  the  i)hotographers  who  are  contributing  to  the 
arlvancement  of  their  craft.  \V.e  arc  always  trying,  in 
our  way,  to  make  this  easier  and  pleasanter  by  providing 
<lependahle.  .accurate,  Speedgun  c<iuipment. 

THE  LATEST  AID  TO  BETTER  NEWS  PHOTOGRAPHY  i>  the 
new  focal  plane  Speedgun  Model  G-2  for  all  Speed 
tiraphics.  Simple,  foolproof,  it  gives  positive  flash  syn¬ 
chronization  from  l/30()  to  l/100t)th  of  a  second.  Com¬ 
pletely  installe<l  at  the  factory,  it  can  he  used  with  any 
Standard  Speedgun  battery  case  ami  reflector.  $17.. 50 

II  rite  for  complete  detuils. 

S.  MENDELSOHN 

_ _  _  202  E.  44th  St.,  New  York  City.  N.  Y. 


No.  21  (Synchro- Press) 
G-E  MAZDA  Photoflash  lamp 


Reports  from  press  photograph¬ 
ers  all  over  the  country  indi¬ 
cate  that  they  like  it  because  of: 

1.  More  uniform  negatives 

2.  Better  negative  density 


3.  Better  synchronization 

(with  between-the-lens  shutters) 

4.  Longer  flash 

5.  More  total  light  (than  No.  20) 

6.  Smaller,  handier  bulb  size 

Your  stock  house  can  supply  you 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTO  LAMPS 
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P  U  B  L  I  S  H  EK 


Courage,  Altertness, 
Won  Photo  Prizes 

continued  from  page  41 


U.  S.  Army  at  Chanute  Field.  Ran- 
toul,  Ill.,  and  later  at  Kelly  Field. 
Tex.  Born  in  Waterloo,  la.,  he  joined 
the  United  States  Army  Aircraft  .ser¬ 
vices,  hoping  to  be  a  flying  cadet,  but 
was  turned  down.  However,  he 
stayed  on  in  the  army  and  learned 
photography  instead.  Following  his 
discharge  in  1928  he  went  to  work  on 
the  San  Antonio  (Tex.)  Evening  News 
&.  Express.  He  has  been  with  the 
Detroit  News  since  November.  1934. 
He  is  married  and  the  father  of  one 
son,  Michael  Ward,  seven  months  old. 

The  picture  which  won  honorable 
mention  was  a  routine  assignment. 
Ransom  was  sent  out  to  Navin  Field — 
now  Briggs  Stadium — to  get  farewell 
pictures  of  Rowe.  After  a  few  stand¬ 
ard  shots,  he  tried  to  think  of  some¬ 
thing  unusual.  The  sunlight  across 
the  plate  caught  his  attention  and  he 
visualized  the  picture  as  taken.  A 
little  earnest  persuasion  on  his  part 


Edward  Farber 


Jack  Frank 


got  Rowe  to  agree  to  the  picture.  It 
was  taken  with  a  4/5  Graphic  at 
l/295th  of  a  second  on  Agfa  film. 
Rowe  was  about  30  feet  from  the 
camera  when  the  picture  was  taken. 
The  lens  was  a  Carl  Ziess-Tessar  F.4.5. 


Carl  Thusgaard 


Harry  Poague 


Rolland  Ransom 


Samuel  Schulman 


Schnlmaii  Mad*  C*rmak  Skeotiii9 

Samuel  Schulman  of  International 
News  Photos,  New  York,  who  won 
mention  for  “Hurricane’s  Wake,” 
started  his  career  in  the  newspaper 
profession  as  office  boy  for  Arthur 
Brisbane  in  1921.  He  made  his  first 
picture  in  1925,  when,  as  an  assistant 
in  the  INP  production  department 
he  was  handed  a  camera  by  the  as¬ 
signment  editor  and  told  to  cover  the 
arrival  of  a  delegation  from  Japan. 
He  had  learned  by  watching  the  mem¬ 
bers  of  the  staff,  came  back  with  a 
good  picture  and  has  been  making 
first  page  pictures  ever  since. 

In  1929  Schulman  was  sent  to  Paris 
as  bureau  manager  for  International. 
While  in  France  he  helped  score  a 
beat  on  pictures  of  the  abdication  of 
King  Alfonso,  when  that  monarch 
reached  the  Franco-Spanish  border. 
While  accompanying  President-elect 
Roosevelt,  Schulman  made  the  sensa¬ 
tional  picture  of  the  assassination  of 
Mayor  Anton  Cermak  of  Chicago.  He 
was  the  only  photographer  to  make 
the  picture. 

Schulman  has  flown  about  500  hours 
on  photographic  assignments,  and  has 
made  many  outstanding  pictures  from 
airplanes,  among  them  the  floods  from 
the  Ohio  River  in  1937,  and  the  recent 
Atlantic  seaboard  hurricane  —  for 
which  his  picture  received  honorable 
mention  in  the  Editor  &  Publisher 
contest. 

Schulman,  who  sailed  aboard  the 
liner  Rex  on  Feb.  11  to  cover  the  elec¬ 
tion  of  a  new  Pope  in  Rome,  Italy, 
used  a  4x5  Speed  Graphic.  Carl  Zeiss 
lens  5V4  inches  F.4.5.  to  make  “Hurri¬ 
cane’s  Wake.” 

He  is  32,  married  to  an  English  girl 
whom  he  met  in  Leeds,  England,  and 
is  the  father  of  two  girls,  eight  and 
three  years  old. 


Edward  Farber.  Milwaukee  Jimrnal. 
w.ho  made  "Novena.”  is  a  graduate  of 
the  University  of  Wisconsin.  He  ma¬ 
jored  in  economics  and  minored  in 
general  science  with  which  went  a 
teacher’s  license,  then  developed  a 
hobby  into  a  profession  and  today  is 
one  of  the  youngest  members  of  the 
Journal’s  photographic  staff.  He 
started  part  time  in  the  summer  in 
1937  and  since  early  in  1938.  Farber 
has  been  a  full-time  member  of  the 
staff. 

’’Novena’’  Unpoted 

■‘Novena,”  made  on  assignment  at 
an  evening  religious  service  at  Gesu 
Catholic  church,  was  unposed.  It 
was  taken  during  the  service  with  the 
camera  directly  on  the  floor  in  the 
aisle.  Farber  used  an  open  fla.sh.  one 
bulb  on  the  battery  case  with  reflector 
and  with  Press  40.000  super  flash,  an¬ 
other  on  a  40-foot  extension  with  re¬ 
flector  and  No.  2  super  flash.  The 
effects  were  purely  the  result  of  a 
carefully  planned  picture  and  explain 
why  his  superiors  said,  “Farber  is  a 
youngster  who  is  coming  along  fast.” 

“Schmeling  Collapsing  Under  Bar¬ 
rage”  was  made  by  Jack  Frank,  one 
of  the  ace  cameramen  on  New  York 
Herald  Tribune.  Bom  in  1899.  Frank 
never  left  the  city  until  he  took  his 
first  job  as  a  dark  room  man  at 
the  American  Press  Association.  In 
1917.  he  joined  Underwoixl  &  Under¬ 
wood  where  he  remained  until  1920. 
In  1926.  Frank  joined  the  Herald  Tri¬ 
bune. 

Sports  has  always  interested  him. 
hence  his  splendid  work  in  that  field. 
When  not  covering  an  assignment 
he  attends  various  events  hoping  to 
make  an  unusual  exposure  which  he 
can  enter  in  some  competition.  His 
previous  awards  include  two  in  the 
New  York  Press  Photographers  con¬ 
test,  one  in  the  Oval  Table  competi¬ 
tion  and  one  in  the  U.  S.  Camera  con¬ 
test.  He  is  married  and  father  of  a 


equipped  with  a  5V4-inch  F.  4.5.  Carl 
Zeiss  lens  and  Kalart  speed  gun  syn¬ 
chronizer  film  holders  loaded  with 
Agfa  Super  Pan  Press  film  to  record 
the  action  of  the  Louis-Schmeling 
fight  in  Madison  Square  Garden. 

Frank  selected  this  outfit  rather  than 
the  7 >  4-inch  F.  2.7  lens  he  generally 
uses  for  indoor  spiorts,  such  as  hockey, 
basketball  and  track;  because,  when 
covering  the  action  in  a  “ring,”  the 
center  of  focus  is  continually  shifting. 
Consequently,  he  stopped  down  the 
diaphragm  to  F.8,  shooting  at  the  top 
speed  of  the  shutter,  l-2()()th  part  of  a 
second,  feeling  fairly  certain  of  a 
sharp  image  on  his  film. 

Schmeling,  sagging  on  the  ropes  un¬ 
der  a  rain  of  Louis  punches,  was  a 
scant  nine  feet  from  the  camera  lens 
when  the  picture  was  made.  Frank 
rightly  figured  that  a  more  spectac¬ 
ular  picture  would  result  taking  the 
fighter  falling,  rather  than  recumbent 
on  the  resin,  being  counted  out  by  the 
referee. 


H*w  Sckmcliaf  $kat  Wai  Mad* 

Frank,  endeavoring  to  get  the  most 
telling  picture  without  ob.structing  the 
view  of  cash  customers  crouched  be¬ 
hind  sports  reporters  and  telegraphers, 
sighted  his  4x5  speed  graphic  camera 


Davit  Ut*d  Ingenuity 

Fremont  Davis,  23-year-old  Science 
Service  photographer,  made  his  shot 
"Sulfanilimide  Discovered,”  at  the 
U.  S.  Public  Health  Service  Building 
in  Washington. 

“It  was  a  routine  assignment,”  said 
Davis.  What  he  failed  to  add  to  that 
statement,  but  his  office  supplied,  was 
the  fact  that  the  far  from  routine  pho¬ 
tograph  was  his  own  conception.  In¬ 
stead  of  picturing  laboratory  techni¬ 
cians  at  work,  he  procured  a  copy  of 
the  publication  describing  develop¬ 
ment  of  the  drug,  placed  symbolic 
chemical  equipment  also  within 
range  of  his  camera  and  shot  the 
picture. 

Davis  is  a  Washingtonian  who  has 
never  worked  elsewhere  than  for 
Science  Service.  He  went  there  three 
years  ago  without  previous  photo- 
grapJiic  experience,  learned  the 
camera  art  and  added  to  it  a  rare  de¬ 
gree  of  ingenuity. 

When  not  busy  snapping  shutters 
for  Science  Service  he  whiles  away 
his  time  solving  intricate  mathematical 
problems  and  attending  night  classes 
in  engineering  at  George  Washington 
University. 


AN  EDITOR  AND  PUBLISHER  FILE 


These  Binders,  designed  for  this 
spei^e  fise,  come  in  sets  of  two  and 
together  safeguard  a  years  issues, 
compactly,  handily.  -Single  Bind¬ 
ers  $4.00,  the  set,  $7.50.  They’re 
attractive,  durable,  sturdy.  Issues 
can  he  inserted  easily.  Actually, 
they  are  invaluable  “Office  Files.” 
It  isn’t  easy  to  keep  52  issues  of 
Editor  &  Pi'BUSHER  otherwise  — 
someone  is  always  clipping,  cutting 
or  borrowing  them.  So  sure  are 
we  that  you'll  approve  of  the  idea. 
I  he  Binders  will  be  sent  on  ap- 
prnt'al. 


J 


EDITOR  &  PUBLISHER 

Tim*t  lldg.  Tim**  Squar*  N*w  York 


Regional  Wage  Ruling 
Disowned  by  Andrews 

The  opinion  handed  down  by  E  R 
Strempel,  Boston  regional  inspector 
for  the  Labor  Standards  Board,  that 
the  Wage-Hour  law  does  not  apply  to 
“little  merchant”  newsboys  in  intra- 
state  commerce  “was  unauthorized  and 
of  no  effect,”  Administrator  Elmer  F 
Andrews  warned  recently. 

The  father  of  a  “little  mercham” 
carrier  had  outlined  to  Strempel  the 
conditions  of  the  13-year-old  bovs 
working  arrangement  and  had  in- 
quired  whether  the  lad  was  subject  to 
the  federal  statute. 

The  regional  inspector  cited  the 
intrastate  a.spects  of  the  newsboys 
work  and  replied  by  letter,  to  give  At 
parent  “something  that  will  be  under¬ 
stood  by  the  publisher  as  well  as  the 
boy.”  The  gist  of  his  opinion  is  thit 
the  Wage- Hour  law  does  not  appiy 
to  independent  contractor  carriers  who 
are  engaged  in  commerce  wholly  with¬ 
in  a  state. 

Andrews’  office  released  the  follow¬ 
ing  comment: 

“In  response  to  inquiries  about  i 
reported  opinion  issued  by  E.  R. 
Strempel,  acting  supervising  inspector 
for  the  wage  and  hour  division  in 
Boston,  Administrator  Elmer  F.  An¬ 
drews,  of  the  Division,  today  an¬ 
nounced  that  no  authoritative  opin¬ 
ions  have  been  or  will  be  issued  by 
the  Wage  and  Hour  division  in  re¬ 
spect  to  the  child  labor  provisions  ol 
the  Fair  Labor  Standard  Act.  Mr 
Andrews  pointed  out  that  the  prob¬ 
lem  of  whether  or  not  a  newspaper 
carrier  boy  is  affected  by  the  Act  i> 
one  for  determination  by  the  Chil¬ 
dren’s  Bureau  of  the  U.  S.  Departmen: 
of  Labor  under  Section  12  of  the 
Fair  Labor  Standards  Act  which  deals 
with  child  labor.” 


ANY 

Newspaper 


...  big  or  little  .  .  .  will  do 


its  best  work  with 


MORLEY 

MATS 


They  give  deep,  clear  im' 
pressions  that  produce  clean' 
printing  stereos.  They  rc' 
quire  only  moderate  mould- 
ing'pressure  .  .  .  and  this 
protects  type  and  cuts;  pro¬ 
longs  the  life  of  moulding 
blankets. 


Morlcy  Mats  are  worth  get¬ 
ting  acquainted  with. 


Samolcs  for  the  asking. 


MORLEY  BUTTON 

MANUFACTURING  CO. 

Porlsmonth,  New  Hampskir* 

New  York  Office:  46  E.lUk St. 


I  P 


'And  Sudden  Death,”  by  H.  E.  Klappert,  "Priest's  Liberator,"  by  Robert  L.  McIntyre, 
Ir.,  Rockville  Centre  (N.  Y.)  Nassau  Daily  Escanaba  (Mich.)  Press.  First  place.  Class 
Review-Star.  First  place.  Class  A,  news.  B,  spot  news. 


"She  Does  Not  Want  to  Be  a  Hundred,  ' 
by  Duane  Burdick,  Shenandoah  (Iowa)  Eve¬ 
ning  Sentinel.  First  place,  Class  B,  features. 


"Canned  Heat,"  by  T.  A.  Evanson,  Grand  J, 
Forks  (N.  D.)  Herald.  First  place.  Class  A,  | 
feature. 


$7,190  BACK  PAY  VERDICT 

Frank  L.  Madden,  former  St.  Paul, 
Minn.,  columnist  writing  as  "Officer 
Mulcahey,”  recently  was  awarded 
$7,190  plus  6%  interest  from  Feb.  1. 
1932  to  Aug.  9,  1937,  as  back  psayment 
due  him  for  services  rendered  North¬ 
west  Publications,  Inc.,  publishers  of 
St.  Paul  Pioneer  Press-Dispatch,  re¬ 
cently.  He  sued  for  $11,118  plus  6% 
interest  from  May  30,  1928  to  Aug.  9, 
1937,  asserting  he  had  never  received 
payment  for  his  work.  A  district 
court  ruled  out  all  payments  allegedly 
due  prior  to  Feb.  1.  1932  as  outlawed 
by  the  statute  of  limitations.  The  pub¬ 
lishers  claimed  that  no  agreement  had 
ever  been  made  regarding  payment 
for  the  daily  column.  Madden,  how¬ 
ever,  produced  evidence  showing  a 
demand  for  payment. 


Photog  Four  Months  Wins 
Two  Inland  Photo  Awards 


By  JACK  PRICE 


His  entry,  entitled  "Canned  Heat,,” 
won  the  Hrst  prize,  and  "Seventy  Miles 
an  Hour,”  took  an  honorable  mention. 

This  is  the  first  position  Evanson  has  BP 
had  as  a  newspaper  photographer  and 
at  the  pace  he  has  just  set  we  expect 
to  hear  more  of  this  ambitious  cam- 
waman. 

Winners  were  announced  at  the  In¬ 
land  meeting  in  Chicago.  The  con-  Meni 
test  was  divided  into  two  classes  with  Willi 
awards  made  for  spot  news,  sports  Post. 
and  feature  pictures  in  each  group. 

Judges  of  the  contest  were  Don  B. 

Alford,  International  News  Photos; 

A.  E.  Neumann,  manager  of  the  Chi¬ 
cago  bureau  of  Acme  News  Pictures; 

>nd  E.  K.  Butler,  of  the  Chicago  bu- 
t«au  of  the  Associated  Press.  Floyd 
G.  Arpan,  instructor  in  photography 
*t  Medill  Schoel  of  Journalism,  North¬ 
western  University,  supervised  con- 
*est  arrangement.  T^e  winners  follow: 

CLASS  A 

Spot-News  Section — 1.  “And  Sud¬ 
den  Death,”  H.  E,  Klappert,  Jr.,  Rock- 
wlle  Centre  (N.  Y.)  Nassau  Daily 
^^w-Star. 


"Three  on  One,"  by 
/  Olin  N.Piercy,  Bloom¬ 

ington  (III.)  Pente- 
greph.  First  place, 
-  Class  B,  sports. 

Want  to  Be  a  Hundred,”  Duane 
Burdick.  Shenandoah  (Iowa.)  Sen¬ 
tinel. 

2.  "Wire  Walking  Dog,”  Carl  J.  Due- 
Spot  -  News  Section  —  1.  “Priest’s  ser.  Cedar  Rapids  Gazette.  3.  “Swim- 
Liberator,”  Bob  McIntyre,  Escanaba  ming  Pool  Conversion,”  John  Henry 
(Mich.)  Press.  2.  “Trapped,”  Carl  J.  Reynolds,  Ottumwa  (Iowa)  Courier. 
Dueser,  Cedar  Rapids  (Iowa)  Go-  Honorable  Mention:  “Autumn.”  Roy 
reffe.  3.  “Rescue,”  Carl  J.  Dueser,  P.  Johnson,  Fargo  Forum. 


Mere  BusinessThreegh 
Better  ProdHctien 

“I  wonder  what  hat  hit  the 
sales  staff,”  queried  the  adver¬ 
tising  manager.  “I  have  talked 
creative  selling  for  years  and 
now  they  all  get  the  idea  at 
once  —  none  of  them  would 
think  of  tackling  a  new  pros¬ 
pect  without  a  layout  and  a 
picture.” 

“It’s  just  better  production,” 
replied  his  assistant.  “Makes 
them  all  picture  conscious.  I 
think  that  change  to  Certified 
Mats  had  a  lot  to  do  with  it.” 


IVrhaps  the  greatest  ba^ga■n^ 
ever  oflTered  in  pre!>Me«>  for 
dailiew,  weeklies,  or  job  shops 
are  listed  in  this  week's  Equip¬ 
ment  Mart  on  the  Classified 
pages.  There  is  a  Coss  Cox-O- 
Type  offered  by  Craphir  Ma¬ 
chinery  Exchange;  Coss  48  page 
by  Ltira  Observer-Dispatch;  H«»e 
fkctuple  by  South  Rend  News- 
Times;  Scott  Multi-L'nit  by  J.  J. 
Harrington  &  Asso. ;  .32  page 
Coss  by  PAJAY ;  16  page  Coss 
by  ('hillicothe  News-Advertiser, 
and  various  presses  by  R.  Hoe 
&  (x».,  Inc.  Turn  note  to  clas¬ 
sified  (page  47)  for  full  details. 


- -  2.  “First  Snow,”  Jack 

Kennedy,  Council  Bluffs  (Iowa)  Non- 
Pteeil.  Honorable  Mention:  “Forced 
^‘***<ling,"  Jack  Kennedy,  Council 
Bluffs  Nonpareil. 

SeoRTs  Section — 1.  “Schoolboy  Rowe 
leaves  Majors,”  Rolland  R.  Ransom, 
Beteoit  News.  (This  photo  also  won 
honorable  mention  in  the  E  &  P 
W>ntest  and  is  published  on  another 
of  this  issue.)  Honorable  Men- 
‘‘Golden  Gloves,”  Harold  H. 
Tathes.  Belleville  (III.)  Advocate. 
^venty  Miles  an  Hour,”  T.  A.  Evan- 
***'>>  Grand  Forks  (N.  D.)  Herald. 

KtATURE  Section — 1.  “Canned  Heat,” 
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NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 

Hellz-a-poppin  ^ 

NO,  SIR,  Broadway  ain’t  the  only  ^ 
place  where  hellz-a-poppin  these 
days.  We  have  a  piece  in  the  mail  P 
this  week  that  certifies  to  the  fact 
that  it’s  a-poppin  out  in  Indiana,  too.  ^ 
The  Peru  Daily  Tribune,  which  covers  ^ 
Miami  County,  and  the  Wabash  Plain  ^ 
Dealer,  covering  adjoining  Wabash 
County,  join  hands  in  a  sprightly  ^ 
little  piece  that  tells  advertisers  hellz-  | 
a-poppin  out  in  their  territory  and  ^ 
they’d  better  get  out  there  quick.  ^ 

The  poppin  may  come  natural  out 
that  way.  You  see.  Ole  Olsen  of  the 
Hellz-a-poppin  team  of  Olsen  and  ^ 
Johnson  was  bom  in  Peru  and  brought  J 
up  in  Wabash.  And  last  Fall,  we  learn, 
“the  farmers  around  Peru  elected  a  ( 
Republican  Representative  —  proof  c 
they  are  doing  all  right  despite  Fed-  t 
eral  aid.’’  While  in  Wabash,  where,  1 
in  1880,  “Edison  erected  the  first  city  c 
electric  lights  in  the  world,”  condi-  i 
tions  are  "brighter  than  ever.”  t 

Pieces  like  this,  popping  up  often  < 
enough,  should  certainly  impress  the  i 
big  city  advertising  boys.  Plain  1 
enough,  it’s  true — a  simple  printed  i 
sheet  with  map  attached  to  show  ' 
where  Peru  and  Wabash  are— -the  ] 
glint  of  humor  in  the  copy  gives  it  a  J 
distinction  all  too  rare  in  the  daily  run 
of  newspaper  promotion. 

Louisiana 

IMPRESSIVE,  indeed,  is  the  80-page 
tabloid  rotogravure  section  the  New 
Orleans  Item-Tribune  includes  with 
its  edition  of  Sunday.  Feb.  26.  The  ] 
.section  is  intended  as  an  official  in¬ 
vitation  to  folks  everywhere  to  visit 
Louisiana.  This  probably  explains 
why  it  was  financed  by  the  State,  the 
city  and  various  civic,  professional  and 
industrial  groups  and  leaders. 

The  section  does  its  job  well.  Edi¬ 
torially,  it  is  a  splendid  graphic  pres¬ 
entation  of  Louisiana  today.  The 
pictures  are  all  good  and  the  pages 
are  interestingly  laid  out.  Most  of 
the  pictures  are  the  work  of  the  Item- 
Tribune’s  camera  staff,  headed  by 
Wffltam  J.  Sadlier. 

Although  not  intended  primarily  as 
a  promotion  piece  for  the  Item- 
Tribune,  we  can  think  of  few  ideas 
better  than  for  the  pap>er  to  give  the 
.section  as  wide  distribution  as  pos¬ 
sible.  Certainly  it  reflects  editorial 
enterprise  and  is  bound  to  create 
interest  in  the  Item-Tribune  almost  as 
much  as  in  Louisiana. 

Two  ol  a  Kind 

H.W.TUSHINGHAM,  promotion  man¬ 
ager,  Camden  (N.  J.)  Courier-Post,  | 
is  havir>g  a  gay  time  these  days.  The 
Courier-Post  is  promoting  a  “Match 
the  Twins”  contest  as  a  circulation 
stunt.  The  idea  is  to  have  folks  send 
in  pictures  of  sets  of  twins.  The  paper 
then  publishes  pictures  of  individual 
twins,  several  each  day.  and  readers 
are  supposed  to  match  twin  to  twin. 
The  re^er  matching  the  most  wins 
the  prize. 

Quads  and  quins  have  been  hogging 
the  news  so  much  lately,  the  poor 
twin  has  befen  almost  forgotten.  But 
Mr.  Tushingham’s  contest  has  brought 
them  out  of  hiding.  He  reports  more 
than  300  entries  during  the  first  ten 
days  of  the  contest. 

NNPA  News 

A  SERIES  of  round-table  discussions 

on  practical  promotion  problems  will 
feature  this  year’s  convention  of  the 


National  Newspaper  Promotion  Asso¬ 
ciation,  to  be  held  at  the  Waldorf- 
Astoria,  New  York.  April  25-30.  A 
poll  of  members  to  ascertain  the  sub¬ 
jects  to  be  discussed  is  being  made  by 
Ivan  Veit  of  the  New  York  Times. 
chairman  of  the  convention  committee. 
Other  members  of  the  committee,  an¬ 
nounced  this  week  by  Ken  Mason  of 
the  New  York  Sun,  president,  are  Lee 
Tracy,  New  York  World-Telegram; 
James  R.  McKeldin.  Richmond  (Va.) 
News-Leader:  and  Ramon  Cram. 
Cohtmbus  (O.)  Dispatch. 


Market  Data 

A  STEP  TAKEN  this  week  by  the 

New  York  Newspaper  Promotion 
Group  may  suggest  similar  action  by 
others  interested  in  newspaper  promo¬ 
tion  and  market  data.  Lee  Tracy, 
Neiv  York  World-Telegram,  president 
of  the  Group,  named  a  statistical  com¬ 
mittee  to  work  with  other  groups  in 
the  city  to  insure  that  the  tabulations 
of  the  1940  Federal  Census  provide 
material  essential  in  building  up  help¬ 
ful  market  data.  Serving  on  the  com¬ 
mittee  are  Sherman  P.  Storer,  New 
York  Daily  News,  chairman.  Ken 
Mason,  New  York  Sun,  and  Ivan  Veit. 
New  York  Times. 

What  Men  Buy 

OREN  ARBOGUST,  Chicago  advertis¬ 
ing  copy  writer,  who  has  demon¬ 
strated  what  newspaper  advertising 
will  do  for  a  client  when  the  copy  is 
“right,”  is  launching  a  newspaper 
promotion  program  that  embodies  his 
intimate  knowledge  of  the  medium. 

In  continuous  series,  the  Arbogust 
advertisements  will  be  devoted  to  five 
major  copy  subjects,  one  to  each  ad, 
to  be  rotated  in  order.  The  series  will 
cover  (1)  The  newspaper  (2)  Small 
ads;  (3)  Large  ads;  (4)  Writing  ad¬ 
vertising;  (5)  Making  advertising  sell. 
He  has  coined  two  significant  slogans 
which  are  repeated  throughout  the 
series: 

“The  great  privilege  of  the  American 
business  man  .  .  .  the  American  news¬ 
paper.” 

“Men  buy  from  the  man  that  they 
know  and  believe  in  and  like.” 

The  Arbogust  promotional  material 
not  only  includes  ads  for  insertion  in 
newspapers,  but  provides  sample  copy 
for  various  and  sundry  classifications 
of  local  accounts;  together  with  selling 
arguments  for  salesmen  to  use  in 
building  local  linage. 


1/  you  need 
circulation 


Noteworthy 

“THE  NUGGET  PAPER  in  a  Golden 

Market”  theme  currently  appears  in 
national  promotion  of  the  San  Fran¬ 
cisco  Call-Bulletin,  a  theme  that  ties 
in  nicely  with  the  San  Francisco  Ex¬ 
position’s  Treasure  Island. 

The  Charlie  Chan  cartoon  series 
currently  promoting  the  Philadelphia 
Inquirer  —  interesting  and  amusing. 
Danger  of  this  kind  of  series  is  that 
it  soon  becomes  easy  to  overlook 
because  one  ad  looks  so  much  like 
another. 

“Almost  Anybody  Can  Win  a  Race” 
— an  interesting  page  in  the  Houston 
Chronicle  that  puts  across  the  idea 
that  a  single  performance  may  win  a 
race  but  it  takes  consistency  of  per¬ 
formance  to  win  a  championship. 

From  the  Nottingham  Evening  News, 
a  British  cousin,  a  folder  pointing  out 
that  among  Nottingham’s  varied  in¬ 
dustries  are  three  worthy  to  be  in¬ 
cluded  with  the  world’s  largest. 

From  the  Sunday  Oklahoman,  Okla¬ 
homa  City — another  excellent  piece 
in  the  series  on  “Men,  Methods  and 
Machinery.”  This  one  is  devoted  to 
the  Oklahoman’s  pioneering  in  news¬ 
paper  color  printing. 

Motoring  in  Montreal 

THE  Montreal  Daily  Star  has  issued 

a  16-page  booklet  analyzing  “The 
Automotive  Market  of  Metropolitan 
Montreal.”  It  contains  detailed  regis¬ 
tration  figures  for  1937  and  1938  of  all 
motor  vehicles,  showing  distribution 
of  ownership  among  individuals  and 
business  concerns  in  the  metropolitan 
area’s  four  zones  and  among  the  Eng¬ 
lish  and  French  portions  of  the  popu¬ 
lation.  It’s  a  good  job  of  compilation; 
the  picture  is  complete  and  easy  to 
understand.  It  should  be  helpful  not 
only  to  automotive  advertisers  but  to 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  •  Treas¬ 
urer,  c/o  The  Tulsa  World, 
Tulsa,  Oklahoma. 


all  advertisers  who  want  to  know 
something  about  the  Montreal  market. 

The  Negro  Market 

THE  Afro-American  Newspapers,  col¬ 
ored  weeklies  published  in  ^Iti- 
more,  Washington,  Philadelphia  and 
Richmond,  have  issued  a  survey  of 
the  Negro  market  covered  by  these 
papers.  It  is  a  well  put  together  pres¬ 
entation,  interestingly  illustrated,  of 
“an  undeveloped  and  hitherto  almost 
hidden  market.” 

■ 

Daily  Increases 
Use  of  Pictures 

The  New  York  Journal-American. 
winner  of  first  prize  in  the  annual 
Editor  &  Publisher  news  picture  con¬ 
test,  recently  dropped  its  long  estab¬ 
lished  practice  of  printing  mostly  news 
on  the  first  few  pages  and  has  gone 
in  for  pictures  on  a  large  scale.  The 
change,  however,  applies  only  to  the 
first  edition,  the  name  of  which  has 
been  changed  to  “Pictorial  City 
Edition.” 

TTie  World  -  Telegram,  Scripps- 
Howard  New  York  evening  paper, 
recently  changed  the  time  of  its  first 
edition  on  Saturdays  from  7:15  a.  m. 
to  9:15  a.  m. 

PARRISH  ASKS  $74,000 

Suit  for  $74,000,  plus  costs,  has 
been  filed  in  District  Court  in  Wash¬ 
ington,  D.  C.,  by  Howard  Parrish, 
former  advertising  director  for  the 
Patterson  Newspapers,  who  claims 
that  amount  due  from  Eleanor  M.  Pat¬ 
terson,  publisher,  under  a  contract 
which  he  asserts  was  breached  by  the 
publisher.  The  damages  represent 
salary  which  Parrish  alleges  would 
have  accrued  to  him  had  the  contract 
been  allowed  to  run  its  full  term. 


CUBA 


is  something  more  than  a  Tourist  Para¬ 
dise.  It's  a  fine  market  open  to  you. 
During  1938,  $75,672.08  worth  of  Amer¬ 
ican  merchandise  of  every  description 
were  sold  to  Cuba. 

Yet — there's  still  room  for  other  Amer¬ 
ican  products,  always  welcome  in  this 
country. 

PUBUCIDAD  INTERNACIONAL  GUAU, 

spells  success  for  American  firms  ap¬ 
pointing  this  organization  as  their 
advertising  agency.  We  offer  the  Amer¬ 
ican  standard  of  service,  plus,  adver¬ 
tising  which  sound  convincing  to  the 
ears  of  a  very  subtle  latin  country. 

Publicidad  Internacional  Guau 

Manzona  de  Gomez  415  Havana,  Cuba 

Market  siirt'eys^  merchandising,  newspaper  and  maga¬ 
zines,  radio  and  direct  mail. 
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Lord  Kemsley 
Returning 
To  England 

Six-Week  Vacation  in  U.  S. 
Over  . . .  Silent  on  Press, 
World  Politics 

Winding  up  a  six-week  vacation  in 
the  U.  S.  and  in  Canada,  his  first  trip 
to  those  countries  since  1923,  Lord 
Kemsley,  chairman  of  the  board  of 
British  Allied  Newspapers,  Ltd.,  one 
of  the  greatest  newspaper  groups  in 
the  world,  Feb.  25  sailed  for  England 
aboard  the  liner  Queen  Mary.  He  was 
accompanied  by  Lady  Kemsley,  her 
daughter,  the  Hon.  Ghislaine  Dressel- 
huys,  their  daughter,  the  Hon.  Pamela 
Berry,  and  their  son,  the  Hon.  Douglas 
Berry. 

While  here  Lord  Kemsley  visited 
newspaper  plants  in  New  York  and  in 
Washington.  He  also  visited  the  New 
York  World’s  Fair  grounds.  In  Cana¬ 
da.  he  called  on  Lord  Tweedsmuir, 
Governor  General,  in  Ottawa.  With 
his  party,  he  arrived  in  this  country 
on  Jan.  20. 

Taciturn  in  Interview 

Receiving  an  Editor  &  Publisher  re¬ 
porter  in  his  suite  in  New  York's 
Waldorf-Astoria  Hotel  this  week,  be¬ 
fore  sailing,  he  declined  to  discuss 
British  politics,  the  international  situa¬ 
tion  or  to  comment  on  any  of  the 
newspaper  plants  he  had  visited. 

“This  is  strictly  a  vacation  trip  and 
has  no  other  significance,”  Lord  Kem¬ 
sley,  who.  with  his  brother.  Lord 
Camrose,  and  Lord  IlifTe,  is  considered 
among  the  world’s  greatest  newspaper 
magnates,  .said.  Glancing  over  a  pre¬ 
pared  list  of  20  questions  touching 
upon  world  politics,  the  British  For¬ 
eign  Office’s  press  relations  with  U.  S. 
and  other  foreign  newsmen  during  the 
recent  European  war  crisis,  and  other 
subjects,  he  dismissed  them,  remark¬ 
ing: 

T  don’t  think  your  readers  would 
be  interested  in  my  opinions  on  in¬ 
ternational  problems.  Any  way,  Mu¬ 
nich  is  a  thing  of  the  past.  And  I  never 
discuss  politics  for  publication.  Our 
papers  have  supported  Prime  Minister 
Neville  Chamberlain  and  will  con¬ 
tinue  to  support  him.” 

To  a  statement  that  returning  U.  S. 
newspapermen  who  had  covered  the 


Reporters,  Attendez! 

WITHOUT  comment,  because  none 
is  necessary,  we  present  the  fol¬ 
lowing  AP  dispatch  carried  in  a  two 
column  page  one  box  in  the  Feb.  17 
New  York  Post  under  the  heading 
"A  Tip  to  Reporters": 

Columbus,  Ohio,  Feb.  17  (AP) — 
The  Ohio  House  of  Representatives 
had  been  debating  the  unemploy¬ 
ment  compensation  ripper  bill  for 
two  hours  and  forty-five  minutes 
when  Representative  Ralph  Marshall 
arose  from  his  seat. 

”1  am  informed  that  the  gentle¬ 
men  of  the  press  have  quit  taking 
notes  on  our  speeches,"  he  said, 
"so  I  hereby  move  that  the  debate 
be  closed." 

The  speech-making  ended. 


British  Foreign  Office  during  the  war 
crisis  last  year  had  criticized  their 
treatment  by  Downing  Street,  Lord 
Kemsley  said: 

“I  know  nothing  whatsoever  about 
that.” 

No  Censorship  in  England 

Censor.ship.  tacit  understanding  or 
otherwise,  is  not  present  in  English 
journalism,  he  volunteered.  ‘‘Our 
papers  print  what  is  the  news  and  the 
government  makes  no  attempt  what¬ 
soever  at  suppression.”  He  declined 
to  compare  any  phase  of  British  jour¬ 
nalism  with  ours. 

Lord  Kemsley,  the  former  Sir  James 
Gomer  Berry,  was  created  a  peer  in 
1936,  with  the  title  of  the  first  Baron 
Kemsley.  He  was  born  in  Merthyr 
Tydvil,  in  Wales,  in  1883  and  attended 
private  schools.  He  entered  British 
journalism  at  18  with  his  brother.  Lord 
Camrose.  the  former  Sir  William 
Ewart  Berry,  who  was  raised  to  the 
peerage  in  1929.  Twice  married,  he 
is  the  father  of  six  .sons  and  a  daugh¬ 
ter. 

Lord  Kemsley’s  newspaper  proper¬ 
ties  include  the  Sunday  Times,  Sun¬ 
day  Graphic,  Daily  Sketch,  Sunday 
Chronicle.  Empire  News — all  of  Lon¬ 
don —  and  the  Daily  Record,  Evening 
News,  and  Sunday  Mail,  published  in 
Glasgow,  Scotland.  He  also  publishes 
newspapers  in  Wales.  Besides  ac¬ 
tively  controlling  this  vast  business, 
he  is  editor-in-chief  of  the  Sunday 
Times,  and  chairman  of  the  Daily 
Sketch  and  Sunday  Graphic. 
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Camera  Knights 


T.  A.  EVANSON  of  the  Grand  Forks 
(N.  D.)  Herald  was  a  very  sur¬ 
prised  photographer  when  he  learned 
that  he  had  won 
a  first  and  an 
honorable  men¬ 
tion  in  the  In¬ 
land  Daily  Press 
photography 
contest,  winners 
announced  this 
week. 

His  photo- 
graph,  “Canned 
Heat,”  which 
won  first  place 
in  the  feature 
section  of  Class 
A,  was  snapped 
only  four  months  after  he  had  taken  his 


first  position  as  a  news  photographer. 

A  second  photograph,  “Severity 
Miles  an  Hour,”  showing  a  ski  jump¬ 
er’s  leap  off  a  lofty  slide  near  Devil’s 
Lake,  N.  D.,  won  honorable  mention 
in  the  contest’s  sports  division. 

Photography  has  been  a  life-long 
hobby  for  Evanson,  who  says  he  spent 
every  cent  of  his  allowance  on  pho¬ 
tography  during  his  school  days. 
Thirty-six  years  old,  he  is  a  graduate 
of  the  University  of  North  Dakota. 

In  snapping  the  “Canned  Heat”  pic¬ 
ture,  Evanson  used  a  Speed  Graphic 
3V4  by  4*4,  lens  4.5.  apierture  11,  speed 
1  '50  second  and  Panchro  press  film. 

PAINE  TO  MEMPHIS 

R.  F.  Paine,  Jr..  Sunday  editor  of  the 
,San  Diego  Sun,  has  been  transferred 
to  the  Memphis  Commercial  Appeal. 
J.  B.  Stephens,  Sun  managing  editor, 
has  taken  over  Paine’s  duties. 


T.  A.  Evanson 


Editor  &  Publisher 
Year  Book  for  1939 

English  Language  Daily  Newspapers 
Published  in  the  United  States 

Morning  398  Circulation  15,107,981 

Evening  1538  Circulation  24,463,858 

Total  1936  Circulation  39,571,839 

Sunday  523  Circulation  30,480,922 


For  which  the  American  people  laat  year  paid  in  pennies 
and  nickles  and  dimes  the  huge  sum  of  $287,508,458. 

Just  one  of  the  hundreds  of  listings  of  im¬ 
portant  daily  newspaper  information  to  be 
found  in 


EDITOR  &  PUBLISHER 
YEAR  BOOK  FOR  1939 

This  260-page  volume  is  made  up  of  vital  in¬ 
formation  regarding  all  phases  of  daily  news¬ 
paper  activities  throughout  the  world. 

Kditor  &  PUHLISHF.R  Ye.\R  B(K)K  is  not  for 
sale.  It  is  given  to  subscribers  as  part  of  the 
service  Kditor  &  Fl'HLISHER  constantly  rend¬ 
ers  the  daily  newspaper  industry. 

Be  sure  YOUR  name  is  on  the  subscription  list. 

One  year,  by  mail.  Canadian  $4.50; 

Foreign  :fiyOO. 

EDITOR  &  PUBLISHER 

Suite  1700,  Times  Building,  Times  Square 
Broadway  at  42nd  Street,  New  York  City 
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Eugene  Leggett  Dies 
In  Washington  at  36 

Washington,  D.  C.,  Feb.  ^0 — Eugene 
S.  Leggett,  36,  whose  accomplishments 
ia  journalism  and  public  service  were 
so  extraordinary  as  to  belie  his  age 
and  require  him  to  carry  at  all  times 
a  certificate  attesting  his  birth  on  Dec. 

9,  1902,  died  last  night  of  heart  disease 
induced  by  four  days  illness  of  pneu¬ 
monia. 

At  23,  he  was  chief  of  the  Washing¬ 
ton  Bureau  of  the  Detroit  Free  Press, 
youngest  of  all  Capital  news  bureau 
heads;  at  28  he  was  the  youngest  man 
ever  elected  to  the  presidency  of  the 
National  Press  Club;  at  34  he  was, 
under  appointment  by  President 
Roosevelt,  acting  director  of  the  Na¬ 
tional  Emergency  Council,  charged 
with  co-ordinating  activities  of  the 
New  Deal’s  alphabetical  agencies  in 
every  state  of  the  Union. 

His  career  was  even  more  remark¬ 
able  when  it  is  remembered  that, 
Canadian  bom,  he  did  not  come  to  the 
U.  S.  to  live  until  he  reached  his  ma¬ 
jority.  Educated  at  Brantford  Col¬ 
legiate  Institute,  in  the  city  of  his 
birth,  Brantford,  Ont.,  Mr.  Leggett 
learned  the  rudiments  of  news  report¬ 
ing  as  a  correspondent  for  the  London 
Flee  Press  and  the  Toronto  Telegram. 
His  first,  and  only,  American  news¬ 
paper  connection  began  in  1923  when 
he  joined  the  staff  of  the  Detroit  Free 
Press.  Two  years  later  he  was  sent  to 
the  Washington  Bureau  and  in  seven 
months  was  its  chief.  His  writings  at¬ 
tracted  the  attention  of  President 
Roosevelt  and  Leggett  was  invited  to 
join  the  National  Emergency  Cotmcil 
staff  in  1933.  Three  years  later,  he 
succeeded  Lyle  Alverson  as  acting  di¬ 
rector,  and  when  Lowell  Mellett  was 
named  director  last  May,  Leggett  was 
appointed  executive  officer. 

■ 

Dempster  MacMurphy, 
Chicago,  Dead  at  42 

Dempster  MacMurphy,  42,  business 
manager  of  the  Chicago  Daily  News, 
died  Feb.  22  in  a  sanitarium  at  Battle 
Creek.  Mich.,  following  an  extended 
illness  due  to  a  heart  ailment.  For¬ 
merly  advertising  manager  of  the 
Middle  West  Utilities  Co.,  Mr.  Mac¬ 
Murphy  left  the  Insull  utilities  to  be¬ 
come  a  financial  writer  for  the  Daily 
News  in  September,  1932.  He  later 
was  appointed  promotion  manager 
and  was  elevated  to  the  post  of  busi¬ 
ness  manager  in  1934. 

Bom  in  Dallas.  Mr.  MacMurphy  at¬ 
tended  military  academy,  later  win¬ 
ning  an  appointment  to  West  Point, 


but  failing  eyesight  ended  his  career 
there.  He  then  entered  Georgetown 
University.  He  served  in  the  tank 
corps  during  the  World  War,  becom¬ 
ing  a  lieutenant.  He  worked  as  a  re¬ 
porter  on  the  St.  Louis  Post-Dispatch 
and  later  was  with  the  Southwestern 
and  Illinois  Bell  telephone  companies. 
He  joined  the  Insull  utilities  in  1922. 

He  is  survived  by  his  mother,  Mrs. 

H.  J.  Pettengill  of  St.  Louis  and  Dal¬ 
las,  a  brother,  James,  and  two  sisters. 

d^bttuarp 

ROBERT  S.  THORNBURGH,  48,  vet¬ 
eran  newspaperman  and  since  1937 
with  the  Secretary  of  the  Treasury’s 
office  staff,  assigned  to  the  public  re¬ 
lations  division,  died  Feb.  17  of  a 
heart  attack  in  Mount  Alto  Hospital, 
Washington.  Going  to  Washington  m 
1922,  Mr.  Thornburgh  served  as  a  staff 
correspondent  with  International  News 
Service  until  1937.  During  that  time 
he  also  wrote  for  the  New  York  Times 
and  the  New  York  Journal  oj  Com- 
mer 

Joseph  A.  Sullivan,  who  founded 
the  Murat  Halstead  School  of  Jour¬ 
nalism  in  1900,  said  to  be  one  of  the 
first  schools  of  journalism  in  the  U.  S., 
and  assistant  city  editor  of  Ciiicmnati 
Enquirer  for  more  than  20  years,  died 
Feb.  16  after  a  five-year  illness. 

Ralph  F.  Holmes,  drama,  literary 
and  music  critic  of  Detroit  Times  since 
1922,  died  Feb.  16  from  a  paralytic 
stroke.  He  started  with  the  Detroit 
News.  He  also  worked  in  Flint,  Mich., 
and  Milwaukee,  returning  to  the  old 
Detroit  Journal  as  music,  literary  and 
drama  critic. 

John  Cutler.  71,  retired  associate 
managing  editor  of  Boston  Transcript 
and  former  assistant  city  editor  of 
Boston  Herald,  died  Feb.  19  at  hLs 
home  in  Newtonville,  Mass.,  following 
a  brief  illness.  About  1905  he  became 
make-up  editor  of  the  Transcript  and 
was  associate  managing  editor  from 
1928  until  his  retirement  six  years  ago. 

Mrs.  Mary  M.  Osborne,  mother  of 
John  R.  Osborne,  advertising  manager 
of  Coming  (N.  Y.)  Leader,  died 
Feb.  18  following  a  two-month  illness. 

Mrs.  Mayme  Naylor  Sitlington, 
wife  of  W.  T.  Sitlington,  managing 
editor  of  Little  Rock  (Ark.)  Demo¬ 
crat,  died  in  that  city  Feb.  16. 

Charles  A.  Reinhart,  48,  for  37 
years  with  the  Louisville  (Ky.) 
Courier-Journal,  died  Feb.  18  after  a 
one-year  illness.  He  was  financial 
editor  for  a  decade  and  prior  to  that 
was  with  the  sports  staff. 


CLASSIFIED 

ADVERTISING 

RATES 

"SITUATIONS  WANTED"  ADS 
(Cash  wifii  Order) 

I  Tim*  — .50  par  llna 

3  Timas  —  .40  par  line 

HELP  WANTED "  ADS  AND  ALL  OTHER 
CLASSIFICATIONS— 

(Cash  with  Order) 

I  Tima  —  .85  par  line 

4  Timas  —  .70  par  line 

Count  sii  words  to  the  line  whan  sanding 
cash  with  order.  Boi  number  or  your  own 
address  to  be  counted  at  three  words. 
Ads  charged  to  astablishad  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORfwIS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
t  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 

Pablie  Neticea 

AX  auxiliary  SKRVICK! 

••editor  and  PUBLISHER"  ia  a  aer- 
vice  atation  on  the  Jonmaliatie  highwaya 
of  the  world.  On  onr  permanent  library 
and  muaeom  filea  will  be  found,  eaaily 
available,  important  basie  data  auent 
newapaper  marketa,  ownerabip,  adminis¬ 
tration,  management,  peraonnel,  featnrea, 
eirenlationa,  advertiaing  ratea,  linage  ata- 
tiatica  and  mechanica  of  production,  aa 
well  aa  a  wealth  of  informative  material 
regarding  national  advertiaer  and  agency 
aervice.  A  specialiat  on  the  daily  newt- 
paper,  "EDITOR  A  PUBLISHER,"  now 
in  ita  fifty-fifth  year,  occupiet  an  ezcln- 
tive  field.  Subaeribert,  without  financial 
obligation  of  any  tort,  are  earneatly  urged 
to  call  upon  ua  for  any  aervice  they  feel 
we  may  be  able  to  reMer. 

Manager,  Reader  Service 

Agantt  A  AdvartUars 

Any  time  yon  need  highly  apecialiied 
checking  or  surveying  aervice  in 
any  city  or  town  in  the  United 
States  and  Canada  having  a  daily 
newapaper — and  there  are  more 
than  1500  such  markets — -phone. 
Manager,  Reader  Service,  Bryant 
9-3052  and  we  will  be  glad  to 
assign  one  of  our  correspondents 
to  the  task  of  getting  for  you 
the  information  yon  desire  and 
on  a  fee  basis. 

■utlRtst  Opportanifiat 

PUBLISHERS’ 
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N«wtp«p«r  Irakart 

Capable  handling,  buying,  seUing.  mergers 

No  leases  or  trades.  Highest  referenre.' 
LKN  FEIGHNER  AGENUY,  Nsshville 
Mich. _ 

Daily,  N.  C.,  cash  •12,600.  Weekly,  aIs 
opportunity  build  large  job  basiness 
rash  $4,000.  Weekly,  Ala.,  smart  grow¬ 
ing  town,  cash  $6,500.  One  of  beat 
weeklies  in  Florida,  $32,500.  Terms,  Old 
established  Penn.  Daily,  unusual  oppor¬ 
tunity.  Small  Ohio  Daily,  moderate  down 
payment.  HARWELL  &  FELL,  •.•026  4th 
Avenue,  Birmingham,  Ala. 

Dally  newspapers,  magazines,  trade  publira- 
tions  bought,  sold,  consolidated,  and  ap¬ 
praised.  Confidential  negotiations. 

NEWSPAPER  APPRAISAL  (’ORP'X. 
Times  Bldg.  Times  Square  New  York 

Nuwspapurs  For  Salt 

California  Daily— Exclusive  field;  agricnl- 
tural  section ;  $25,000  cash;  balance 

terms.  A.  W.  STYPES,  Mills  Bldg., 
San  Francisco. 

Ntwspaptrt  Wantad 

Weekly  wanted  in  East  or  Midwest.  $4,060 
down  payment.  Send  prospeetiis  gross 
business,  equipment,  busiiies..  field. 
Brokers.  Box  5275,  Editor  &  Publisher. 

Weekly  newspaper  wanted,  preferabl7~in 
East  (Ohio  to  lower  New  England)  with 
population  of  at  least  3,000.  Price  less 
than  $10,000.  of  whieli  a  third  will  be 
paid  in  cash.  Replies,  of  course,  eonfiden 
tial.  Box  5236,  Editor  &  Publisher. 


Naw  York  Naws  Covtrogt 

For  exclusive  New  York  news,  (eatnres, 
interviews,  photos;  general,  technicsl; 
write  Anglopress,  872  Lorimer.  Brooklyn. 
New  York. 

N.  Y.  World’s  Fair  Nows  Service 

Mew  York  World’s  Fair — Full  news  and 
picture  coverage  daily,  weekly,  trade  pa¬ 
pers,  state  capitals,  metropoli,  indoitrial 
and  college  centers  before  and  after  open¬ 
ing  to  meet  special  regional  reqnirs- 
ments.  Exhibits  completion,  advasM 
representation  states,  cities,  localitiM, 
induftries.  Attendance  from  ipeciflc  arsM 
fully  r^orted.  Interviews  with  promi¬ 
nent  visitors,  delegations.  Daily  or  weekly 
column  or  letter  and  full  photo  service 

Seraonallr  directed  by  editor  reporter 
ew  York,  Boston,  Washington  newsps- 
pers,  magazines,  trade  papers,  corres¬ 
pondent  European,  South  American,  Afri¬ 
can  centers.  Box  5190,  Editor  A  Pnblilher. 

“■  THE  NEW  YORK  END 

The  New  York  World’s  Fair  opens 
April  30,  next.  It  is  expected  that  more 
than  fifty  million  people  will  pass  thru 
the  gates  from  May  to  October.  Many 
occasions  will  arise  no  doubt  when  the 
Editors  of  .America’s  newspapers  will 
desire  to  interview  some  of  the  home 
town  folks  who  will  be  visiting  New  York. 

We  will  be  glad  to  serve  you  in 
securing  exclusive  interviews  with  these 
home  town  people  and  on  a  very  reuon 
able  fee  basis.  Best  references.  I^^e — 
Home  Town  Folks  Service,  1706  ’Hmes 
Building,  1475  Broadway,  New  York  City- 


Pacific  Coast  Representative  with  list  of  - - — ~  j 

Metropolitan  and  Secondary  .Market  Trad#  Sckaal 

Newspapers,  bringing  in  suflieieiit  revenue  - - - ” 

to  pay  all  operating  expen-ses.  plus  a  Learn  Linotype  —  Write  for  free  booklet 
small  profit,  is  anxious  to  get  in  loiieb  ‘E.’  N.  Y.  MERGENTHALEK  LIXO 

with  some  representative  who  would  like  TYPE  SCHOOL,  244  West  23rd  St.,  >ew 


Equipment  and  Supplies 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


ES 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION.  CHICAGO,  ILL 


MONARCH  U 

makes  the  finest 
MATS 

Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River).  New  York.  N.  Y. 


to  open  a  Coast  ofiice  but  has  hesitated 
because  of  necessary  increase  in  over 
head.  Box  5244,  Editor  &  Publisher. 

Circaiatiaa  Freoietiaa 

For  good  newspapers,  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substantial 
circulation  on  a  self  financing  plan.  The 
CHARLES  PARTLOWE  CO.,  Occidental 
Building,  Indianapolis,  Indiana. 

More  money  for  newspapers  and  magazines 
from  mail  subscriptions.  Certified  Cireii 
lation  Co.,  P.  O.  Box  1974.  Knoxville. 
Tenn. 

DIraet-Mail  Sarvica 


NELCO  TYPED  LETTERS 

The  personal,  effective  means  of  selling 
more  prospects  by  mail — inexpensively. 
NEW  ERA  LETTER  COMPANY,  INC., 
47  West  Street,  New  York.  DIgby  4-9100. 

Our  Process  letters  arc  taken  for  pergonal 
rommunications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N.  y.  C. 

Jah  A  lladary  Float  For  Sala 

Owners  of  old  established  Job  and  Bindery 
doing  quality  work,  grossing  twenty  to 
thirty  thousand  annually,  will  sell  or 
lease  to  high  type  man.  Located  W’estern 
Pennsylvania.  Box  5254,  Editor  &  Pub 
lisher. 


_ Halp  Waatad _ 

Trade  paper  editor;  reporter.  Just  two  of 
the  jobs  that  have  come  in  to  ottf  j 
sonnel  S<‘rviee.  They  have  been  fllleo 
from  our  list  of  applicants.  Other  Jod- 
every  week.  File  your  application  no«- 
For  details,  see  page  36  of  this  issue. 

TWENTY-FIVE  SALESMEN  WAXTEP 

National  Special  Feature  Advertis¬ 
ing  Organization  has  opening  tor 
high  class  salesmen  of  proven 
ability.  Only  men  who  can  fur¬ 
nish  best  of  references  as  to  eh*''" 
acter,  integrity  and  sales  ability 
will  be  considered.  Opportunity 
for  right  type  men  to  earn  in  ex¬ 
cess  of  $100.00  weekly.  If  inter¬ 
ested,  write  giving  present  con¬ 
nection  and  past  record. 

Briggs  Bros.  Advertising  Co. 

Mutual  Home  Building 
Dayton,  Ohio 

Wanted:  Experienced  Newspaper  PromotlM 
man  city  of  125,000  mid-west.  ,,, 

ferences,  age,  experience  and  ‘’'""P' 
information.  Also,  state 
ployed  and  salary  expected.  Box  ■ 
Bfditor  A  Publisher.  _ 

Wanted — Salesman  for  human  interest 
and  weekly  newspaper  column  now  of 
ing  syndicated.  .  ,  „  ••  r 

WICKES  WAMBOLDT,  ASHEVILLE,  > 
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Slta«ti«as  W«at«4 


iMtlfinf — BtttlatM-Promotton  Kuacar; 

I  ^eun*B  extrsordinaiT.  lletropoliUn, 
null  eit7  azparjlMta.  XM.t.  SeakioK 

bttur  opportnni^:  immadiata  raamaara- 
ti«a  Mcondarr.  Keault  airangement  pre- 
fMTcd.  Marriad;  reapontibla;  eonfldan* 
titl.  Box  5208,  Editor  4k  Pabliahar. 

lilTWtiiiag  Kan — Eight  jaara  publiihing 
'  liU,  2  rears  big  laagae  department 
itsn  adTertiaing,  2  years  minor  league 
rtttil  merchandising  and  advertising, 
(jailed  for  ezaentiTa,  contact,  creative 
rMpocsibility— exceptional  Idea,  copy, 
UrsBts.  Good  personality,  energetic,  nni- 
TMiity  education,  marrM,  age  S7.  Em¬ 
ployed.  Box  5200,  Editor  4k  Publisher. 

I  (dvertising  man.  Brings  in  business.  Hu 
pfrior  salesman,  with  inimitable  imaginn- 
lion.  Good  executive.  New.spsper  layout, 
ropy  experience.  University  trained.  Age, 
32.  Box  5118,  Editor  &  Publisher. 

Ldmtiling  man,  business  getter,  excellent 
'  ntwd,  experienced  salesman,  creative 
liess,  copywriter,  manager.  Age  40.  Box 
jltt.  Editor  A  Publisher. 

ItdKttlslnf  Manager,  15  years  experience 
selling  second  paper  in  highly  competi- 
iirr  8eld.  Successful  in  building  or- 
piniution.  Age  42.  Now  employed.  Box 
3260.  Editor  &  Publisher. 
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I  ldmtiling  Solicitor,  15  years’  experience 
CUssided  and  display  iiianager  on  me 
minmeiied  dailies.  Very  successful.  Age 
35,  married.  Best  references.  Salary  sec 
(«diry  to  advancement.  Box  52.5U,  Kdi- 
lor  t  Publisher. 

|lB  asking  no  wild  claims  in  a  clattifled 
idrertiiement.  Prefer  to  talk  to  a  pub- 
Hiker  intereited  in  the  lervices  of  a 
thoroughly  trained  newspaper  sales  ex-  - 
reitive.  Box  5175,  Editor  4k  Publisher. 

|9liplay  AdvertUlng  Manager  (no  chair 
vitinir).  National  reputation  as  success- 
lil  producer  against  TOUQH  competi- 
tioi.  IS  years  with  one  newspaper  chain. 
Wuti  to  make  change  for  SOUND  rea- 
lou.  Finest  references.  84  years  old. 
Berried,  go  ansrwhere  where  ability  will 
be  recognized.  Box  5194,  Editor  4k  Pub- 
lisker. 

I  luted:  claesilied  managership,  solicitor 

■  reel  estate  section  or  any  combination 
cleeiified  display.  Box  5211,  Editor  & 
Pibliiher. 


SituotioRs  Waated 

Circulation 

lUert  publisher.  Opportunity  awaits  alert 
|•ubli^her  desiring  net  revenue  and  sane 
orriiUtion.  Experienced,  aggressive,  eco 
ii'tinifal.  boll'll  not  be  .sorry  you  con 
Kox  .i‘>;t5.  Editor  A-  Publisher. 

Uipikle  circulation  manager  for  fifteen 
■  y-irs  wants  connection,  fan  meet  all  re- 
'luirriiiests.  Age  42.  Box  .',1(15.  Editor  & 
lolilisher. 

wletion  Manager— Thoroughly  qualified 
ol  phases  ('ircnlation  work.  Young  (32). 

■  egressive.  College  ediieution,  conliiiiioiis. 
y  eniployed.  15  years  3  Metropolitan 
''••»s|iH|iers ;  iiiorning.  evening  anil  .'■>un- 
«r  Excellent  refer.nees.  Good  health 
virrii-d.  Trained  under  best  men  in  eonn- 
T  Salary  reasonable.  Plinto  on  request 
"ui  o245.  Editor  &  Publisher. 

I^o^tent  reUable  circulation  man  seeks 
meter  possibilities ;  now  employed.  Thor- 
•i™  ^  familiar  in  ail  phases  of  circula- 
3i°?»  ndeQuate  references.  Box 

w8,  Editor  A  Publisher. 


I-ogUct  wanted  with  publisher  seekin 
leilu  “8Kre.ssive  CIKCUI.ATIOX  MAI 
...V,  ^•'^•'^I><'I'A.\T.  Good  organize 

penic,  cniisrienlious.  Fifteen  years  o 
'ji  iiig  stale  flaily.  Wi'ultli  of  ex|»erienc 
.ri«rari..r.  referenees.  excelleol.  Bi 
•G.  Editor  A  Publisher. 
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SitaafioRt  Waatad 

Editarial 

or  wages  refunded.  Y 
itr  Rfsd.  former  editor  comi 

o«  daif- ^  reporter’s  pos 

I352S  Bnywhere.  Salary  seconc 
Newbem.  Detroit,  Michigan. 

pnper;  thorough 

,t,  Age  26.  college  gr 

■|27a  location  secondary. 

•  Editor  A  Publisher. 

.">nk*np-  Ten  years  Metro 

’"‘Idr 

2->o  Ji„'^*l’*'’ie :  go  anyw  here.  G.  T. 

.Street,  Brooklyn,  New  b 


»»“»«<»•  -Man.  32,  ma 
’Porti  .  i^*'*'"*  bocal  feai 

*0  ret  Reneral  news.  Knows 

"•ntciT  r" “  ’ ,  oiitertainingly 
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Sitaatieas  Waatad 

Editorial  (Coat’d) 

Editorial  Writer — Sound  education,  thor¬ 
ough  experience,  excellent  recommenda¬ 
tions.  Now  employed  as  feature  -writer  but 
prefers  editorial  work.  Box  5135,  Editor 
A  Publisher. 

Exceptional  Feature  Writer.  Age  3U,  go 
anywhere.  Ex-Kansas  City  Star  man. 
Has  been  front  page  editor,  sports  col¬ 
umnist,  straight  reporter.  Made  2U0  fac¬ 
tual,  fiction  sales  to  national  magazines. 
Send  for  newswriting  samples.  Box  5258, 
Editor  A  Publisher. 

Feature  Writer,  26.  University  graduate. 
Wants  reporting  job,  plenty  legwork, 
small  daily.  Salary  no  object.  Box  5115, 
Editor  A  Publisher. 


Oeneral  news  man  varied  experience,  on 
medium  fixed  dailiee.  Available  March 
1.  Can  handle  local,  Sporta,  Desk.  Prefer 
South.  Box  5215,  Editor  4k  Pnblieher. 


Photographer,  24,  newspaper  experieiiee, 
seeks  opening  on  Metropolitan,  Eastern 
newspaper.  Also,  reporter  routine  as¬ 
signments,  Albany  area.  Arthur  Inman, 
536  Visclier  Avenue,  Schenectady,  New 
York. 


Reporter-Deskman.  Eight  years  well-rounded 
editorial  experience  on  large  and  small 
dailies.  College  graduate.  Excellent  refer¬ 
ences.  Available  immediately.  Box  5157, 
Editor  A  Publisher. 


Beporter,  rewrite,  deskman;  28,  8  years 
large,  email  dailies;  lelYstarter,  copy 
carries  punch,  worth  trial  anywhere. 
Box  5191,  Editor  A  Pnblieher. 


Reporter-rewrite,  21.  Completed  rounded 
experience  New  York  dailies.  United 
Presi.  References.  Anywhere,  email 
salary.  Box  5214,  Editor  A  Publisher. 


Rotogravure  Layout  Artist — Editor.  Ten 
years’  publishing  house  and  newspaper 
experience,  desires  position  with  Metro- 
|K>litan  puller  or  national  magazine.  Box 
5154,  Editor  A  Publisher. 


Sports  writer,  editor,  reporter  or  desk;  32. 
experienced ;  now  employed  and  wish  to 
make  change.  Excellent  references.  De 
sires  permanent  position  on  daily.  Box 
5122,  Editor  A  Publisher. 


Sports  Writer,  22,  four  years'  experience 
as  metropolitan  area  sports  editor,  wishes 
make  change  to  small  daily.  Know  enpy 
reading.  makeup,  ete. ;  w  ill  start  $25. 
Box  51XU,  E^dilor  A  Publisher. 

Talented  editorial  writer  a  la  Brisbane, 
philosopher,  feature  writer,  seeks  wiirth- 
while  coiiiieetioii  with  small  town  daily. 
Scholarly,  conscientious,  loyal,  with  deeji 
sense  of  responsibility  to  the  coiiiiniinity 
Keference.s.  Go  anywhere.  Box  ."il.'iB,  Edi 
tnr  A  Publisher. 


Situations  Wantad 

General  &  Administrative 

Seasoned  newspaper  man  with  seventeen 
years  exjierience  in  all  phast's  of  busi¬ 
ness  office  operatifiii.  desires  a  oonnection, 
as  accountant,  (»ffice  or  credit  inanaKer. 

Thirteen  years  on  metropolitan  news¬ 
paper  in  Soiitheas*  and  during  this  period, 
supervised  credit  and  colb'ctiun  policy; 
jceiieral  office  personnel;  traffic;  piir 
chases;  finances  and  accounting- 

Possess  nnnsual  background  to  handle 
or  supervise  most  any  combination  of 
business  assifcnmeiits.  A^e  3fi.  married, 
one  child.  Box  ;>270,  Kdifor  &  Publisher. 


Somewhere  a  publisher  is  building  a  news¬ 
paper.  He  wants  help  from  one  who  can 
carry  on.  and  on,  when  he’s  tbrouKh. 
l‘m  probably  the  ftdbiw  he’s  looking  for. 
Send  a  letterhead  -and  I’ll  reply.  (I’m 
34.  employed,  successful,  married,  sober, 
and  an  advertising  manager.)  Box  524K. 
Kditor  &  Publisher. 


SitaatioR*  Waatad 
'  Mackaaical 


Compoiing  Room  Foreman  and  Mechanical 
Superintendent.  TSventy  years’  experi¬ 
ence.  National  authority  and  speaker 
ANPA  Mechanical  Conference.  Reasonable 
salary.  Good  references,  including  present 
employer.  Open  shop.  Box  5202,  Editor 
A  Publisher. 


Expert  Machinist,  ad  operator.  Kiiii  Elrod, 
service  Linos.,  Inters.,  Mohr  saws,  Ludlow- 
other  equipment.  A-1  references.  Married, 
35,  sober.  SHAW,  ‘2344  Biddle,  Wyan¬ 
dotte,  Michigan. 


Working  Foreman  or  Mechanical  Supt.  Six¬ 
teen  years  as  executive,  now  open  for 
situation.  Daily  or  combination  daily- 
job  shop.  Know  makeup,  floor,  all  ma¬ 
chines,  good  machinist,  rotary  and  flat¬ 
bed  webb  newspaper  presses,  jobbers, 
stereo,  etc.  Sober,  reliable,  loyal,  thor¬ 
ough  executive,  printer-operator-pressman. 
Handle  help.  State  salary,  conditions. 
Box  5282,  Eiditor  A  Publisher. 


THE  EQUIPMENT  MART 

The  U3ed^quipment,and  tuppUet  listed 
below  are  offered  by  leaders  in  the 
field. 


Prataaa  &  Mochluary  Par  Sola 

A  Scott  Multi-Unit  solid  steel  cylinder 
roller-bearing  Press,  Bargain.  8  Units,  2 
redline  fudges,  2  double  folders,  syn¬ 
chronized  motors  and  control,  motor- 
generators,  conveyors,  2  Pony  Autoplates. 
Will  sell  in  units  2  to  8,  but  prefer 
retain  one  octuple  for  own  purposes. 
J.  J.  HARRINGTON  ASSOCIATES,  441 
Lexington  Avenue,  New  York  City. 
VAnderbilt  6-4189. 


For  Sale — Emerson  Linotype  AO  motor 
geared  V  220  ey.  80  HP  1/3  Ph  2,  3  HP 
motor  reversible,  induction  type,  Ph  2 
RPM  1800  amp  7.1  cy  60.  SUNDAY 
COURIER,  47  Cannon  St.,  Poughkeep¬ 
sie,  N.  T. 


(toss  Coz-O-Type  press  with  doable  folder, 
double  delivery.  Fine  for  8-psge  news¬ 
paper,  16-psge  tabloid,  82-psge  maga- 
line,  or  circular  work  2  colors.  Machine 
is  practicslly  new.  Cost  $8,700.00.  Will 
sell  delivered  and  erected  for  $4,800.00 
on  terms.  Graphic  Machinery  Exchange. 
30  W.  24th  St.,  New  York  City. 


Goes  48  page  straight  line  Sextuple  Press 
23  9/16  inch  page  cut  off  equipped  with 
two  folders  and  electric  paper  hoist.  Semi¬ 
automatic  A.  0.  control.  Two  ton  Hoe 
metal  pot  with  pump.  Hoe  hand  casting 
box  and  Hoe  finishing  machine.  Priced 
for  quick  sale  at  $5,000  as  is  at  OB¬ 
SERVER-DISPATCH,  Utica,  New  York, 
where  it  is  now  in  use.  Come  see  it  in 
operation. 

Hoe  heavy  design  nnit  octuple  press 

with  half  color  deck  with  automatic  ink 
pump  distribution  and  super  speed  rotary 
folders.  Installed  in  1933,  in  first  class 
condition.  South  Bend  News-Times,  South 
Bend,  Indiana. 


Linotirpes,  Intertirpes,  Monotypes.  t'ylin(l>-r 
and  Job  I’r('s.<es,  Saw  Triinmi-r.s,  Casting 
Boxes,  etc.  Plants  completely  equip|ied 
Terms.  PAYNE  A  WALSH  CORPORA 
TION.  82  Beekman  St..  New  Y'ork. _ 


MONTOTYPE  figUIPMKNT  .\T 
SACRIFICE 

GIANT  CASTER  with  motor,  electric 
pot,  42-46  60  and  72  i>t.  mold.  102 
full  fonts  of  Giant  mats  including 
such  up-to-date  faces  as  K.4BEL 
and  STYMIE,  aiul  6  swasli  fonts.  $3400 

SORTS  CASTER  WITH  MOTOR, 
electric  pot,  14-18-24  30-36  pt. 
molds.  308  full  fonts  of  di.s[day 
mats.  including  such  iiti  to-date 
faces  as  KABEL  and  STYMIE.  38 
swash  fonts  and  27  caii  fonts ....  $37int 

KEiYBOAKI),  COMPOSITIO.V  CA.^’I 
er  with  18  pt.  attachineiit.  motor, 
electric  pot.  14  and  16  pt.  molds, 
and  21  fonts  of  mats . .flO.'iii 

OK  WILL  SELL  all  of  ahose  f„r .  .  .  $6o<pii 

PKICE;S  E’.  O.  B  <  u-veland 
CLE:VE;LANn  shopping  NKW.s 

5309  Haniiltoti  .Avenue. 

Cleveland.  Ohio. 


Monotype  Material  Caster  with  T  ttiolds 
and  30  matrices  for  all  tyjies  of  tnaterial 
and  borders  with  .Margach  feeder,  itintor. 
etc.,  contplete  $1..">00.00  eash.  Soitth 
Betiil  News  Tittles,  ,'soiitli  Bend.  Indiana 


■MUST  .moye;  a'i  oxt  e; 

;t2  )>age  Goss  prt-ss  front  South's  lemling 
dully.  Complete  stereo  eqiiipiiieiit.  E^x 
ceptioiiul  offer  to  firm  that  has  opportii 
nily  for  largi-  pri'ss  runs.  Requires  only 
small  amount  of  cash  hut  must  lie  move<l 
before  March  1. 

PA  JAY,  Bethpage.  N.  Y. 


Proof  Press  —  Ch.-illetige  Potter  No.  3  — 
Proofs  full  page  in  chase.  Good  condition. 
Bargain  price.  Box  5120.  E'.ilitor  A  Pub¬ 
lisher. 


Practically  new  Model  2.'>  42-eni  Linotype 
Mixer,  serial  ntimher  above  49000,  with 
very  latest  style  centering  and  ((iiadding 
device,  Hood-E'aleo  Corii'n.,  22.">  Varick 
St.,  New  York  City. 


Recent  installations  of  new  Hoe  newspaper 
press  equipment  have  made  available  a 
wide  variety  of  used,  modern,  unit-type 
newspaper  presses  wliicti  are  now  being 
offered  at  extremely  low  prices.  If  con 
templating  the  purchase  of  this  type  of 
equipment,  you  should  not  fail  to  inves¬ 
tigate  these  rare  opportunities.  R.  Hoe 
A  Co..  Inc.,  910  East  138th  St.,  New 
Y'ork,  N.  Y. 


16  pago  OosB  press  with  complete  stereo¬ 
typing  and  electrical  equipment  for 
$5,000.  Also  Master  Precision  engrav¬ 
ing  plant  for  $800.  Both  prices  cash 
f.o.b.  Chillicothe  NEWS  ADYERTISER. 
Chillicothe,  Ohio. 


Matarial  Far  Sale 


3  McKee  non-pulsating  blowers  —Maximum 
capacity  17,690  cubic  feet  of  air  an  hoar, 
.-without  motors. 

1  J.  V.  Cemer-  E'or  matrix  fee-ning. 

1  Claybourn  gauging  machine— 15 
bearer  diameter — 7/16"  plate  thickness. 

1  3-ton  lead  pot  with  4  O.  E.  heating 
units,  10  KW,  240  V. 

8  G.  E.  heating  units.  10  KW.  240  V. 

1  Scorcher,  Wood  ETong  Co.,  3  KW, 
110  V. 

13  Mergeuthaler  Linotype  Pot  control 
boxes,  1500  Watt,  115  Y.,  DC. 

2  Emerson  Linotype  Motors  with  gears, 
no  Y.,  DC. 

1  500  Ampere,  13,200  volt  Primary 
Elnlrance  Panel — with  3—300  Amp.  2200 
V.  discoiineoting  switches  and  1  'Type 
E'3  Westinghouse  two  coil  trip  and  over¬ 
load  coils— Potential  and  current  trans¬ 
formers. 

1  Westinghouse  Synchronous  Starting 
Panel  complete — 150  KW. 

1  2200  Yolt  Primary  transfer  switch. 

I  750  HP.  25  Cycle  starting  trans 
former. 

1  175  Ampere  G.E).  Magnetic  Contac 
tnr — mounted  in  box  GE  4383819  G5,  3 
pole,  60  cycle  with  1043E'31  overload 
relay  and  hold  in  relay. 

1  250  KW,  125  Yolt  DO  Generator. 
40  degree  rating  connected  to  2200  Volt 
3  Phase  25  cyole  synchronous  motor  of 
suitable  capacity. 

1  Starting  Panel  of  Allis  Chalmers 
make — with  G.E],  type  H  A  start  and  run 
oil  switch:  E'ield  Ammeter;  A.C.  Amme¬ 
ter;  Field  rheostat  handle  A  switch; 
.'ttarting  transformer;  D.C.  end  control: 
ITEi  circuit  breaker.  3,000  Amp.  ca 
parity;  E’ield  rheostat  -Ammeter;  3  Pole 
Knife  switch. 


E'or  fiirthi-r  inforination.  write; 

.Mechanical  Superintendent 
BUFFALO  EVENING  NEJWS 
Buffalo,  N.  Y. 

Linotype  Mold  Disks  now  rebuilt  by  pat¬ 
ented  process  using  steel  rim.  Disks 
loaned  and  exchanged,  ^nt  on  approval 
basis.  Only  $30.  Wo  buy,  sell  and 
trade  in  new,  used  and  rebuilt  type¬ 
setting  machine  equipSnent.  Montgomery 
A  Bacon,  Towands,  Penns. 


Linotype  Machines  Are  Rehnilt  mucli  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  |>arts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 

Monotype  Giant  Caster  Mats:  Todnii,  Css- 
ion,  Cheltenham,  Cooper,  and  :  faces; 
send  for  complete  list.  R.  J.  Hb  ^lein  Co., 
13  South  Meridian  St.,  Indianapolis,  In¬ 
diana. 

Rebuilt  printing,  typesetting,  binding  equip 
inent  and  supplies.  Large  .Stock  Bargains. 
Terms.  Shakiin  I’rinting  Machinery  Co, 
129  W.  24th  .'tt  ,  -New  York. 


Nawspaper  Machinist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekmsn 
3-5967.  H.  Ammon  A  Co.,  136  Lafayette 
St.,  N.  Y.  C. 


FhotO'Engrovia^  Eqalpmaat  For  Sola 


Complete  Photo  Engravera  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

niE  DOUTHITT  CORPORATION 
660  W.  Baltimore  Ave.,  Detroit,  Mich. 


Pboto-engraving  Equipment  and  Metals 
K.  T.  SULLEBAKOER  CO. 

116  John  SI.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 


Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPEU 
Bldg.,  Aurora,  Mo. 


Maehanieal  Equipmaat  Waatad 


Wanted:  One  naed  Ve-pef*  folder  suitable 
for  attaching  to  a  standard  Duplex  Ro¬ 
tary  unit  type  press — address  reply  to 
Editor  A  Publisher,  Box  5162. 


Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  fall  description, 
f.o.b.  point.  Box  5280,  Eiditor  A  Pub¬ 
lisher. 

Will  buy  for  cash.  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  5285,  Editor  A 
Publisher. 

Aa  a  further  service  for  daily,  weekly,  and 
job  shop  mechanical  executives.  the 
Classified  Dept,  will  gladly  try  to  locate 
any  equipment  or  supplies  not  listed  in 
the  Equipment  Mart. 


48 


EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


A  Report 
on  Two 
Addresses 


WE  WANDERED  west  of  the  Hudson 
River  twice  last  week,  thereby  risk¬ 
ing  our  good  standing  as  a  native  New 

Yorker.  The  assigned 
mission  was  to  dis- 
p  e  n  s  e  information 
about  newspapers  to 
up  -  state  audiences. 

The  .secret  mission  we 
gave  ourselves  was  to  find  out  a  little 
concerning  what  folks  outside  of  New 
York  City  thought  about  newspapers. 
Brief  reports  on  both  are  before  the 
Shop  Talk  circle. 

While  good  Republicans  were  cele¬ 
brating  Lincoln’s  birthday  by  putting 
his  present  successor  into  a  series  of 
odious  contrasts  with  the  Great  Eman¬ 
cipator.  we  were  standing  before  a 
meeting  of  the  New  York  State  So¬ 
ciety  of  Newspaper  Eklitors.  We  hadn’t 
been  to  one  of  its  meetings  in  several 
years,  and  this  one  had  invited  an  off- 
the-record  talk  on  what’s  wrong  with 
newspapers  and  what  to  do  about  it. 
The  editors  now  have  our  word  for  it 
that  there  is  nothing  intrinsically 
wrong  with  journalism.  Its  ills  are 
temporary  and  subject  to  correction; 
the  best  remedy  we  could  prescribe 
was  the  application  of  some  new  dollar 
bills  to  the  affected  parts. 

The  severest  critics  of  today’s  news¬ 
papers  admit  that  they  are  better  than 
they  ever  have  been.  They  also 
agree  substantially  that  today’s  news¬ 
papers  are  not  good  enough.  To  that 
few  newspaper  owners,  publishers, 
editors,  or  editorial  workers  will  dis¬ 
sent.  Men  who  are  in  the  newspaper 
business,  whatever  their  rank,  for  the 
money  they  can  make  out  of  it  are  a 
minority  and  they  are  miscast.  The 
majority  are  idealists,  tempered  with 
practicality  by  the  degree  to  which 
they  are  re.sponsible  for  the  solvency 
of  the  institution.  And  the  newspaper 
institution  can  get  by  comfortably  but 
not  luxuriously,  if  its  income  reaches 
the  level  it  hit  in  1937 — something 
over  $800,000,000.  When  it  drops  much 
below  that  figure,  internal  disorders 
develop. 

We  haven’t  yet  recovered  from  the 
siege  of  those  troubles  that  began  in 
1931  and  became  acute  in  1932  and 
1933.  Scores  of  trusty  and  well-paid 
veterans  of  newspaper  work  were  lost 
to  the  craft  in  those  years  by  mergers, 
suspensions,  staff  reductions,  pay  cuts 
— regarded  as  necessary  by  operators 
to  keep  out  of  the  deep  red.  In  those 
days  of  despair,  some  publishers  (too 
many)  cut  editorial  expense  by  filling 
their  staffs  with  inexperienced  kids, 
after  letting  their  older  men  go,  or 
watching  them  find  advertising  and 
publicity  jobs  which  would  enable 
them  to  continue  living  on  the  scale 
to  which  they  had  been  accustomed 
in  journalism’s  prosperity. 


looking  pretty  sourly  on  the  wreck  of 
the  Coolidge  ’’new  era”  and  that  they 
were  not  sending  their  graduates  forth 
v/ith  marked  respect  for  conservative 
business  and  political  leadership.  If 
few  of  the  young  people  were  mem¬ 
bers  of  the  Communist  Party,  they 
were  more  ready  to  listen  to  radical 
leaders  than  to  the  preachings  of  those 
who  seemed  discredited  by  events. 

So  after  a  couple  of  years  at  pay 
levels  far  below  those  which  prevailed 
in  1929,  they  were  ripe  for  the 
processes  of  NRA  in  1933.  A  nucleus 
of  influential  old-timers  like  Heywood 
Broun  saw  in  the  famous  Section  7 A 
a  chance  to  organize  and  regain  by 
united  action  the  pay  levels  that  had 
been  lost.  Con.servative  union  leader¬ 
ship  didn’t  care  much  for  the  new¬ 
comer  among  newspaper  organizations, 
but  the  radical  element  in  several  big 
cities  was  ready  with  advice  and  or¬ 
ganization  help.  The  majority  of  pub¬ 
lishers  and  for  that  matter,  the  ma¬ 
jority  of  experienced  news  workers, 
expected  the  new  movement  to  have 
the  usual  .short  life  of  newspaper  in¬ 
dustrial  groups. 

They  reckoned  without  the  sizable 
body  of  recruits  the  depression  had 
provided  and  they  reckoned  without 
the  potential  responsiveness  of  the 
young  people  to  radical,  rather  than 
”take-it-easy’’  advice.  The  heads  of 
newspapers  were  told  early  in  the 
game  that  this  guild  did  not  propose 
to  be  pushed  around.  Take-it-easy  had 
only  a  minority  following  in  the  guild 
from  the  start,  and  it  diminished  as 
the  guild  got  encouragement  from  a 
few  publishers,  passive  resistance  from 
the  majority,  and  a  stiff  fight  from  a 
minority  upon  whom  it  concentrated 
its  early  attacks.  As  a  rule  these  tar¬ 
gets  of  the  guild  were  the  least  able 
economically  to  meet  its  demands. 

Strikes  ensued,  marked  by  tactics 
fcirly  new  to  American  unionism. 
They  were  Communist  tactics,  de¬ 
signed  to  overwhelm  and  destroy  re¬ 
sistance,  even  if  they  destroyed  also 
the  object  of  contention. 


lowers — despite  the  apparent  rigidity 
of  the  programs  adopted  at  St.  Louis 
and  Toronto.  The  Communist  idea  of 
“take  what  you  can  get  now  and  keep 
after  the  rest”  has  been  demonstrated 
ill  a  number  of  agreements. 

The  strike  is  still  a  pet  weapon  but 
the  1938  series,  two  of  them  running 
over  into  1939,  have  been  expensive. 
Not  only  have  they  hit  the  national 
and  local  treasuries  hard;  they  appear 
to  have  dried  up  some  sources  of  new 
income  in  dues  and  assessments 
among  newspaper  workers  who  have 
no  use  for  the  guild’s  kind  of  strike 
and  don’t  approve  its  left-wing  philos¬ 
ophies.  The  guild’s  arrears  total  is 
unhealthy. 


Where  the 
Editors 
Come  In 


Guild  Major 
Source 
of  Criticisms 


The  Guild 

Seed 

Is  Planted 


THE  PUBLISHERS  saved  the  money 
— for  a  while.  They  also  cut  the 
quality  of  their  papers  by  the  same 
process  —  impercept¬ 
ibly  to  most  of  the 
public!;  to  be  sure. 
The  young  underpaid 
reporters  in  the  big 
cities  were  learning. 
Many  of  them  were  well  educated,  and 
have  made  excellent  additions  to 
newspaper  staffs.  Many  of  them,  too. 
had  come  from  institutions  during  a 
period  when  colleges  were  attracting 
the  attention  of  William  R.  Hearst  for 
what  he  considered  their  Communist 


OUT  OF  ALL  this  grew  an  atmos¬ 
phere  of  hostility  between  employe 
and  proprietor  absolutely  unknown 
in  99%  of  American 
newspaper  offices 
to  1934.  It  is  not  uni¬ 
versal,  but  it  is  wide- 
spread  enough  to 
produce  undercur¬ 
rents  of  discontent  and  criticism  of 
newspapers  among  those  who  work 
for  them.  It  was  from  guild  sources 
that  Secretary  Ickes  drew  the  ma¬ 
jority  of  charges  he  directed  at  news¬ 
papers.  Strong  partisanship  for  the 
guild  marks  the  writings  of  George 
Seldes,  Ferdinand  Lundberg,  Alfred 
McC.  Lee,  Leo  Rosten  and  others  who 
have  written  on  newspapers  in  recent 
years.  The  guild  is  pictured  as  the 
standard-bearer  of  right,  of  civil  liber¬ 
ties,  of  decent  pay  and  working  con¬ 
ditions  against  publishers  who  “sup¬ 
press,  distort  and  invent”  news  in  the 
interest  of  their  financial  overlords, 
their  advertising  Maecenases  and 
against  the  interests  of  the  100.000.000 
employes. 

■nie  left-wingers  have  definitely 
dominated  guild  strategy  since  the 
1937  convention  at  St.  Louis  and  they 
have  lost  no  opportunity  since  then  to 
put  newspapers  in  a  wrong,  and 


IT  SEEMS  likely  that  editorial  or¬ 
ganization  won’t  die  this  time.  It 
is  aLso  on  the  cards  that  the  guild  as 
now  constituted  and 
directed  won’t  be  the 
permanent  form  of 
organization.  It  is  a 
makeshift  now,  de¬ 
signed  to  give  the 
union  numerical  and  financial 
strength;  if  is  not  anything  like  an 
ideal  organization  to  represent  the 
differing  interests  of  editorial  and 
commercial  employes.  We  told  the 
New  York  State  editors  that  they  and 
their  publishers  still  have  the  oppor¬ 
tunity  to  neutralize  the  trouble-mak¬ 
ing  qualities  of  the  guild  by  careful 
selection  of  their  employes  and  by  re¬ 
lationships  with  them  which  would 
make  union  organization  unnecessary. 

That  isn’t  a  counsel  of  perfection, 
but  its  full  realization  will  require  a 
noticeable  improvement  in  newspaper 
income  over  present  levels.  There’s 
where  our  prescription  of  dollar  bills 
applied  to  the  affected  parts  comes  in. 

While  editors  and  managing  editors 
don’t  ordinarily  have  much  to  do  with 
increasing  income,  they  have  a  major 
responsibility  in  selecting  their  staffs 
and  they  should  have  complete  au¬ 
thority  over  hours  and  rates  of  pay. 
They  have  the  not  easy  assignment  of 
getting  out  the  paper,  directing  a 
crew  of  generally  sensitive  and  in¬ 
telligent  men  to  produce  a  paper  that 
will  hold  readers,  enforcing  discipline, 
and  at  the  same  time  keeping  the  re- 
.spect  of  their  subordinates.  That 
isn’t  easy. 

In  the  last  analysis,  it  gets  back  to 
finding  enough  dollars  in  the  cash  box 
to  meet  all  bills,  pay  decent  wages, 
hire  enough  people  to  avoid  slave¬ 
driving,  and  leave  a  piece  over  for 
dividends.  We  have  a  hunch  that  if 
publishers  could  root  out  the  causes 
of  internal  discontent,  they  would 
have  more  time  for  constructive  pro¬ 
motion  of  revenues,  and  they  would 
not  have  to  overcome  the  subtle  handi¬ 
cap  among  readers  and  advertisers  of 
apparently  well-informed  criticism 
from  within  their  own  ranks. 


that  a  general  talk  on  the  curreni 
sniping  at  the  press  might  be  mort 
appropriate.  It  seemed  to  be  pro. 
vocative,  at  ahy  rate.  The  question 
kept  flying  for  45  minutes  after  the  30 
minute  address  was  ended. 

Question  No.  1,  of  course,  was  "whv 
do  newspapers  refuse  the  advertisiiiE 
of  consumer  organizations  like  Con¬ 
sumers’  Union?”  Maybe  someone  wts 
planted  in  every  audience  we  havt 
faced  in  the  past  eight  months  to  ask 
that  question.  We  haven’t  yet  an- 
swered  it  to  our  own  satisfaction.  1; 
probably  cannot  be  answered  withoai 
knowledge  of  the  circumstances  and 
examination  of  the  rejected  copy. 

We  are  reaching  the  conclusion  thai 
the  wise  and  honest  course  would  k 
to  publish  any  consumer  copy  tb: 
is  not  libelou.s,  and  if  it  is  false  oi 
fallacious,  kick  the  padding  out  of  ii 
in  editorial  columns  or  in  big-spact 
office  advertising.  Honest  advertisb 
has  all  the  answers;  the  other  kind 
deserves  no  defense. 

Another  perennial  question  was  "O' 
you  think  the  newspapers  were  ui 
harmony  with  public  opinion  ii 
1936?”  Well,  that’s  a  question  with 
many  complexities.  It  seemed  be- 
to  say  flatly  that  newspapers  wer^ 
evidently  not  in  harmony  with  public 
opinion  in  the  1936  election,  but  that 
more  recent  events  indicated  that  per 
haps  the  newspapers  were  ahead  '! 
public  thinking  at  that  time. 

Several  people  asked  for  an  answer 
on  the  growing  number  of  one-new'- 
paper  cities.  We  had  indicated  earlier 
that  the  public,  as  readers  and  adver¬ 
tisers,  were  the  final  arbiters  of  wb 
kind  of  newspapers,  and  how  many  of 
each,  they  would  support  in  any  civ. 
and  that  the  publisher  who  did  no: 
meet  the  public  wishes  sooner  or  laier 
went  overboard.  A  few  of  the  audi¬ 
ence  seemed  to  believe  this  was  to. 
summary  a  description  of  the  process 
It  probably  does  not  apply  to  all  case.- 
but  it  looks  like  a  good  general  rule. 

At  both  the  Albany  and  the  Roches¬ 
ter  meetings,  there  was  plenty  of  in¬ 
terest  in  propaganda.  ’The  editors  like 
it  even  less  than  their  readers, 
should  judge.  From  some  of  the 
Rochester  questions,  we  gathered  tha: 
suspicious  readers  turn  over  even 
headline  and  every  lead  to  look  i ' 
propaganda  bugs.  Almost  all  nt*> 
from  Europe  is  under  popular  sus¬ 
picion,  but  the  editors  believe  thr; 
are  doing  a  pretty  good  job  in  ne,- 
tralizing  the  propaganda.  One  Roc.- 
ester  questioner  raised  the  old  gh'' 
of  British  coloring  of  news  passim: 
through  London,  and  we  don’t  kn  ‘ 
whether  he  was  convinced  by  the  ei- 
planation  that  American  newspap*  ■ 
have  not  been  dependent  on  Ldoc 
coverage  for  many  a  year,  that  Amf- 
ican  correspondents  are  on  the  job 
all  major  and  many  minor  points.  - 
that  the  bulk  of  the  big  news  ir.- 
London  wire. 


never  see 


At  Albany  the  editors  were  ci  • 
cemed  with  charges  that  labor  is  : 
getting  a  square  deal  in  news  coluo'. 
^veral  of  them  thought  that  la: 
was  being  favored  at  the  expense 
industry  today,  no  matter  what  ■ 
case  was  10  years  ago.  Another  pr;  ■ 
worry  is  the  apparent  distrust 
newspapers  and  advertising  being  b 
tered  in  public  schools,  for 
that  no  one  understood  clearly.  ■ 
obvious  remedy  for  that  is  a  close  v 

. .  . _ _  on  what  school  children  are  b  ‘ 

a  group  of  business  taught  and  the  demonstration  of  t 
and  professional  men  facts,  where  necessary,  by  compe. 
who  meet  every  Sat-  newspaper  spokesmen.  The 
urday  for  a  speech  on  some  current  of  our  journeys  might  be  summed  - 
topic  followed  by  questions  from  the  thus:  If  every  newspaper  <^0^ 
floor.  We  should  say  that  it  was  as  job  with  competence  and  coii.scie. 
fine  a  type  of  middle-class  audience  as  keeps  its  own  front  yard  clean 


PART  TWO  of  our  journey  took  us  to 
Rochester  for  the  third  time  in  as 
weeks.  This  time  it  was  to 
keep  a  date  made 
many  months  ago 
with  the  City  Club. 


many 


Quattiont 
from  th* 
Audience 


_  _  _ _  usually  a  false,  position.  Their  tac-  _ _ _ _ _ _ _ _ -  - .  „ 

teachings.  Whatever  their  politics,  tics  have  been  opportunist,  flexible,  could  be  assembled  in  this  country,  watches  that  nobody  dumps  rub: 
there  isn’t  much  question  that  a  good  designed  to  obtain  something  from  a  ’The  program  had  us  down  for  a  in  its  alley  ways,  newspapers 
many  college  professors  then  were  bargaining  session  to  show  their  fol-  .speech  on  “Propaganda”;  our  idea  was  have  no  trouble  with  the  public. 
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age  of  a  market  far  above  average  in 
purchasing  power  and  stability  of  con¬ 
sumer  income. 

In  1939,  The  Journal  is  a  better  adver¬ 
tising  buy  than  ever  before.  Solid  cir¬ 
culation  gains  have  increased  coverage 
to  more  than  4  out  of  every  5  families 
in  Milwaukee  and  the  suburbs  at  a 
record  low  cost  per  family. 


AIVIUINI:^  all  united  States  newspa- 
pers,  The  Milwaukee  Journal  in 
1938  rated  ninth  in  advertising  volume. 

Year  after  year,  this  newspaper  main¬ 
tains  a  position  among  the  first  ten 
newspapers  of  the  nation — because  it  is 
a  top  producer  of  results.  The  reasons: 
A  high  degree  of  reader  interest  and 
thorough  evening  and  Sunday  cover¬ 
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In  this  section  of  Editor  &  Publisher  appears  the  linage  records 
of  leading  American  and  Canadian  daily  newspapers  for  the  year  1938. 
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ceeding  pages  to  page  V'^II.  Linage  of  other  newspapers,  as  reported  by 
their  publishers,  begins  on  page  VII. 
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Retail .  1,211,630,776 

C^eneral .  .320,717,901 

.\utomolive . .  80,708,956 

Financial .  .34,430,732 
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##Times- Press . 

.(e) 

2,374,806 

317,626 

132,629 

47,903 

652.572 

3,574,862 

ff  Times- Press . 

(s) 

967,444 

141,166 

41,189 

44,113 

317,865 

1,512,068 

Beacon- Journal.  . 

(el 

7,267,624 

1,. 397 .355 

447,241 

143,485 

2,146,507 

11,509,675 

{ (Beacon- Journal . 

.  (s) 

5.50.359 

53,135 

13,179 

22,172 

187,843 

826,827 

ALBANY.  N. 

Y. 

Knickerbocker-Xews . 

(e) 

4,715,406 

1.123,084 

366,926 

124,.335 

969,874 

7,738,146 

Times-Union  . 

(m) 

3,004,221 

774,764 

181,015 

119,678 

949,307 

5,598,667 

*Tinies-Unicm . 

(s) 

1,0.54,058 

808,521 

118,594 

74, .596 

262.234 

2,319,384 

ALBUQUERQUE, 

N.  M. 

Journal  .  .  . 

.  (m) 

2,282.181 

702,509 

297,673 

43,561 

6,52,135 

4,017,809 

Journal . . 

..(s) 

470,990 

115,350 

.37,390 

7,081 

140,648 

772,455 

Tribune. . 

-(e) 

2,5.59,694 

681,141 

315,737 

49.678 

681 ,655 

4, .3.34 ,357 

ASHEVILLE,  N 

1.  c. 

Citizen . 

.  (m) 

2,487.945 

694,052 

149,504 

57,536 

522,067 

3,978,490 

Citizen  Times  . 

.(s) 

974,843 

142,910 

77,094 

33,768 

260,599 

l,489,a35 

Times . 

(e) 

2,390,265 

717,764 

152,592 

55,190 

506,894 

4,048,978 

ATLANTA.  GA. 

Constitution  . 

(ml 

3,403,701 

1,034,273 

221,810 

139,775 

1,0.53,850 

6,002,916 

Constitution  . 

.  .(s) 

1,743,999 

164,310 

67,817 

31,994 

406.382 

2,418,192 

Georgian . 

..(e) 

4,218,259 

664,511 

137,309 

93,855 

619,886 

5,736,314 

*American . 

..(s) 

714,159 

788,509 

82,774 

37,000 

273,313 

1,902,396 

Journal . . 

..(e) 

5,209.489 

1,244,516 

174,923 

141,730 

1,129,141 

7,955,199 

(Journal . 

..(s) 

1,0(H>,174 

471,020 

90,369 

39,.560 

600,994 

2.308,093 

ATLANTIC  CITY 

,  N.  J. 

xPress-L’nion  . 

.(m) 

2.747,050 

652.186 

180.045 

28,774 

631,662 

4,.34 1,810 

ISess- Union  . 

.  ,  Cs) 

604,564 

53,682 

21,862 

7,3a3 

164,985 

8.52,514 

BALTIMORE, 

MD. 

*.\merican .  . 

•  ■  (s) 

1,748,869 

809,846 

98,730 

3,348 

421,259 

3,102.401 

News  Post . 

.  (e) 

6,957,986 

997,764 

396,658 

127,323 

938,140 

9,454,690 

Sun . 

(m) 

1,637,911 

1,510,663 

2.36,346 

265,996 

2.179,252 

5,982,974 

vSun . 

.  (e) 

9,087,774 

1,501,192 

316,514 

126,8.59 

2,16.3,772 

13,235,383 

r (Sun  . 

.  .(s) 

3,065,095 

939,128 

127,981 

7.6a3 

1,013,647 

5,197.9.54 

BANGOR,  ME. 

Commercial . 

■  (e) 

1,603,989 

338,400 

147,2.50 

.36.22.5 

684,695 

2,875,791 

Xews  .  .  . 

(III) 

1 ,975,324 

962,592 

290,276 

25,925 

618,445 

3,939 ,ail 

BIRMINGHAM, 

ALA. 

Age-Hcrald  . 

.  (in) 

2,2.59,802 

1,160,317 

167,785 

151,776 

6.53.586 

4,486,232 

(News-Age-Ilerald . 

..(s) 

1 ,980.699 

560 ,.571 

93,1.37 

53,781 

515.23.3 

3,205,2.50 

News  . 

..(e) 

4,8.59,774 

1.161,733 

218,744 

151,74.5 

656.525 

7,071,384 

Post  . 

.  (e) 

2.709,264 

739,720 

115,344 

93,603 

604,615 

4,4.39,007 

BOSTON,  MASS. 

Reconl  . 

.  (m) 

2,516,372 

700,690 

9.3,608 

39,790 

145,467 

3.7.56.202 

’^AdvertiMT  . 

.  (s) 

876.520 

803,673 

92,304 

1,628 

220,9.50 

1.995,136 

American 

.(e) 

2,343,439 

734,053 

114.085 

.50,017 

319,242 

.3,583  ..504 

^*Globe. 

.(d) 

4,049,134 

1 .398.2,50 

281,448 

104,821 

666.451 

6, .544 .465 

■‘GIoIk:  .  .  . 

.  (s) 

1 ,827 ,.543 

711,.3!«» 

145,044 

.3,689 

1 ,01.5,3.54 

.3,7a3,401 

IHerald  . 

(m) 

6,003,014 

2.000..502 

312,434 

220,401 

1,309,410 

9,879.761 

tIHerald 

.  (s) 

2.086,862 

772,263 

126,096 

10,110 

943,542 

.3,938,973 

Post .  . 

(ml 

2,817,.524 

1 .469,928 

2.53,940 

78,818 

30.3,755 

4.949.774 

Post . 

.  (si 

619.124 

2.59,815 

43,025 

5,606 

180,049 

1.107.964 

Transcript  . 

.  .  (el 

1.124.048 

.563.6‘tO 

47,712 

176.663 

943,800 

2,969,373 

tTravclcr  . 

.  (e) 

7,640,080 

2.063,077 

390,222 

208,.525 

1.365, .522 

11,732,396 

xAtlantic  City  Press-Union,  Morning  and  livening,  sold  in  combination  only  Linage  of  one  edi¬ 
tion  (Morning'  only  is  given. 

tllerald.  Morning  or  Sunday,  sold  in  combination  with  the  Traveler,  livening 
*lncludes  .\nierican  Weekly  and  Camiic  Weekly  Linage. 

•  f  Akron  Times  Press  suspended  Aug.  28.  19.38 

i(.4kron  Beacon  Journal  Sunday,  First  Publication  Sept  4.  1938 

**Globe  is  sold  in  combination  Morning  ami  livening.. 

yCamden  Courier  Evening  and  Post  Morning  sold  in  combination.  Linage  of  one  edition  i Conner 
Eveniag)  only  is  given. 

(Includes  This  Week  Linage, 
t  {Includes  American  Weekly  Linage, 
r  Includes  Metropolitan  Group  Linage. 


BUFFALO,  N. 

Y. 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Class!- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

6ed 

vertiiinj 

Courier- Express . 

(in) 

3.808,645 

869,605 

200,866 

114,853 

644,006 

5,807,92.j 

J jCourier-Express  . 

.(s) 

1  ,.545,445 

1,067  ,.587 

167,.391 

8,799 

31.5,852 

3,105,510 

Xews  . 

.(e) 

7,135,433 

1  .ato.oiH 

,578.817 

107,890 

1,93.3,4.57 

11,658,2(7 

Times.  . 

(el 

4,010,621 

572,1*60 

200,.590 

92,961 

569,693 

5,543,5<'j 

•  (Times  . 

.(S) 

499,221 

.546.081 

.54.151 

,3,149 

184  ,.596 

1.287.1<». 

CAMDEN,  N. 

J. 

y('ourier  . 

.(e) 

3,841. .560 

1.054,0.57 

215,21.5 

74.77-1 

1.176  31S 

6.611, 2.1', 

CEDAR 

RAPIDS. 

IOWA 

Ctazette .  .. 

.  (e) 

3,708,029 

679,176 

299,106 

2.5,.50;) 

798,103 

5.668, ttlj 

Gazette  .  .  .  , 

,  (s) 

982,276 

77,679 

71.862 

13,287 

198.104 

1.345.l:iij 

CHARLOTTE,  N.  C. 

News .  . 

.(e) 

3,600,7a3 

514.447 

190.034 

132,904 

1.1.58,938 

5,t)2l).6o‘ 

News . 

.  .(s) 

832,205 

122.2:iJ 

48,342 

72.805 

297,234 

1.373,33' 

Observer . 

.  (ill) 

3,.361,737 

959,57.8 

219,427 

1 10.972 

1,319,186 

6,031,5“ 

Observer  . 

.  .  (s) 

1.. 586.104 

292.(03 

88,703 

73,241 

463.94.3 

2.506,15; 

CHATTANOOGA, 

,  TENN. 

Times .  .  .  . 

.(in) 

2,343,35.3 

62.3.601 

138,472 

109,151 

611,217 

3,847,14: 

Times . . 

.  (s) 

671.a32 

267.8.V5 

61,688 

22,692 

217,384 

1.242,431 

News . 

. .  (e) 

2.715,718 

.5.56,047 

182.326 

89,651 

620,717 

4,207.42: 

Pree-Press  . 

.  Ce) 

3,557,410 

726,149 

2.53.751 

26.466 

.568, 165 

.5,162,12) 

I'ree- Press  . 

(s) 

1,.509.648 

428.8»58 

1 10,208 

48,387 

230,898 

2,328, 49« 

(CoRt'ffUi'il  inr  ffUi/r  /l 

Sit.  in  OHIO 


IN  TOTAL  ADVERTISING 
FOR  LAST  4  MONTHS  OF 
1938 

The  folloiviu"  figures  tell  the  story 

Akron  Beacon  Journal .  .  .  5,iS22,401  Line8 

('.uluinl)U8  Dinpatrli . 4,84i),687  Lineo 

Clevelanil  Plain  Dealer .  .  .  •l•,446,443  Linen 

('levelanci  Press . 4,020,654  Lines 

Cineinnali  Knquirt>r . 3,729.1 53  Lines 


4  months’  figures  given  because  the 
Beacon  Journal  did  not  enter  the 
Sunday  field  until  September  4,  1938. 

Authorilr  Media  Records 


10™  in  1J.S. 


IN  TOTAL  ADVERTISINi; 
FOR  THE  YEAR  OF  1938 

FIRST  50  REPORT  FOR 
EVENING  NEWSPAPERS 

Authority  Media  Records 

AKRON 

BEACON  JOURNAL 

ESTABLISHED  1839 

Represented  by;  STORY.  BROOKS  &  FINLEY 


FEBRUARY 


1939 


STACK  5  ^ 


annual  tabulation  of  newspaper  linage 

iCoiitinui'd  from  page  B) 

CHICAGO,  ILL. 


Auto- 

Finan- 

! 

Retail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Ciliet  »nd  Newnpapern 

Display 

Display 

Display 

Display 

Red 

vertising 

(m) 

ft, 075,612 

2,058,126 

293.909 

207,427 

3,124,519 

11.769,771  1 

.(s) 

4,392.4;«l 

1,176.997 

180,086 

39,316 

1,648,305 

7, 4.37  ,'202  1 

Hmld-Examinvr 

(111) 

3.438,018 

.5,56,252 

121,322 

72,037 

1,692,686 

5,880,315 

•Her»ld-E*aniiner 

.  (s) 

1,0.52,!I2<I 

882,866 

110.864 

6,761 

620,679 

2,674,099 

.Daly  News 

(e) 

6,3117.400 

2,121.094 

368,593 

168,922 

2.367,167 

11,431,724 

.(e) 

4.745,686 

1.214.416 

241,576 

86  871 

2,a33,258 

8.329,367 

(e) 

4.!l.50,.302 

940,083 

183,510 

35,584 

1,!I29 

6.120,516 

Times . . 

.(sf 

471,775 

105.436 

26.:i03 

8,314 

6,677 

618,687 

CINCINNATI, 

OHIO 

.  (m) 

2,679,817 

701,638 

1.59,566 

114,171 

1,073,299 

4,759,913 

i  Enquirer. . 

,  (s» 

2,621.740 

777,6,56 

168,0-24 

61,6.59 

1,480,679 

5,110,742  ' 

(e) 

3,864,443 

966,478 

318,108 

105,863 

1.617,690 

6,896,201 

Time<-Slar . 

,(el 

5,.566.967 

1 .9,54.9.50 

432,219 

127.1.54 

1,461,982 

9,621.124 

CLEVELAND, 

OHIO 

' 

■’laiD  Dealer 

(m) 

3,470.159 

1.147,662 

285,099 

185,769 

1,933,641 

7,085,969  i 

■lllain  Dealvr 

(si 

2.34()..523 

1., 525,178 

283,733 

79,675 

911,227 

5,141.132 

\’«rs . 

.  (e) 

4..507,847 

8,58,931 

341„592 

197,772 

690,2.56 

6,66.3,725 

iYess . 

-  (e) 

6.996, -201 

1  .560.9.51 

435,906 

148.9.59 

1 ,829.706 

10.986,624 

COLUMBUS, 

OHIO— 

See  next 

page 

DALLAS,  TEXAS 

(ml 

4,878,968 

1  174,.506 

242,.549 

122,215 

1,616,233 

8,086.118  1 

iXews . 

.  .(si 

1.767,966 

.583,142 

148.194 

.50.489 

723,1.52 

3.278,236 

Titnes-Herald . 

(e) 

8,194,343 

1.278.HDD 

243,663 

72,880 

1,178.027 

10,98,5,3.52 

Times- Herald 

(s) 

2,608,331 

202,385 

75,092 

37. .5.52 

.377,721 

3,304,511  1 

;:Dispatch-.Imini.al 

.  (e) 

1.961,823 

3.53,096 

87.063 

52,048 

361,.5.5;( 

2,881,4.37  : 

‘■Journal 

.(cl 

1.718,613 

.519.376 

102,131 

89,208 

807,602 

3,265,932  1 

“Dispatch  .  .  . 

.(el 

,'■>81.214 

202.192 

31,364 

33,696 

228,831 

1,127,427 

"Dispatch  . 

.  (s) 

37,733 

11. .526 

8.444 

48.473 

343,234 

:fncludes  American  Weekly  and  Metrc»|H»litan  ( ^roiip  I.ina^e 
:tl)i^>atch  Journal  First  Fuhlication  July  1.  F.KiH, 

'Includes  American  Weekly  and  Comic  Weekly  Linage 
{Includes  This  W^eek  Uina«c. 

"’Dallas  Dispatch  tS:  journal  siis|k*!1  U*  I  pulilication  after  June  dO, 
•Includes  Metrotxditaii  (tnuip  laiiaKe. 

(Continued  on  page  II) 


■  „  Dolla'f*' 
ger  Prof''* ' 
No.  > 


For  the 


4™  YEAR 


By  a  Greater  Margin  Than  Ever 

The  Cedar  Rapids  Gazette 
Leads  All  Iowa  in 
Paid  Advertising  Linage! 


■*.'  iirdtilaWy  ;iiiil  l•on•.ist(■lltl.v  pro- 
more  sales  .aiid  Iwtter  biisitM*ss 
fur  Its  hiiiiilreils  iif  alert  ailvertiseis 
for  till'  fourth  eoiiseeiitive  year  tho 
f’lslar  K.'ipjils  (b’lzetto  has  lirnily  es- 
tahli'hed  itself  a-  Iowa's  niimiM-r-oiie 
iie»-|ia|Mr.  The  (fazette.  .a  ilaily  in 
low.i  ^  fourth  lariresi  city,  carried 
‘2IH  MOKK  airate  lines  of  p.aid 

■I'hettisiiiL'  th.in  its  nearest  eoinis'ti- 

lor  in  litas  .  ,  . 

The  tiazette  Hlankcts  Iowa’s  Kiehest 
Market,  reaehiin.'  over  I'J.OOti  homes 
»illi  a  total  iiointlation  of  over  ‘.iiin.- 
0(10  iN'oiile  res'itlarly  seven  day-  a 
wis-k. 

THE  RECORD 

ll•••lS  First: 

lii'17 .  First! 

Ifkli! .  First! 

I .  First: 


Ilttw  U>«A  It.MI.Y  XKWS- 
FAFKKS  KANKFI)  IN  ID.'tS  IN 
FAII)  AnVF.RTISING  MN.UiK 

Atralc  Lines 

THK  CKDAR  RAPIDS 

GAZETTK  . I5.ni2.»)!i« 

Davenport  Times  .  .  .  .0,(178.120 
Di’s  Moines  Resrister .  0..'lT.‘!.4:i(l 
DaveniKirt  Democrat  .0.284,124 
D.S  .Moines  Tribune.  .5,8!)7.:i;i.5 
Waterloo  Courier  .  .  .  .'i,;i04..'(;i4 
Sioux  City  Journal.  .  .4. 740.178 

Fiirures  from  Iowa  Daily  Press 
.Vssocialion  and  Media  Records. 


"BLANKETS  IOWA’S  RICHEST  MARKET" 

THE  CEDAR  RAPIDS  GAZETTE 

Represented  Nntiomdly  by  Allen-Klapp-Frazier  Co. 

NEW  YORK  CHICAGO  DETROIT 


Because  we  have  niade  tests  again 
and  ajjfaiii  and  KNOW  it  sells  .  .  . 

‘‘We  Are  Giving  the  News 
Our  Major  Schedules 
for  1939../’ 


¥ 


The  Dallas  head  of  a  hig  groeery  chain* 
has  just  given  The  News  his  “A”  sche¬ 
dule  for  19.39. 


'’’There's  no  guesswork  about  Dallas 
newspapers  with  us."  he  said.  “The  News  defi¬ 
nitely  sells  groceries  in  tuir  stores." 


A  major  aiitomohile  accessory  firm.* 
which  also  sells  other  merchandise,  has 
Ny  also  just  signetl  a  hig  new  contract  with 
The  News. 

“We  thought  we  could  do  without  it.  We  tried 
that!  Now  we  are  signing  the  largest  contract 
we  have  ever  had.’" 


^  \  famous  department  store*  will  use 
more  than  200,000  lines  this  year  in 
The  News.  Last  year  they  tried  sailing 
without  their  News-power.  Why  com¬ 
ment  further? 


"Yon  give  us  nmerntratioa  without  tvaste,^'  said 
an  executive. 

*  Names  on  Request 
The  eoiiiineiits  ({uotf'd  lien*  are  taken  from 
three  striking  eonversations  during  the  last 
thirty  days. 

There  is  nothing  nnnsual  about  these  comments 
exeept  that  all  happen  to  have  been  made 
eonenrrently. 

Names  of  tbese  advertisers  fiirnisbed  n[>on  re- 
(piest  on  yonr  own  stationery. 

ration  in  the  Dallas  market  .  .  . 

€.'onficlm€*r  such  as  peojile  ijive  only  to  their 
best  pajter  .  .  . 

KxrluNivr  morning  coverage  .  .  .  These  make 
Dallas  News  atlvertising  SELL! 

Sell  the  Readers  of  The  News  and 
\  on  Have  Stdd  the  Dallas  Market 

The  Dallas  Moruing  News 

‘‘"Texas  Major  Market  Netvspaiwr^' 

.|()HN  B.  WOOUVi  .ARI).  Representatives 

issocintes:  The  Semi-Weekly  Farm  News.  The  Texas  .4lmanac 
and  State  Industrial  (ziiide.  Radio  Station  WT\\,\  (.'50,000  Watts) 


EDITOR  &  PUBJ. 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  I) 


HOUSTON,  TEXAS 


Cities  and  Newspaper: 

I>ispatch  . 

Dispatch  . 

Citizen . .  . 

zCilizcn . 


Ohio  State  Journal .  (ml  1,263.4S^I 


zOliio  State  Journal .  ^s) 


COLUMBUS,  OHIO 

Auto* 

Retail  General  motive 

Display  Display  Display 

..(cl  6.107.269  1.671,693  425.443 

..(si  1,512,006  280,470  68.666 

..(e)  3.889.900  580,639  267.394 

.  .(s)  187.163  18.08;?  2.595 

1.489  407,019  103.608 

l.i:?0  23.281  9,105 


Classi*  Total  Ad- 
fied  vertisin^ 


Cities  and  Newspapers 

Chronicle . 

Chronicle  .  .  . 

Tost ... 

*  I  *ost 
I'ress 


Star  . (s)  440.9;?2  127,201  2,738 

DAYTON,  OHIO 


-•06.46.'»  2.129.8!t3  10.570,45.'> 

127,270  im.iK)!  2,924.828 

176.815  984,1.35  5,920,433 

5.220  49,389  262,450 

307,510  744,647  2.974,456 

17,364  39,387  220,267 

28,741  345  .599,9.57 


-\0\  t  rlistT 
Her.ili  I>isT».,irh 
lleraU!  .\. 


Rcx'lvy  Mountiiin  Xcw?,.  .  .(ml 
RcK:ky  Mountain  Xrw;  .  .  .is) 
I’ost  . le) 


III)  1,314,091  572.a35  198.840 

.(s)  .504.8:!0  130.303  74.330 

fc)  4..516,.570  628,3,56  281.361 

.(el  .5.893,9.56  l,m7.137  403.819 

(s)  .586.979  224,303  70,636 

DENVER,  COL. 

(ml  1,820,317  .567.311  198,.530 

is)  412.914  31.130  27.4,56 

le)  5,663.088  1.49.5,.57.5  397„526 


102,738  1,. 397 ,012  3,794,995 

43,1.52  3.80.333  1,133,088 

108,993  1.124.100  6,975,189 

110.136  1,403,414  9,284,882 

49.477  411.579  1,343,130 


Tinics-t  nion 
3'inies-l  'nion 
Journal 


ri.5,.340  3,511,308 


143,091  1,412.132 


703,1,53 

9.131,678 


r<«t  . 

..  (S) 

794,923 

.348,346 

10').742 

14,854 

DES 

MOINES.  IOWA 

Register 

.  (m) 

1.502,887 

932,34)* 

:521.370 

49,490 

Trihum* 

. (e) 

3.381,801 

970,38!) 

370,013 

,51,6.50 

Register 

.  .  (s) 

1.234.789 

475,!):{7 

117,012 

25,984 

DETROIT.  MICH. 

I'ree- Press 

, .  .(Ill) 

3,115,054 

1,280,830 

:526.1.54 

97,SS5 

Krec-Press  . 

...  (s) 

9<»0,4S2 

408,907 

92.260 

.56.533 

Xews 

. (e) 

7.628,5.55 

1,886,650 

485.:5.39 

72,252 

flXews 

.  .  .  .  (s) 

1.347.,573 

9.37.380 

1.59,074 

70,32.3 

Times 

...  (e) 

3.798.:{88 

1,147,85.5 

286.969 

46.961 

♦Times 

.  .  (s) 

1,3,56,978 

844.497 

1.30,179 

23.016 

DURHAM.  N. 

c. 

Herald 

. .  .  (m) 

1,966.473 

621,064 

199.999 

48.976 

Herald-Sun 

.  ...fs) 

665.373 

100,198 

74.169 

70,(M2 

Sun 

...  (e) 

2.661,4.58 

682.104 

244  612 

U:5,.542 

EL  PASO.  TEXAS 

TimcN. 

.  (m) 

2,296.416 

607,44.3 

3.35,.36S 

39.823 

Times .  .  ■  - 

.  .  .  (s) 

1.195.201 

101,898 

70.3!*6 

8.045 

Herald-l*o>i 

.  . . le) 

2.647,265 

854.981 

.373.876 

41,4.5.5 

ERIE.  PA. 

l>ispatch-Herald  . . . 

. (e) 

2.935,252 

885,.579 

216,9:56 

34,762 

I>ispatch>Herald .... 

. (s) 

2,091.805 

2.54,002 

81,951 

14,452 

Times . 

. fe) 

3.223.124 

1.018,295 

194..590 

41.758 

1 16„567  3,96.3,403 

108.527  5,897,3.35 

554,281  2.410,027 


6.140,510 

2,195,904 


2,705,586  12.784.6.37 
2,403,496  4.',»17.923 


6.767,97.3 

3,001,84.3 


Journal . 

Journal . 

Xews-Sentinel 

Xews-Sentinil 


769.517  4.075,008 


Ivxaminer 
♦Examiner  . 
Daily  Xews 

Times . 

tiTimes.  ... 
Herald-Express 
Xews . 


EVANSVILLE,  IND. 

.(m)  3.847..500  .5.52,3.38  264.143 

.  .(s)  1.124,375  204,771  .59,06.5 

.  (e)  5,468.411  814,720  292,497 

.(s)  1,070,447  175.8;n  63,596 

FALL  RIVER.  MASS. 


Courier  Journal 
Courier  Joum.il 
Times . 


5.. 567.7ai 
1,686,400 

7.. 5.55.2.50 
1,64.5,620 


•■llnion-I.eader 


Herald  New> 

.  .  .  (e) 

3.041,224  8(M,.562 

29.3,. 5:56 

FLINT,  MICH. 

Journal 

. (e) 

6.116.:532  812,448 

392.6615 

Journal 

.  .  (s) 

1.1.52,89.3  44,8015 

53.35:5 

FORT  WAYNE. 

IND. 

Jonrnal-<'tazette 
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214.110 

6!*, 511 
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61.8m 

749.175 

LOUISVILLE, 

KY. 

.  (in) 

5,.585,8.56 
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298,1.53 
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1  Journal . 
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Leader 
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56.112  160,.3:i9  1,853.926 
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You'll  miss  sumplhinif  important  if 
you  miss  Kditor  &  Publisher  a  siufSle 
week.  Why  not  have  it  mailed  to 
your  home  or  offiee  every  week?  A 
year's  subseription  easts  but  IHf.OO 


1.5.5.802  .545.401  3.885.739 

16.3,.5.56  281,5.32  .3,2.32,330 
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USE  THIS  COUPON 


zColumbus  Citizen  Sunday  and  Ohio  State  Journal  Sunday,  first  publication  Xov.  6,  1938. 
wOlens  Falls  Post-Star  (Mornini;)  an!  Times  (Evening)  sold  in  combination  only.  I.inage  of  one 
eiitioB  Post-Star  (Morning)  only  is  given. 

♦Includes  American  Weekly  I.inage. 

(Includes  This  Week  Linage. 

vHarrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot, 
ujohnstown  Tribune  Evening  sold  in  combination  with  the  Democrat  Morning.  Linage  of  one 
editon  (Tribune  Evening)  only  shown. 

^Manchester  Union  Morning  and  I.,eader  Evening  sold  in  co-nbination  only.  Linage  of  one  edition 
(Union  Morning)  shown. 
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1700  Times  Buildinn,  New  York,  N.  Y. 
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with  the  International  Tear  Book  number  and  the  Market  Oulde  number  to: 


Company  connection 


HIS 


pOR  FEBRUARY  2  5,  1  9  3  9 


III 


SUCCESS  STORY 


w 


C%  'C''' 


H 


fIG  2 


FIG.  5 


I 


0"  a  certain  Suiulay  in  February 
the  Miami  Herald  showed  a  total 
paid  circulation  of  104,88!).  'riius  the 
Herahl  scored  another  “first”  —  the 
first  time  in  history  that  any  Florida 
ne\vsj)a|K‘r  had  measured  its  circula¬ 
tion  in  six  fif^ures.  So  we  decided  to 
"rite  an  advertisement  about  it. 
Thinking  in  terms  of  six  figures,  we 
had  the  artist  make  up  drawings  {)f 
SIX  little  “figures.”  Each  one  repre¬ 
sents  a  feature  which  we  believ’e  had 
an  important  part  in  building  the 
Herald  to  ev'en  greater  heights  dur¬ 
ing  the  first  year  under  its  new  own- 
ership-managment.  So  here  they  are. 
figure  1  represents  Modern  News 
Technique — “Streamlined”  cov’erage 
geared  to  our  “hurry-up”  times.  F’ig- 
ure  <2  is  Editorial  Integrity — a  stal- 
"art  “reader  confidence”  in  the  Her¬ 
ald  s  pages.  Figure  3  represents  the 
Largest  Sports  Section  in  the  South 
" brightly  written.  Figure  4,  of 


cour.se,  represents  Women’s  Interests 
— the  best  “home  economics”  and 
“society”  columnists.  Figure  5  is  Si)e- 
cial  F’eatures — an  impressive  array 
r)f  commentators  and  authorities  on 
a  wide  variety  of  subjects.  Figure  (» 
is  Comics — all  the  headliners  that 
ap|)eal  to  “kids”  from  eight  to  eighty. 
Fo  stay  within  our  six-figure  idea  we 
had  to  sidetrack  a  score  or  more  of 
lesser  figures  —  features  that  hav’e 
contributed  their  jjart  in  givdng 
Miami  a  newspaper  that’s  “tailored 
for  the  Reader.” 


Particularly  gratifying  is  the  fact 
that  our  proud  “six  figures”  (  our  cir¬ 
culation  figures,  this  time)  stand 
alone  ciii  their  own  merits — unaided 
by  ])rizes  or  premiums — a  clear  un¬ 
questioned  reflection  of  the  fact  that 
more  j)eo[)le  want  to  read  what’s  in 
the  Herald.  And  that,  basically,  is 


why  our  104,839  figure  is  over  l!2,000 
higher  than  any  previous  peak — why, 
as  usual,  the  Herald  is  leading  the 
city,  the  State  and  the  entire  South¬ 
east  in  advertising  linage — why,  de¬ 
spite  a  stric-t  regulation  barring 
giveaway  “publicity”  space  to  ques¬ 
tionable  promotion  stories,  more  ad¬ 
vert  i.sers  are  using  the  Herald — sell¬ 
ing  more  goods  to  more  people. 

MIAMI 

HERALD 

"Florida's  Most  CompUta  Nowspapar" 

.\aiit>nat  R^pr^n^n  Brook*  &  Finley,  AVi* 

York’^.hiragtr—PhilwleiphiiM  .Saw  Froncitro. 

iworner  &  Hrant,  Atlanta. 
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Oklahoma  Vews  .  , 

,  .  (e) 

2,357.082 

368,975 

164.680 

.38.806 

7.53,151 

OklahoTi'a  Xews  .  .  . 

.  .  .  (s) 

1  075,464 

88.333 

45,224 

20,775 

2.39,071 

OMAHA,  NEB. 

sWorld  Herald  .  . 

.  (c) 

4,809.002 

1.. 387 ,640 

333,9.54 

31,464 

1 .046.704 

S\V..rId-Hera1d 

.  .  (s) 

1.295.717 

606,3.59 

119,531 

11,007 

700..594 

PEORIA.  ILL. 

lournal  Transcript 

(d) 

4.277.446 

976,885 

302.857 

45,400 

1.234,3.30 

lotirnal  Transcript  . 

.  .  .  .  (s) 

1.027.704 

189,478 

81,607 

20,700 

.325,716 

Star  . 

.  .  .  .  (e) 

4,615,629 

947, .563 

202,810 

39,964 

1,155.102 

St  ar  . 

....  (s) 

884,745 

173,646 

78.125 

20,437 

321,679 

PHILADELPHIA 

.  PA. 

iCvening  Bulletin 

.  .  (e) 

6,613,1.58 

1,906,589 

.328,931 

142,219 

1,791,880 

Intpiirer  . 

.  .  .  .  (m) 

3, .53 1,609 

1,. 391 .375 

120,354 

236,555 

2,011, .343 

•  Inquirer  . . 

. (s) 

3,298,895 

1,031,523 

174,658 

9,(M4 

1.369,612 

Xews  .  . 

.  .  .  .  (e) 

2.278,408 

523,955 

49,422 

36.645 

67,436 

Evening  Public  Ledger 

..(e) 

7,345,499 

1,457,094 

208,483 

121,748 

411,960 

Record . 

...  (m) 

3,029,624 

1,334,3.57 

124,359 

131,946 

989,425 

f  Record  .  . 

....  (s  ) 

2,278,780 

733,477 

61,3.57 

6,.337 

752,886 

PHOENIX.  ARIZ. 

Republic  . 

.  .  .  tm) 

2, .584,012 

898,026 

274,874 

43,442 

1,169,716 

tRepublic . 

. (s) 

937,373 

236,475 

189,187 

20.520 

428,932 

Gazette . 

. (e) 

3.401,594 

1,020,030 

456.016 

62,793 

1,199,008 

8,3.53 ,343 
1.8.35.162 


**MinneapoUs  Tribune  is  sold  in  combination.  Morning  and  Bvening.  Linage  of  one  edition 
(Tribune  Evening)  only  shown. 

tlncludes  Associated  Weekly  Linage. 

*lncludes  American  Weekly  and  Comic  Weakly  Linage 
{Includes  This  Week  Linage. 

•Includes  American  Weekly  Linage. 

sOmaha  World-Herald ,  Morning  and  Evening  sold  in  combination  only.  Linage  of  one  edition 
(Evening)  only  is  given. 

(Confiiiurd  on  pane  y) 


EDITOR 


P  U  B  L  I  S  H  E  F 


North  America 

The 

Montreal  Star 


General  Advertising 

(Media  Records  1938) 


For  the  same  period 
THE  MONTREAL  STAR 


was 


FIRST 

IN  CANADA 


DEPARTMENT  STORE  DISPLAY  ! 

TOTAL  RETAIL  DISPLAY  | 
TOTAL  DISPLAY  ADVERTISING  ! 


led  all  Montreal  newspapers  hy 
a  wide  margin  in  total 
advertising 


if  if  if 


FIRST 


Consideration  on  Canadian  Schedules 


“Canada's  Greatest  Newspaper" 
MONTREAL  CANADA 

Representatives  in  the  United  States 
Dan  A.  Carroll  John  E.  Lutz 

110  East  42nd  St.  435  N.  Michigan  Ave. 

New  York,  N.  Y.  Chicago,  111. 


OR  FEBRUARY  25,  1939 


V 


annual  tabulation  of  newspaper  linage 

(ContitlUi'd  from  pafU'  II') 


PITTSBURGH,  PA. 


Auto- 

Finan- 

Ketail 

General 

motive 

cial 

dassi- 

Total  Ad- 

Cities  and  Newspaperi 

Display 

Display 

Display 

Display 

fied 

vertising 

l’osi4Ja»ettc  . 

.  (m) 

3..547.722 

1.21.3.465 

203,238 

06,304 

1,010,682 

6.422,808 

..(e) 

7.969,021 

1.726,287 

200,699 

61,100 

1,706,085 

12,132,7.30  i 

.  .(s) 

1,487,900 

019,871 

110.564 

12,164 

1,347,128 

3.877,938  ! 

,uii-Telegrapli  . 

.  .(e) 

6,063,378 

1,002,8.56 

147,756 

45,755 

662,80.3 

8, .301 .976 

fan-Telegrapli . 

..(s) 

1,407,373 

014,001 

124.107 

8.587 

704,008 

3,249,189 

PORTLAND,  OREG. 

rwfooUn . 

.  .  (in) 

2,411.668 

1.043,044 

2.39,651 

(M,975 

1.914,222 

5,723,376 

•"Oregonian  . 

, . . (s) 

1,222,662 

.505,517 

1.59,927 

44,096 

954,115 

2,880,244  : 

..(e) 

5.465.461 

1.360,218 

2.31,812 

81,582 

1,362,509 

8,512,336 

. . .  (s) 

.501,103 

436,0,37 

12.3,528 

32,804 

479,381 

1,573,565  ! 

Neifs-Telegram . 

..(e) 

1.0’6,444 

450,161 

138.825 

52.068 

769,2.55 

3..T39.753 

PROVIDENCE, 

R.  1. 

Bulletin . 

, . .  (e) 

7,754.693 

1.545,936 

466,691 

265,937 

1,477,659 

11,554,309 

.  .(m) 

1,138.405 

545,059 

245,799 

1.34,899 

1,522,930 

3,950,531 

lonnial  . 

...(s) 

1,418,675 

.369,861 

168,407 

60,639 

.382,389 

2,390,675 

■•Tribune  . 

,..(e) 

2.36.084 

89,6.53 

22,697 

24.001 

11. .569 

406,474 

READING, 

PA. 

Eegle . 

...(e) 

4.407.875 

1,172.110 

351,420 

65,120 

776.694 

6.924,461  I 

Eigle  . 

. . . (s) 

213.063 

.55,01.3 

27,079 

3,364 

123,607 

422,833  j 

runes . 

.  .  (m) 

4,309.766 

.560.221 

168.177 

,55.764 

912.915 

6,220,456  1 

RICHMOND, 

,  VA. 

i 

N'ews-Leader . 

...(e) 

6.718,064 

1.. 391, 666 

.3.58,132 

229,354 

1,871,483 

10,739,312 

Tunes- Dispatch ....... 

. .  (m) 

3,669,855 

768.856 

91,769 

138,593 

1,493,149 

6,335,122 

Times- Dispatch . 

.  .  .  (s) 

2,017,646 

243.845 

92,624 

86.641 

512.941 

2,968.300 

ROANOKE, 

VA. 

Times  . 

.  .  (m) 

1.535,590 

608.86.1 

18.3,314 

.33,8.V1 

235,284 

2.711.244 

Ttmes . 

.  . .  (s) 

1.3.58,192 

167.316 

60.847 

91,067 

269.141 

1,949,418 

WwW-News . 

...(e) 

3.200.060 

767,047 

218,116 

1.31.712 

606,313 

4,084,528 

ROCHESTER, 

N.  V. 

Drmocmt  &  Chronicle 

.  .  (m) 

.5.148,112 

1,16.5,200 

29.3,160 

i:{3..547 

2,914,982 

9,196.095 

Democrat  Chronicle*  . 

.  .  .(s) 

1,313,807 

376,995 

158,325 

122,2.38 

1.111.840 

3,084,000 

Times-rnion . 

.  .  .  (c) 

7.345.646 

1,336,424 

.506,4.54 

235,765 

363.267 

0.804,649 

"Evening  News . 

...(e) 

470,215 

206,604 

35,0:1.3 

18, .548 

77,279 

8,54,212 

ROCKFORD, 

ILL. 

kesister-Repiiolic . 

.  .(el 

:i..509.o:i2 

87:1.92.5 

376.273 

:i6,.520 

1 .0.50.5.37 

6,080,644 

•itar  . 

.  .  (ni) 

2.706,641 

784  ..328 

207.316 

23,228 

R33,.50.5 

4,732,936 

star 

.  .  (s) 

923,140 

1.30.008 

8.3,281 

20, .501 

217,52.5 

1  ,.38.3,820 

SACRAMENTO 

,  CALIF. 

I'nion  ... 

.  .(ml 

1.78.5.264 

2.54,461 

76,040 

44,812 

56.'>.76.S 

2,070.217 

tlnion  . 

.  .  .  .  (s) 

823.224 

106.670 

82.512 

21,1.58 

290,668 

1 ,440,7.57 

Bet . 

.  .  . (e) 

.5,170,2.54 

1,265,068 

420.016 

60,005 

1,943.498 

8.804.111 

SI 

.  LOUIS. 

MO. 

'  »lobe- Democrat 

,  .  (ml 

3,874.8:10 

1,104.026 

2.3i,i:{H 

1*16.66.5 

66.5.711 

6.001 ,6<Hi 

•H'»lobe*De!nocr;it .... 

.  .(s) 

1.6:10.166 

7o7.K51 

100,036 

12.614 

6:10,132 

3,151  .502 

P&st-Dispatch . 

.  .  (e) 

.5,<HI3  881 

1,. 54.5,627 

200.554 

128.807 

1,488.731 

0,:«I2,28.5 

Po“t-Dispiitch  . 

.  .(s) 

1. 5.36.447 

572.402 

148,28*1 

:14,841 

1,841,620 

4,135  020 

^-Times . . 

.  .  (e) 

4,000,742 

062,727 

141,610 

76*101 

705,747 

6,016,0.58 

ST. 

.  PAUL.  MINN. 

Ptoneer  Vrt*s> . 

.  Mil  1 

4,221.761 

1,:140,217 

2.58,700 

61.881 

1.286,.5:i3 

7,108,4:17 

Pioneer  Press . 

.  .  (s) 

820,064 

441  :i72 

88,107 

:t2.223 

.5.54,.505 

1 .04.5,:U2 

OsMteh  . 

.  (el 

4,600.060 

1.4:19.801 

300,220 

88,4.50 

1,284,826 

7.817.067 

UN’ews 

.  .  .  . (e) 

1.127,240 

200,800 

6.5.137 

:i0,879 

278,o:io 

1.7:i4,013 

SALT  LAKE  CITY,  UTAH 

Tribune . 

.  .  (ml 

4.405.1:10 

1.168  613 

:{:io.448 

131,102 

1 ,228,744 

7.4:i2,:i3.5 

^Tribune  . 

.  .  .  .  (s) 

1 ,728.803 

:i61,405 

02,3(K) 

20.448 

482.:i07 

2.60.5.2.5:{ 

I'eeret  News  . 

.  .  . .(el 

2..5.54.070 

67:1,3.54 

240.20.3 

06,305 

735,700 

4.410,712 

Telegram 

...  (el 

3.048.065 

1.172.4.11 

330.622 

07,823 

1 ,223,664 

5  048.7.58 

The  Minneapolis  Star 
Retail  Advertising  Gains  Last  6 
Months  Exceed  a  Half  Million  Lines! 

The  Minneapolis  Star  led  almost  every 
other  metropolitan  evening  newspaper 
in  America  in  retail  advertising  gains 
during  the  last  six  months. 

Month  by  month,  here  are  the  figures 
from  Media  Records: 

Retail  Gains 


August  1938  26,053 

September  1938 .  111,953 

October  1938.  55,778 

November  1938  129,138 

December  1938  .  111,452 

January  1939  ’  119,057 


Total  six  months  (Gain)  553,43 1 


While  The  Star  was 
I  gaining,  both  the  other 
Minneapolis  newspa¬ 
pers  were  losing.  Here 
are  their  total  display 
advertising  losses  for 
1938. 


SAN  ANTONIO,  TEXAS 

. (in)  I.IU.STH  67:),21t)  10.5,500  181, 480  l,.5;«,0OT 

. (s)  1,«6;1,512  182,205  70,0:12  :10,16;1  fi07,;i52  2,.5.55,47:}  1 

. (e)  :i,974,:i84  07, 5,4611  282,!K)0  48,;i00  1,. 567,2:15  6,071, 4K1 

. (e)  3,2,58,801  868,120  2.5:1,787  88,.507  1.42:i,.38.5  .5,0:17,483 

. (j)  1.818,261  827,681  131,:150  12,073  ,572.780  :i,:i67,072 


PAPER  B  Loss  1 ,230,379  Daily;  Loss  233,956  Sunday;  1,464,335  total  loss. 
PAPER  C  Loss  664,702  Daily;  Loss  235,898  Sunday;  900,600  total  loss. 


I’nion 

. (ill  1 

SAN 

2.120,593 

DIEGO,  CALIF. 

1.064,78.3  236.6;i0 

72,988 

1.721,2.37 

^  oion 

. (si 

1.684,212 

2.57.. 547 

165,204 

.39,917 

469.802 

2.620.011 

Son . 

. (e) 

2,063,768 

.572,477 

318.328 

67,345 

010,163 

4.9!KI,7.56 

^  .. 

. (s) 

.548,939 

78.068 

66,315 

26,070 

2.56.313 

000.106 

Tribune 

. (e) 

4,503,544 

1,166,.524 

4.55,777 

108,974 

1.706,.515 

8.0.50,732 

Lhmnicte 

. (ml 

SAN  FRANCISCO, 

2..581,422  811,6.37 

CALIF. 

204,887 

15:L0(*1 

1,7<I9.261 

5„570,767 

Chronicle  . . 

. (s) 

005.869 

474,000 

177,815 

9.152 

604,323 

2.263,460 

Kiaminer 

. (m) 

2,6.37,036 

1,001,768 

200,542 

138.530 

.3,.586.77.5 

7,67.3,61.3 

*T*xaniiner  . 

. (s) 

1,705  770 

018.761 

265,319 

9,728 

1,311,3.57 

4.202,742 

^-Bulletin 

. (el 

3,600,276 

1,227,601 

296,466 

101,901 

802,410 

6.406,585 

. (e) 

4,279.550 

1.208.440 

298,086 

110,208 

1 .649,500 

7,604,524 

‘Include"  American  Weekly  and  Comic  Weekly  Linage. 

^locludcv  .Vssociatwl  Weekly  Linage. 

‘iKludes  Metropolitan  ('.roup  Linage, 
ilocludes  This  Week  Linage. 

t#Providen(»  Tribune  discontinued  publication  April  30,  1938. 
*Roehester  Kvening  News  Linage  for  period  August  1-Dec.  31.  1939. 
•-St.  Paul_News  Kvening  discontinued  publication  April  30,  1938 
(CtMitiKnrd  Cowc  1^7) 


CIRCULATION  BOX  SCORE* 


MINNEAPOLIS 

STAR 

JOURI^AL 

M 

TRIBUNE 

E 

M  &  E 

Total  1 

50,056 

1 35,250 

80,151 

67,866 

148,017 

City  Total 

81,326 

63,192 

35,897 

41,533 

77,430 

City  Home  Del. 

66,917 

49,103 

25,380 

32,307 

57,687 

•  .\BC  Publishers’  Statements,  6  mos.  ending  Sept.  30,  1938. 


EDITOR 


PUBLISHER 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(CcmtinHed  from  page  V) 


NEW  ORLEANS,  LA. 


Auto- 

Finan- 

1 

Retail 

General 

motive 

cial 

Classi-  Total  Ad-  1 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

lied 

vertisinc  1 

Times  Picayune . 

(m) 

6,590,607  : 

1,534,558 

221,650 

162,089 

1,761,830 

10,403,94 

Times  Picayune  &  States. 

.(s) 

2,605,966 

256,925 

130,089 

112,743 

890,637 

4,112,493 

Tribune . 

(m) 

998,559 

440,306 

22,182 

38,410 

1,113,115 

3,130,489 

Item . 

(e) 

4,176.869 

805,461 

246,056 

131,660 

1,113,160 

6,614,944 

Iltcm-Tribunr  . 

.(s) 

2,159,818 

451,404 

72,23t 

65,016 

426,739 

3,277,493 

States .  . 

(e) 

2,846,734 

683,148 

171,729 

82,021 

1,759,477 

5,671,279 

SCHENECTADY, 

,  N.  Y. 

Gazette .  .  . 

.  (m) 

5,287,668 

836,111 

291,691 

103,033 

1,370,599 

8,082,186 

I’nion-Star . 

..(e) 

5,197,516 

740,397 

335,688 

89,047 

889,213 

7,469,012 

SCRANTON. 

PA. 

Tribune  . 

.  (m) 

4,508,206 

504,609 

149  694 

51.329 

503,045 

5,785,650 

♦  ^Tribune 

..(t) 

81.927 

6,881 

1,745 

1.064 

13,379 

105,131 

Scrantonian .  . 

.  .(s) 

1.895,270 

364,456 

72,918 

26.094 

83,667 

2,496,484 

Times.  . . . 

..(e) 

7,017,807 

1.231.461 

390,826 

43  574 

400,673 

9,2.56,873 

SEATTLE,  WASH. 

Post- Intelligencer . 

.  (m) 

1,510.979 

920,867 

185,489 

72,232 

1,975,406 

4,683,564 

*Post-Inte11igencer . 

..(s) 

885,578 

877,347 

201,230 

21,030 

642,271 

2,629,258 

Star . 

..(e) 

1,872,200 

495,678 

147,867 

62,997 

.590,035 

3,183,907 

Times . 

..(e) 

4,893,017 

1.424,177 

351,081 

122,217 

1,772,211 

8,576.485 

tTimes . 

..(s) 

1,227,463 

324,012 

128,123 

12,.586 

791,497 

2,483,814  1 

SIOUX  CITY, 

IOWA 

Journal . 

..(d) 

2,248,194 

790,66:1 

162,592 

5,978 

504,462 

3,744,5.54  j 

Journal . 

..(s) 

596.382 

145,640 

43.284 

14,864 

215,383 

1,015,673 

Tribune . 

•  .(e) 

2,062,279 

547,110 

182,3.50 

17.271 

.509,779 

3,384,734 

SOUTH  BEND, 

,  IND. 

Xews-Time? . 

..(e) 

2,633,634 

650,276 

220,734 

67.646 

611,284 

4,283,403 

Xew«-Times . 

..(s) 

370,406 

79,981 

47,405 

33,3.55 

133,967 

665,703 

Tribune . . 

,..(e) 

3,899,760 

982,004 

388,527 

74.443 

868,896 

6,311,325 

Tribune  . 

.  .(s) 

5.52.875 

161,770 

66,478 

35.702 

175,804 

992,945 

SPOKANE,  WASH. 

Spokesmun  Review . 

.  .  (m) 

1,386,206 

821,471 

224,130 

27,737 

1,278,576 

3,749,200  1 

t§Spokesnmn  Review  . . . . 

. .  (s) 

1,14.5,613 

546,098 

143,973 

105,147 

497,041 

2,438, .525  1 

Chronicle . 

..(e) 

3,941,554 

924,021 

321,135 

79,892 

1,212,774 

6.600,301  i 

Press . 

.  .(e) 

968,907 

567,013 

117,270 

33,020 

418,8.35 

2,121,934  1 

SPRINGFIELD,  ILL. 

Slate  Journal  . 

..(d) 

3,094,796 

757.924 

261,391 

22,419 

1,001,072 

5,247.847 

State  Journal . 

..(s) 

1,178,989 

188,404 

56,113 

19,194 

270,551 

1,716,524 

State  Register . 

,..(e) 

3,408,820 

895,171 

272,203 

32,615 

916,007 

5,6,32,419 

State  Register . 

. . .  (s) 

1,197,924 

146,063 

40,503 

20,774 

233,122 

1,642,066 

SYRACUSE. 

N.  Y. 

Herald . 

..(e) 

4,392,744 

840,150 

253,145 

66,774 

1,225,274 

7,546,345 

Herald  . 

. .  .  (si 

353,602 

99,417 

85,878 

63,205 

279,270 

905,239 

Journal . 

...(e) 

4,048,050 

924,478 

244,278 

68,533 

1,280,796 

6,858,347 

♦American . 

. . .  (s) 

442.93P 

792,652 

105,186 

47,089 

305,348 

1,741,280 

Post -Standard  . 

. .  (m) 

2.684.790 

636,310 

164,863 

72,387 

1.054,158 

5,386,472 

Post-Standard  . 

...(s) 

254,436 

190,476 

84,241 

58,816 

235,421 

870,841 

TACOMA,  WASH. 

New  s-Tribune . 

...(e) 

2,900,883 

914,152 

278,937 

68,605 

1,041,692 

5,228,932 

tNews-Tribune . 

. . .  (s) 

803,753 

214,122 

69,956 

24,179 

.562,275 

1,674,498 

Times . 

.  .  .  (e) 

2,384,103 

681,715 

224,106 

.58,089 

867,461 

4.2.38,170 

IT’S  RESULTS  THAT  PUT 


TOLEDO,  OHIO 


Cilobc  Mail 


Star .... 
Ti-lettra”  > 


Ttine*^  .Xdvertiser . 


.  (m) 

990,802 

170,236 

60,249 

..(si 

2,096,443 

282,265 

127,432 

,  .(c) 

5,840,484 

1,322,090 

497,295 

.(el 

1,533,572 

233,138 

125,044 

TORONTO,  CANADA 

.  (in) 

2,727,285 

1,700,126 

421,526 

,.(e) 

8,218,857 

2,048,169 

403,327 

.fw) 

96,119 

814,851 

91,361 

..(e) 

6,489.993 

1,511,388 

430,994 

TRENTON. 

N.  J. 

, .  (e) 

5,051  mo 

1.019,143 

29,3.87.5 

..(si 

5S5  367 

26,969 

34,076 

TROY.  N. 

Y. 

.  (ml 

4,070.793 

766.214 

292.03.5 

TULSA,  OKLA. 

. .  (el 

3,690,316 

738.614 

285.946 

. .  (si 

8.33,625 

2''8,576 

81.521 

.(m) 

3,340,664 

814.892 

220,048 

.  (si 

1,262,316 

:«)9.117 

125,531 

59,615  188,146  1,488,009  , 
92,520  301,196  2,901,856  ' 


136,601  3,257,847  14,113,217 
1,358  27,085  1,032,235 


116,214  804.018  6.314.06:1 


43  863  856.358 

39,090  330  6!«t 

46,621  1  067,377 

67,976  470,620 


5,6;i2.8;i6 
1.496.988 
5,516.688 
2.238.390  , 


•  *Siranlon  Trilmne  Sunday  discontinued  |>ublicatinn  Keli.  27,  19:18.  ' 

•Includes  American  Weekly  and  Con  ic  Weekly  Uinage  ! 

{Includes  Associated  Weekly  Linage 

llncludes  This  Week  Linage. 

♦  Includes  American  Weekly  Linage  to  Septendwr  4.  1938. 

ffToledo  News-Bee  suspended  publication  after  August  2.  1938.  I 

qTroy  Record  Morning  and  Times-Record  Evening,  sold  in  combination  only.  I.inage  of  one  ^ 
edition  (Morning)  only  is  given. 

"•Includes  This  Week  and  Metropolitan  Linage. 

rTrenton  Evening  Times  and  Trenton  State  Gazette  are  sold  in  combination.  Linage  of  one  Paper  j 
only  (Times)  is  given. 

{Cotitiimcd  on  page  VII) 


Among  the  !Sation*s  50  Leading  \eH'spapers  in  Total 
Advertising  Linage  ( Both  6-day  &  7 -day  JSetvspapers ) 


IS  TENTH  IN  THE  NATION 


and  FIRST  in  the  SOUTH 


Here  Are  the  First  50  Newspapers  in  Total  Advertising 

(Both  6  and  7-day  yewspapers)  a»  Meatured  by  Media  Record* 


Newspaper  Lines 

1.  Washington  Star  . 22,417,899 

2.  New  York  Times . 20,820,681 

3.  Chicago  Tribune  . 19,206,973 

4.  New  York  News . 19,025,729 

5.  Baltimore  Evening  & 

Sunday  Sun  . 18,433,337 

6.  Detroit  News  . 17,702,560 

7.  Los  Angeles  Times.  ...  16,1 19,744 

8.  Pittsburgh  Press  . 16,010,677 

9.  Milwaukee  Journal  ...15.599,279 

10.  THE  TIMES- 

PICAYUNE  . 14,516,434 

11.  N.  Y.  Herald  Tribune  .14,359,671 

12.  Dallas  Times-Herald  ..14,289,863 

13.  Newark  News  . 13,964,546 

14.  Boston  Herald  . 13,818,834 

15.  Philadelphia  Inquirer  .13,704,492 

16.  St.  Louis  Post-Dispatch  13,527,314 

17.  Columbus  Dispatch  ...13,495,283 

18.  Louisville  Courier- 

Journal  . 13,193,586 

19.  Kansas  City  Star . 13,089,725 

20.  Houston  Chronicle  ...12,876,451 

21.  Los  Angeles  Examiner  12,751,483 

22.  Baltimore  American  News 

Post  . 12,647,091 

23.  Miami  Herald  . 12,578,395 

24.  Akron  Beacon  Journal  .12,336,502 

25.  Rochester  Democrat  & 

Chronicle  . 12,281,094 


Newspaper 

26.  Cleveland  Plain  Dealer. 

27.  San  Francisco  Examiner. 

28.  Memphis  Commercial 

Appeal  . 

29.  Boston  Traveler  . 

30.  Buffalo  News  . 

31.  Providence  Bulletin 

32.  Pittsburgh  Sun 

Telegraph  . 

33.  Denver  Post  . 

34.  New  York  Sun . 

35.  Chicago  Daily  News 

36.  Dallas  News  . 

37.  Hartford  Times  . 

38.  Seattle  Times  . 

39.  N.  Y.  Journal  American 

40.  Cleveland  Press 

41.  Indianapolis  Star  ... 

42.  Phila.  Evening  Bulletin 

43.  N.  Y.  World  Telegram 

44.  Richmond  News  Leader 

45.  Oakland  Tribune  .... 

46.  Youngstown  Vindicator 

Telegram  . 

47.  Dayton  News  . 

48.  Flint  Journal  . 

49.  Omaha  World-Herald 

50.  Minneapolis  Tribune 


Lines 

12.227.101 

ll.876.35S 


11,859,543 
11,732,396 
11,658,237 
1 1 ,554,309 


11,551,165 

11,537.492 

11,474.602 

11,431,724 

11,364,354 

11.346,715 

11.060,299 

11,023,943 

10.986,624 

10,878,530 

10,829,675 

10,807,346 

10,739,312 

10,694,540 


10.671.008 

10.628.012 

10,506,332 

.10,411,517 

10,366,177 


The  Local  Man  Picks  the  Leader 

In  RETAIL  ADVERTISING,  The  Times-Picayune  is 
Second  Among  the  Nation's  Morning  Newspapers 


NEW  ORLEANS  STATES 


Representatives:  NOEE,  ROTHENBURS  &  JANN,  INC. 
New  York  Chicago  Detroit  Atlanta  San  Francisco 


I 


fOR  FEBRUARY  2  5,  1  9  3  9 


VII 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

iContiniird  from  page  VI) 


WASHINGTON, 

D.  C. 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Cities  and  Newspaper* 

Display 

Display 

Display 

Display 

fied 

(m) 

2,783,833 

867,439 

79,960 

119,487 

1.654,816 

.(s) 

2,590,727 

828,542 

94,358 

48,321 

489.735 

.  (e) 

3,934,8.56 

.506,599 

93,899 

65,259 

1,335,261 

.(e) 

5,939,956 

1,006,579 

214,078 

96,242 

1,662,808 

P06t  .  .  . 

.  (m) 

3,782.996 

1,130,482 

212,287 

161,912 

1,472,739 

Post .  . 

(s) 

2,211,470 

311,244 

77,250 

45,324 

624,746 

Star . 

.(e) 

11.999,531 

1,486,329 

430,611 

219,368 

2,900,571 

••Star . 

(s) 

2.701,178 

870,573 

150,078 

49,788 

1,371,550 

WESTCHESTER 

COUNTY 

GROUP 

(N.  Y.) 

Xfimanmeck  Times . 

.(c) 

1,218,270 

465,827 

137,966 

69,810 

121,672 

Mt.  Vernon  Argus  . 

.(e) 

3,581,761 

623,240 

218,619 

136,238 

788,781 

New  Rochelle  Standard  Star(e) 

3,447,107 

521,229 

204,146 

162,333 

661,142 

Osaning  Citizen  Register. 

.  (e) 

1,295,474 

474,777 

196,806 

57,449 

224,246 

Pedcskill  Star . 

..(e) 

1,871, .340 

460,644 

198,201 

32,952 

437,112 

Port  Chester  Item . 

.  .(e) 

2,331,488 

489,580 

153,311 

176,123 

.387,648 

Tairytown  News . 

.(e) 

1,157,264 

497,057 

178,930 

130,490 

96,901 

Yonkers  Herald  Statesman .  (e) 

2,302,668 

605,647 

177,018 

232,002 

781,034 

White  I’lains  Reporter. 

.  (e) 

;i.852.796 

509,920 

315,940 

213,705 

974,154 

WICHITA,  KAN. 

Beacun . 

.  (e) 

3,642,350 

860,863 

255,444 

17,823 

915,a34 

iBcacrm  . 

(s) 

1,649,554 

834,608 

133,376 

62,008 

359,182 

Eagle  .  .  .... 

.  (m) 

1,616,672 

588,230 

171,068 

12,602 

1,2,30,634 

Eagle  . 

.  .(e) 

2,218,310 

786,520 

316.895 

69.272 

1.236,662 

Eagle 

.(s) 

1,014,105 

.378,371 

145,267 

60,024 

394,537 

WILKES-BARRE,  PA. 

ilKecurd . 

.  (m) 

4,037,052 

672.073 

186,8.38 

32,466 

747,326 

llTitnes-Leader 

.  .(e) 

4.889,685 

655,745 

177,291 

27,403 

424,064 

IIN'ews . 

.(e) 

2.243,96.3 

302,270 

81,612 

25,407 

171,938 

^Independent . 

ts) 

968,278 

207,394 

38,944 

31,621 

8,614 

Total  Ad- 
vertising 

6,634,750 

4,051,763 

6,974,699 

8,943,013 

6,911,858 

3,170,985 

17,272,061 

5,145,838 


2,145,208 

5,415,106 

5,108,108 

2,241,018 

3,057,904 

3,634,548 

2,163,336 

4,417,515 

6,061,041 


5,806,403 

3,043,194 

3,705,276 

4,630,625 

1,997,988 


5,734,421 

6,277,624 

2,874,335 

1,331,189 


Cities  and  Newspapers 


Twin  City  Sentinel . (e) 

Journal  &  Sentinel . (s) 

Journal  . (m) 

Telegram . (s) 

Telegram . (m) 

t  {Gazette  it  I’ost  . (e) 

♦{Post . (e) 

Vindicator  Telegram . (e) 

Vindicator  Telegram . (s) 


WINSTON-SALEM,  N.  C. 


Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

2,470,506 

635,636 

272,266 

1,013,608 

182,040 

78,363 

1,888,714 

604,763 

231,435 

WORCESTER, 

MASS. 

1,206,594 

223,305 

103,685 

3,621,944 

901,045 

322,287 

4,169,702 

964,280 

390,685 

1,527,259 

459,003 

95,402 

YOUNGSTOWN 

,  OHIO 

5,791,555 

1,160,490 

397,238 

1,274,800 

265,430 

122,595 

Finan¬ 

cial 

Classi¬ 

Total  Ad¬ 

Display 

fied 

vertising 

264,599 

510,743 

4,284,219 

160,223 

127,476 

1,572,375 

129.268 

511,532 

3.424,562 

78,013 

382,550 

1,994,170 

103,043 

882,352 

5,944,176 

162,538 

940,207 

6,704,182 

80,132 

466,070 

2.700,994 

105,336 

1,0)1,139 

8,548,46b 

105,458 

353,645 

2,122,539 

FIGURES  FURNISHED  BY  PUBLISHERS 


GARY,  IND. 

Auto-  Finan- 

Retail  General  motive  cial  Classi-  Total  Ad- 

Cities  and  Newspapers  Display  Display  Display  Display  fied  vertising 

Post  Tribune  .  Te)  5,495,036  4.56,6.36  312,672  111,6.59  814.225  7. .538. 129 

(347,1H)1  lines  legal  included  in  total) 

BRONX,  N.  Y. 

Home  News .  (e)  1.749,237  451,740  ,58.779  38,8:12  48:1,8.56  2,684.8:1.1 

Home  News . (s)  633,562  92,9:17  48,118  27,978  267.790  994.289 

(249,167  lines  legal  (e)  and  240  lines  (s)  included  in  total i 

KANSAS  CITY,  KAN. 

Kansan  .  (e)  2,010,8.55  475,281  351,470  2.9:19.6.50 

Kansan . )s)  840,686  90,.347  265,244  1.220.464 

(Automotive  and  financial  included  in  total) 


NEW  BEDFORD,  MASS. 


{{Changed  to  Worcester  Gazette  &  Post,  October  1,  1938. 
•{Worcester  Post  discontinued  October  1,  1938. 

(lAll  papers  suspended  October  4.  1938. 


.Standard-Times  . (e)  :i,191„524  686.:164  273.910  5:1.690  476,084  4,681..572 

Mercury . (m)  3,188.a38  688,996  275,884  ,55,118  481,1.52  4,689,188 

Standard-Times  . fs)  :i.59,.5(M>  43.694  :19..508  12.684  91,994  ,547  ,.186 


EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  1938  Advertising  Returned  by  798  Newspapers  in  993  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 

Local,  and  Classified  and  Legal  Volume 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

A 

Display 

National  Local 

Classi¬ 

fied 

Legal 

■tberdeen  (S.  U.),  . . . 

American  &  News  (mes) 

2,237.494 

427,:i64 

1,482,544 

198,1.56 

129,4:t0 

.Aberdeen  (Wash) _ 

World . . 

...(e) 

3,288,929 

450,240 

2,438,982 

399,707 

.\bilene  (Kan.) . 

.  Chronicle . 

.  (ms) 

1,402,6.34 

(I.egal  included  in  local) 
149,348  1,1.30,116 

.58,588 

64,582 

Re  Hector . 

. . .(e) 

1,901,738 

98,616 

1,650,4.33 

63,028 

89,664 

.Ibilene  (Tex.) . 

.  Repotter-News. 

. .  (m) 

2,804,256 

491,946 

1,873,774 

438,.536 

Reporter-News . 

.  .(e) 

2,917,012 

491,190 

1,896,818 

529,004 

Sunday  edition 

..(s) 

1,277,388 

43,456 

1,108,422 

125,510 

Ada  (Okla.) . 

.  Sms  . 

...(e) 

1,817,885 

(Legal  included  with  classified) 
275,fi67  1 .363, ,*>35  1.W..565 

26,118 

Sunday  edition  . 

.  .  (s) 

826,329 

28,931 

756.826 

40,572 

Total . 

. . (es) 

2,644,214 

304, .598 

2,120,361 

193,137 

26,118 

Adrian  (Mich.) . 

.  Telegrom . 

. .  (e) 

3,568,432 

289,072 

2,865,226 

:«05.228 

108,906 

Alameda  (Calif.) _ 

.  Times-Stor .  ... 

...(e) 

1,712,340 

220,332 

874.188 

529,004 

82,894 

■Albany  (Ga.) . 

.lie)  aid . 

...(e) 

2,093,182 

400,554 

1,423,646 

208,194 

60,7.88 

Sunday  edition  . 

...(s) 

550,214 

19,796 

493,304 

37,114 

Total . 

..(es) 

2,643,396 

420,323 

1,916,950 

245,308 

60,788 

•Albany  (tjre.) . 

.  Democral-lleriilJ 

-  .  (e) 

1,710,562 

.306,138 

1.177,190 

160,888 

66,346 

•Albert  i.ea  (Minn.) . . 

Tribune . 

..(e) 

2,037,2.52 

312,298 

1,416,898 

190,988 

117,008 

■Albion  (Mich.) . 

.  Recorder . 

...(e) 

1,163,9.32 

166,054 

871,780 

70,504 

62,426 

•Alhambra  (Cal.) .  .  .  . 

.  Post -Adroc ate.  . 

. . .(e) 

2,851,870 

359,016 

2,000,860 

323,120 

168,868 

■Allentown  (I>a.) . 

.Call . 

. .  (m) 

8,807,876 

1,037,792 

6,887,216 

699,762 

18.3,106 

Sunday  edition. 

.  .  .  .(s) 

967,386 

.33,166 

814,912 

117,838 

1,470 

Total . 

. .  (ms) 

9,775,262 

1,070,958 

7,702,128 

817,600 

184, .576 

Chronicle . 

. . .  (e) 

7,4.34,490 

1,0.57,098 

5,611, .368 

673,.344 

92,680 

Alton  (Ill.) . 

. .  Telegraph .  .  . . . 

...(e) 

4,152,274 

391,020 

.3.094,672 

606,718 

,59,864 

•A.toona  (I*a.) . 

. .  Afirror. . .  . 

. .  .  (e) 

6.591,431 

746,067 

5,2.32,731 

612,63.3 

Tribune  . 

. .  .  (m) 

3,680,670 

(I.egal  included  in  classified) 
349,510  2,515,086  561,672 

*'tus  (Okla.) . 

. .  TimeS'UtmiHrat . 

■ . . . (e) 

1,411,064 

(I.egal  included  in  classified) 
199,095  1,005,480  154,701 

51,788 

Sunday  edition . 

....(s) 

519,977 

4,160 

468,076 

47,741 

Total . 

. .  . (es) 

1,931,041 

203,255 

1,473, .556 

202,442 

51,788 

Amarillo  (Tex  ) 

_ (e) 

3,681,622 

3,4,34,914 

836,444 

8.33,252 

2,249,870 

595,.308 

Xews . 

...(m) 

1,888,726 

712,936 

News-Globe. . . . 

1,721,076 

144,200 

1,382,304 

194,572 

Ambcidg*  ( l>a.) _ 

.  .Citizen . 

,...(e) 

2,172,476 

(Legal  included  in  local) 
181,572  1.625,342  321,211 

44,338 

•Americus  (Ga.) .  . 

. .  Times-Rtcorder . 

....(e) 

1,102,093 

114,733 

925,470 

36,400 

25,490 

Ames  (Iowa) . 

.  .Tribune . 

....(e) 

2,127,286 

226,695 

1,529,486 

315,525 

.55,580 

Amesbury  (Mass.) . . 

.  .News . 

. . .  (m) 

848,050 

91,210 

672,420 

42,420 

42,000 

Amsterdam  (N.  Y.). 

. .  Recorder . 

....(e) 

3,811,704 

346,497 

3,027,202 

357,196 

80,809 

Anadarko  (Okla.) .  . 

.  .Seu's . 

. . . (es) 

1,321,077 

135,563 

1,018,817 

88,172 

78,525 

*»»heim  (Cal.) _ 

.  .Bulletin . 

....(e) 

1,807.792 

231,700 

1,317,750 

215,600 

42,742 

Anderson  (Ind.) .... 

.  .Bulletin . 

. . . .  (e) 

4,257,246 

451,661 

3,231,033 

454,470 

120,082 

Herald . 

. . .  (m) 

2,726,897 

239,344 

2,114,380 

279,813 

93,360 

Sunday  edition 

. (») 

871,222 

.32,004 

734,743 

102,165 

2,310 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Anderstm  (S.  C.)  . .  . 

.  Independent  it 
Mail  . 

(nies) 

7.52 .049 

348,292 

2,412,208 

904, .590 

86,959 

Ann  Arbor  (Midi.)  . 

..\m'S  . 

.  .  (e) 

4.987,346 

401,996 

3.763,774 

714,924 

106,6,52 

Ansonia  (C<mn.).  .  .  . 

.Sentinel . 

.  .(C) 

2,318.792 

241,976 

1,796,928 

279,888 

Antigo  (Wis.) . 

.  Journal . 

..(e) 

1,718,206 

181,790 

1,230,628 

120,694 

78,092 

Appleton  (Wis.) ... 

.  l*o<{t‘Cresrent  . . 

.  (e) 

6,657,112 

495,740 

5,309,.332 

664,944 

187,096 

Ardmore  (f)kla.) .  .  . 

.  Armoreile . 

.  (es) 

2,569,476 

2.54,982 

2,035.180 

259,000 

20,314 

■Ardmore  (I’a.) . 

.  Main  Line  Timers 

..(e) 

1,317,728 

136,638 

1,040,344 

104,479 

36,267 

Arkansas  City  (Kan.) 

.  Traveler . 

.  .(e) 

2,5.31,6.34 

222,152 

2,130,800 

162,148 

16.534 

Asbury  Park  (N.  J.) 

Tark  I*ress . 

.(es) 

4.763,335 

462,105 

3,767,4.36 

448,653 

85,141 

Ashland  (Ky.) . 

. Independent. .  .  . 

.  (es) 

3,606,302 

358,461 

2,588,347 

.549,318 

110,176 

Ashland  (Ohio) ... 

.  Times-Cazrtte 

..(e) 

3.227,474 

311,176 

2,.569,770 

281,120 

65,408 

Ashland  (Wis.) . 

.  Tress  . 

.  .(e) 

1,612,142 

235,900 

1,277,122 

46,690 

52,430 

Ashtabula  (O.l  .  . 

.Star- Beat  on 

.  .  (e) 

4.046,167 

319,816 

3,371,6.38 

281,023 

73.689 

Astoria  (Ore.) . 

..IsforitiH  Bndi’et 

.  .(e) 

2.785,.300 

407,294 

1,929,1,56 

298,488 

150,.362 

Atchison  (Kan.) . 

.Globe . 

..(e) 

2,412,144 

271,978 

1,904,224 

141,414 

94,528 

Athens  (Ohic») . 

.  Messenger  .  .  . 

.  (es) 

3,045,788 

314,966 

2.140.598 

538,7.30 

51,494 

Atlantic  (Iowa) .  . . .  . 

.Atlantic  Seivs  ^ 
Telegraph . 

..(e) 

1,443,575 

223,752 

1,0.54,915 

111.346 

Auburn  (N.  Y.) . 

Citizen-Advertiser 

.  .  (e) 

2.989.000 

.341,068 

2,254,924 

215,908 

177.100 

Augusta  (f'*a.) . 

.  Chronicle . 

.(m) 

2,301,399 

5.35,815 

1,323,598 

362,180 

79.806 

Sunday  edition  . 

-  .  fs) 

890,775 

80,70.3 

684,1.57 

124,913 

1,002 

Total .  . . 

(ms) 

3,192,174 

616,518 

2,007.755 

487,09.3 

80,808 

Herald . 

.  .(e) 

2,419,729 

515,809 

1,421,191 

298.,5.33 

184,196 

Sunday  edili<m 

. .  fs) 

797,998 

38,423 

626,461 

113,982 

19,1.32 

Total . 

.  (es) 

3,217,727 

5.54,232 

2.047,6.52 

412.515 

203,328 

•Augusta  (Kan.) .  .  .  . 

.Gazette . 

.  .  (e) 

909,694 

99,276 

771,858 

29.804 

8,7.56 

•Augusta  (Me.) . 

.  Kennel>ec  Journal  (m) 

2,663,304 

.531,398 

1,671,474 

266,168 

194,264 

Aurora  (Ill.) . 

.  Beaion-Sfivs. . . . 

..  (e) 

5,348,596 

494,228 

4,111..324 

670,194 

72.8.50 

Sunday  edition 

...(s) 

1,. 394,744 

24,850 

1,210,8,32 

1.58,522 

540 

Total . 

. . (es) 

6,743,340 

519,078 

5,.322,156 

828,716 

7:), 390 

Austin  ;Tex.) . 

.  American . 

.  .  (m) 

3,816,624 

717,108 

2,408,420 

691,096 

Statesman  . 

...(e) 

3,675,210 

717,094 

2,265,3,54 

692,762 

Sunday  edition 

.  (s) 

1„5.53,188 

68,334 

1,079,260 

405,594 

(l.cgal  included  in  classified^ 


B 


Raker  (Ore.) . 

,  .  liemocrat-llerald .  .  (e) 

1.921,429 

274,245 

1,3.56,222 

194,866 

96,01t6 

Bakersfield  (Cal.) .  . 

.  (alitornian 

. (e) 

5,8.39,148 

742,616 

4,060,924 

741,286 

294,322 

Barre  (AT.) . 

.  .  Times . 

. (e) 

2,242,133 

389,059 

1,627,035 

182,165 

4.3,874 

Bartlesville  (Okla.) 
Bartow  (Fla.) . 

.  .  Kxamiiier .  . 

.  .  Tolk  County 

. (m) 

2,967,482 

248.682 

2,233,784 

4.39,2.36 

45.780 

Record.  . 

. (e) 

708,070 

79,590 

430,906 

44.110 

153,464 

Batavia  (N.  Y.) .... 

.  .  Seu's  . 

. (e) 

3,466,834 

343,724 

2.724.624 

2.50,642 

147.944 

Batesville  (Ark.) .  . . 

.  .Guard  . 

. (e) 

,507,20,3 

104,913 

380,870 

9,640 

11,780 

Baton  Rouge  (La.) . 

.  .  Advocate  .  . 

. (ms) 

4,978,302 

516,264 

3,993,990 

468,048 

State  Times. 

. le) 

{Continued 

5,496.272 
on  page 

513,912 

VIU) 

3,995,460 

468.930 

517,970 

VIII 


EDITOR  &  PUBLISHER 


ANNUAL  TABULATION 

(CoiitiH  urd 

OF  NEWSPAPER  LINAGE 

/r-iii  paffc  1’//) 

City 

Paper 

Pub- 

lished 

Total 

Linage 

Display 

National  Local 

Classic 

lied 

Legal 

Battle  Creek  (.Mieh.) 

En<2uirer  fr  Xesc 

. ,  (e) 

4,412.173 

506,068 

3,245.588 

6.30,161 

30,356 

Sunday  edition 

.  . .  (s) 

82.3,218 

58,608 

624,950 

1.39,660 

Total . 

. .  (es) 

5,235,391 

.564,676 

3,860,5.38 

769,821 

30,356 

Moon- Journal. . 

..(e) 

.3,339,768 

368,316 

2.350,217 

504,490 

116,745 

Sunday  edition. 

. . .  (s) 

663,333 

33,265 

527,532 

96,822 

5,714 

Total . 

. .  (es) 

4,003,101 

401,581 

2,877,749 

601,312 

122,459 

Hay  City  (Mich.) .  .  . 

Times . 

...(e) 

4,892,790 

516,432 

3,681,412 

664,552 

30,394 

Sunday  edition . 

...(s) 

1,135,428 

37,310 

973,378 

124,586 

154 

Total . 

. . (es) 

6,028,218 

553,742 

4,654,790 

789,138 

30,548 

Bay  City  (Tex.) . 

.  Tribune . 

. . . (e) 

599,605 

92,764 

469,464 

17,161 

20,216 

Heardstown  (Ill.) .  . 

lllinoian  Star . . . 

...(e) 

1,026,704 

161,840 

681,408 

100,968 

82,488 

Beatrice  (Xeb.) . 

.Sun . 

..(e) 

1,585,612 

279,132 

1,112,146 

118,090 

76,244 

Sunday  edition 

. .  (s) 

493,206 

28,350 

4.32,810 

.30,632 

1.414 

Total . 

.  . (es) 

2,078,818 

.307,482 

1,. 544,956 

148,722 

77,6.58 

Beaumont  iTex.)  . .  .  . 

.  Enterprise  & 
Journal . 

.  (me) 

4,154,042 

71.3,060 

2,551,940 

855,204 

3.3,838 

Enteprise. . . 

...(s) 

963,882 

110,206 

686,222 

166,494 

960 

Total . 

.  (tnes) 

5,117,924 

823,266 

3,2.38,162 

1,021,698 

34,798 

City 

Brciwnsvillc  (Tex  ' 


Brunswick  ((ra.). 
Bucvrus  (O.i .  .  . 


Burliank  (C!al.) .  .  . 
Burlinsame  (Cal.) 


Butler  (I’a.) . liogte 


Pub- 

Total 

Display 

Classi- 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

.  Herald . . 

...(e) 

1,658,314 

316,'288 

1,034,670 

2S2.S.56 

24, .500 

Star-Monitor 

Herald . 

. .  (s) 

242,536 

219,786 

22,;i86 

304 

.  -Yews . 

. .  (in) 

3,036,415 

251,815 

2,430,960 

•39,424 

•314.210 

.  Telffiraph-Foriim 

...(e) 

1,883,285 

222,486 

1,332,359 

263,627 

46,543 

(18,270  lines 

readers  not  listed  above  hut  included  in 

total) 

.  Reviesc . 

...(e) 

1,7.37,274 

119,084 

1,094,884 

.365,484 

156,366 

.  .idvance  . 

...(e) 

2.586.311 

214,746 

1,723,813 

•348,299 

299,453 

.  Republican .... 

. . .  (e) 

1,143,162 

123,093 

935,016 

32,360 

•52,693 

.  I'ree  Press . 

.  .(m) 

4,829,657 

885,450 

3,478,677 

442,1.57 

23,373 

\eu's  . 

. . . (e) 

2,002,679 

289,149 

1,594,523 

119,007 

(I.,egal  included  in  local) 

.Eagle . 

. .  . (e) 

4.a31..570 

381,082 

3,753,694 

.560,,588 

136,206 

(*A11  advertisinK  sold  in  combination.  Linage  of  mom- 


Beaver  Falls  (Pa.) . . . 

.Seu'i-Tribune . . . . 

..(e) 

4,339,874 

ing  only  given) 
275,310  3,675,868 

304,948 

Bedford  (Ind.) . 

.  Times . 

.  .(e) 

1,728,760 

205.827 

1,407,831 

6,180 

Bellefontaine  (Ohio). 

.E.xaminer . 

.  .(e) 

2.310.378 

238,686 

1,756,940 

251,402 

Belleville  (III.) . 

..Advocate . 

..(e) 

2,105,653 

252,646 

1,590.456 

200,142 

Belleville  (III.) . 

.  Sni'i-Pemi^rat .  . 

..(e) 

2,074,130 

283,918 

1.499,448 

2.37,8.30 

Bellevue  (O.) . 

.Gazette . 

.  .(e) 

851,045 

156,878 

660,926 

23,116 

Bellingham  (Wash.). 

.  Herald . 

, . . (e) 

3,147,396 

532,182 

1,785,420 

583,198 

Sunday  edition .  . 

.  .  (S) 

553,938 

24,962 

385,840 

110,292 

Total . 

. . (es) 

3,701,334 

5.57,144 

2,171,260 

693.490 

Beloit  (W’is.) . 

.Xeu  s  . 

..(e) 

3,830,641 

390,586 

2,8.34,.54,5 

605,510 

83,748 


63,350 

62,409 

52,934 

10,125 

64,946 

4,998 

69,944 


(Legal  included  in  classiBed) 


Blackwell  (Okla.), 


Bemid'i  (Minn.) . . 

Bend  (Ore.) . 

Bennington  (Vt.). 


Benton  (Ill.) . .Yea's 

Benton  Harbor 

(Mich.) . 

Berkeley  (Cal.) 

Berlin  (Wis.) .  . 


.(e) 

1,3.38,548 

186,144 

9.33,660 

187,782 

.30,962 

(s) 

.549,486 

3,808 

504.084 

41, .370 

224 

(es) 

1,888,0.34 

189,952 

1,4.37.744 

229,152 

31,186 

.(e) 

1,490,5.38 

205,156 

1  105,594 

157,864 

21,924 

.(e) 

2,042,768 

252,539 

1,639,057 

135,478 

15,694 

.(e) 

2,353,260 

319,102 

1,887,830 

146,328 

(Legal  included  in  local) 

.(e) 

1,4.34,254 

208,a36 

1,168,188 

51,380 

6,650 

Cadillac  (Mich.) . 

.Seu's  . 

.(e) 

1,877,565 

217,282 

1,435,474 

61,254 

16,3,555 

Cairo  (III.) . 

.Citizen. .  -  . 

.(e) 

1,969,270 

325,248 

1,531,994 

28,238 

83,790 

Caldwell  (Idaho) .... 

.Xeu’S-Tribune . 

(e) 

1,653,540 

138,964 

1,167,530 

275,4.50 

7’l,596 

Caldwell  (Kan.) . 

.  Messenger  b"  News. 

.  (e) 

648,176 

59,762 

531,793 

.38,603 

18,016 

Cambridge  (O.) . 

.Jeffersonian . 

.(e) 

2,542,064 

262,976 

1,835,092 

.347,480 

96,516 

Canandaigua  (X.  Y.) 

.  Messenger . 

.(e) 

1,876,3.36 

198,450 

1,452,458 

179,844 

45,584 

Canton  (III.) . 

.  Ledger . 

.(e) 

2,140,580 

24.3,503 

1,523,802 

289,975 

83,300 

Canton  (O.) . 

.  Repository . 

.(e) 

8,836,869 

1,133,488 

6,055,423 

1,442,370 

200,247 

Sunday  edition ... 

(s) 

2,037,939 

131,566 

1,486,517 

424,292 

905 

Total . 

(es) 

10,874,808 

1,265,054 

7,541,940 

1,866,662 

201,152 

Cape  Girardeau  (Mo.)..Sow(/iea.f/ 

Missourian . 

.(e) 

2,481,206 

279,790 

1,779,792 

.385.504 

36,120 

Carlisle  (Pa.) . 

.  Sentinel . .  . . 

.(e) 

2,241,274 

Carroll  (Iowa) . 

.Herald . 

.(e) 

1,248,521 

156,308 

914,926 

126,485 

50,902 

Carrollton  (Mo.)  — 

,  Democrat ...  . 

.(e) 

983,500 

262,500 

672,000 

28,000 

21.000 

Carthage  (Mo.) . 

.  Press . 

.(e) 

1,612,772 

170,772 

1,246,308 

157,486 

.35,392 

Casper  (Wyo.) . 

.  Tribune-Herald . . . 

(es) 

2,994,415 

600,096 

2,168,572 

168.686 

57,064 

Centerville  (Iowa)  . 

lowegian  b’  C itizen 

(e) 

1,509,942 

195,664 

1,118,866 

100,282 

95,130 

Centralia  (HI.) . 

.Sentinel . 

.(e) 

2,293,844 

.363,160 

1,633,772 

250.,306 

46,606 

Centralia  (Wash.) . . . 

.Chronicle . 

.(e) 

1,946,613 

259,970 

1,452,801 

182,654 

51,188 

Champaign-Urbana 
(III.) . 

.Xews-Gazelle . 

.(e) 

5,125,.330 

.505,414 

3,978,968 

550,130 

90,958 

Sunday  edition . . . . 

.(s) 

1,3.30,784 

47,824 

1,154,496 

127,400 

1,064 

Total . 

(es) 

6,456,114 

5,53,238 

5,133,464 

677,530 

92,022 

Chanute  (Kan.) . 

.  Tribune . 

.(e) 

2,374,7.36 

224,224 

1.864,478 

222,054 

63,980 

Charleston  (Ill.) . 

.  Courier  . 

.(e) 

2,2.37  ,.307* 

114,179 

1,960,918 

104,144 

40275 

Charleston  (S  C  ) 


[’allodium . (e) 

Gazelle  . (e) 


3,724,252 

4.322,387 


416,216 

404,763 


2,641,422 

2..320,740 


537,614  84,000 

1,442,912  153,972 


I’osl . 

Xews  ft  Courier, .  .  (m)  2,864,974 

Sunday  edition . (s)  1,494,612 

6,78.5,289 


(*  This  total  includes  17,791  lines  of  paid  readers  anil 
locals  not  listed  in  the  columns  altos-e) 

(e)  4,274,452  901,2.36 


Bethlehem  (I’a.) ... 
Beverly  (Mass.)  .  . . 
Biddeford  (Me.).  .  . 
Big  Rapids  (Mich.) 
Big  Spring  (Tex.) .  . 


.Glabe-T ime<i . 
.  Times . 


Herald 


. (e) 

6.57,076 

^  75,012  492.730  89,3.34 

(Legal  included  in  classified) 

Charleston  (W.  Va.) 

Gazette . 

Sunday  edition. . 

..(m) 

...(s) 

. (e) 

6,061.1.32 

611.002 

4.848..508 

446,642 

154,980 

Total . 

.  (ms) 

1,975,018 

195,765 

1,683,412 

40,509 

55,332 

Mail . 

...(e) 

1,979,614 

377,804 

1,394,442 

144,312 

63,0.56 

Sunday  edition 

. ,  (s) 

. (el 

1.170,9.32 

162,414 

880,068 

27,342 

101,108 

Total . 

. . (es) 

....  les) 

2.2^3,444 

.315,602 

1,789.298 

178,.544 

Charlottesville  (A'a.) 

Trofiress . 

.  .(e) 

2,107,819 

8,893,108 

5,5.52,700 

1.460.862 
7,013,562 

3.251.862 


824,376 

118,440 

1.040,389 

174,391 


2,942,030 

431,186 

1,734,992 

305,606 

1,219,946 

156.226 

4,412,989 

1,112,706 

219.205 

1,681,323 

243,733 

8,372 

6,094,312 

1,3.56,439 

227,577 

3,982,084 

766,267 

254,975 

1,226,597 

173,647 

8,669 

5,208,681 

939,914 

263,644 

2,704,822 

188,146 

(Legal  included  in  local) 


549,374 
51,949 
601,323 
3.58,894 
(I^gal  included  in  classified) 


.  (me' 


Billings  (Mimt.) . Gazette 

Sunday  edition . (s' 

Total . (nies) 

Biloxi-Gulfport 

(Miss.) . 

Binghamton  (K.  Y.) 


2..55S.4,5S 

668.696 

3.227,154 


682,766 

63,532 

746,298 


1,438,996 

475,776 

1.914,682 


436,786  .  Cherry  vale  (Kan  ).  .  RepiMican 

129,.38S  .  Chester,  I’a.) . Times...  . 


..(e) 
.  .(e) 


783,661 

4,701,475 


61,264 

439,322 


524,636 

3.51,5,918 


2.0,55  li)5,T0i> 
.575,184  171.0)1 


Bloomington  (Ind  ) 
Bluefield  I W.  Va.) . 


Boise  (Idaho). 


Boone  (Iowa).  .  . 
Boonville  (Mo.). 


Bowling  Green  (O  ). 
Bor.eman  (Mont.). 


Bradentown  (l''Ia.). 


Bremerton  (Wash.). 
Bridgeport  (Conn.) 


.Herald . 

.  .(e» 

1 .766,828 

226,716 

1,241.268 

211,764 

87.080 

.  Press . 

. .  (e) 

9,413,0,55 

1,120,027 

6,724,782 

1,323,020 

245,226 

Sun . 

.(ill) 

.3.165,330 

255.766 

2,329.026 

.385.210 

19.5,.328 

.Tribune . 

..(el 

2,155,501 

385,068 

1.4.37.859 

229,698 

102,876 

.  World . 

.  .  (e) 

2.182.824 

125,890 

1,796,172 

127,862 

32,900 

Telegraph  it  Sunset 
Xews .  (lu) 

2,446,446 

607,915 

1..520,.304 

260,106 

.58,121 

Sunday  edition 

(s) 

1,1.58,358 

84.251 

961,407 

99,490 

13,210 

Total ........ 

.  (ms) 

.3,604,804 

692,166 

2,481.711 

359, ,596 

71,3.31 

.Capital  Xeics .  .. 

. .  (e) 

3,747,1.31 

631,677 

2,465,871 

.581  ,.592 

67.991 

tStatesnian  .  . .  . 

.  (m) 

3,820,704 

486,964 

2..520.672 

774,022 

39,046 

Sunday  e<lition 

.  .(s) 

1 .338.326 

120.860 

1.003.944 

169,722 

43.809 

Total . 

.(ms) 

5,1.59,0.30 

607,824 

3,.524,616 

943,744 

82.846 

.  News-Republican 

.  .(e) 

1.822,618 

222,404 

1,. 396,514 

68,180 

135,.520 

.Xeii's  . 

.  .  (.e) 

1,172,122 

142,198 

893,032 

100,324 

.36,568 

.Christian  Siienre 
Monittrr . 

-  .  (e) 

6„566,992 

1.1S4,.386 

4.222..381 

160.225 

.Camera . 

.  .  (e) 

2,468.480 

299 ..362 

1,915, >00 

165,466 

88,4.52 

1 .  Park  City  Xevs.  . 

..(e) 

1,623,132 

238.6.30 

1  ,.320,.396 

46.536 

17,.570 

Sunday  edition  . 

. . . (s) 

7.54, .502 

29,246 

708.736 

11,116 

5,404 

Total . 

.  . (es) 

2..377.a34 

267,876 

2.029.1.32 

57,652 

22,974 

.  Sentinel-Tribune 

.  .  (e) 

1.612,722 

166,208 

1,086,316 

264,516 

95,682 

.  .  Chronicle . 

.  .(m) 

1,289,.540 

204,610 

907,382 

177 ..548 

Sunday  edition . . 

.  .  (s) 

319,284 

26,278 

2.55,1.36 

.37,870 

Total .  .  . 

.  (ms) 

1,608,824 

2.30,888 

1.162,518 

215,418 

.  .  Herald.  . 

...(e) 

1,464,470 

131,334 

1,175,188 

1.57,948 

Sunday  edition  . 

...(s) 

458,626 

21,154 

.386,288 

.51,184 

T  otal . 

. . (es) 

1.923,096 

1.52,488 

1,. 561 ,476 

209,132 

.  .Reformer . 

...(e) 

2.943,080 

(I^egal  included  in  local  display) 
380.022  2.435.062  149.996 

Times  . 

...(e) 

5,680,640 

(I,regal  included  in  classified) 
168.084  1 .372.182  251 .640 

123,541 

.  Sum .  ... 

...(e) 

1.203,846 

75,264 

875,3.36 

2.53.246 

.  .  Post -Telegram  ,  . 

■  (me) 

6,496.737 

1.166,6.30 

4,362,912 

917,812 

49,383 

Sunday  edition. 

..(s) 

989,936 

69,260 

731,807 

188,065 

804 

Chicago  (III.) . 

.Calumet . 

.  .(e) 

1,460,009 

lO'l.OOO 

1,250.000 

80.000 

:$0.00:) 

Journal  of 

C  Mnmerce  .  . 

.  (m) 

2,096.2.59 

695,164 

611,610 

223,244 

566,241 

ChickasVia  (O’da.) ,  . 

.  E.x press . 

.  .(e> 

2,772.245 

2.32,.59.5 

2,1.30,102 

317,223 

92 ,.325 

Childress  (Tex.) 

. Index . 

.  .(e) 

889,070 

170.842 

673,582 

33,978 

10,66' 

Sunday  editum 

.  (s) 

293,328 

43,680 

241,094 

8.5.54 

Total  . . 

. .  (es) 

1,182.39H 

214,522 

914,676 

42.5.32 

10,66S 

Chillicothe  (Mo.V.  . 

,0»«  stitution- 

Tribune . 

.  .(e) 

1,4.54.194 

226,464 

1,080,422 

147, .308 

Chillicothe  (O.) .  . . 

.  .  Scioto  ('gazette .  . . 

.  .(e) 

3,180,996 

230.608 

2,596,118 

302.9.32 

.52.34’' 

Chippewa  Falls  (Wis 

.^. Herald-Telegram. . 

.  (e) 

1,716,848 

318,094 

1,067,192 

296,786 

.34,77' 

Circlevilic  (O.)  ... 

.  .Herald . 

. ,  (e) 

1,955,696 

184,320 

1,515,920 

218.3.31 

37.12.) 

Claremorc  (Okla.) 

.  .  Messenger . . 

. .  (m) 

1,028,972 

113,050 

8>9,612 

.36,778 

49..53; 

Clarksburg  (\V.  Va  ) 


Sunday  edition  .  .(s) 

Total . (ins) 

exponent . (m) 

Telegram . (e) 

Exponent  -Telegram .  (s) 
Register . (m) 


123,690 

1,152,662 

3,346,273 

3,414,288 

919,912 

2,033,640 


7,532 

120,582 

617,281 


108,668 

938,280 

2,280,187 


1.28' 

.50.82(1 


616,7.59  2,304,470 
74,431  731,006 


6,202 
42.980 
.347,882  100.92:' 
401,9.54  Ol.lfl-' 
113,470 
173.474 


l.on.) 


Clay  Center  (Kan.)..  .Hispalch . (e) 


Clearfield  (I’a.) . P'ogres.s 

Clearwater  (Fla.) ....  Sun .  . . 
Clifton  Forge  (Va.)  Reiiesc  . 


....(e) 
.  . .  .  (e) 
. . . . (e) 


1,021,819 

2,217,684 

2,533,412 

921,3,54 


226,968  1,633,198 

(Legal  included  with  classified) 

105,700  883,477  27,077 

196,434  1,857, 7a2  105,7.56 

159,712  1,944,726  2a3.994  224.98(1 

115,010  775,796  30,548  . 

(I<egal  included  in  local) 


.),5(i.i 

57.792 


Clinton  (til.) . Journal-I’ublic. . . .  (m) 

.Sunday  edition . (s) 

Total . (ms) 

('linton  (Iowa) . Herald  ..(e) 

Coatesville  (Pa.) . Record . (e) 

Coeur  d' Alene  (Ida),  /’rr.ss  . (e) 


Cohoes  (X.  Y.) .  . 
Colorado  Springs 
(Colo.' . 


.Journal . (e) 

.  .4  merican . (e) 


1,386,560 

285,1.52 

1,671,712 

3,27.3,518 

2..552,452 

1,949,164 

2,485,533 

1,5,39,196 


112,798 

20,552 

133,350 

406,803 


1,188,9.36 

249,816 

1,438,752 

2,435,398 


61.810 

14,784 

76,.594 


23.011' 


23.0F 


313,938  113.655 


248,206 

221,726 

179,.540 


1,468,964 

2,227,0.50 

1,063,5.36 


150.0.52 

231.644 

1.54.042 


$1,942 

18,715 

142,07' 


Sunday  Herald  .  .  .  .  (s) 

T  imes-Slar . (e) 

Bridgeton  (X.  J.) .  .  .  .S'ews . (e) 

Brigham  (Utah) . Box  Elder  Xews- 

Jouraal . (m) 

Bristol  (Conn.) . Press  . (e) 

Bristow  (Okla.) . Record . (e) 

Brockton  (Mass.) .  .  .  Enterprise-Times . . .  (e) 
Brownsx-ille  (Pa.) ....  Telegraph . (e) 


(Post-Telegram  sold  in  combination;  linage  on  one 
edition  (evening)  is  shown) 

52,794  1.113,266 
595,539  3,891,814 
297,206  2,219,742 


1,225,056 

5.341,087 

2,782,682 


58,996  .  Columbia  (S.  C.) 

687,512  166,222 


190,316  75,418 


517,636 

2.477,454 

618,870 

5.219,760 

1,673,630 


180,040  300,888 

234,808  2.090.816 
119,028  438,018 

545,636  4,068,918 
170,870  1.315.342 


14,000 

116,634 

60,396 


22,708 

35,196 

1,428 


408,428  106,778 
128,744  58,674 


Gazette . (m) 

Telegraph . (e) 

Gazette-Telegraph,  (s) 

Columbia  (Mo.) . Tribune . (e) 

Columbia  (Pa.) . Xeu'S . (e) 

. .  Record . (e) 

State . (m) 

Sunday  edition . (s) 

Total . (ms) 

Columbia  City  (Ind.)  .Po.t(  fir'  Mail . (e) 

Columbus  (Ga.) . Ledger . (e) 

Enquirer . (m) 

Ledger- Enquirer.  .  (s) 


3,359,580 
3,567,284 
1,250,158 
2,465,694 
1,331,092 
3,971,582 
3  5.35,173 
1.937,790 
5,472.963 
1,059,324 
2,764,354 
2,788,777 
849,385 


612,.360 

611,618 

37,898 

303,562 

128,674 

664,072 

642,812 

139,582 

782,394 

97,118 

509,733 

.566,158 

54,729 


2,223,270 

2,448,684 

954,996 

1,909,866 

1,102,976 

2,756,611 

2,024,835 

1,328,656 


27 .51(1 
9,240 
10.584 


33,0S; 

89.7.54 


496,440 
497,742 
246,686 
252,268 
66.360 
461,145 
760,017  107.50(‘ 
435,381  34,171 

3,353,491  1,195,398  141.0*' 
723,870  148,246  90.0*’ 

345,712  142.551 
.393,179  47,4» 

158,222  41' 


1,766,358 

1,782,002 

6.36,020 


(Cimtinufd  on  page  TX) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Coni 

inui'd 

/»■  im  pane 

I'lII) 

Pub- 

Total 

Display 

Class!' 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

folunibus  lNeh.> 

feirgram  . 

.  .  (e) 

1,41!), .316 

2.50,468 

1,016,358 

82,488 

70,002 

Toocord  iN’.  H.) ... 

.  Monitor- Patriot . 

.  .(e) 

3,688,650 

576,674 

2,850,316 

165,564 

96,096 

1,244,366 

fonnellsville  (Pa.V 

.  Courier . 

.  .(e) 

2,675,842 

204,704 

2,095  673 

228,060 

47,405 

('orning  (Cal.)  . 

.  Obstn'e” . 

.  .(e) 

377,034 

62,794 

315,000 

65,580 

54,000 

('(Idling  (X.  Y.) 

l.eadrr . 

.  .(e) 

2,906,260 

345,422 

2,366,532 

165,732 

28,574 

Corpus  Christi  (Tex.’ 

I  Caller.  ...  . 

. .  (ni) 

4,399,612 

615,608 

2,943,304 

808,374 

32,326 

Times  .  .  . 

.  .(e) 

4,059,468 

615,748 

2,753,254 

662,130 

28,336 

Caller-Times ,  .  .  . 

.  .(s) 

1,509,298 

71,624 

1,198,386 

234,304 

4,984 

Cortland  (N.  Y,).  .  .  . 

.  Standard  . 

..(e) 

2,984,982 

319,788 

2,406,259 

123,428 

135,507 

Coshocton  (O.) . 

.  Tribune . 

..(e) 

2,649,206 

268,688 

1,889,706 

415,856 

74,855 

rouncil  Bluffs  (Iowa) .Nonpareil . 

.  .  (es) 

4,179,476 

531,818 

2,944,200 

624,386 

79,072 

.  .  (e) 

2,903,950 

81.382 

2  346  274 

47fi 

(Legal  included  with  local) 

Creston  (Iowa) . 

.Xeu's-Adverti^er . 

.  (e) 

935,035 

187,798 

508,340 

178,717 

60,170 

Crookston  (Minn.) .  . 

7'imc5 . . 

,  .  . (e) 

1,367,030 

233,296 

897,806 

74,592 

161,3.36 

Croaley  (La.) . 

.  Signal . 

.  .  (e) 

1,210,356 

115,542 

878,976 

105,560 

110,278 

Culver  City  (Cal.) . .. 

StoT-Xeivs . 

..(e) 

1,902,418 

155,848 

1,383,942 

289,996 

72,632 

Cushing  (Okla.) . 

.Ciliten  . 

.  . (es) 

1,737,561 

197,092 

1,.369,774 

1.30,620 

40,065 

D 


Uuihurt  (Tex.) . 

. .  Ttxan . 

.  .(e) 

1,646,053 

192,928 

1,371, .362 

44,658 

37,105 

Danville  (Ill.) . 

.  .Commercials eu's. 

(e) 

4,715,312 

603,918 

3,534.314 

484.134 

92,946 

(10,407  lines  readers  not  added  in  total) 

Danville  (Va.) . 

. .  Register . 

.  (m) 

2,137,996 

530,194 

1,317.540 

265,510 

24,752 

Sunday  edition  . . 

. .  (s) 

1,069,236 

42,042 

938,9.38 

84,756 

3,500 

Total . 

.  (ms) 

3,207,232 

572,236 

2,256,478 

350,266 

28,252 

Bee . . 

.  .  (e) 

3,184,286 

563,066 

2.249,324 

.351,722 

20,174 

Davenpurt  (luwa) .  . 

.  .Democrat  &  Leader  (e) 

5,057,682 

839,510 

.3,828,314 

389,858 

Sunday  edition . . 

..(s) 

1,226,442 

99,344 

962,738 

164,360 

Total . 

.  (es) 

6,284,124 

938,854 

4,791,052 

554,218 

Daytona  Beach  (I‘la.).Joumal . 

.  (m) 

1,795,678 

273,252 

1,273,370 

132,408 

116.648 

Xews . 

..(e) 

2,484,772 

338,114 

1,791,552 

191,796 

163,310 

Sun-Record . 

.  (es) 

1,079,106 

211,792 

624,526 

198,730 

44,058 

Decatur  (.Ma.) . 

.  .Daily . 

.  .(e) 

1,450,134 

243,082 

1,016,498 

126,896 

63,658 

Defiance  (O.) . 

.  .Crescenl-Xrifs .  .  . 

.  (c) 

1,703,254 

188,006 

1,365,560 

100,464 

49,224 

DcKalh  (III.) . 

. .  Chronicle . 

.  .(e) 

2,212,686 

239,792 

1.597,960 

330,666 

44,268 

DeLand  (Fla.) . 

.  .Sun  (Veu’s . 

. .  (e) 

1,396,560 

156,206 

982,866 

50,666 

206,822 

Delaware  (O.) . 

.  .Gazette . 

. .  (e) 

l,693,a34 

166,222 

1,285 ,.578 

169,568 

71,666 

Dtl  Rio  (Tex.) . 

..News . 

..(e) 

1,301,169 

124,364 

1,018,764 

135,53.3 

22, .508 

Denton  (Tex.) . 

.  .  Record-Chronii  le . 

.  .  (e) 

2,471,728 

180,9,50 

2,050,188 

240,590 

Dixon  (Ill.) ,  .  . .  .  . 

. .  Telegraph . 

..(e) 

2,147.000 

268,000 

1., 580,000 

2.30,000 

70,000 

Dodge  City  (Kan.) . 

. .  Ol(d>e . 

.  .(e) 

2,163,210 

269,011 

1,186,912 

649,411 

57,876 

Dover  (O.) . 

.  .Reporter . 

..(e) 

2,466,842 

180,117 

1.980,111 

245,455 

61,1.59 

Dowagiac  (Mich.).  . 

.  .News . 

..(e) 

1,313,606 

187,040 

897,008 

183,092 

46,466 

Dublin  (('.a.) . 

.  .Courier-Herald. . 

.  .  (e) 

1,490,8.56 

116,732 

1,093,116 

17,140 

263,868 

Duou(|iie  (hm*a) . . . 

.  .Telegraph-Herald . 

.  (e) 

3,024,364 

609,098 

2,034,088 

280.448 

100,7.30 

Sunday  edition  . . 

.  (s) 

780,262 

50,876 

621,642 

106,708 

1,0.36 

Total . 

.  (es) 

3,804,626 

6.59,974 

2,6.55,7.30 

387,1,56 

101,766 

iHincan  (Okla  )  .  .  . 

.  .  Banner  . . 

.  .  (e) 

1,423,618 

15.3,.370 

1,029,364 

179,844 

61,040 

Sunday  edition  . . 

. .  (sl 

494,774 

12,684 

441.168 

40,922 

Total . 

.  (es) 

1,918,390 

166,054 

1,470,.5.32 

220,766 

61,040 

Dunkirk  Y.) .  .  . 

.  .  ( ybsen  er  . 

.  .  (e) 

4,414,9.33 

220,625 

.3,900,8!M) 

124, .368 

169,050 

DuQiioin  *  111.)  .  .  .  . 

(all  . 

. .  (ct 

99.3,191 

1.54,728 

812,406 

16,020 

10.ft37 

E 


Hast  Liverptiol  (O.). 

Review  . 

.  .(c) 

4,496,786 

.379,540 

3,427,200 

5!)9,326 

90,720 

Easton  (I’a.) . 

.Free  Press  .  . 

(in) 

2,002,896 

140,938 

1,7.54,018 

62,(K)6 

45,934 

Eau  Claire  (Wis.) .  . 

.  Leader-  T elegra  m . 

.(e) 

3,247,.580 

.563,360 

2,264,0.52 

420,168 

Edinburg  (Tex.). . . . 

.  Valley  Review .  . 

(Ill) 

l,441,a34 

209,785 

943,400 

245,349 

42,500 

El  Centro  (Cal.) .  .  . 

.  Post . 

Imperial  Valley 

(in) 

1 ,785,070 

.334,810 

1.2.50,676 

199,.584 

Press . 

.  (e) 

I 

1 .881 .866  334,810  1 .250,676  199,584  96.796 

linage  sold  in  coinhination  only.  Sunday  I*ost-I*ress 
figures  are  included  in  these  totals.) 

El  1)  .Tado  (Ark  ' 

News . 

.  (in) 

1.695.0.50 

.371,007 

1,145,277 

117,866 

60,1K)0 

Sunday  edition  . 

(s) 

622,412 

.38,122 

.5.56,486 

25,396 

2,408 

Total . 

(ins) 

2,317,462 

409,129 

1,701,763 

143,262 

63,308 

7*i  mes . 

.  (e> 

1,964  ,,578 

408,009 

1,438,066 

118,503 

El  iMrado  ( Kan.)  .  . 

.  Times . 

(e) 

1,844,528 

184,.548 

1.. 551, 942 

71,176 

36,862 

Elgin  (III.) . 

CoM»i>r-,Vnr.f .  . .  . 

.  .(e) 

5,700,394 

493,1.36 

4, .548,432 

.587,062 

71,764 

EliialK-th  (N.  I.) .  . . . 

.Journal  . 

le) 

7,292,894 

684,208 

5,505,976 

822,1.50 

280..560 

Eliialwth  City  (N.  C.).Advance  . 

(e) 

1,195,847 

2,56,130 

777,364 

129,8.55 

22,498 

Truth  . 

3,617,738 

1.696.311 

428,370 

2,8.36,064 
1,513,798 
included  in 

353,304 

Elkins  ^W.  V.) . 

Inter-Mountain .  . 

<e) 

1.58,259 

(Legal 

12 .588 
local) 

11,666 

Ellensl>urg  (Wash.) . 

Record  . 

.  ie> 

1,864.019 

204,665 

1.379,938 

262,234 

17,182 

EIIu-ckxI  City  (Pa.) . 

Ledger . 

(e) 

1,409.345 

269,087 

9.59,098 

125,9.58 

.55,202 

El  Paso  (Tex.) . 

.El  Continental 

.(in) 

1,801,478 

130,130 

1.576,414 

94,934 

Elyria  (().) . 

.Chronicle-Telegram  (el 

4,231,682 

298,291 

3,120,138 

.507,647 

.305,606 

Emporia  iKan.) _ 

.(iazette . 

.  (e) 

2,682,372 

287,196 

2,289,126 

94,290 

Endicott  (N.  Y.). . . 

.  Bulletin . 

.  (et 

1,988,630 

98,812 

1.. 570, 772 

252,854 

66,192 

Enid  (Okla.) . 

.News  &  Eagle.. . 

(me) 

6,597,390 

766,446 

4,324,8.52 

1,289,526 

216,566 

Sunday  edition. . 

.  (s) 

l,a36.9.54 

28,646 

846,692 

154,868 

6,748 

Escanaha  (Mich.) .  . 

.  Press . 

(nis) 

2.970.786 

359,842 

2,452,786 

108,598 

49,910 

Eureka  (Cal.) . 

.Humlxildt  Times 

(ms) 

2.827,300 

315,266 

1,877,120 

.545,216 

89,698 

Evanston  (Ill  ) . 

.News-Index . 

.  .(e) 

2,114..541 

102.511 

1,679,744 

243,680 

88,606 

Everett  (Wash.).... 

.Herald  . 

.(e) 

4,247,026 

524,020 

3,240,3.56 

.375.578 

107,072 

F 


Euirhdd  (Iowa) _ 

.  .  Ledger . . 

.  (e) 

1,444,254 

176,050 

1,069,442 

104,794 

93,968 

Fairmont  (Minn.).. 

.  .Sentinel . 

...(e) 

1,901,536 

196,070 

1,416,856 

210,420 

78,190 

E»rg»  (N.  n.) . 

. .  Forum  . . . 

.  .  (m) 

3,535.608 

617,223 

2,543,558 

373,a35 

1,782 

Sunday  edition.. 

. .  (s) 

903,455 

61,087 

683,685 

1.58..361 

262 

Total . 

(ms) 

4,439.063 

678,310 

3,227,243 

531,396 

2,044 

Forum . 

..(e) 

3,891,012 

615,890 

2,616,979 

523,109 

135,034 

Faribault  (Minn.). . 

.  .News . 

.  .  (e) 

2,123,884 

237,454 

1,608,1.38 

204,078 

74,214 

FayettexSIle  (Ark.) . 

.  Sorthu'tst  Arkansas 

T  imes . 

..(e) 

1,770,916 

237,683 

1,336,994 

163  114 

33,125 

City 

Pub- 

Paper  lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Fayetteville  (.X.  C.). 

. ( Observer . 

(e) 

2,174,067 

289,548 

1,738.436 

114,20.5 

31,878 

Fergus  Falls  (Minn  ) 

Journal . 

(e) 

2,100,8.50 

.334,936 

1.577,632 

138,012 

60,270 

Findlay  (O.) . 

.  Repul)lican-Cuuner(ni) 

4,085,772 

303„506 

.3.260,220 

439,215 

82,831 

Fitchburg  (Mass.). . . 

Sentinel . 

.(e) 

.3,680,530 

446.432 

2,904,538 

329,560 

Florence  (Ala.) . 

Times . 

(e) 

1.231,924 

293,168 

861,546 

77.210 

Fond  du  Lac  (Wis.V 

( 'ointnotuL'enlth 
Reporter . 

.(e) 

3,740,804 

Legal  included  with  Classified) 

4.52,592  2,764,226  .329,778 

194,208 

Fort  Collins  (Colo.).. 

lixpress-Courier  . 

(e) 

1 ,856,456 

311,794 

1,376,718 

139,328 

28,616 

Sunday  edition. . 

.  .(s) 

6,53,716 

28,560 

.584,654 

36,148 

4,3.54 

Total . 

(es) 

2,510,172 

340,354 

1,961,372 

175,476 

.32,970 

Fort  Lauderdale  (I'la 

)Xews  and  Sentinel. 

(e) 

2,303,0.58 

213,006 

1,915,452 

98,232 

75,468 

Fort  Smith  (Ark  )  .  . 

S<iuthwest 

American . 

.  (m) 

3,3.37.166 

719,1.38 

2,163,168 

416,920 

37,940 

Times-Record .... 

.(e) 

3,336,606 

719,068 

2.165,968 

413,546 

38,024 

Southwest-Times 
Record . 

.  (s) 

907,312 

90,216 

717,234 

94,864 

4,998 

F'ostoria  (O.) . 

Review . 

(m) 

1,682,037 

.346,708 

1,282,677 

30,196 

22,4.56 

Times . 

(e) 

1,568,228 

171,302 

1,327,612 

51,268 

18,046 

Framingham  (Mass.) 

.  News . 

(e) 

2,604,322 

317,114 

1,956,220 

269,332 

61,6.56 

Frankfort  (Ind.).  .  .  . 

.Times . 

(m) 

2,643,469 

225,2.54 

2,234,876 

106,361 

76,978 

Franklin  (Ind.) . 

.Star . 

.(e) 

1,427,300 

118,.566 

1,189,776 

80,374 

38,.584 

Frederick  (Md.) . 

l**xst . 

(m) 

2,576,042 

346,0.50 

1,872,082 

357,910 

.Vew’-v . 

(e) 

3,001,222 

346,0.50 

2,270,970 

384,202 

Fredericksburg  (Va.) 

■  Free  lAini  e-Star .  . 

..(e) 

2.447,142 

(Legal  included  in  classi&ed) 
312,521  1,893,891  192.374 

48,356 

Freeport  (HI.) . 

Journal-Standard . 

.  .(e) 

.3,307.346 

.394,793 

2,331,301 

498,596 

82.6.56 

Fremont  (Nebr.)  ... 

.  Tribune . 

.(e) 

1.596.900 

263,246 

1,115,2.54 

152,670 

65.730 

Fiemont  (O.) . 

.  .V ews-  M essenger . . 

(e) 

2.469,950 

199,990 

2,044,308 

169,134 

.56,518 

Fulton  (Mo.) . 

Sun-Gazette . 

.(e) 

935,109 

114,828 

668,234 

84,9.59 

670,810 

Gainesville  (Fla.). . . 

Sun . 

.  (es) 

G 

1,498,768 

174,0.59 

944,207 

222,354 

158,148 

Galena  (Ill.) . 

.Gazette . 

..(e) 

955,373 

49,.302 

942,045 

2,200 

1,826 

Galesburg  (Ill.) . 

.  Register-. Mail .  . .  . 

..(e) 

4,348,372 

555,870 

3,295,502 

4 17  ,,340 

79,660 

Gallipulis  (Ohio) .  .  .  . 

Tribune . . .  . . 

.  (e) 

3,833,760 

122,850 

1,035,944 

173,250 

52,164 

3,512,177 

1,079,110 

523,264 

64,667 

2,149,017 

810,419 

839,896 

204,024 

Sunday  e<lition  . 

..(s) 

Total . 

(ms) 

4,591,287 

587,931 

2,959,436 

1,043,920 

Tribune . 

.(e) 

3,736,341 

589.430 

2,433,949 

711,962 

Garden  City  (Kan.) . 

.  Telegram  . 

(Legal  included  in  local  display  and  Classified) 

.  (e)  2,143,726  207,326  1,520.400  168.0(X) 

248,000 

Xe'rcs 

.  (e) 

2,288,972 

2,170,826 

195,762 

231,476 

1,881,698 

1,714,-370 

211,612 

99,778 

Gastonia  (N.  C.). .  .  . 

.Gazette . 

(e) 

125,202 

Gettysburg  (Pa  ). . .  . 

Times . 

.  (e) 

2,4.58,946 

174,524 

2,107,210 

129,668 

47,544 

Geneva  (N.  Y.) . 

.  Time': . 

.  (e) 

2,369,422 

272,098 

1,874,430 

143,542 

79,352 

Gillette  (Wyo.) . 

Xews-Record . . .  . 

.  (m) 

440,701 

60,082 

352,730 

7,775 

20,114 

Gilroy  (Calif.) . 

IHspatih . 

(e) 

728,320 

100,796 

.537,930 

33,034 

.56..560 

Glendale  (Calif.)  . 

Xews-l’re.'>s . 

.f^e) 

5,198,522 

496,2.58 

3,427,340 

1,101,394 

173,530 

Gloucester  (Mass.l .  . 

limes . 

(e) 

2,286,088 

607,312 

1,3.56,014 

209,281 

113,481 

Gloversvillc-Jolins- 
town  (N.  Y.) . 

Herald . 

(III) 

2.610,608 

386,666 

1,726,494 

.331,8.56 

164  ,.360 

Leader -RepuHican 

..(e) 

3, .395,952 

384,!»44 

2,482.354 

333,3.54 

193,410 

Goldsl'oro  (N.  C.)  . 

..\e-us..\rgHs . 

.  (c) 

1,790,348 

228.270 

1 ,429,946 

.35.798 

96,334 

Goodlaiid  (Kan.)  .  . 

Xrii's . 

.  (e) 

691,094 

167,985 

485,532 

14,78- 

22,790 

Goose  Creek  (Tex.) 

.  .S«« . . 

(e) 

1,. 569,128 

162,0.54 

1.-331,418 

75,6,56 

(irafton  (W.  Va.) 

Sentinel . 

.  (e) 

1,151,708 

(Legal  included  in  Local) 
24J..W  7S9.416  34.ti0fi 

85,149 

Grand  Forks  (N.  J  >. ) 

Herald  . 

(me) 

2,.508,702 

452,5.58 

1,773,226 

204,300 

107 ,.340 

Stimlay  edition .  . 

.  (s) 

817,824 

6.5,800 

547,960 

104,712 

238 

Grand  Haven  (Mich.).7V|7»«ue  . 

(e) 

1,765,478 

182,.560 

1 ,385,595 

99,932 

99.191 

(*rand  Island  (Neb  ). 

.  / ndependent . 

.  (e) 

.3,727,906 

592,886 

2,613.058 

412,496 

109,466 

Grand  Junction 
(Colo. ) . 

.Sentinel  . 

.  (c) 

2,807,-392 

434,602 

1,932,616 

.310,772 

129,402 

Sunday  edition  . 

..(s) 

796.5.30 

37.310 

665,028 

83, .580 

10.612 

Total  . 

.  (es) 

3,603.922 

471,912 

2,597,644 

394,352 

140,014 

(>rand  Rapids  (Mich.)  Ilerubl . 

(ms) 

5,736,069 

646,999 

3,885,042 

985,698 

218,330 

Tress . 

.(e) 

8,062,1.52 

1,404,060 

.5,083.190 

1,574,902 

(Grants  Pass  (Ore.) .  . 

(  inoier . 

.  (e) 

1 ,779..5.54 

227,8.50 

1,037.092 

462.34.5 

83,090 

(ireat  Heml  (Kan.)  . 

Irihune . 

.  fe) 

2,351 ,804 

2.50,702 

1 ,900,.563 

95,802 

104,737 

Great  Falls  (Mont,). 

.Tribune  . 

(III) 

3,312,071 

745,731 

1,942,0!I4 

603,778 

20,468 

Leader . 

.  (e) 

1,812,860 

772,366 

904,148 

79,114 

.57,232 

v^iinday  edition  . 

..(s) 

909,496 

81,774 

626,304 

199,710 

1,708 

Greeley  tCoIo  ) .  .  .  . 

Tribune . 

.  (e) 

2,693,705 

3.50,882 

2,019,017 

296,394 

27,412 

Green  Hay  (Wis. I .  . 

.  Press-Gazette . 

.  (e) 

8,061,144 

711,8.58 

6,237  ,.532 

907,620 

204,134 

Greenfield  (Mass.)..  . 

Recorder-Gazette .  . 

.  (e) 

2,973,222 

273,294 

2,481.024 

142,590 

76,314 

Greensbiirg  (Pa.). . .  . 

.  Review-Tribune 

(me) 

7,327,488 

6.54,864 

5.407,738 

1,013,488 

251,398 

Greenfield  (Ind.).  .  .  . 

Reporter . 

..(e) 

1,251,302 

252,788 

833,580 

77,47h 

87,4.58 

Greenville  (Mich.). .  . 

.  Xrws . 

.(e) 

1.194,.501 

194,271 

855,876 

86,639 

.57,715 

Greenville  (Miss.).  .  . 

.  Pella  Defuifcrat- 

Times . 

..(e) 

2.394,672 

343,000 

1,746,920 

174,720 

130,032 

('.reenville  (S.  C.) .  . 

Xews . 

(ins) 

4,919,944 

8,55,330 

3,485,623 

578,991 

lUedmont  .  .  .  . 

.  .(c) 

4,491,936 

768,674 

3,188,341 

.534,921 

Greenville  (Tex.) 

Heralil . 

(ms) 

2,098.813 

2.57,788 

1,655,442 

101,296 

84,287 

Greenwoo<l  (Miss  ).  . 

.Commonu'ealth .  .  . 

.(e) 

1,.517,5.V) 

311,049 

1,017,821 

108,-560 

80,120 

Hagerstown  (Md  ). 

.  Herald  . 

(m) 

H 

3,189,934 

470,148 

2,2.3.3,608 

486,178 

Mail  . 

(el 

3,176,1.52 

464,800 

2,274,958 

436.3!H 

Hamilton  (O.) . 

.  Jiturnal-Se'vvs . 

(e) 

4,359,012 

.586,418 

3,235,442 

346,062 

191,100 

Hannibal  (Mo.) .  .  .  . 

.  Courier-Post . 

(e) 

2,298,422 

.369,166 

1,762,922 

166,334 

Hammond  (Ind.)... 

. .  Times . 

(e) 

5.490,775 

472,149 

4,093,353 

618,857 

306,416 

Sunday  e<litioo  .  ■ . 

.(s) 

927,427 

27,108 

757,642 

137,550 

5,127 

Total . 

(es) 

6,418,202 

499,257 

4,850,995 

756,407 

311, .543 

Hanover  (Pa.) . 

.  ..Vm« . 

(e) 

3,128,944 

244,384 

2,593,402 

252,980 

.38,178 

Harlingen  (Tex.) .  .  . 

.  Valley  Stai . 

(m) 

1,997,016 

3.54,256 

1,332,520 

301,098 

9,142 

Valley  Sunday  Star- 
Monitor-Herald.  .  (s) 

632,674 

41,566 

.500,430 

89,810 

868 

(All  Sunday  national  credited  to  Harlingen  on 

Sunday 

combined  paper) 

{ConitHucd  OH  poge  X) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  IX) 


City 

Harrisburg  (III.) . 

Harrisonburg  (V'a.) .  ■ 
Hartford  City  (Ind.). 
Hastings  (Neb.) . 


Helena  (Ark.) . . . 
Helena  (Mont  ). 


Herkimer  (N.  Y.) . 
Hibbing  (Minn.) .  . 
Hickory  (N.  C.) 
High  I’oint  (N.  C.) 
Hillsboro  (Tex.) . 
Hillsdale  (Mich.)  . 
Hinton  (W.  Va.) .  . 
Holdent-ille  (Okla.) 

Hollister  (Cal.) _ 

Hollywood  (Cal.).. 
Holyoke  (Mass.) .  . 


Homestead  (Pa.) . . . 
Honolulu  (Hawaii). 


HiK>peston  (111.).  . . 

Hope  (.Ark.) . 

Homell  (N.  Y.) - 

Hoquiam  (Wash.).  . 


Hudson  (Mass.). 


Hoboken  (X.  J.) .  .  . 
Huntingdon  (Pa.).  . 
Huntington  (Ind.) . 
Huntsville  (Ala.) . . . 


Huron  (S.  D.) . 

Hutchinson  (Kan.) . 


Hvannis  (Mass.) . 


Paper 

Pub¬ 

lished 

Total 

Linage 

Disi 

National 

>lay 

Local 

Classi¬ 

fied 

Legal 

Register . 

.  (e) 

1,634,995 

221,625 

1,312,822 

52,108 

48,440 

.News-Record,  . . 

(m) 

2,628,640 

225,764 

2,207,044 

101,304 

94,528 

Sews-Times . 

..(e) 

1,864,408 

185,234 

1,531,866 

88.326 

58,982 

SpotliRhl . 

.  (m) 

689,098 

14,644 

501,764 

145,670 

27,020 

Tribune . 

.  .  (e) 

2,716,182 

385,588 

1,974,840 

262,514 

93,240 

.World . 

.  (es) 

3,394,720 

336,100 

2,800,000 

174,720 

84,000 

Independent .... 

.  .  (m) 

1,334,130 

339,878 

809.634 

128,282 

56,336 

Sunday  edition  . 

. .  (s) 

426,804 

24,556 

372,050 

26,642 

3,556 

Total . 

(ins) 

1,760,934 

364,434 

1,181,684 

154,924 

59,892 

Record-Herald 

(e) 

1,455,076 

311,640 

1,003,730 

89,390 

50,316 

.  Telegram . 

,  (e) 

2,686,228 

234,752 

2,143,3.30 

97,027 

211,119 

.Tribune  . 

.  .  (e) 

2,351,510 

349,370 

1,653,988 

204,862 

143,290 

.Reand . 

.  (e) 

2,377,066 

190,870 

1,994,640 

134,210 

57,346 

.  Enterprise . 

(es) 

3,383,492 

317,884 

2,607,528 

394,282 

63,798 

Mirror .  .  . 

.  (e) 

1,324,708 

231,070 

1,058,092 

19,628 

15,918 

.  Sews . 

(e) 

1,483,328 

233,464 

1,002,218 

190,316 

57,330 

.  (e) 

966,012 

158,007 

746,280 

32,396 

29,442 

.Seus . 

.  (el 

1,348,021 

156,999 

1.079,218 

.33,544 

78.260 

.Tree  Lame . 

.  (e) 

1,066,815 

151,605 

828,704 

148,138 

89,973 

.i  it  izen  Se'ws.  .  .  . 

, .  .(e) 

7,534,215 

577,087 

5,908,438 

886,404 

162,286 

.  T*'dnsc^ipt‘ 

Telefiriim . 

.  .  (e) 

4,076,863 

457,261 

3.103,.3.52 

414,428 

101,822 

.  Messenger  ...... 

.  (e) 

1,883,716 

147,458 

1,372,484 

184,862 

178,912 

.  Advertiser  .  .  . 

.  (m) 

3,098,165 

635,754 

1,719,802 

471,422 

271,187 

Sunday  edition 

.  .  .  (s) 

1,623,1.32 

190,379 

1,240.638 

181,377 

10,738 

Total  . 

.  (nis) 

4,758,866 

826,518 

2,960.440 

689,983 

281,925 

Star- Bulletin  . 

.  .(e) 

4,748,611 

894.206 

2,847.361 

865,595 

141,449 

Satunlay  edition 

..(s) 

1,4.37,435 

236,449 

8.53,1,54 

304,395 

43,437 

Total . 

. . (es) 

6,186,046 

1,1.30,655 

3,700,515 

1,169,990 

184,886 

Chroni  le-llet old 

.  (e) 

1,039.920 

141,848 

771,694 

86,618 

42,210 

Star . 

.  .  (e) 

857,136 

189,882 

593,194 

37,030 

37,a30 

..Tribune . 

...(e) 

2.62.3,208 

462.091 

1,931,986 

191,282 

37,849 

.(•rays  Harlwjr  Wasli- 
ingtonian  . .  .  .  (in) 

1,. 5.33 .616 

205,380 

1.180,732 

123,886 

23,618 

Sun . 

...(e) 

1,824.900 

185,346 

1,639..5.54 

Jersev 

.  .(e) 

4, 621, .504 

(Clas.sified  included  in  local) 
851,290  2,569.960  715,516 

484,738 

Xeti-s . 

. .  (e) 

1,569,918 

140,000 

1,429.918 

.UeraltU  Tress  . . 

..(e) 

2„548,196 

294,140 

1,933,848 

203,868 

116,340 

.Times 

.  .  (es) 

1,8.59,760 

380,562 

1,355,970 

12.3,228 

.Iluronite . 

.  (e) 

1,8.33,685 

(Classified  includes  le>;al) 
324.135  1 .248.009  169,778 

91,76.3 

.  Herald . 

.  .  (m) 

3,347.302 

474,782 

2,404.318 

463,582 

4.620 

Xews . 

.  .  .  (e) 

3.665,340 

473,970 

2,668.120 

463,680 

59,570 

News  Herald .  .  . 

. . .  (s) 

812,924 

43,568 

629,076 

140,252 

28 

,  .Cape  Cod  .Standard- 
Tirrtes .  (el 

1.406,762 

I03,.5.52 

1,178,3.58 

113,1.34 

11.718 

Kalamazoo  (Mich  1 


Kankakee  (III.) .  .  . 
Kannapolis  (X.  C.) 
Keene  N.  H.) . 


Kenosha  (Wis.) .  .  . 
Kenton  (O.) . . . .  . 
Kewanee  (III.) .  .  .  . 

Kingsport  (Tenn  ). 
Kingston  (\.  Y.t 

Kinston  (X.  C.)  . 

Kirksville  (Mo.) .  . 
Kittanning  (Pa.) . . 


Klamath  Halls  (Ore.l. 
Kokomo  (Ind.) . 


I.aconia  (X.  II.) 
I.a  Crosse  (W’is.) 


Lafayette  (Ind.).. .  . 
Lafayetteville  (La.) 
La  Grande  (Ore.)  . 

Lakeland  (Hla  ).  .  . 


Lancaster  (O).) . 
Lancaster  (Pa.) . 


Lansdale  (Pa.) 


Lansford  (Pa.) . . 
Lansing  (Midi  ). 


EDITOR 

(S 

PUBLISHER 

Pub- 

Total 

Display 

Paper  lished 

Linage 

K 

National 

Local 

fied 

Lei»l 

iia%ette . 

.(e) 

6,627,054 

814,534 

4.645,816 

1,166,704 

Sunday  edition  . . 

.  .(s) 

1,453,270 

57,022 

1,121,820 

274.428 

Total . 

.  (es) 

8,080,324 

871,556 

5,767,836 

1.440.132 

Republiean-S ews . . 

.(e) 

.3,826,158 

383,9.36 

2,823,436 

539,644 

79,142 

Independent  . 

,  (m) 

3,632,398 

856,800 

2,290,918 

349,440 

13.440 

.Sentinel . 

.(e) 

2,385,978 

463,274 

1,805,888 

116,816 

.  -Vew5 . 

(e) 

4,182,066 

(Legal  counted  as  local) 
455,826  2,955,442  597.002 

173,796 

.Xews  j"  Republuan  (e) 

2,379.456 

189,574 

1,926,324 

209,672 

53.886 

.Star-Courier . 

(e) 

2,519.188 

257,747 

2,067,835 

193,606 

Times . 

(es) 

2,388.036 

(Legal  included  in  local) 
236,886  2,053.408  97,762 

Freeman . 

.(e) 

4,274,150 

463,257 

3,268,855 

325.460 

216,578 

Leader  . 

.  (m) 

2,473,000 

42,000 

2,158,000 

88,000 

185,000 

.  Free  I’ress . 

.(e) 

1,676,962 

256,046 

1,292,494 

68,362 

60,060 

F.xpress . 

.(es) 

2,017,484 

205,086 

1,623,608 

119,546 

69,230 

.Simpsons*  Leader- 
Times  . 

.(e) 

2,579,206 

251,762 

2,079,238 

132,2.58 

115,948 

Herald  &  News  .  (mes) 

6,612,998 

1,136,016 

4,171,0.34 

1,086,400 

193.186 

,'lribune . 

.(e) 

3,440,766 

.369,894 

2.561,986 

404.026 

104.860 

.i  itizen . 

. .  (e) 

L 

1,768,018 

.328,4.54 

1.165,430 

208,852 

6.5,282 

.Tribune  l.,eadet 

Tress . 

..(e) 

3,720,052 

631,064 

2,8.37,4.50 

170,688 

80,850 

Sunday  edition  .  . 

(») 

550,648 

26,5:10 

484,358 

.39,760 

Total . 

.  (es) 

4,270,700 

657,594 

3,321,808 

210,448 

80.850 

.  Journal  ir  Cow  I'r* 

.  (e) 

5.455,702 

480,816 

4.192,.342 

675,444 

lOMOO 

..Xdverliser . 

(e) 

2,041, .340 

2.56,592 

1.293,8.38 

.373,940 

116,970 

1 ihserver  . 

.  (e) 

1,562,960 

240..590 

1,16.3,036 

1.59,334 

.  Ledger  is’  Star- 
Telegram  . 

(e) 

1,798,160 

(Legal  included  in  classi6e<l) 

233,380  1,291,766  187.4(H 

85,610 

Sunday  edition  . . 

.  (s) 

556.080 

32,774 

418,.306 

103,418 

1.582 

Total . . 

(es) 

2..3.54,240 

266,154 

1,710,072 

290.822 

87,192 

,  Fagle-dazette .... 

. .  (et 

2,879,296 

276,.584 

2,0a3.484 

401,002 

198,226 

Se'ti'  Era  K  lotelli 
Kencer  Journal . 

(me) 

5,554,6:18 

741,642 

3,720,541 

922.391 

170.064 

Sunday  edition. . 

(s) 

69.3,317 

26,094 

470,523 

167,865 

28,83.5 

.\orth  Tenn 

Reporte*  . 

. .  (e) 

1,543,882 

158,275 

1,231,291 

120,675 

43.641 

Record  . 

.  (e) 

2,183.485 

162,873 

2,008,997 

11.615 

State  .fintnuil .  .  .  . 

.(es) 

8.813,602 

778,106 

6,866,223 

1,169,273 

La  Porte  (Ind.) . 
Laramie  (W’yo.). 


^  Larerlo  (Tex.). 


Ilrrald-.\>nut . . . .  (e)  2,800,567 

Hulletin  . (m)  1,931.895 

Repuhluan- Ronmera  ng 

.  . (e)  1,250.993 

Sunday  edition . (s)  255,25,3 

Total . (es)  1,. 506,246 

limey .  (e)  1,990,446 

Sunday  edition  .  .  (s)  666,086 

Total .  (es)  2,656,532 


(I<ocal  includes  legal) 

283,584  2,181,718  226,044  109221 


Idaho  Falls  (Ida.) ....  I’nst-Regiyler  .(e) 

Independence  (Kan.) . /(e/ior/er . (e) 

Independence  (Mo.) . .  lixaminer . (e) 

Independence  (Mo.).  ..Veu'i  . (e) 

Indiana  (Pa.) . Catetle  . (e) 

Inglewood  (Cal.) . Xeu'S . (e) 

Ionia  (Mich.). .  . . Senliitel-Slandard.  (e) 


3,436,930 

2,103,486 

2,344,440 

672,000 

2,988,546 

3,424,533 

1,130,948 

1,518,445 


2,600,822 

1,696,002 

1,523,340 

42,000 

2..5,36,698 

2,668,928 

804,253 

1,074,602 


Las  Cruces  (N.  M  ). 
Las  V'egas  (X.  M.) .  . 
Lawrence  (Kan.). .  .  . 
Lawrence  (Mass.) .  .  . 

Lawton  (Okla.) . 

Leavenworth  (Kan.) 


Sun  . (m)  600,5,30 

OfXiV . (e)  1,837,184 

Juurnal-irnrlJ _  (e)  3,080,350 

Kagle .  (m)  5.176,878 

Tribune .  (e)  5,134,541 

.('(•nyliluliiin .  'es)  2,5.32,717 

Time:- .  (es)  2,794,489 


Iowa  City  (Iowa' 

Iowan . 

. .  (m) 

936,345 

128,830 

666,.525 

140,990 

Lebanon  (Pa.) . 

.  .Xe-ws  j*  Times  . . 

.  (e) 

3,843,168 

Sunday  edition 

,.(sl 

242,705 

30,607 

183,298 

25,710 

3,090 

I,,ewiston  (Ida.) .  . 

.  Tribune  . 

(m) 

3,946.006 

Total . 

.  (ms) 

1,179,050 

159,437 

849,823 

166,700 

3,090 

I.,ewiston  (Me.) .  . 

Journal  ....... 

(e) 

3,148.670 

Tress-Citizen  . . 

...(e) 

3,050,138 

348,964 

2,237,270 

384,426 

79,478 

Iron  Mountain 

xSuti  . 

(m) 

3.227,014 

(.Mich.) . 

.  .\eivs  . 

...(e) 

2,186,618 

314,244 

1,713,544 

122,094 

.36,736 

Inmton  <0.>  . 

.  Tribune  . 

.  . . (e) 

1,795,346 

224,756 

1.379,798 

123.578 

67,214 

Lewislowii  (Mont  ) 

1  )e!tUKTat  -News. . 

(ms) 

2.088,7:10 

Sunday  edition  . 

(s) 

.561,078 

.52,8.36 

476,308 

27.090 

4,844 

Teleiiram  .  .  .  . 

..(e) 

58.3,482 

Total . 

.  .  (es) 

2.3,56,424 

277,592 

1,856,106 

150,668 

72,058 

Lewistuwn  (Pa.) .  .  . 

.Sentinel  . 

.  (e) 

4,507,202 

Iron\v<Mxl  (Mich.). 

.Globe . 

..(e) 

2,578.090 

281,673 

2,026,994 

191.366 

79,429 

I,,exingt<>n  (Ky  ) 

Herald  . 

.  (m) 

3,682,323 

Jackson  (Mich 


J 

.Cilizen  I’alriol . le)  .5,821,340 

Sunday  edition.  .  .  (s)  1,146,962 

Total . (es)  6,968,302 


641,396  4,300.828 
50,106  910,378 


821,436  55,608 


Lexington  (Mo.) . 
Lexington  (Mo.) . 
Liberal  (Kan.)  .  . 
Lima  (O.)  . 


Leader  . 

Herald  Leader 
.  .  /  ntelligenfer  . 


(e)  4,159,262 
(s)  1.628,202 

.  (e)  484,942 


6,968,302  691,502  5,211,206  1,006, .586  55,776 

(2,072  readers  (e);  1,160  readers  (S);  ,3,232  lines  readers 


Intelligemer .  (e)  1,013,045 

.SmthieesI  Timer,  .(e)  1,0,59..590 

.Veics .  (e)  .5,215,840 

Sunday  edition  .  (s)  1,321.6.54 

I'otal .  (es)  6..5:i7,494 


Jackson  (Miss.) . Clarion  Ledger. .  .  .  (m)  3,072,411 

Xeu’y . (e)  2,644.976 

Sunday  edition  . . .  (s)  2, 537 ,.595 

Jamestown  (X.  I).)  .  Sun . (e)  1,682,086 

lelTerson  City  (Mo.)  Capital  Xews . (m)  2,103,220 

Tost  Tribune . (e)  2,056,488 

Sunday  edition  .  (s)  592,130 


Jirhnson  City  (Tenn.)  Chronicle  S:  Press  (me)  1,952,037 
Sunday  edition  . . .  (s)  993,0.34 


Joliet  (111.) . Herald-Xeus 


llerald-Xeur . (e)  6,452,181 

Sunday  edition . (s)  1,516,673 

Total . (es)  7,968,854 


(eS);  included  in  totals) 

Lincoln  (Neh.)  .  .  . 

Journal  Star . 

.  (e> 

3,217,892 

505,407 

1 .915,984 

524,917 

126,10.3 

Sunday  edition  .  , 

.  (s) 

1.309  874 

495,628 

1,395,721 

.540,685 

212,942 

Total . 

(es) 

4,527,766 

232,210 

2,006,221 

297,663 

1,501 

Little  Falls  (Minn  ). 

Transcript . 

.  (e) 

1,310,302 

227,234 

1,302,336 

50,750 

101,766 

Little  Falls  (X  Y  ) 

Times . 

,  (e) 

1,8:19,5.32 

379.092 

1,400,392 

238.812 

84,926 

Little  Rock  (Ark  ). 

.  Demwrat  . 

.  (e) 

5,171.908 

379,092 

1,406.412 

2.37,468 

3.3,374 

Sunday  edition  .  . 

..(s) 

1,074,626 

33,2:16 

461,6,50 

95,802 

1,442 

Total . 

(es) 

6,246..5.34 

1,086,260 

2,178,:i50 

823,070 

509,210 

Arkansas  Gazette. 

(m) 

5,817,062 

312,123 

1,394,354 

245,.560 

Sunday  edition  , 

..(s) 

1,695,613 

43,946 

867,636 

81,4,52 

Total . 

(ms) 

7,512,675 

paper  carries  same 
evenin)?  paper) 

advertising  as  the 

I,rOck  Haven  (Pa.)  . 
Lockport  (N.  Y.)... 

.  Fx press . 

.  .  I'nioH-SuH  cr* 

..(e) 

1,992,9.59 

535,276 

5,027.400 

763,390 

126,115 

Journal . 

..(e) 

3,1.34,600 

41,160 

1,284,514 

190,757 

242 

Logan  (Ctahl . 

.  Uerald-Joufnal .  . 

..(e) 

2,286,116 

576,436 

6,311,914 

954,147 

126,357 

Logan  (W.  Va.). . . . 

.  Bannet . 

.(e) 

•  882,763 

linage  includes  16,812 

lines  for 

reading 

Logansport  (Ind.). . 

. .  Tharos  Tt  ibune. . . 

..(e) 

3,104,094 

258,650 

1,514,485 

109.970 

48,7!I0 

242,076 

873,432 

68,1.38 

67,34: 

10,750 

222,936 

13,510 

8,05: 

252.826 

1,096,368 

81,648 

75,404 

310..329 

1.. 557 ,024 

99,019 

24,074 

27,535 

613,653 

19,925 

4.973 

.337,864 

2,170,677 

118,944 

29,047 

,526.:i00 

319,368 

158,.536 

51.730 

lines  readers  included 

in  total) 

44,912 

474,684 

62,244 

18,690 

213,393 

1,477,912 

98,232 

47,647 

293,342 

2,421  622 

:)05,704 

59,682 

705,399 

3,840,021 

551,448 

80,010 

705,399 

3,843,718 

551.448 

33.976 

272,384 

1,964,116 

75,219 

2'20.998 

251,080 

2,223,810 

195,969 

128.530 

452,662 

3,061,786 

172.060 

156.660 

484,436 

3,461,570 

529,396 

2,338,182 

281,092 

(Legal  included  in  local) 

.530,726 

2.411.276 

275,012 

(t.egal  included  in  local) 

606.088 

1,216,180 

•209.412 

57,050 

390,3.34 

53,144 

140,014 

301,224 

3.966.480 

239,498 

551.214 

2.676,48:{ 

385,378 

69.248 

.583,3.54 

3,134,.369 

.386,778 

.54,761 

94,610 

1.344,660 

18.3,4:)6 

5,496 

107,7ai 

.306,16:) 

18,430 

52,646 

107,704 

4a3,867 

18.4:)0 

48:).044 

162, .505 

812,525 

84, .560 

.540,288 

3.865.666 

713,510 

%..376 

.54,962 

1.017,492 

240,982 

8,218 

.595,250 

4.883,1.58 

954.492 

104,594 

769,496 

2,000,103 

422,775 

25,518 

1:10,4.5.5 

972,328 

206,776 

315 

899,951 

2.972,431 

6»9,5.51 

25,833 

179,410 

924,952 

140,770 

65,170 

181.278 

1,428,826 

48,8:)6 

180,592 

863,702 

3,487,106 

699,104 

121,9% 

115.444 

776,986 

180,026 

2.170 

979,146 

4  264,092 

879,130 

124.166 

758,684 

4,096,149 

828,68.5 

133,544 

223  ,.372 

1,185,523 

280,466 

6252 

982,056 

5,281,672 

1.109,151 

139,7% 

205,064 

1,695,512 

45,377 

47,006 

notices  (e),  and  4,221  lines  for  reading  notices  (S) 


Press . (m)  2,718.766 


262,094  2,209,886 
217,798  1,736,896 
216,993  576,408 

322,644  2,487,688 
275.038  2,080,624 


238.098  424,522 
222,768  108,654 
53,802  35,560 

2.3.3,184  60,578 

286.930  76,1*4 


.  Tribune . 

...(e) 

1,603,968 

198,026 

1,316,494 

30,773 

58,675 

Long  Reach  (Cal.).. .  .Sun . 

.  (m) 

3,976,413 

886,025 

1.580.ia3 

1,118,691 

391.5% 

.Globe . 

.  .(m) 

2,908,906 

546.392 

2,067,562 

277,354 

17,598 

Press-Telegram. . 

. . (es) 

6,812,88:) 

1,097,313 

4,209..303 

1,491,644 

14,623 

Sunday  edition 

. .  (s) 

1,261,344 

97,636 

982.058 

177,212 

4,438 

Long  Branch  (N.  J.).  Record . 

...(e) 

2,532,0'26 

289,282 

1,893,178 

262,1.36 

87,430 

Total . 

.  (ms) 

4,170,250 

644,028 

3,049,620 

454,566 

22,036 

Long  Island  City  (N. 

.Seal's  Herald. . . . 

...(e) 

3,198,154 

632,618 

2,120,748 

427,602 

17,486 

Y  ) . . .Star- Journal  . . . 

...(e) 

3,609,940 

254,220 

2,471,768 

772,292 

111.860 

.I’nion . 

. . .  (e) 

1,768,494 

208.628 

1,417,164 

92,582 

50,120 

(Continued 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Coiiliiiucd  from  ('age  X) 


City 

Paper 

Pub¬ 

lished 

Total 

Linasro 

Display 

National  Local 

Classi- 

6ed 

Legal 

oogmont  fCulo.) .  . 

.  .  Times-Call . 

.  .  (el 

1,774,084 

296,016 

1,255,640 

179,046 

4.3,382 

Loneview  (3'ex.l .  .  . 

.  Journal . 

(ml 

2,7.52,918 

370,300 

2,052,1.34 

310,.506 

19,978 

News . 

. .  (e) 

2,7.52.918 

370,300 

2,0.52,1.34 

310„506 

19,978 

News  Journal  . 

.  .  (si 

1.30.3,036 

,57.792 

1,118,880 

123,900 

2.464 

ungview  (Wash.)  . 

.  \eu's . 

. .  te) 

3,195,649 

3.53,744 

2,275,40> 

526.499 

.34,664 

.(train  . 

.  .Jourr.ul  Time- 

//  rr4i/(/ . 

...(el 

4, 088, .525 

386,617 

2.729 ,.384 

.565,222 

407,302 

/mcll 'Mf '''*■* 

.  .Courier-Citizen  i 
Leader  . 

(trel 

3,7.38.312 

.558,069 

2.694,804 

398.,S6,5 

86,.58.3 

Sun . 

..  .(el 

2.814.625 

.372,502 

2.273.752 

121,605 

46,760 

LublMick  1  .  . 

.  .Avalanche 

.  (Ill) 

.3.760.834 

442.036 

2, .577, 120 

721,784 

19,894 

Joionul . 

.  .  (el 

.3.760.932 

446.418 

2,.578,1(X) 

721.168 

15,246 

Sundav  edition . 

. . . (s) 

2.084.446 

112.784 

1.715.7.56 

206.794 

49.112 

l.\HiiiiKiin  Midi  1 

.  News . 

.  .  .  (el 

1,9.58,222 

217,742 

1,467,760 

101 .5(N) 

171,220 

Lynn  (Mai'"- 1  •  ■ 

.  .  Hem . 

..(e) 

.3,7.50,411 

4.51,149 

3.(H)8,833 

208.8.37 

81  ,.592 

Lynchbun:  (\’a  V 

.  XewK . 

.  .(ml 

4,632.180 

.'>54. 5*.  H) 

3,778,9.50 

298,634 

.idrame . 

.  .  .  (e) 

4. .57 1,9.38 

.548.688 

3.7.5.5.9!H) 

267.260 

City 

Miles  City  (Mont. I 


Millville  (N*.  J.1 _ 

Minot  (K.  D.) . 

Mitchell  (S.  D.V  . . . 
Mobile  (Ala.t . 


Moline  (III.l . 

Monmouth  illl.). 
Monroe  (ba.)  .  .  . 


Mc.\le'tcr  Okla  )  ..  .Vn. ' -Cu f iM/ .  (c)  1, DOS, 692  2'.)0.7.'>2  1.4fi5,H14  147.12fi 

(I.Cktal  inrliuled  in  classilieil) 

\lc.411en  Tcv  1  . ViilUy  Evening 

M,mil'>r . (e)  1,432,424  236,.V'«)  1,01'.1.704  lf.4.262  ll,(t2S 

Valley  Sunday  Star- 

Monitor  Herald  .  (s)  121,380  .  114.492  ti,8SS 


McK«spf>rt  (I’a.l  .  .  Xeus . (e)  0.760,334 

McKinney  (Tex.l .  .  Courier-d.itelle  ..(cl  1,.3(M..‘176 

MclTicrson  (Kan.) .  .  .  .  (e)  1.722.760 

Mjcon  lOa.l . Telegraph . (in)  3,020.198 

Sunday  edition  . .  (si  1.111,642 

Total  .  (msl  4.131.840 

\ru-s .  (e)  2,831,333 

Madiwn  (W'is.)  .  .  Jonrnul . (el  4.863.873 

Sunday  edition  ...(si  1,080.870 

Times . (e)  4,886,784 

Sunday  edition  (si  993,832 

Madisonville  iKy.) .  .  Messenger . (el  907.868 

Milone  (N.  Y.) . Telegram  . (e)  1,670,214 

Maiidan  (N.  D.l . Vinneer .  (el  1.698,164 

Manhattan  I  Kan.). 


.(s)  121,380  114.492  6,888  . 

(All  Sunday  N'ational  creditetl  to  Harliii^'cn  on  Sunday 
combiiiecl  |>ai>er.) 

.(e)  6,760,334  436,1.38  .■>,697.16.5  .569.119  .57,912 

.(cl  1,.304.,576  391.370  717,.528  130,4.52  6.5,226 


Manhattan  I  Kan.) ...  Chronicle  . (m)  2,119.670 

Mercury .  (el  2.154.026 

Manistee  (Mich.). .  .  Neu'S-.Xdrocate .  . . .  (e)  1,97.5,498 

Manitowoc  (Wis.) ...  /Ifriilrf-T'tmes  ....  (el  3,777,474 

Mankato  (Minn  ) .  . . .  Free  Press . (el  3,638,088 

Mansfield  (Ohio) . News-Journal . (e)  .5.6.59,836 

Marietta  (O.) . Times . (e)  2,93.3,434 

Marinette  (Wis.) . F^gle-Slar . (e)  2,498,398 

Marion  (Ill.) . Post .  (e)  950,026 

Republican .  (e)  1,372,1.54 

Marion  (Ind.) . leader  Tribune .  . .  (m)  2,963,86.3 

Chronicle . (e)  2,994,880 

Chronicle-Tribune  .  (s)  892,829 

Marion  (O.) . Star .  (e)  4,898..586 

Marlboro  (Mass.).  .  .  .F.nterpfise .  (e)  1,824,900 


4.36.1.38 

5,697.165 

.569.119 

.57,912 

391 .370 

717..528 

130,4.52 

65,226 

1.5.3,188 

1,444.042 

ios.«n»2 

lf>.,5.56 

692,967 

1.781,213 

•VKl.Ol  1 

46,007 

S6.H57 

849,711 

174.167 

907 

779,824 

2.630,924 

674,178 

46.914 

687.847 

1.. 535,494 

■>06.202 

101.890 

931.616 

3.025.9.32 

7(».993 

80,9a3 

769.881 

217,644 

8,162 

930,804 

3.101  ..5.32 

713.839 

140.602 

80.983 

691,9.36 

217,644 

3,269 

172.480 

679,182 

38.734 

17,472 

206,528 

1  .2.56,.5H4 

111,820 

65,282 

228,.533 

1,199,802 

229.338 

40,491 

(Classified 

includes  re 

aders) 

187,8.38 

1,749,272 

144.690 

37.870 

191,884 

1,7.57,070 

1.50,8.50 

">4,222 

146.370 

1,829,128 

(Lesal  included  in  local) 

398,636  2,796,270  403.634  178,9.34 


.395,122  2,867,662 
.5.56,199  4,021.850 
290.710  2.162,076 
301,000  1,921,318 


388,066  2.136.218 
387,996  2,188,046 
32,270  7.59.325 

454.986  3..578.848 


374,304  . 

983,11.5  98,672 

27.3,176  108,472 
283,924  72,156 

19,264  43,470 

102,172  24.472 

396,.333  4.3,246 

383,320  3.5..518 

101 ,234  . 

735,868  128,884 


Marquette  (Mich.) .  .  .  Mininf;  Journal .  .  (m)  3,300,542 

Marshall  (Mich.) . Chronicle . (e)  1,675,002 

Marshall  (Mo.) . Democrat-News ....  (el  1,267,610 

Marshall  (Tex.l . News-Messenger..  .  .(e)  1,708,854 

Sunday  edition  ...  (si  771,358 

Total . (esl  2,480,212 


10  185,346  1,839 ,.5,54  . 

(Classified  and  lestal  included  in  local) 

12  428,540  2,438,688  169,442  263.872 

12  214,760  922,866  131,740  405,836 

0  175,419  921,699  61,497  108.995 


.309,736  1,160,460 
31,150  678,062 


340,886  1,838,522  30 

(Classified  includes  lenall 


131,740  405,836 
61,497  108.995 

2.38,6.58  . 

62,146  . 

300,804  . 


Mittoon  (HI.) . Journal-GateUe 

M*ueh  Chunk  (Pa.) . .  Times-News .... 
Mendville  (Pa  ) . Tribune- 


Menominee  (Mich.) .  .llerald-I.eader 

Meridian  (Miss.) . Slur . 

Mexico  (Mo.) . InteUigencer... 


Sunday  edition . (si 

Total .  (esl 

Michiitan  City  (Ind.) .  Dispatch .  (e) 

S’ru's .  fc) 


3,.3.37,852 

395,458 

2,336.600 

483,868 

121,926 

2,206,848 

245,787 

1,621,515 

281,817 

57,729 

1,767,787 

181 .64(3 

1,202,474 

2:i6.201 

147,469 

2,449,657 

329,084 

2,018,513 

45,255 

.56,805 

5,206.982 

271,516 

4,471,978 

406,980 

.56,.508 

1,933,631 

247,286 

1,592,542 

75,8.38 

17,965 

1,430,576 

193,494 

998.242 

154,574 

84,266 

2,866,290 

341,124 

2,045,554 

.349,818 

129,794 

4,031,174 

357,854 

3,137,694 

197.0.36 

.58,128 

2.153,144 

274,694 

1,523.480 

268,240 

86,7.30 

1,606,367 

107,044 

1.382,342 

19,260 

97,721 

3,629,367 

372.787 

3,095.792 

104.911 

.55,877 

3,253,474 

524,598 

2,225,128 

408,387 

95,361 

2,143,317 

324,400 

1.580,379 

176,078 

51,460 

4.603,200 

796.712 

3,134,558 

.5.58.950 

112.980 

866,978 

145,376 

679,602 

17,0,52 

24,808 

1,897,594 

193.648 

1,553,428 

.50,288 

100.590 

1,495,424 

196,280 

1,027,369 

94,696 

177,079 

340,026 

26,894 

2.37,973 

74,319 

840 

1,8.35.450 

223,174 

1,265,.342 

169.015 

177,919 

966,490 

77,056 

744,940 

93,926 

.50..568 

Figures  for  Jan.  1  to  June 

:  6,  19.38) 

1,140,916 

116.060 

931,3.36 

75,656 

17,864 

(Figures  for  Jan.  1  to  June  6. 1938) 

1,810,856 

170,4.55 

1,386,959 

197,7.36 

.55,706 

Msldletown  (O  )  .  Journal .  (el  4,396,322 

News-Josimal  . (si  818,916 

Total .  (esl  .5,215,2.38 

MiddletowT,  (Conn.) . .  Press . (el  .3.936.947 

M|''<lletos»n  (N.  Y.) . .  Times  Herald . (el  3,359,645 

Midland  (Mieh  > . .v„.j . (,)  1,797,656 


Monroe  i.Wi.s.) . 

Monierey  (Cal  >..  .  . 

Monrovia  (Cal.) . 

Morgantown  (\V.  Va 

Morris  1 111.1 . 

Morristown  (V  J.) 
Moultrie  (Oa  )  ... 

Moiiiulsville  i\V  Va. 

Mount  Carmel  il’a.) 
Mount  Vernon  (III  ). 
Mount  Vernon  ().). 

Mount  Vernon 

I  Wash) . 

Miirpliysboro  I  Ill.  i . 
Muscatine  i  Iowa* .  .  . 

Miissoc.iti  (Mich  ). 
Muskecee  (Okla.).  .  . 


Paper  lished 

.Star . . (e) 

Sunday  edition . (s) 

Total . (es) 

.  Republican . (e) 

Nru's . (el 

Republic . (el 

Register  . (m) 

Press . (e) 

RcRister  Press . (si 

.  Dispatch . (e) 

.  Review  Atlas . (e) 

.  World . (m) 

News-Star .  (el 

World-News-Star. .  .  (si 

.  Times .  (e) 

.  Peninsula  Herald. .  .  (e) 

News-Post  . (c) 

). Dominion  News  . .  (ml 

Pt»t .  (e) 

.Herald . (c) 

.Record .  (e) 

.  .Ohservet . (cl 

).F.cho . (e) 

Journal . (e) 

.  Hem . (e) 

-Register-News .  (el 

.Republican  News 
Banner .  (e) 

.Herald . (e) 

.Independent  .  (el 

Journal  c*  News- 

Tribune  .  (el 

.Chronicle .  (e) 

Phoenix .  (in) 

Sunday  edition . (s) 

Times-Demo'rat .  ..(e) 


Dis 

National 


1,088,160 

.548,856 

1,6.37,016 

1,677,116 

2,494,674 

2.. 544.6.52 
3,854,624 
4,001,144 
1,620,710 
6.071,870 
1,823.195 
2,470,767 

2.516. . 569 
984,780 

1,460,893 

2,615.144 

1 .842. . 582 
.3.069.0.59 
3.010.210 
1,290,184 

2.9.50. . 570 
1,643,970 

9.53,428 
1 ,679.282 
2.0,85,869 
2.448,212 


1,774.122 

1,247,022 

2.. 581.484 
6.5.33,772 
2,150,249 

696,769 

2. . 581 .880 


Napa  '('al.) .  .  .  . 
Nashua  (N.  H.) 


Register  . (e)  2.288,432  22.5.( 

Telegraph . (el  4.497.130  739.; 

iContinued  on  page  XU) 


iplay 

1  Local 

Classi¬ 

fied 

Legal 

661,948 

100,758 

13,030 

477,274 

28,280 

1.5,736 

1,139,222 

129,038 

28.766 

1,358,304 

59,024 

2.5.760 

1,784,468 

267.960 

37  .534 

1.627,703 

.537,698 

76,930 

2  171,544 

781.466 

102  ,.326 

2,399,978 

768,.30t) 

29.694 

1,216,082 

283,1.50 

336 

4,665,0.38 

704.676 

116.22.8 

1 ,225,822 

2.57,821 

92,. ■8)5 

1,627,74.5 

24.8,721 

14.9,55 

1,6.57,943 

270,397 

SO. 5.5,5 

820,528 

81,614 

3,711 

1.064.231 

196.609 

77. .59.5 

1.942..374 

285,.544 

114, .590 

1.467.774 

1.52,082 

64  .‘(18 

2.312.193 

2.50,852 

113.974 

2.2,80,747 

232,.H4S 

1 1 1 .5,80 

1044,309 

64,369 

21.136 

623,964 

204,386 

113.722 

1,363.992 

•56,434 

79.044 

.581, (M)4 

131,768' 

123.480 

1,117..378 

255.780] 

10.5..546 

1 ,7.37..5.38 

28,679 

78,0.54 

l,927,.50t) 

242,284 

1,. 527, 292 

2S9.40.S 

.5;{.970 

1 .262.(X)2 

1.86,5.50 

88,998 

8,55,4.5t> 

124.684 

.5.5.132 

I  89.>.()96 

226.646 

.88  784 

.5.IK).5.7(X) 

874,132 

,52,164 

1.448,3,56 

249,473 

23,586 

.566,009 

79,979 

2,331 

1.797.446 

277..501 

28.889 

fl,. 589,7 16 

334,866 

137,942 

3,141  HKO 

545,794 

6'.), 923 

DAVENPORT  I 


‘‘ELEMENTAL,  MY  DEAR  WATSON’ 


FACTORY  EMPLOYMENT  IN  ^ 
TRI-CITIES  REACHES  NEW< 
HIGH  AS  MEN  ARE  ADDED. 


A 

MARKET 

YOU 

CAN’T 

AFFORD 

TO 

MISS 


,  Eighteen  Hundred  Placed 
on  Payrolls  ol  Plants 
During  January. 

WORK  DAYS  INCREASE 

Total  Number  of  21,320  Is 
1,760  More  Than  for 
Boom  1930  Period. 


ThP  tmml>pv  pmploNftl  b' 

factoiies  in  Rock^  Tslaml.^ 


The  Rock  Island-Moline  sector  can 
be  reached  ONLY  through  Argus- 
Dispatch  circulation  which  reaches  9 
out  of  every  10  homes  in  Rock  Island- 
Moline  WITH  NO  DUPLICATION. 

ROCK  ISLAND-MOLINE  consti- 
tutes  the  BIG  part  of  this  market; 
59%  of  city  population,  58.7%  of  wage 
earners.  59%  of  car  sales,  51.9^fc  of 
food  sales,  58%  of  drug  sales,  etc. 

If  you  cannot  afford  to  ^ 
use  the  four  dailies  re-  r — 
quired  to  reach  this  entire  \  J|[  S 
market,  reach  the  LARG-  ^?oup  I 
EST  potentialities  by  us- 
ing  ARGUS-DISPATCH. 


A  Member  of  the  Illinoit  Markets 


(Figures  for  June  6  to  Dec.  31,  1938) 

22  377,034  3..386,460  .5.30,810  102,018 

16  23,604  681,800  113..512  . 

.38  400,638  4,068,260  644.322  102,018 

47  344,036  3,263.001  329,903  . 

(I.,egal  included  in  classified) 

45  .376,848  2,668.591  240,664  73,542 

156  171,780  1.249,626  255,.542  120,708 


r^THiPD 

LARGEST  ^ 

MARKET 

IN  -  a  -ttV 


Naff.  Rap.  The  AlleerKlapp-Fratler  Co. 

N>w  York  ChiraKO  l>rtrolt  St.  leOula 


XII 


EDITOR  &  PUBLISHER 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


1 

1 

3 

(Continued  from  page 

XI) 

City 

Pub-  Total 
Paper  lished  Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

New  Albany  (Ind.). . . 

Tribune . 

.(e)  1,750,4.34 

235,095  1,182.657 

242.676 

90,006 

Newark  (O.) . . 

.Adi'Oea/e  ^  Amer^ 
icon  Tribune, . . 

. .  (e)  3,727,122 

.366,688  2,819,404 

469,490 

71,540 

New  tU-m  iN.  C.). .  .  , 

.Tribune . 

(m)  774,928 

136,640  581,100 

18,270 

38,918 

Sunday  edition.  . 

.  (s)  229,124 

2,044  222,712 

4, .368 

Total . 

(ms)  l,004.a52 

138,684  803,812 

22,638 

.38,918 

8un-Joumal . 

.(m)  1,068,043 

188,564  799,738 

43,898 

35.843 

Sun-Journal 

.  (e)  1,243,181 

215,502  933,027 

53,752 

40,900 

Sun-Joumal . 

..(s)  175,924 

26,938  133,289 

9,854 

5,843 

New  Brunswick 

(N.  J.) . 

.  Home  AVu’t . 

.  (es)  5,763,922 

502.750  4,413.360 

672,378  175,434 

Xewburnh  (X.  Y.).. . 

.  Beacon  Sens  .  .  . . 

.  (e)  4,200,289 

433,827  3,285,464 

374,752  106,246 

Xewburyport  (Mass.)..Veti’j . 

(e)  1,7.38,898 

255,924  1,482,974 

New  Castle  (Ind.) . . . 

.Courier-Times .  .  . 

(Classified  and  legal  included  in  local) 
.(el  2,450,000  270,732  1,739,318  340,382 

99,568 

New  Castle  (Pa.).. , . 

.Seus . 

.  (e)  6.094,542 

393,029  5,199.565 

.501,948 

Xew  Kensington  (Va.) .Dispatch . 

(e)  4,197,186 

(Legal  included  in  classified) 
205,061  3,699,143  239.516 

53,466 

Xew  London  (Conn.) 

.  Day . 

..(e)  3.8.32,049 

650,181  2,719,080 

.372,124 

90,664 

Xewport  Xews  (V’a  ). 

.  ITess . 

..(111)  2,281,258 

507  ,.346  1,460,956 

254.646 

58,310 

Sunday  edition 

(s)  1,501,248 

45,626  1,371,188 

74,0.32 

10,402 

Total . 

.  (ms)  3,782.506 

552,972  2,8.32,144 

328,678 

68,712 

Times  llerald . . 

..(e)  4.162.158 

552,552  3,350,942 

227  164 

31,500 

XewiKirt  (R  I.) . 

-Xeu-s . 

.  le)  5,042..588 

.320,818  4.499.884 

221,886 

New  Philadelphia  (0.).7’i»!e5 . 

.  (e)  2,325,988 

(Legal  included  in  local) 

293,160  1.763,258  193,018 

76,5.52 

Newton  (Iowa) . 

S’eu's . 

, .  (e)  2,090,732 

227,507  1,459,136 

315,518 

88,.571 

Newton  (Ran.) . 

.Kansan-Republittin  (e)  1,976,952 

1.54,9.36  1,711,08.3 

83,967 

26.866 

Xew  Ulm  (Minn.). . . 

.Journal . 

..(e)  1,118,733 

148,795  781,277 

143,083 

45.577 

X'ew  York  City . 

.Journal  of 

Commerce  . . 

.  .  (m)  2,7.34,085 

1.078.779  60,806 

1,373,831 

220,669 

Noblesville  (Ind.)  .  .  . 

.  Ledger . 

..(e)  1,448..5»2 

125,040  1.2.56,8.50 

17,712 

48,980 

Norfolk  (Neb.) . 

.Sens . 

.  (e)  1,7.37,710 

310,a56  1,223,894 

2.57,726 

45,2.34 

Xorfolk  (Va) . 

.V'trginia  Pilot  .  . 

(m)  6..360,634 

1.115.940  4,204.4.52 

8.33,784 

206,458 

Sunday  edition. 

.  ,  (s)  2,869,664 

195,132  2,4.54,648 

169,358 

,50..526 

Total . 

(ms)  9,230,298 

1,311,072  6,659,100 

1,003,142 

2.56,984 

Tediter-Dispalch . 

...(e)  7,420,322 

1.247,6.52  4,978.722 

825,146 

368,816 

Norristown  iPa.>. . . . 

Times-fleraU  .  . 

.  .  (e)  4.714,399 

382, .5:16  3,6.56,.576 

584,612 

90,675 

North  I'latte  (Neb). 

.  Bulletin . 

(m)  1.600,774 

105,001)  1.323,630 

169,414 

2,730 

Telegraph . 

(e)  2,141,.524 

285,908  1,865.616 

231.000 

81, .500 

North  Tiinawanda 

(X.  Y  )  . 

Sens . 

.(e)  1,9.56.477 

1<«).49I  1,. 575,285 

101,053 

89,648 

Xoru’alk  lC‘mn.).  .  .  . 

Hour . 

(e)  3,176,7.50 

.3.33,343  2.478.861 

:109,781 

54,775 

Norwich  (N.  Y.l .  .  .  . 

.Sun . 

.  .  (e)  1,643,901 

2.56.851  1,172,472 

76,790 

1.37,788 

Nyack  (N  Y  >  .  .  .  . 

Jinn  .  . 

...(e)  2,094,601 

197,007  1,406.131 

232,938 

258,525 

Oceaiisule  (Cal.) 

.  Blade-Tribune 

0 

.  le)  80.5..504 

83.916  615,328 

80,710 

25„5.50 

O^den  (l*tah) 

.Standard  lixatniner  (el  4. 157 .*198 

667,226  2,697,16;{ 

660,968 

132,041 

Sunday  e»!ilioii 

(s)  1.0.36.084 

90,510  783.223 

1.56..597 

5,7.54 

Total  .  . 

.(es)  5,193.482 

7.57.736  3,480,386 

817, .565 

137,795 

Oftdcnsburi;  (N.  Y.) 

.Journal  . 

.  .  .(e)  1,680,770 

2.57.180  1,282.988 

98,770 

41,8:12 

Oil  Citv  (Pa.) . 

.  Derrick 

.  (nil  4,16.5,305 

.306,644  3.713,099 

87,944 

.57,618 

Olean  (X  Y  ) . 

Ti>ne-<-He>\ild 

.  le)  4,445,724 

333.872  3,514,8:{0 

497,112 

99,910 

Olympia  (Wash.) .  . 

.  .Oly  I  plan 

..im)  1,283..3.3S 

245,420  804.454 

233,114 

3.50 

iUymti  n  .  .  . 

(No  morning  edition  after  .\ugust  28th) 
le)  2,219,434  397.712  1.376.718  404.782  40,222 

Olympian 

is)  366.072 

20,398  266.714 

78..5.54 

406 

l>nt*onta  (N.  Y.) .  .  . 

.  Star 

(111)  2,545,382 

233,744  2,070,026 

188,482 

23,660 

Ontario  (Cal.) . 

. .  Report 

e)  3,3811,201 

247,429  2.693,745 

:i87.:{62 

.54,665 

Oregwn  City  (Ore.) . 

..Knterprise 

,  nil)  1.274,742 

214,314  677.388 

116,676 

132,146 

Orlando  (I'la.) . 

.  .Sentinel  .  . 

11111  3,021.935 

492,816  1,873.326 

.567,777 

88,016 

RePotte*  Sia' . 

_ lel  3,06,5,943 

492.816  1.873.326 

.567,777 

132,024 

Sunday  eililion 

.  is)  1.108,882 

8:1,312  812,294 

213.276 

Orange  (Cal.) . 

.  .Xeu's . 

_ ic)  2.3.55,7‘H) 

169,928  1.73.5,512 

3.50,200 

100,1.50 

Oswego  (X.  Y.) . 

.  .Palladium-Tintes  <ei  H.56(1.2(KI 

314.734  2,7.57,9.58 

252,266 

235,242 

Ottawa  (Ill.) . 

.  Republuan-Times  .  .lei  2.999, t»!Mi 

422,898  2.:i20,262 

165,074 

91.462 

Ottawa  (Kan.) . 

.  Herald  . 

_ (c)  2.678.074 

2:i4,878  2.048.746 

266,084 

128,366 

Ottumwa  (Iowa) . . . 

.  Courier  .... 

,  .  .  le)  3.640.02S 

443,044  2.7.50,076 

386,498 

60.410 

4  )wcnsbt>ro  (Ky .) . . . 

.  .  Mes'HMiger- 

Imniirer  .  .  .  . 

.  (me!  l!.195.H46 

.331,6.56  1.694,700 

94,262 

75,228 

Sunday  edition 

(s)  720.226 

51.079  613,991 

44,282 

10,874 

Owosso  (Mich.). . .  . 

.  .  Argus- Tress .  .  . 

.  .  .  (c)  2,949,882 

LV4im.R«t3 

1.58..585 

*8,466 

Paducah  (Ky.) . 

.  .Sun  Democrat  . 

*(Rec<»rd  of  1 

P 

.  .  .  te)  2,676. 35J 

e  ,al  linage  Ii  in  lK.*en  kept  only  since  August) 

517.0  IH  lH»4.5;fa  :L'i4.774  . 

Sunday  eilition 

(s)  676.270 

.v;.400  .VtS.OLM) 

81.760 

Total  .  . 

.  (es)  3.352.622 

.573..5.18  2:i42.5.50 

4:{6..5.34 

.  Painesville  (O.)  .  .  .  , 

. .  .  Telegraph . 

.  .  .  (e)  2.986.725 

(Le^al  iticiude  1  in  da 
lM7.07'»  LV4U.0‘*n 

'si:ied) 

173. .598 

148,624 

Palestine  (Tex.). . . 

, .  .Herald  Press 

_ (e)  1,427.216 

3;i6.798  855,652 

234,766 

Sunday  cilition 

.  .  . .  (s)  381 ,388 

96,082  2:12.708 

.52, .598 

Total . 

...(es)  1,808,604 

4:i2,H80  1.088,:i60 

287,364 

(I^CKal  incliiileil  in  cU'isified) 

Talatka  . AVa' .  <e)  762.34'J  13.i.8S4  477,6fi6  63,:{64  85,428 

I’alo  Alto  (Cal.) . Times .  (e)  2, 149,846  220,402  2,:{8.1.4.58  472,024  7.3,962 

l*anipa  (Tex,) . .Vei.  5 .  (cl  2,191,896  288,316  1,697.136  194,306  12,138 

Sunday  cditi.in  ,  .(s)  696,808  36,078  611,786  48,412  5.32 

Total .  (es)  2,888,704  324,3!H  2,308,922  242,718  12,670 

1-aris  (Ill.) .  Be,i(i>n-.Ve,£.s .  (e)  1,882,353  216,595  1„528,779  80,980  ,55,999 

rarkerbburK  (W.  Va,),'News . (e)  2,766,128  523,898  2,095,240  146,990  . 

.Sunday  edition _ (s)  1,371,.553  ,53,928  1,284,850  32,775  . 

Total .  (ms)  4,137,681  577,826  3,380,0<K»  179,765  . 

Senlinel . (e)  4,977,195  606,6.V)  4,188,380  182,165  . 

r-arsons  (Kan.) . Sun .  (e)  2,613,128  234,6,54  2,097,732  209,174  71,568 

Vassaic  (.N,  J.) .  Ilerald-Srus. . (e)  4,753,582  691,600  3,144,807  783,969  133,206 

Pasadena  (Cal,) . Post .  (ni)  2,003,148  348,2.50  511,784  897,148  245,966 

Sunday  edition  .(s)  1,627,076  44,506  1,0.33,382  264,782  284,406 

Total .  (ms)  3,630,224  392,7.56  1..54.5,166  1,161,930  .5.30,.372 

Star-Sms . (e)  5,324,6.30  725,200  .3,412,4.58  1,074.444  112..528 


City 

Paper 

Pub-  Total 
lished  Linage 

Display 

National  Local 

Classi¬ 

fied 

Ut.l 

Palersnn  (>'.  J.) .  .  . 

Call . 

.  (m)  4,780,619 

342,575  3,778,576 

517.0.55 

142.413 

.\'ms . 

..(e)  5.6.37,986 

8.30,175  4,193,780 

4:16,488 

177,543 

Pawhuska  (Okla.) . . . 

.  Jour  nal-C  a pital . 

...(e)  1,7.59,911 

227,762  1.439,777 

30  .572 

61.800 

Pawtucket  (R  I.)... 

,  Times . 

..(e)  6,0»i8.734 

783,3.39  4,842,785 

442,610 

Pekin  (111.) . 

.  Times . 

..(e)  2,.56‘.).7!)8 

(Legal  included  in  local) 
204.574  2.029,818  15.5.088 

89,418 

Pendleton  (Ore.) . 

, East  (>rego«f  lu 

(e)  1.934.991 

315,796  1,488,718 

8'),.>65 

40,912 

Pensacola  (P'la.) . 

foiirnal .  . 

(ms)  2.64>).8:{6 

481.614  1.583,328 

38)746 

190.148 

.Yews .  .  , 

.  (e)  2.393,972 

475,734  1.527.932 

319.620 

70.686 

Perry  (Iowa) . 

.Chief . 

..(e)  1., 543. 282 

i:{8,.548  1,231,944 

124.672 

48.118 

Perry  (Okla  ) . 

JoH-nal . 

.  (e)  1.962.8,56 

1.50,083  1,487,105 

171.282 

1.54,386 

Peru  (Ind.) . 

.  Tribune . 

(e)  2. 277. .351 

249,017  1,738,982 

2.38.140 

51,212 

Petaluma  (Cal.) . 

Argus-  Courier 

.  (me)  2.408..504 

193,060  1,786.078 

:{39.262 

90.104 

Petersburg  (Va.) . 

Trogress-ln  iex  . . 

...(e)  2.781.100 

:184,88S  2.153,578 

242,6:14 

sStinday  edition  . 

. . .  (s)  906,360 

29,162  813,176 

64,022 

Total . 

.  (es)  3,687.460 

414,0.50  2,966,754 

306,656 

Petoskey  (Mich  ).  . . . 

\etes . 

(e)  1.405,010 

193,880  996,093 

1.58,319 

•56.738 

Pine  BliilT  (Ark  )  . . . 

Oraphic . 

(m)  2.200.828 

193,319  1,818,586 

102  ,.5.36 

86,.38: 

Pittsburg  (Cal.) . 

.Independent 

.  .(m)  927..514 

99,372  659,876 

1.56,884 

11, .382 

Post-Dispatch  . , 

...(e)  1,079,848 

133,336  745,696 

1.55..568 

45,24s 

Pittsburg  (Ran.) .... 

Sun  . 

(ms)  2.9.50.206 

319,340  2,284,100 

346.766 

Headlight . 

.  .  (e)  2.864,092 

319,.340  2,197.986 

346,766 

Phoenixville  (Pa.).  .  . 

.  Republican . 

..(e)  2.127,710 

295,652  1  ,.596.406 

157.095 

78,5.5: 

Pittsfield  (Mass  ). . , . 

.  Berkshire  T.agle 

..(e)  5.811,223 

602,264  4.449,655 

64:l,tl,58 

115.346 

PlainOeld  (X  J  ) . 

.Courier ‘Xeti's  .  . 

..(e)  5,448.170 

481,880  4,104,758 

766.640 

94.892 

Plattslmrg.  X  Y. 

Press . 

(m)  2.006.5.36 

245.976  1,. 393,563 

197.677 

169,319 

Plyminith  (Iml.) .... 

/*i7o/ . 

...(e)  1.. 584, 828 

178,.563  1,197,756 

166,8.59 

42,504 

Pocatello  (Ida  ) ... 

.  Journal ...... 

(m)  1.196.398 

291,900  .585,214 

.302.0.50 

17,2.34 

I  rihune . 

. .  (e)  2..563.232 

479.696  1. 584,884 

401.884 

96,768 

Tribune  Journal 

.  .  .  (s)  469,994 

12,670  :1.50,65H 

99,918 

6,748 

Point  Pleasant 
(W.  Ya.) . 

.  Register  . 

...(e)  4!)0.0(X) 

76,748  400,568 

5,992 

6,692 

Pomona  (Cal.)  . 

.Bulletin  . 

.  (e)  3,896.ft32 

293,678  2,878,330 

605.948 

118,076 

Ponca  City  (Okla.) .  . 

.  . 

(e)  2.200.031 

291,092  1,614,677 

243.2.57 

51,00.5 

Siindav  islitinn 

.  (s)  620,717 

24,142  .505,729 

91  .301 

5..3a3 

Total  . 

(es)  2,820,748 

315,2.34  2,120,406 

;«4,5,58 

56.308 

Pontiac  ( 111.) . 

I.e.i,ter . 

.  .  (e)  1.658.328 

173,062  . 

Pontiac  (Mich.) . 

./■re.v., . 

(e)  6,842,:i71 

643,916  5,1.54,975 

1,04.3.480 

Port  Angeles  (Wash.) 

.Yet.s . 

.  .  (e)  1,8.30,898 

225,0.56  1,506,842 

Port  Arthur  (Tex.) .  . 

.Xeu's . 

(es)  4,.5.38.100 

.529,704  3,084,900 

923,496 

Port  Huron  (Mich.) 

Times-Herald  .  . 

.  (e)  4.517,359 

(Legal  included  in  classified) 
518.06:{  3.354.127  505.S62 

139,.307 

Sumlay  edition 

...(s)  620,116 

19,124  514,822 

86,170 

Total . 

.  (es)  5,137.475 

.V37.187  3,868,949 

592,0:12 

i:i9,.307 

P<irt  Jervis  (N.  Y.  t  . 

.1'  nim-Gazette 

.  (e)  1,6.51,160 

184,708  1,467,4,52 

Portsmouth  (O. ) .  .  . 

.  Times . 

(Classified  and  legal  included  in  local) 
(e)  4,715.634  .5.59,286  3,511,102  .506,884 

138,362 

Sunday  editum 

..(s)  1.173,0.32 

88,172  909,706 

174,916 

238 

Total ....... 

.  .  .  (es)  5,888,666 

647,4.58  4.420,808 

681,800 

i:t8.60il 

Portsmouth  i  Va  ) .  . 

.  Star . 

...(e)  4.177,4.58 

421.18.3  3,426..5.55 

329.720 

Sunday  edition 

(s)  1.641.6,55 

32,904  1,515.372 

93,379 

Total  . 

.  (es)  5.819,113 

454.087  4,941,927 

423,099 

Pot  1st  own  (Pa.) 

Herald  . 

.  .  (lit)  2.()42,.546 

(I^egal  included  in  lucaP 
170.107  1 .432,739  404 .776 

.34,924 

Mercury  . 

.  .  (ill)  4,013,660 

310,0:«)  3,213,0.56 

4.58.:i04 

.32270 

Poltsvillc  (Pa  ) .  .  .  , 

Jout nal . 

.  (e)  3.6,56.808 

211.694  3..32.5.042 

71.160 

48,912 

Pratt  (Ran.) . 

.'Tribune  . 

.  ,  (e)  1,. 567 .952 

186.7.32  1.2a3,530 

123.872 

53,818 

Prescott  (Ariz.) .  .  . 

.  ('ourier  . 

dues)  1,905,946 

275.4.53  1.237,8a3 

108.101 

284,592 

Provo  (IMah) 

.  Herald  . 

.  .  (e)  2.:i62,234 

272,286  1,926,456 

80.808 

82.684 

Sunday  edition 

(s)  532,714 

14.;i64  472,444 

20.272 

25.614 

Total  . 

(es)  2.894,948 

286.650  2,398,900 

101,080 

108.318 

Pueblo  iCol.) . 

.  ('hieftain . 

.  (ms)  4,331,740 

866,110  2,2.55,148 

922,964 

251,29:( 

Star- Journal. . . 

(36.225  briefs  and  readers  included  in  totab 
_ fe)  3.042.064  746.201  2.408.762  617.435  52,a3h 

Piinxsiitawiiey  (  Pa  ) 

.  Spirit . 

(27,.5:?8 
....(e)  2,028,797 

9 

.  .  (e)  3,138,7:10 

briefs  and  readers  included  in  totab 
230.R79  1.744.374  34.M6  16.6!*" 

(Juiiicv  (Ill.) . 

.  Her.ild-\\  hig  .. 

.587,692  2,080,092 

428..56S 

42.378 

Quincy  (Mass.) ... 

.  .  Patri  }t-I.e  Tier  .  . 

.  (e)  4.1.56.880 

g 

270,900  3.500.714 

241  416 

143  850 

Racine  (Wis. ) 

.  .fount. tl-Tiines 

.  ...  lel  5.:t66  403 

.572.:i69  4,089,148 

.5:18, KM 

236.782 

Sunday  edition -  (s)  603,946  .  60,3,946  ....... 

Total  . (es)  5,970.349  .572,369  4,693,094  .V18,104  236.7)t’ 

Raleigh  I N'  (■  )  .  .  N’ews  X.  Observer  (in)  3,361..5.54  738,192  2,223,662  336.392  6.3.3(S 

Sunday  edition  is)  1.306, 130  116.494  1.015,182  164  682  9.o-’ 

Total .  (ms)  4.667,684  8.54.686  3,238,844  .501.074  73.0S‘' 

Times .  (e)  2,664,172  3.52,422  1,963,038  270,956  77.750 

Rapid  City  (S  D.i  J.mnutl .  (e)  2.151.548  384.846  1,397,4.38  69,808  KVi.lW 

Raton  (X  M  .)  K  inie  . (e)  826.409  201,749  600.684  17,416 

Ravenna  <<)  > . Hfi  »»’«/ 

Trihune  .  (e)  2,499.714  169,778  2,043.916  171.;»32  1H*>|^‘' 

Redondo  Heacli  (Cal  I  Brrrzr .  (e)  1.514,240  130.130  1.197.014  102.718  81378 

Red  Winu  (Minn.)  Rr/>uWiV,in . (e)  1.4.35,336  2.55,1.36  974,694  112.896  92.6I« 

RuiIwoikI  City  (Cal  )  /  -i'lntir  .  le)  2.000,614  176,624  1.306,900  283  .598  23;UC-’ 

Reno  (Xev.)  . State  Journal _  (in)  2.940..599  236.051  2.073.436  ,542.114  88.«9> 

Sunday  edition  (s)  4.52,417  33,701  306,876  100,212  Ib^”; 

Total .  (ms)  3.393,016  269,752  2.380.312  642,326  100.63^ 

Rhinelander  (Wis.l  .  .  Sms .  (e)  1,.579.72.5  178,0.59  1,164.086  1.35,0.51  10-’.*31' 

Richmond  (Cal.) _  I ndef’eii  leal  .  .  (e)  2,8.56.854  311,010  1,948.002  334.475  26.3,.36» 

Richmond  (Ind)  .  Ite  n  . ...(ms)  3,937,402  479.224  2,814,378  604.786  49.014 

raUa.Uum  . (e)  3.951,822  471,170  2,798.670  695,164  76,81- 

Riverside  (Cal  l  Knterprise  . (ms)  3.023,300  451.612  1,631,798  840.686  51184 

Ttrss  .  (e)  4.028,206  4.53,978  2.696,974  693.742  H-’l* 

Rochester  (Minn  )..  .  Tust- bulletin  .  .  ..(e)  3,.524.808  421, .572  2,6.39.012  275.464  188.76( 

Rock  Island  (III  )  Amus .  (e)  5.231,268  .597.002  3,996.272  621.684  l«.5l* 

Rock  Sprinus  (Wyo.)  R.K^ket . (m)  1..378,3.51  268.296  976,402  76.404  57J4f 

Rome  (X.  Y.) . Senlinel .  (e)  2,739,295  324,174  2.012,8.38  181.874  2'20,W 

RoseburK  «)re.)  .  Seus-Ke-im'  .  (e)  1..549,814  266,770  1,021,321  211.729  49.^ 

Roswell  (X.  M.) . Re, ml  .  (e)  2,320,682  281.526  1.844,122  148,666  46.3«> 

Royal  Oak  (Mich  )..  /Vi/IIIIK-  . (e)  2.298,982  166..5.58  1,701,084  369,992 

Russellville  (Ark  ). .  .  .C<)K»i>r-/V»n.sro/  (e)  909.756  91..3.52  786  .354  16.800  I*-*' 

Ruston(I.a)  Teller . (e)  1,896.5.38  170.380  1.524.278  8.5  400  11«4 

^AIkivc  figures  include  weekly 
{Contiitued  oh  pa^jr  C) 
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19  3  9 


annual  tabulation  of  newspaper  linage 

iContiitucd  front  page  XII) 


Paper 

.  Herald  . . . . 


Pub>  Total 
lished  Linage 

(mi  4.52n,788 


Display 

National  Local 


720,784  3,238.858  564,640 

(Legal  included  inclassifiedi 


South  St.  Paul 


y  Aunusiiur  '  Hi*  ^ 

Cloud  iMinn  t 
St.  Johnsbury  tVt.). 
Joseph  i.  .  . 

S  IVtersburi:  (ina 


hsiem  (Mass/i . 
Salem  (O.) .  .  .  . 


Xeu'x .  (e)  6,783,504 

Sunday  edition  _ (s)  1,318,744 

Total . (es)  8,102,248 

Kenprd . (e)  1,826,972 

Sunday  e<liti«m  -  (s)  372,344 


715,414  4,770,080  1,170,176  127,834 
61,180  1,037,498  219.254  812 

776.594  5,807,578  1.389,430  128,646 
159,110  780.542  472,584  189,336 


SaKna  (Kan.l  .  .  . 
Salisbury  iMd.). . 
Salisbury  (N.  C.L 


"andusky  (O.  i . . 
Saa  Jose  (Cal.) 


>ao  Luis  (>bis|M) 

CaU . 


Nan  Mateu  (Cal.) . 
San  I’eilro  (Cal.) . 


SanKaiael  (Cal.). 


Total . .  . 

.  (es) 

2,199.316 

167,930 

1,045,898 

570,752 

189,.336 

Times- Journal .  .  . 

.  .(e) 

2,661,213 

403,444 

1,880,807 

220,162 

156,800 

,  Caledonian-Record 

..(e) 

2.770,339 

345,8<J8 

2,372,989 

48.359 

Gazette . 

(in) 

1,561,742 

793.926 

232,736 

458,150 

76,930 

XtU's- Tress . 

..(e) 

4,562,376 

826,364 

3,202.234 

503,636 

30,142 

Sunday  edition .  . 

.  .(s) 

866,194 

159,194 

.579,068 

126,938 

994 

Total . 

.(es) 

5,428.570 

985,5.58 

3,781,302 

630.374 

31.136 

Indetfendent .  .... 

..(e) 

4,191,003 

397,3.53 

2,859,472 

792,344 

141,834 

1  inies . 

.  (m) 

5,493,215 

529,088 

3,359,965 

1,342,404 

261,758 

Sunday  edition  . 

..(s) 

1,849,876 

114,877 

1,417,857 

316,323 

819 

Total . 

(ms) 

7,343,091 

643,965 

4,777,822 

1,658,727 

262,577 

Xev-s . 

..(c) 

4,263,623 

368,728 

3,894,895 

.Veu'j . 

..(e) 

2,667,042 

222,320 

2,099,440 

293,706 

36,946 

.  Statesman . 

(ms) 

2,993,305 

301,461 

2,066,376 

5.39,361 

86,107 

Journal  . 

.  (e) 

3,704,540 

439,810 

3,069,766 

194,964 

.  Times . 

..(e) 

2,449,720 

391,426 

1,886,206 

100,618 

71,470 

.  Post . 

..(e) 

2,463,258 

269,514 

1,845,662 

282,926 

65,156 

Sunday  etlition 

..(s) 

710,248 

16.394 

609.812 

83,986 

56 

Total . 

. .  (es) 

3,173,506 

285,908 

2.4,55,474 

366,912 

65,212 

•  I.ight . 

(c) 

616,855 

181,346 

410,6.39 

13,, 522 

11,348 

).Sun . 

.(ms) 

5,667,256 

704,424 

3,886,6;{8 

780,570 

295,624 

Telegram . 

..(e) 

4,778,424 

702,520 

3,413,046 

6,30,196 

32,662 

.Bulletin  . 

.  .(e) 

618,345 

129,346 

411.8a3 

54,586 

22,610 

-Register  . 

(ms) 

3,072,272 

.3.30,638 

2.4;{7.204 

231,742 

72,688 

Star-Journal  . 

.  ..(e) 

3,0.52,252 

326,620 

2,435,846 

228,942 

60,844 

,  .  Mercury- Herald. 

. .  (m) 

5,700,317 

661,748 

3,913,726 

923,806 

201,037 

Sunday  edition  . 

. .  (s) 

1,575,493 

46,348 

1,279,916 

234,239 

14,990 

Tt>tal . 

(ms) 

7,275,810 

708,096 

5,193,642 

1,1.58,045 

216,027 

-Veics . 

.  .  (e) 

5,8.38,672 

4 17, .564 

4,3.54,462 

722,316 

344,330 

Stamford  (Conn.) .  . 
State  College  (Pa.) . 
Sterling  (Colo.) .  . . . 


Stillwater  (Okla  ). 
Stocktor.  (Cal.) .  . 


Streator  (III.) . 

Stroudsburg  (Pa.). 
Sturgis  (Mich.) .  .  . 


Taniactua  (Pa.) . 


Tarentuiii  (Pa.). 


Pub- 

Total 

Display 

Classi- 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

.Herald  ^  l)em<Krat  (e) 

938,000 

84,000 

800,000 

49,000 

5,000 

.  gus-Leaiier .  . . . 

. .  (et 

3,465,009 

772,179 

2,011,478 

533,3.58 

147,994 

Sunday  etlition .  . 

.  .(s) 

697,460 

22,898 

.562,870 

111,692 

Total . 

.  les) 

4,162,469 

795,077 

2,574,348 

645,0,50 

147,994 

American  . 

.  .  (m) 

1,.3.V1,40H 

165,193 

1,039,614 

100,443 

48,158 

.  Reporter . 

.  .  . (e) 

968,695 

118,440 

772,226 

29,141 

48,888 

,  Herald  . 

.  .(m) 

2,697,636 

.536,056 

1,866,424 

295,176 

Journal  . 

...(e) 

2,723,434 

592,046 

1,848,098 

283,290 

Herald- Journal  . 

...(s) 

1,125,432 

68,278 

905,548 

151,606 

(Legal  included  in  local) 

.  Sun . 

.  .  (m) 

5,170,592 

710,990 

3,525,620 

855,064 

78,918 

Se-.es . 

.  .  (e) 

5.180,826 

711,116 

3,547.292 

855,582 

66,8.36 

Xews-Sun . 

.  .  . (s) 

1  .a35,090 

109,032 

737,968 

187,404 

686 

.AdviH'ale . 

...(e) 

5,.369,210 

528,262 

3,987,5.50 

768,110 

85,288 

.Centre  Times.  .  . 

. . . (e) 

1,447,827 

171,276 

1,181,432 

93,475 

.55,644 

.  .Xdvoeale . 

. . . ^e) 

2,;169,192 

384,888 

1,735,062 

217.434 

31.808 

.dazette . 

.  (e) 

2,988,349 

244,608 

2.361,744 

:{06,313 

75,684 

.Ilerald-Star . 

. .  .(e) 

6,625,822 

5.50.732 

5,172,160 

681,506 

221,424 

.  Journal . 

.  .  . (e) 

2,147,891 

287,126 

1,. 530 ,270 

217,137 

113,3.58 

.  Press . 

. .  fe) 

1,445,167 

115,422 

1,039,993 

281,786 

7,966 

.  Indepentlent  .  .  . 

, .  .  Im) 

2,686.964 

173,810 

1,8.56,610 

378,826 

277,718 

Record . 

.  .  (e) 

6,216,308 

890,008 

4,079,2.36 

1,197,700 

49,364 

Northern  Virginia 

Daily  . 

,  (m) 

1 ,909,824 

194,.551 

1,. 594,915 

106,099 

14.2.59 

.  Times-Press .  . . 

.  . .  (e) 

2,6.54,512 

266,714 

2,090,074 

297,724 

.  .  Record . 

.  (m) 

2,.588.194 

226,156 

2,122,764 

239,274 

.  Journal  . 

. . . (e) 

2,022,888 

230.664 

1,6.54,478 

106,8<H) 

;{0,8.56 

.  Item . 

. .  (e) 

2.419,074 

;528,310 

1,921,986 

168,778 

.  Telegram  . 

(e) 

4.340,590 

T 

.539,140 

3,149,874 

482,986 

177.5iH) 

.  PemiH'rat  ... 

.  .  .  . fe) 

1.317,954 

197,366 

902,034 

1.57,584 

60,970 

Sunday  etlition 

...(s) 

367.949 

14,113 

316.204 

35,784 

1 .848 

Total . 

. . . (es) 

1,685,903 

211.479 

1,218.238 

192,368 

62,818 

.  (  oMnVr . 

...(e) 

2.627,432 

231 ,882 

2,049,964 

256,428 

89,1.58 

.  Times . 

.  .  .  (e) 

4,383,932 

4.58,514 

2.708.468 

8.58,816 

358,i;i4 

Tribune  . 

. .  .(m) 

4,706,646 

1 ,075.312 

2,350,166 

1,164,926 

1 16,242 

Suntlay  etlititm 

....  Is) 

2.068,:i60 

202,216 

1,418,620 

445, .578 

1.946 

Total . 

.  .  .  (ms) 

6,775,006 

1,277,528 

3,768,786 

1,610,.504 

118,188 

.  -Yrii's . 

.  .  .  . (e) 

3,.508,.5.38 

7.5..545 

3,212,691 

180,098 

40,204 

.  .Gazette  . 

.  . . . <e) 

3,646,615 

442,432 

2,948,420 

255,763 

(Legal  included  in  local) 


.  Telegram-TribuiK* 


>aala  Fc  (X.  M.) 
''anta  Maria  (Cal.) . 


Santa  Paula  (Cal.) . 
>anta  Rosa  (('sd.i . 


^ipulpa  (Okla.) 
'wasota  » 


S.ratia;a  S|»rin>,> 

N  V.) . 

"siukfrties  tN  Y  ' 
'Mlt  Marie 

Mich.) . 

'<"ll<l.hUi  iNtl,  I . 


)  2, 626, 526  258,202  2,000,742  261,758  06,824 

O’osted-dated  issue  of  the  cvenintt  paiwr,  same  linage) 
)  2,307,262  244,146  1,.5.50,726  467,110  126,280 

)  2,438,772  2i»6,646  1,716,3.30  351,764  66,704 


248,8.50  2.56,760 
665,76.3  160,930 
665,175  72,.507 

131,824  629,930 
371.232  224,335 
416,376  93,8.39 

86,532  15,846 

,502,908  109,685 
263,620  29,439 

107,335  88,926 

.541,898  231,476 
56,028  28,462 


(All  advertising  is  soUl  in  comhination) 


261,758  96,824  Terre  Haute  (Ind.) . 


Times-.\eus  l.ea 

der.ifi) 

2,397,262 

244,146 

1,. 5.59 ,726 

Xnes  Pitot .  . 

...(e) 

2.438,772 

296,646 

1,716,3.30 

Independent .  . 

.  .  (e) 

(7,238  lines  rentiers  include 
2 .400, 104  22 1 ,172  1 .673 .322 

I’rcss . 

(m) 

3,968,433 

601,328 

2,533,:i42 

Xfus . 

.  ..  (e) 

3,879,946 

.597,982 

2,533,286 

Xews-l'ress 

.  (s) 

994, .532 

31,941 

765,660 

Xra-s . 

.  ..(c) 

2,123,292 

204,920 

1.. 322, 805 

Sentinel  . 

(Ill) 

1,960,431 

215,974 

1,234,242 

Suntlay  etlititm 

(s) 

430,977 

18,725 

309,874 

Total . 

. .  1  ms) 

2,391,408 

234,699 

1,.544,116 

..Yeti'  .Ue.viiiJir 

.  .  .  . fe) 

2,215,772 

379,871 

1,542,842 

Times  . 

.  . .  fe) 

1,384,309 

188,2.36 

999,812 

.PuUttok . 

.  .  .  (e) 

4,805,640 

495,670 

3,.5.39,.596 

.  Chronicle . 

(e) 

1,219,512 

131.138 

1,003,884 

.  Press  l)enu>crai 
Republican . 

\ 

•  lues) 

4.401,488 

386,484 

2,866,682 

The  Dalles  (Ore  ). 
Three  Rivers  (Mid 
Topeka  (Kan.)  .  . 

Torrington  (Conn. 
Towanda  (I’a.)  .  . 


.  Press . 

,  .  (e) 

3,442,362 

351,918 

2,810..584 

263,060 

16„80() 

.  Breeze-Courier  . 

,  .  .  fe) 

1.9.53,770 

224,6.58 

1,. 539 ,048 

129,136 

60,928 

.Star . 

(m) 

4,288,074 

.572,782 

3,075,366 

561,820 

78,106 

Tribune  . 

.  .  (e) 

6.100.374 

8.53,314 

4,580,338 

5.5,5,2.54 

111,468 

Tribune-Star.  .  . 

.  .  (s) 

1,518,314 

i:i7,228 

l,10'.t,122 

271,2:$6 

728 

■  C.azette . 

.  .(in) 

2.060.172 

5:14.576 

1.181, 41R 

330.346 

13,832 

Sunday  etlititm 

.  .  .N) 

844.942 

65,646 

689,612 

86,o:io 

3,6.54 

I'lironi.le . 

.  .  (e) 

1 .695„540 

:i42,328 

1,103,816 

205,380 

44,016 

.Commercial 

.  .  let 

1,478,862 

208,922 

1,0.54,4.52 

139,398 

76,090 

.  Capital . 

.  <m) 

4.520,989 

694,168 

2,iK)2,202 

758,082 

166..5:{7 

vSuntlay  etlititm  . 

.  (s) 

1 ,668,0.84 

1:12,685 

1,190,0.56 

:i39,:i05 

6,o:i8 

Total . 

(ms) 

6,189,073 

826,8.53 

4,092,2.58 

1,097,387 

172, .575 

Register  . 

.  (e> 

3.094,966 

289.310 

2,613,5.34 

192,122 

Ret  iew .  (in)  1 .636,502 


(I.cgal  indudcd  in  classihed) 
165,144  1,232,.364  2.38,994 

(l.egal  incliKled  in  das.sified) 


,  llrmhi-'I'rilKiiif . 
Sunday  e<li1ioii 
Total  .  .  . 

SiiriilnKi'i)i .  .  . 
/’(></  . 

,  Xm-s . 

Star-Herald.  . 
Snmlay  edition 
Total  . 


.Capital  .  -  . 
Otmixrill 
Sunday  tslitioii 

.  /Vi./ai  rr . 

Stinilay  etlition 

Total . 

.  .Veti’.' -Pi s/’u/i  /i 
IlfrM 


^"'«kin  (Pa.  i . Ve7i’.'  -/tir/'<;/.  /i 

Shjrun  (l>a.) . Itrr.iU 

(Ol.Ia.1 . Neves 

Sunday  eilition 


^Wnan  iWis 
lAla  1 

'^ouadieali  ilowa) 
'henandoah  iPa.).  . 

^•lan  iWvo  ) .  .  . 


.  'J'ri-Citifi  Pr.il\ 


vSunduy  edition 
Ttital  ...... 


'fport  |,a.) . Journal . 

Times  .  . 

Sunday  edition 
Total . 


,  (e) 

1,. 308,090 

1.55,981 

1,044.274 

79,282 

28.5.53 

e) 

1,371,818 

130,144 

751 .408 

215,922 

274,288 

is) 

654,979 

;14,226 

,5.58,327 

62,272 

112 

.  . . <es) 

2.026,797 

164,:i70 

1,:109,73.5 

278,194 

274,400 

,  .  .'e) 

2,969,5.54 

345,142 

2,199,118 

2.54,870 

170,394 

.  ,  .  le) 

2.879,389 

257,117 

2..528,880 

1 87,480 

^  5,882 

.  . .  te) 

2,701,226 

251,8.32 

1,926,071 

320,876 

202,447 

. .  .'Ill) 

1,641,731 

3.58,176 

1,283  ,.5,55 

123,7(W 

20,706 

is) 

395,080 

18,788 

376,292 

.  uns) 

2,a36,811 

376,964 

1,6.59,847 

123,704 

20,706 

(('lassifted  and  legal  figures  incUitle  txitli  morning  and 

Sunday) 

.  .  (m) 

2,612,522 

310,296 

2.169,7‘H) 

106. 1!H) 

26,250 

...  (e) 

2,9:16,290 

310,296 

2,:J74,470 

212,800 

38,724 

..(s) 

598,769 

20,692 

5:54,618 

43,4.59 

.  .  .  .  (e) 

1,631.686 

185,867 

1,343,984 

93,421 

8,414 

.  fs) 

465,164 

46.197 

378,'226 

40,741 

.  les) 

2,096,8.50 

232,064 

1,722,210 

134.162 

8,414 

....  (e) 

2,447,869 

247,846 

1 .9.55,.5.54 

186,879 

.57,5.30 

le) 

4,645,060 

:i83,:i06 

3,644.606 

.5.59,160 

.57,988 

.  .  .  mil 

1,971.900 

300,972 

1,:568,8.50 

300,062 

2.016 

.  .  (s) 

1,473,948 

49,308 

1.277,136 

144,844 

2,660 

fins) 

3,445,848 

350,280 

2.645.986 

444, ‘.K)6 

4,67b 

fe) 

1,871. .5.34 

:)03,044 

1,248,296 

:502.232 

17,'J62 

.  .  .  (e) 

5,724,894 

540,946 

4,4.57,474 

411,782 

314,692 

1'  .  .  fe) 

l.a29.652 

314,221 

681,316 

:)4,115 

(Legal  incliitled  in  classified) 

...  (e) 

1 ,508,066 

186,886 

1,118,401 

110,474 

92,302 

. fe) 

2,642,962 

2.56,732 

2,288,692 

65,072 

32,466 

...  (e) 

1,7.53,804 

368,868 

1,236,242 

64,624 

84,070 

. (s) 

537,.390 

20,9.30 

490,2.52 

23,394 

2,814 

.  . ,  .  (es) 

2,291,194 

389,798 

1,726,494 

88,018 

86,884 

Trent«m  (.Mo.) . RepuHitan-Times . 

Trinidad  (Col.) .  Light . 

Trinidad  (Colo  ).  .  .  .i’hroniileSeu's  . . 

Troy  (O.) .  Sni's . 

Tucson  (Ariz.) . Slat . 

Sunday  edition  . 
Total  . 

Tucumcar  (X.  M.).  Seus  . 


Tulare  (Cal  ) . Tunes . 

Adiam  e  RfKider . 

Tupelo  (Miss.) . Journal . 

Turlock  (Cal.) . Jon’^mil  . 

Twin  Falls  (Ida  ) . Xews . 

Times . 

Tw»>  Kivers  (Wis.)..  .  .Reporter  . 


Union  City  »X.  J.) . 


lTrl>ana  (O  ) .  . 
Utica  (N  Y.) 


.('ottrier-'l'ime'i 
Telegraph 
Sunday  etlition 
Herald  . 


Xtii's-Stniiiard 
HeraUl  fienius. 

.('ilizen . 

.  ( )hser:er- Pis  patch. 
Sunday  edition. 
Total . 


(Legal  included  in  classified)  Valley  City  (N.  D.) . .  Times-Record . le)  1,3.13, JlS 

1,508,066  186,886  1,118,401  110,474  92,302  Valparaiso  (Ind  ) . Vi,lftu-.Mesxeniir>..  Ae)  2.140..512 

2,642,962  2.56,732  2,288,692  65,072  .32,466  Vancouver  (Wash  )  .  . (e)  2,319,877 

1,7.53,804  368,868  1,236,242  64,624  84,070  Vandergrift  (I’a.) . Xtus  le)  1.341,732 

537,.390  20,9.30  490,2.52  23,394  2,814  V'entura  (Cal.) . .Star-Free  Pre^s.  (e)  2.675.903 

2,291,194  389,798  1,726,494  88,018  86,884  Vineland  (N.  J.) . Time'< .  le)  2,630.223 

(Included  in  classified  advertising  linage  are  readers  Virginia  (Minn,).  .  . .  F-nterprise .  le)  '.>.57.4.11 

and  notices)  Visalia  (Cal.) .  Time^-Pelta .  .  .  .  le)  1.748.740 


(e)  5, .372,292 
(m)  5,153,306 
. .  (s)  2,018,.308 


and  notices) 
669,702  3,844,139 
902,9.33  3,215,119 
176,517  1,411,8.32 


7.55,0:14  103,417 
925,062  110,192 
426,501  3,458 


Wabash  (Ind.) . Plain  Dealer . le)  1,847,913 


7,171,614  1,079,4,50  4,626,951  1.351,563  113,650 


1,414,9.38 

168,728 

1,070,776 

115,262 

60.172 

1 ,336,846 

12.5,.594 

1.108.086 

69,356 

.33,810 

1,:594,.5.54 

219,128 

1,100,6'J4 

44,954 

27,888 

847.38.3 

'■>7.7.54 

635,.5.58 

92,144 

21, '.>26 

4.715.2.50 

.544,374 

2,978,694 

962,122 

2:50,060 

1 .304 .8:13 

87.455 

972,470 

218,:5'.>4 

26,514 

6,020,083 

631,829 

3,951,164 

1,180,516 

256,574 

471.231 

118,149 

342,048 

5.81*6 

5.138 

2.292..532 

18.3, .568 

1,746,192 

259, .560 

103,012 

2.:501.488 

18.5,486 

1,7,57,784 

2.56,228 

101,9'.K) 

2.087.8:59 

151.044 

1 ,7'.K),:540 

1:17.465 

1  ..5:56,9:54 

1.57,010 

1,05:5,080 

232„596 

'•>4,248 

2.617,006 

:514,:500 

1,'.>.50,144 

310,828 

41,7:54 

2.5o:i,'2r>6 

422.884 

1,673,280 

20!>,148 

<>7,944 

1,322,426 

2(m,:5()4 

904.120 

87.220 

124.768 

3.270,652 

404. 796 

2, .554,426 

2.56.690 

.54,740 

:5 .260,6.52 

404.796 

2,554.426 

2.56,6(H) 

.54,740 

1.065.442 

46,172 

943,6',>8 

70.8!>6 

4,676 

1,474.858 

1.50,598 

1.247,792 

76,46,8 

u 

:5.:5:5H,9.54 

46:5,196 

2,075,699 

.3',>,5,70.5 

404,:5.54 

3.467,716 

241,066 

2,780.:502 

.381,332 

6.5,016 

S,.590.1.38 

716,961 

6,807,675 

1,06,5,.502 

1,4 11, .5:50 

165,942 

1.110,886 

107,792 

26,910 

S.1S2.:598 

1 .1)55,222 

.5,973.128 

1,016.792 

1:57,2.56 

106,3:50 

622,090 

1.54,182 

9.I)65.(K)0 

il.< 

1.161.552  6.51*5,218  1,170,1*74 
K'al  anti  classified  inclutles  \*alley 

1:57,2.56 

3,870.468 

250.880 

2.394,392 

1,0.37.1:5s 

1'.>S,0.5S 

V 

1,3:5:5,928 

462,7.55 

822,340 

^  9,:560 

:5'.>,47:5 

2.140..512 

209,468 

1,. 573 ,600 

202,877 

1.54, .567 

2,319,877 

306,:506 

1,577,142 

367,717 

68,712 

1:54 1,7.52 

189,070 

1 ,056,944 

6.5  ,.588 

:52.i:50 

2.67.5.903 

286.:501 

2.163,980 

174,272 

51,3.50 

2,6:50.223 

2:52,971 

2,222,803 

142,054 

32. 395 

9.57.4.31 

113,020 

702,689 

17, .598 

124.124 

1,748.740 

268.919 

1.1:55,953 

220,185 

12.3.68.3 

w 

1  i,H47.iu;i  i8:L:n3 

an/  on  page  D) 

1,. 389,248 

20,S.7.S2 

6t>.570 
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REF.  STACK  5^. 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  t>a()c  C) 


City 

Pub- 

Paper  lifthed 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Wacxt  ’Tex.) . 

Xews-Tribune. . . . 

.  (m) 

2,935,212 

744.310 

1.639,876 

.551,026 

Times-lleruld . .  .  . 

.  (e) 

2,9a'i.4:«) 

745,.598 

1,676.150 

.563,682 

Tribune-Herald. . 

.  .(s) 

1.196,790 

77,042 

984,130 

135,618 

Walhi  Walla  <Wa>h  1. 

I’nion-Bullelin .  . 

(me) 

2.931), 4i»l 

492,648 

2,011,716 

3.50,3.50 

84,777 

I’nion-Hullelin .  .  . 

.  .(s) 

712,HS2 

75,308 

.522,.522 

115,010 

42 

Wallace  ( Ida  > . 

Prf  Fs-l  imes . 

..(cl 

4,223,296 

4.126,668  . 

97,888 

Waltham  (Mass.)  .  .  . 

Xe^ii's-Trihmie  . . . 

.  .  t.e) 

3,941,280 

196,84.5 

3,339,924 

340,337 

64,174 

Warren  'O.) . 

.  Trihune  i  'hrnuidf 

.  .  (e) 

5,236.742 

424.130 

4,142,208 

.583,128 

87,276 

Warren  (I’a.) . 

Times-M irror  .  .  . 

. .  (e) 

3.767,925 

5.59,831 

2.807.188 

183,480 

127,426 

War’^aw  (Ind.^ . 

.  Time'' . 

.  .(e) 

1,867.045 

2.50,600 

1 .220,6.53 

280.720 

.35,072 

1  nion . 

.  (e) 

93f),SS2 

81. .564 

510,902 

101,6,52 

242,764 

Wa''hinKt<m  Ind.V.. 

.  Ueruld . 

,  (e) 

1.733,466 

135.002 

1 ,285,2.56 

226.604 

77,294 

Wa'-hinKton  (Iowa).. 

Jnunuil  . 

.  .  e) 

1,845  494 

164  ,.528 

1..534,8<H) 

146.076 

Washin>;ton  (Pa.) .  .  . 

.  T)hscrvt‘r  \' 

Reporter . 

■  me) 

7.624.316 

(Le^al  iiicludeil  in  I( 

:>07,220  6.J70,222 

K-ali 

735.992 

1 10,882 

Wa>biniit<>n  C.  H. 

'0.> . 

.  Ret  oni-IIerahi .  .  . 

.  10) 

2.163,070 

160.398 

1,774.104 

153.426 

75,082 

Waterhury  (Conn.).. 

Republican  ... 

. .  (m) 

4,581  .IHU) 

821,910 

3.104,106 

621.511 

.34,433 

SuTKlay  edilitm  . 

. . .(si 

1,0.59  ,.592 

136.700 

722,986 

147,100 

2,806 

Total  . 

(Ills) 

5.641. .5.52 

9.58,610 

3,827,092 

768.611 

37,239 

Pcmf>cral . . 

.  .  (e) 

5,308.428 

918.612 

3.707,820 

648,8,55 

33,141 

Waterloo  >  Iowa) .... 

Courier . 

.  . (es) 

5,304,334 

672.4(16 

3, .582, 684 

940.744 

10S,.500 

Watertown  (S.  1>.) .  . 

.  ]*i(hlic  <  . . 

. .  le) 

1.698.419 

313.712 

1,205,512 

1()9..361 

69,834 

Waterville  (Me.^  . .  .  . 

Sentinel  . 

.  . (in) 

2.3.53.330 

462,406 

1.529,108 

361.816 

Watseka  l 111.) . 

1  imes . 

.  .  (e) 

768,348 

84.551 

598,082 

55,265 

30,4.50 

Wauk.e.;an  (111.) . 

.Xfus  Suit  . 

...(e) 

4,434.248 

392,826 

3,242,008 

.589,582 

209,a32 

Wausau  (,Wis.) . 

.Reciiril-llerald .  .  . 

.  (e) 

3,710.770 

448.14(1 

2,763,348 

370,818 

128,464 

Wavnobobo  (Pa.).. . 

Record-Herald .  .  . 

.  (e) 

2,035,747 

193,798 

1.491,371 

229,705 

110,953 

Webster  City  (Iowa). 

.  Freema n-Journal 

...(e) 

2,139,438 

214,312 

1.682.9.54 

1.33,546 

108.626 

Weirton  (W.  Va.)  .  .  . 

.  Time!, . 

.  .  (e) 

1  ..548.624 

206.248 

1,218.784 

123  ,.592 

Welch  (W.Va.)  ... 

..Vea-s, . 

...(e) 

1,381,814 

(Legal  included  in  clasMtied) 
228.242  *)H7.5.32  73.6a) 

92,4(KI 

Welisburg  (\V.  Va  ).. 

.Herald  . 

(e> 

1,015,000 

1.56.800 

708.4(Xt 

63,000 

86,800 

Wellsville  (X.  Y.) . . . 

Re  pf  trier . 

.  (c) 

1,433,600 

1.5.5..568 

1 .095.094 

98.014 

194,.526 

We-terly  (R.  1.) . 

.Sun . 

.  .  (e) 

2..592,4.50 

217,140 

2,269,575 

105,735 

Sunday  edition 

(s) 

341,012 

20,118 

297,206 

23,688 

Total . 

. . (es) 

2.933,462 

237.2.58 

2,.566,781 

129.423 

West  I*alm  Reach 
il'la.) . 

.  Post . 

.  .(m) 

3,088,a33 

430,110 

1,719.302 

6.56,093 

282  ,.528 

Times . 

.  .  (e) 

2.912,016 

427  ,.596 

1,685  911 

6.58,855 

139,6.54 

Post-Times  .... 

.  (s) 

877,634 

72,425 

631,907 

170,410 

2,892 

West  Pennt  (Miss.) .  . 

Times-Leader .  .  . 

(e) 

l,a34,880 

223,000 

811,880 

73,000 

Wheaton  (Ill.) . 

.  Journal . 

.  .  (e) 

984.116 

(I«egal  included  in  classified) 
102,704  708.344  111,720 

61. .348 

WheelinR  (W.  Va.).  . 

Intelligencer  . . . 

.  (in) 

5,376.769 

769,752 

3,938,292 

668,725 

Xeu’s-Kegistei 

.  .  (e) 

6,124,.369 

870,560 

4,.561,968 

691,841 

Sunday  edition. . 

..  (s) 

2,290,964 

154,187 

2,005,386 

131,391 

Total . 

.  .  (es) 

8.415,3.33 

1024,747 

6,567,354 

823,232 

Wichita  Rails  (Tex.). 

Record  News .  . . 

(m) 

2.934,858 

6.34,718 

2.000,110 

310,0.30 

T  imes . 

.  .  (e) 

2.965,466 

6,37.714 

1,993,810 

333,942 

Times  . 

.  (s) 

1,557,996 

76,930 

1,298,2.34 

202,832 

Williamson  (W.  Va.) 

..Xeu's . 

.  .  (e) 

1,771,843 

286,123 

1.246.480 

60,800 

178,440 

Williamsport  (Pa  ) .  . 

.Gazette  &  Bulletin. (in) 

2,679,908 

472,710 

2.207.198 

Sun . 

..  (e) 

4,698,.596 

480,970 

4,217,626 

Williston  (N.  D.) 

.  Herald . 

.  . .  (e) 

(Classified  and 
1,307,007  176.706 

legal  includc<l  in  local) 
946.070  67.754 

116,477 

W'illmar  (Minn.) ... 

. .  Tribune . 

..(c) 

1,471,535 

195,788 

1,081,785 

75,080 

118,882 

Wilmington  (Del.).. 

.  .News . 

.  .  (m) 

8,466,561 

1,327,322 

6,182,199 

920,828 

36,212 

Journal  . 

.  (e) 

8,568,870 

1,327,013 

6,160,362 

915,423 

166,072 

Wilmington  (O.) .  . . 

.  .  X eu'S- Journal . .  . 

. .  .  (e) 

2,069,382 

170,128 

1,579.5,36 

271,516 

48,202 

W'ilson  (X.  C.) . 

.  .  T imes . 

.  (e) 

1,444,535 

323,994 

986.141 

64,726 

69,674 

Winchester  (Va.). . . 

.  Star . 

.  .  . (e) 

2,597,973 

265,846 

2,296.892 

25,235 

10,000 

Winona  (Minn.) _ 

.  Republican -Herald. .  (e) 

3,109,435 

394.394 

2,317,371 

.305,872 

91,798 

WMnsted  (Conn.) . . . 

.  .Ciliten . 

...(e) 

1,784,023 

134,557 

1.566,055 

77,637 

5,774 

Winter  Haven  (Fla.)  Chief . 

...(e) 

1,028.986 

169.120 

653.100 

146,825 

59,941 

Wisconsin  Rapids 
(Wis) . 

.  .  Tribune . 

....(e) 

2,091,306 

218,456 

1,607,956 

202,132 

62,762 

Woodbury  (N.  J.). . 

.  Times . . 

...(e) 

2.131.906 

281,610 

1,558,004 

217,714 

74,578 

Woodland  (Cal.) . . . 

. .  Democrat . . 

...(e) 

1,985,578 

235,228 

1.419,502 

190,302 

140,546 

Woonsocket  (R.  1). 

.  CaU . 

. . .  . (e) 

3,410,953 

515,287 

2,809 ,.396 

86,270 

76,736 

CANADA 


Pub- 

Total 

Display  Claui- 

City 

Paper 

lished 

Linage 

National  Local  fied 

Lcfal 

Belleville  (Ont.I 

1  ntelligencet  .... 

.  (e) 

2.146,270 

772.576  1,160,278  213,416 

(I,e);al  included  in  classitiedi 

Calgary  (Alta.) . 

Her, lid . 

.  .  (e) 

6,319,169 

1.704,.560  3,311,246  1.279,057 

24..30R 

Charlottetoum  u 

(p.  i-;.  I.) . 

( imardian . 

(m) 

2,486.613 

650,038  1,772.260  64,315 

. 

('hatham  (T)nt. I . 

.\>K’5 . 

.  .  (e) 

3.423,896 

1,149,134  1.995,420  246,610 

32,732  I 

Kdmontun  (Alta. I.  .  . 

liulletin . 

.  (e) 

4„509,016 

757.896  2,854,969  ,S6:{,024 

33,127  1 

Journal  . 

(e' 

6,793,867 

1..546,815  3,952,539  1.294.513 

23.690  1 

(wall  (Ont.> . 

Reporter . 

.  .  (e) 

3,569,945 

732.847  2.499,4,56  324,287 

13,355  , 

Guelph  (Ont.l . 

Mercury . 

.  (e) 

3.197.914 

1,225,223  1,821,836  1.50,844 

Halifax  (X.  S.) 

Ilcral.l  . 

.  (Ill) 

2.616,144 

1,476,401  986,343  127,195 

26205 

.Mail  . 

.  .  .(e) 

5,686.325 

1,466.447  3,461.774  5.58.259 

19,845 

Hamilton  (Out.) .... 

Spei  tutor  . 

.  (e) 

8,472,465 

1,940,172  5,228,493  1,266,649 

37.151 

Kingston  'Out.) 

li  hiii-S/an  lard  . 

...(e) 

3.890,946 

1,004.472  2.624.524  261.9.50 

(I,eKal  included  in  IcKial) 

Re,  tied 

<e) 

4.439,834 

3.268.704 

954,212  2,974,202  511,420 
774,001  2.145,281  331.192 

I.ethbridge  (Alta.)  .  . 
Montreal  (P.  .  . 

Herald . 

Illiislr.Ui  ofs 

.  (el 

18,230 

Xouvcile . 

.  . (Ill) 

667,042 

2.58.158  271.699  65,720 

41.822  1 

Lc  Petit  Journal 

.  .  (s) 

791,267 

405.146  344..521  41,652 

Stamlanl  . 

(sat) 

874.887 

461. .521  410,427  2,723 

216 

Moose  Jaw  (Sask.).  . 

i  ime^- Herald  .  . 

..  (el 

1,424,983 

.5.54,192  741,488  118,288 

11,150  1 

XcU  mi  (B.  C.) . 

.Xews . 

. .  (Ill) 

2.418,367 

769,160  l,328..565  306.971 

13,671 

Xew  (ila^g«*w  (X”.  S.) 

Xe-.es  . 

. .  . (e) 

2.702,947 

423,093  2.117,492  162.362 

X'iagara  Palls  (Out  > 

Re-.  ie-.c . 

.  .  .  1  e) 

3,370.929 

688,461  2,415,098  267,370 

Oshawa  'Out.) . 

Times . 

. . .(el 

1 .482.306 

474,516  705.306  294,280 

8204 

0(tawa(Ontl. 

Tourmd  . 

.  (irel 

6..563.377 

1.. 523,672  4,.532.560  .'>07,14.5 

15,135 

Citizen . 

(ire) 

7,2.S4.323 

1,399,214  4.,S49,892  1,():!5,217 

Owen  Sound  vOnt.) 

Sun-'l  imes . 

.  .  .(e) 

2..597,742 

7H().7C4  1. (>75,898  Iti  1,140 

(I^rCgal  included  in  local) 

PeterlHirough  lOiil  ). 

T.xaminei . 

.  .  «e» 

3,886,890 

8.36.248  2,.563.946  486.696 

Pori  Arthur  (Onl . ) .  . 

,  .\e'i^'s-(  hronule 

.  . . (e> 

3,990,7.52 

780.397  2,951,881  219,187 

39287 

Prince  Albert  (Sa>k 

Herald . 

.  .  (e) 

1 .745,632 

050,960  1.014/.)67  79,696 

(Legal  included  in  local) 

Regina  iSa^k.) .  .  . 

Leader  post 

.  le) 

4,430,729 

1 .437.988  2.1*38.789  754.002 

(words) 

yuelH*c  (Can.) 

I.e  S'  >leil . 

1,’lvvcneinent- 

. . .  le; 

6.245,925 

1,385,475  3.229,575  1,6:11,475 

Journal  . 

.  (in ) 

3.258,675 

1.317,300  1,251,000  690,375 

*I.e  Journal 

..(m)  1,347.075  262,800  834.000  250,275  . 

*(These  figures  are  for  January  1  to  (October  29,  1938) 

Sarnia  (Ont . ) .  .  . 

( Observer  .  . 

(e) 

3.160,199 

764,580  2,199,532  196,087 

( I.CKal  included  in  lucal) 

St.  Catharines  (Out.) 

.  Standard . 

.  .  .(e) 

4.9.50,138 

1,013,237  3,587,638  362,827 

21,776 

St.  Thomas  (Ont.).  . 

Times-Journal 

.  .  .  (e> 

2,9.55.066 

8.30,6.39  1.812,102  312,325 

Saskatoon  (Sask.). 

Slar-I’hoenix .  . 

.  .  (e) 

3,896,.599 

1 .382.517  2.034.324  400.883 

(Legal  included  in  local) 

Sault  Ste  Marie 

(Ont.) . 

.  Star . 

.  .  .(e) 

2.751.588 

750,106  1,834,490  166,992 

(Legal  included  in  local) 

Sherbrix>ke  (P.  (J  ). 

Iaj  Tribune  .  .  . 

. .  . (e) 

2.157,682 

787,549  1,145,364  211,339 

13,430 

Record . 

.  (m) 

2,022,983 

778,210  1,112,748  1,32,025 

(I.,eKal  included  in  local) 

Stratford  (Out.). 

Heacvn-Herald . 

.  . . (e) 

2,7.59,756 

805,642  1,595,6,30  338,388 

20.196 

Sydney  (X.  S.) . 

Post-Rectird  . . 

.  .  (e) 

3,600,205 

8.38,932  2,661.713  99,560 

(Legal  included  in  local) 

Trail  (B.  C.) . 

Times . 

..(e) 

1. 569,999 

294.609  1.049.671  219,461 

6258 

Three  Rivers  (I*.  (J.) 

I.e  Xitu'cellisie  . 

.  .  (e) 

2, .574, 064 

882,012  1,514,212  177.840 

(I.aigal  included  in  local) 

Truro  (Xova  Scotia) 

Xncs . 

.  . . (e) 

1 .25 1 .20K  361 .354  889,854  (74 .095) 

(Legal  included  with  local  display) 

Vancouver  (B.  C.). 

News-Herald  .  . 

.  .  .  (m) 

1,789,386 

682.430  1.352,816  344,340 

23,800 

I*rin'ince . 

..  (e) 

10,611,282 

2,364,177  4.947,429  3,270,685 

28.991 

.Swn . 

. . .  (e) 

8.524.586 

2,121,882  4,364,906  1,999.060 

38.73$ 

Victoria  (B  C.)  .  . 

Colcmist  . 

.  (ms) 

5.485,5.36 

1,207,598  3,292,506  985,432 

(Legal  included  in  local) 

Times . 

W'elland- Port  Colbornt 

.  .  .  (e) 

4,497.429 

899,297  3,031.618  566.514 

<I«ega1  included  in  local) 

(Ont.) . 

Tribune . 

.  . .  (e) 

2,506.421 

517,980  1.789,020  181.215 

1820$ 

W'innii)eg  (Man  ). 

.  Free  Press  .  .  . 

.  .  (me) 

8.466,814  2,147,278  4.011,139  2.289,088  19,30» 

(Morning  and  evening  editions  sold  in  combinatioB) 

Tribune . 

...(e) 

7.789.220 

1.980.597  3,980,297  1.784,773 

43281 

WoodsU»ck  (Ont.) .  . 

Senlinel-Rerieu' 

.  .  .  .  (e) 

2,826,912 

668..549  1,913,853  205,912 

38.5W 

(LcKal  includes  political;  included  in  local) 


Worthington  (Minn.) .  Times . 

. (e) 

1.372.000 

X 

109,000 

1,092,000 

118,460 

52,560 

Xenia  (O.) . Gazette  .... 

. (e) 

2,239,860 

200,578 

1,809,710 

187,278 

42,294 

Y 


Yankton  (S.  D.) .  .  . 

.  .Tress  if  Dakotan 

..(e) 

1,328,5:40 

202,811 

939,722 

94,696 

91,301 

York  (Pa.) . 

.  .Dispatch . 

..(e) 

8,215,718 

596,120 

6.665,316 

954,282 

Gazette  &  Daily.. 

(m) 

3,956,862 

244,538 

3,072,482 

639,842 

(I^gal  included  in  classified) 

Ypsilanti  (Mich.). . 

.  ..Jbress . 

..(e) 

1,994.706 

98,602 

1,690,850 

166,740 

38.514 

Yuma  (Aril.) . 

, .  .Sun  if  Sentinel .  . 

.  (c) 

1.342.361 

190,582 

992,530 

104,545 

62,804 

Z 


Zanesville  (O.) . 

.  .Times-Recorder. . 

(m) 

4,388.734 

530,684 

3,172,764 

596,848 

88,438 

Signal . 

..(e) 

4,304.718 

5.30,684 

3,172,764 

596,848 

4,422 

Tines-Signal . 

..(s) 

752,374 

30,534 

689,542 

32.298 

(Legal  included  in  classified) 

HAWAII 

Honolulu  (Hawaii) . 

.  Advertiser . 

(m) 

3,098,165 

6:i5,754 

1,719,802 

471,422 

271,187 

Sunday  edition. . 

...(s) 

1.623,1.32 

190,379 

1,240,638 

181.377 

10,738 

Total . 

.(ms) 

4,758.866 

826.518 

2,960,440 

689,983 

281,925 

Star-  ulletin . 

..(e) 

4,748,611 

894,206 

2,847,361 

865,605 

141,449 

Saturday  edition. 

..(s) 

1,437,435 

2.36,449 

853,154 

304,395 

43,437 

Total . 

.  .(es) 

6.186.046 

1,130.655 

3,700,515 

1,169,990 

184.886 

NEWFOUNDLAND 

St.John  . Telemam . (e)  4,380,152  352,646  3,868,074  159,432 


WHO  READS  IT? 

This  is  a  question  we  answer  many  times  a  day  when 
talking  to  advertisers,  agencies  and  newspapermen. 
Our  answer  invariably  is — the  men  interested  in  news¬ 
paper  advertising  and  the  newspaper  profession. 

The  men  comprise  a  select  group — key  men  in  ad¬ 
vertising  agencies,  top  executives  among  national 
advertisers  and  every  well-known  publisher,  editor, 
business  manager,  advertising  manager  and  circulation 
manager  in  the  country. 

If  you  do  not  belong  to  this  select  group  of  execu¬ 
tives  we  urge  you  to  join  them  now  by  subscribing  to 
Editor  &  Publisher. 

$4.00  Domestic  $4.50  Canadian  $5.00  Foreign 

EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 


